The use of Artificial Intelligence in Creative Subject Areas

The use of Artificial Intelligence (Al) in
Creative Subject areas



The use of Artificial Intelligence in Creative Subject Areas

P, Prifysgol Cymrmu
5 ¥ Drindod Dewl Sant

o Universily of Wales

Assessment criteria
fOr 2024'25 | TASK DESCRIPTION

Use of Generative Al in Assessment
(Lecturerto indicate Yes or Not against each element)

RESEARCH For this assessment, vou can use Generative Al to Yes
support you in research, induding searching for
bibliography, using tools to summarize, compare and | No O
interrogate materials.
STRUCTURE For thizs assessment, vou can use Generative Al to Yes [
support you in structuring your submission, induding
creating a draft argument structure, identifying parts | No O
and headings, etc.
PROCFREADING For thizs assessment, vou can use Generative Al to Yes
check your own text/creation for grammatical and
syntactical mistakes, including rephrasing of your Mo O
own work wathin specific standards.
WRITING For thizs assessment, vou can use Generative Al to Yes
create text for submission.

No O
CREATIVE For this assessment, you can use Generative Al to Yes O
create creative materials, such as images.
No O
PROGRAM ING For this assessment, you can use Generative Al to Yes O
create and check code.
Mo O
NONE For this assessment, you are not allowed to use any | Yes [
tvpe of Genemtive Al support. This indudes research
support, structure support, writing/proo freading Mo O

support and creative support.
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The Transformative Opportunities of Al

Artificial Intelligence (Al) are machine-based systems that can,
given a set of human-defined objectives, make predictions,
recommendations or decisions that influence real or virtual
environments.

(Council of Europe, 2022)
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Al in a Creative Environment

In relation to the creative subject areas, Al is a transformative
technology which has the potential to change or modify the way
we conceive, create, produce, and share all types of artefacts (text,
dialogue, voice, imagery, photography, backgrounds, music, sound
design, video, animation, product design, fashion, pattern,
architecture, three dimensional objects and computer coding).
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Al in a Creative Environment

UWTSD actively supports students and staff to investigate,
experiment and innovate with generative Al in all creative subjects
(Russell Group, 2024).

Al literacy is an essential skill for the future, and it is developing
and changing at an exponential rate, so it is important that clear
guidance is provided for its’ ethical use for creative subjects in an
academic environment.
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Al in a Creative Environment

Al provides excellent creative opportunity in the arts, but it must
be ensured that students do not submit work for assessment that

has been wholly generated through this process and then
submitted as their own.
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The University does not wish to stop students utilising Generative
Al technologies as part of their work. However, it is crucial that any
work produced with the aid of Al is not misrepresented as the
individual’s sole original creation.

Generative Al can be considered a valuable supplementary tool in
the creation of such work, enhancing both creativity and efficiency.
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What you cannot do when using Al as part of the creative process:

The use of Al generated outcomes that are not identified as such, is
academic misconduct.

You must not include, present, or submit any Al generated asset or
outcome as your own. This includes, and is not limited to, text,
dialogue, voice, imagery, photography, music, sound design, video,
animation, product design, pattern, fashion, architecture, artefact,
three-dimensional object or computer code.
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What you cannot do when using Al as part of the creative process:

You must not implement any Al artistic endeavour that seeks to
mimic your existing practice as this is not considered authentic
student work.

Therefore, any submitted final outcomes cannot be the result of
asking Al to mimic another practitioner’s work unless it is
conceptually significant to the project.
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What you cannot do when using Al as part of the creative process:

To protect authorship and maintain authenticity, you must not use
the names of artists/designers, artworks, companies, or brands
within any Al prompts. This is to maintain the artistic integrity,
copyright, and intellectual property of those involved.
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Guidelines for students when using Al as part of your practice:

If no contribution by Al has been acknowledged, you should ensure
all work is clearly identifiable and recognisable as being your own.

It is permissible to analyse Al use in your research, content
development, and creative process but any use of it must be cited
and referenced.

You can develop an understanding of how to integrate Al
effectively and ethically, as an aid to your practice, but not as
a replacement for the work created by yourself, by artists or
by designers.
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Guidelines for students when using Al as part of your practice:

You should be mindful of, and manage the prevalence of, bias in
the creation of Al derived content, and should display an
awareness of the role that this may play in depicting prejudice and
promoting stereotypes based on gender, class, race, role, religion,
identity, and sexual orientation.

Any Al derived content should be presented with appropriate
critical awareness.
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Guidelines for students when using Al as part of your practice:

You should be aware of Al’s negative environmental impact, due to
the large amount of energy consumed by Al systems.

You should at all times be transparent about every aspect of
their process and outcomes, to avoid any potential
misinterpretation.



The use of Artificial Intelligence in Creative Subject Areas

What you should do when using Al as part of the creative process:

You should be aware that traditional skills development, active
learning and process work cannot be replaced by the use of Al.

In the first instance you must discuss the use and implementation
of Al in projects with the Module Leader.

The use of Al in any or part of any project is entirely at the
discretion of the Module Leader.
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What you should do when using Al as part of the creative process:

All Al intervention must be clearly recorded in any part of the
creative process where Al is used.

This must include the programme(s) or app(s) wherein it was
produced, the prompts used (be they pictorial, text or data), and
the date when this was undertaken.
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What you should do when using Al as part of the creative process:

You are advised that any Al generated work used, devised, or
modified as part of the developmental process, is clearly identified
as such through appropriate acknowledgement and referencing.
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How to Reference Al work:
It is essential to always include:
The name of generative Al authoring tool used
The year the tool was created (in brackets)

The ‘Name of Al authoring tool’ response to ‘Name of person
entering query’

The Al prompt

Day, month, year the content was generated.
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For example:

Adobe Firefly (2024). Firefly text to image response to Tom Williams prompt
to ‘create a still lake reflecting the moonlight in a desolate frozen
landscape’. [Generated 19.03.24]
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Current limitations of Al Generators:

Generative Al is prone to make many qualitive errors when
creating imagery.

Identifiers include poorly rendered text, distorted clothing,
inconsistent symmetry, poorly repeated patterns, impossible
configurations, colour distortion, contextually incorrect
backgrounds and surroundings, poor spatial awareness,
impossible physics, misalignment, atypical geometry, inconsistent
shadows and reflections, errors of scale and the poor rendering of
body parts such as limbs, hands, fingers, eyes, teeth hair and skin.
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Microsoft Designer Image Creator (2022).
Microsoft Designer Image Creator text to
image response to lan Simmons prompt
to ‘create a Female professor wearing an
academic gown sitting in an armchair
holding a glass of red wine’. [Generated
24.09.24]

Microsoft Designer Image Creator



https://designer.microsoft.com/image-creator
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Adobe Firefly (2024). Firefly text to
image response to lan Simmons
prompt to ‘create an image of a

medieval battle between opposing
knights’. [Generated 24.09.24]

Firefly is the image generator used
by Adobe apps.
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Current limitations of Al Generators:

It should be appreciated by students that Al can Hallucinate, i.e.
provide you with answers or outcomes that are not correct.

Al is often not capable of accurately understanding the nuances
of real-world knowledge, information or physical properties.

This can cause it to generate outputs that, seem plausible, but
are inaccurate, factually incorrect, irrelevant, or nonsensical in
terms of both word and image.
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Craiyon Image Creator (2022). Craiyon
Image Creator text to image response to
lan Simmons prompt to ‘create an image
of a medieval battle between opposing
knights’. [Generated 24.09.24]

Craiyon Image Generator



https://www.craiyon.com/
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Wombo Image Creator (2021). Wombo
Image Creator text to image response to
lan Simmons prompt to ‘create a
drawing of an angry pig’. [Generated
24.09.24]

Craiyon Image Generator



https://www.craiyon.com/
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Links to Al:

Google Scholar
Google Scholar lets you find articles, theses, books, abstracts and

court opinions from various disciplines and sources. You can also
create your own profile and library.

Microsoft Designer Image Creator

Free image generator that uses the power of DALL-E for higher
qguality images that closely match the description of what you're
trying to create (most of the time).



https://scholar.google.com/
https://designer.microsoft.com/image-creator
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Links to Al:

ChatGPT | OpenAl
Free to use. Easy to try. Just ask and ChatGPT can help with

writing, learning, brainstorming, and more.

Grammarly: Free Al Writing Assistance

A cloud-based typing assistant. It reviews spelling, grammar,
punctuation, clarity, engagement, and delivery mistakes in English
texts, detects plagiarism, and suggests replacements for the
identified errors.



https://openai.com/chatgpt/
https://www.grammarly.com/
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Links to Al:

Otter.ai

Al-based application designed for automatic recording and
transcription of audio to text. It captures and transcribes
meetings, lectures, interviews, and other conversations,
simplifying information processing and note-taking.

Gamma

Al content creation tool that helps users create presentations,
documents, and web pages easily. Users can write content in a
simple document without worrying about formatting and design.



http://otter.ai/
https://gamma.app/?lng=en
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