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Introduce
The American anthropologist Hall has developed a low context and high context culture in "beyond culture". This concept has an enlightening effect on intercultural communication.

Definition
According to the hall in high situation in the cultural point of view, people formed in a long time and formed close ties. There are many aspects of cultural behavior that don't need to be explained; On the contrary, in low context culture, people tend to produce and form many short-term or contact with a purpose. In such a social group, need to clear the cultural behavior and beliefs. Hall, using the following methods to define high and low context culture: "the high context of conversation or information is a reflection of most of the information, and there are very few of those that are explicitly encoded in the form of information; Low context communication is the opposite, that is to say, most of the information is conveyed through external language.(High and Low Context,2017)

Characteristics
The concept of hall high and low context cultural concept has attracted the attention of many scholars, and it is the same for this one
The concepts have been further studied, such as M.W.Lustig and J.Koester, which summarize the communicative characteristics of high and low context culture: the communication characteristics of the environment culture are summarized as follows:
Characteristics of high context:
1.There is no oral communication, no written or formal instructions, most of which are understood.
2.There are many cross relationships with different people, and the relationship lasts long.
3.Define clear: cultural "master" and "outsider".
4.The understanding is dependent on the situation and is related.
5.Decisions and activities focus on the relative relationship and often revolve around the right central figure.
Features of low context:
1.The behavior of people is subject to external norms
2.A lot of knowledge is arranged, open, external, and readable
3.Time, space, activity, and relationships are ordered and independent
4.Knowledge in most cases can be spread and can be passed on
5.A strong sense of purpose (centered on completing a task)
Cause the so big differences between high and low context culture communication of the main reason is:
1.in high context culture, people are faced with the information resources with a high degree of identity, the cultural change is not big, most information will get people's resonance and identity;
2.low context culture of the people in the process of communication, because of a lack of geography, history and other aspects of the similarities or commonality, cultural change is bigger, most information is need each other to provide detailed content, and the language information demand more. ( Hidden,1987)

High and low context cultural expression method
In the high context culture, the relationship of the characters is closely related and the time is long. And in this contextual culture, relationships are more important than tasks. For cultural knowledge, the knowledge of high context culture is more than submerged underwater, and the model can not be realized even if it is a member of the cultural environment, it is difficult to explain the reason. In the low-context culture, the relationship between the characters is loose, The time is short, the network is evacuated, the mission is more important than the relationship. Its cultural knowledge is clearer. Hall believes that the United States, Canada, Britain, Sweden, Germany and the Nordic countries is close to low context culture of the country; (hale, 1967) and some of the other European countries, like France, Italy, Spain, and the native americans, South America, Asia, Africa, and other countries and people in the high context of the culture; Japan is considered a cultural situation cultural transition from high to low context culture.It is difficult for outsiders to enter the high context culture in terms of the difficulty of entering two contexts. Because the outsiders themselves do not have the inherent information that is about to enter the context, and they cannot immediately establish close relationships. Conversely, it is relatively easy for outsiders to enter low-context culture. Because this cultural environment includes the information that many outsiders need to participate in, and can quickly build relationships; In this cultural environment, completing tasks is more important than relationships. If it's a parent-teacher fraternity in a small town, the people who host the party are familiar with each other and have a lot of overlapping interests. They will agree on everything that has not been discussed or happened. They are unconscious, without the values of words that affect all their decisions. They are unconscious and do not value the words that affect all their decisions. Foreign parents or teachers may not understand that. For people in small towns, the context culture is a kind of high context culture. For foreign parents and teachers, if they want to be involved, they can be a part of it in the short term, and in this case their context culture is a low-context culture.For example, In China and the United States‘ terms of access to information channels, interpersonal information source is more popular in China, while americans prefer the objective source of information. In increase in oral communication way, Chinese like to indirectly, euphemism, they both speak scene and the listener status, more tend to be dominated by the listener in the process of communication, "Listening" is a popular method; Americans like to talk straight, and they're more focused on the message, and the americans tend to talk to the speaker, and as a major factor, it's a clear understanding of the full information; In interpersonal communication, the Chinese people "wear hats" and treat them differently depending on their status and status. Americans, on the other hand, are "non-discriminatory" and their communicative strategies are not special. (Lusting,1996)

Trompenaars and Hampden-Turner’s 7 Dimension of Culture
Learning culture through traditional anthropological methods. Anthropologists believe that culture is the result of basic human survival. People react to time, how people interact with the environment, how people interact with other people. All cultures have ways of solving these fundamental problems, which is why cultural differences are so big. Culture has two meanings, one is "civilization", and the other is "thinking". From the sociology and anthropology, another meaning refers to the members of the community of thinking, emotion and behavior patterns of generalization, namely "the unwritten rules of social conduct," focus on the values of community members.( The Seven Dimensions of Culture,2017)Countries, society, families, units, members of every social group have a Shared pattern of behavior. As individuals, it can be a parent or an employee, and it can be a citizen and a member of society, and it's inevitable that people have to follow different levels of behavior. Trompenaars points out that these different patterns of behaviour that corresponds to different levels of culture, including the national level, religious hierarchy, grade, etc.

Relationship building and International Business Communicational
In traditional Chinese culture, the relationship between family and other relations is significant compared with Western countries. Such as sharing experience in hometown, religion, education. However, in international business exchange, "relations building" in China is widely regarded as an unfair factor in market competition. Most international business exchange is based on the "commercial law" as the sole criterion. It is based on the contract execution as the main method of execution, and then through the legal contract to restrain each other's behavior. However, many cases in mainland China did not perform their duties under the contract nor did they have a legal dispute. This is because business relations also involve China's "ethics of relations.". In addition to contracts that ensure the fulfillment of a particular transaction, friendship means longer-term trust and loyalty. 
So in China, the contract can not attract others. Many people ask, "Why do you not trust my contract?" This is because the contract can only guarantee fulfillment of the contract, but the Chinese usually set an indefinite period of time to be responsible to their friends. "Therefore, In addition to the explicit guarantees of the contract, trust and friendship are also a pre-contractual issue.This cultural orientation means that a good customer relationship in China will last longer.Studies show that Chinese are more likely than overseas Chinese and Hong Kong people have a long-term sense of responsibility towards their friends. Successful communication with international business was realized when communicators showed more patience and sincerity, as this is an emphasis on China's relations. Successful international business exchange requires a high degree of trust and respect, and friendship is a shortcut to trust and respect in China, for example, almost all transactions were conducted through 14 trading companies prior to the opening up of the policy. In the 1960s Japan is a Chinese partner and an "old friend." Therefore, the conditions and quality of the United States and Russia have all increased. China Still ordered to Japan. (Filipe and Koester,2005)

Summary
As we confront and deal with cross-cultural, more attention should be given to the cultural types of other people's behavior than to be distracted by their behavior. After understanding their personal or national and organizational culture, we can be consistent with them and have a greater impact.All successful international business exchanges require a high degree of trust and respect, and relationship building is a shortcut to gain trust and respect in China.
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