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[bookmark: _Toc147569679]INTRODUCTION:
Corporate social responsibility of an organisation is a crucial element today because it acts as a support for the existing society to prosper well and preserve all kinds of elements for the future generation and it is the responsibility of each organisational infrastructure to get themselves dedicated to sustainability, ethical practises as well as community engagement according to their own practises (Gürlek, 2021). Apart from this, the corporate social responsibilities and its policies related to Hyatt hotel aims to provide a comprehensive understanding of their efforts that acts as a positive contribution towards society but at the same time they’re making sure to increase their own growth as well (Chung, 2020).
In the upcoming content, we will identify all the foundational principles and objectives that are responsible for Hyatt’s corporate social responsibility initiative steps. This essay will also identify the endeavours that Hyatt hotel have within their corporate social responsibility factor. That includes, policies, partnership and all the programmes that defines the main aim of their corporate social responsibility approach. We aim to highlight stands of Hyatt hotel towards their corporate social responsibility because they are identifying the two aspects at the same time by implementing their corporate social responsibility and doing something better for the society as well as initiating a better plan for their own growth. 
[bookmark: _Toc147569680]ANALYSIS AND DISCUSSION:
[bookmark: _Toc147569681]CSR POLICIES AND FRAMEWORK:
There are three most important aspects of the corporate social responsibility policies and framework of health hotel. The first one is reducing the carbon emission, the second and most important is to conserve water and the third one is minimising the waste. Overall, this initiative is known as ‘Hyatt thrive’ because they are focusing more on sourcing the sustainability towards society and begin their construction practises in such a way that may benefit the society one way or another in their overall development plans (Hyatt Hotels Corporation, 2021). Apart from this, community engagement is also an important aspect of CSR policies and framework, and it is also included in higher community grants programme. With the help of this programme, they are responsible to source local projects that increases the consciousness within the mindset of people related to education, health, and economy development. When it comes to ethical business practises of this hotel, they are following the strict code of conduct related to all the labour practises, human rights preservation and most importantly add more mental responsibilities. Diversity and inclusion are important aspect within an organisation and the overall action of this organisation reflects that they are acting as an ethical business within their hospitality industry. Department social responsibility policies of Hyatt hotel are not considered as stating because they are evolving with respect to the ever-changing needs of today’s world (Hyatt Hotels Corporation, 2023). It is important to adopt any kind of changes that the world demands add for that to happen, they will have to adopt a dynamic framework that will dedicate towards the integration of corporate social responsibility to benefit society.
[bookmark: _Toc147569682]ENVIRONMENTAL SUSTAINABILITY:
Before minimising the environmental footprints, it is important to identify the importance of minimising environmental footprints and actively engaging in practises that do so. That is why, Hyatt hotel corporate social responsibility factor includes ambitious goals towards energy conservation. Their existing properties are being exposed to implementation of sustainability design and all kind of new construction developments (Kucukusta, 2013). There are different initiatives like eco-track that helps to monitor the energy consumption and to identify any kind of areas for improvement. They are investing a large sum of their capital in energy efficient technological approaches that includes light emitting diode lightning system and HVAC. Apart from this, the water management system of Hyatt hotel is committed towards being responsible because they implement low flow fixture irrigation system. This also includes stewardship initiative to protect the local sources of water where security for water is a challenge (Luiten, 2020). Hyatt hotels have their own initiative toward water management that is also known as redefined clean, that identifies reduction of water usage. Waste reduction is also a problem in today’s world because waste diversion towards recycling and making it obvious so that people may know about importance of waste management system to be associated with in an organisation in specifically within a hospitality organisation (Kumar, 2014). There are a lot of properties of Hyatt hotels that includes different certifications and recognitions throughout the world. Many of properties related to Hyatt hotel have leadership in energy and environmental design certification because they are equal friendly in nature. 
[bookmark: _Toc147569683]COMMUNITY ENGAGEMENT:
To support the community development, Hyatt hotel is integrating their operational procedures with local businesses to raise funding for further development within community (Milovanović, 2014). Their own programme also known as Hyatt thrive local partnership, encourages all local communities to approach them so that they can work together and raise the concept of corporate social responsibility that is acting as a unique challenge for most organisational infrastructure nowadays (Yu, 2022). Apart from this, Hyatt community grants programme provides all kind of financial support to every kind of initiative taken with respect to education, economic development as well as health (Jhamb, 2019). There is another important model of business nowadays where organisation helps different local organisation in their time of crisis to get proper recognition within the market. For that to happen they are maintaining their corporate social responsibility as well as their own growth increase (Punitha, 2013). Everything is dependent upon having a genuine commitment to being corporate socially responsible with the help of partnership, healthcare initiatives and development programmes for the support of local communities. And Hyatt hotel is doing all these aspects from time to time. With the help of these corporate social responsibility initiatives and practises, they will be able to enhance the social licence to increase their brand reputation and operate well within the community (Hang, 2016).
[bookmark: _Toc147569684]ETHICAL PRACTICES OF THEIR BUSINESS:
All the ethical practises and code of conduct of their businesses related and dependent upon the suppliers because there is a clear indication towards their suppliers that no one is allowed to break the code of conduct related to the labour practises, environmental responsibilities. Every supplier is responsible to make sure that they adhere to these principles and all the products off the hotel and its practises are according to the ethical standards (Kim, 2016). When it comes to labour practises, then they are responsible to maintain a fair ethical labour practises throughout and this includes respecting each worker and offering them competitive salaries. It is also important to provide a safe environment for them to work because this is a simple concept that if we provide inclusive working environment for workers, they will work hard for the betterment of the organisation, and this will increase the overall potentially of the organisational infrastructure (Zhang, 2018). Everything is working in a cycle because whenever organisations are working for improvement in corporate social responsibility factor, they are improving their own profitability. as we mentioned before, that Hyatt hotel is increasing the corporate social responsibility practises within their own actions and with the help of that, they’re getting benefited as well. So, the society is getting benefited at one point and the personal potential growth of organisation is also increasing (Kim, 2015). Ethical sourcing of products including services of Hyatt hotel demonstrate that the organisation prioritised the sustainable practises and maintaining fair labour standards. Last but not the least, in hospitality industry, guest experience is Mandatory and Hyatt hotel make sure that they are dedicated towards providing their guests with the excellent ethical experience there includes food practises, all kinds of amenities that are environmentally friendly.
[bookmark: _Toc147569685]REPORTING WITH TRANSPARENCY:
How could then publishes their annual report that includes every little detail about how they are implementing their corporate social responsibility practises and initiatives. There are a lot of challenges with in implementing these kinds of practises but with the help of proper alignment with their goal, they can provide efficient performances in key areas that includes ethical business practises, community engagement by engaging in those practises that are helping the local community business owners and raising the phones to further enhance health, education etc (Bohdanowicz, 2008). Apart from this, stakeholder engagement is also beneficial within this industry because identifying the most common stakeholders that includes employees, local communities, guests, and investors. With the help of these stakeholders, this hotel can get proper feedback about their practises being implemented have end this stakeholder also provide an insight on the internal practises within the organisational infrastructure and this helps them to identify those shortcomings and remove them as soon as possible. The reliability and authentication of an organisation is defined by how they are close to public disclosure and this disclosure is about their internal affairs (Milovanović, 2012). Hyatt hotel provides proper insight towards their internal affairs for their public and everything is uploaded every month on their website because they like being transparent and they want to report the best possible practises that can happen within hospitality industry and they’re open to any kind of feedback because they want to do well in hospitality industry and that’s the basic concept of corporate social responsibility being implemented (Davies, 2022).
[bookmark: _Toc147569686]IMPACT OF CSR AND EFFECTIVENESS:
There are different impacts of corporate social responsibility of Hyatt hotel on society that includes environmental impacts, social impacts, ethical impacts, guest and stakeholder perception, and financial performances. Environmental impact is clear from the very beginning because they were able to reduce the carbon footprints and energy consumption at the same time. This also includes the water management system that they have implemented as well as the social impact that includes the community engagement following philanthropy. Their ethical practises include Verizon their voice for labour rights, human rights and fair treatment of every employer that is working within the organisation or associated with it. When it comes to guest and stakeholder perception, then they are more likely to get positive feedback from everyone because they are implementing their corporate social responsibility in a correct manner possible (Gröschl, 2011). Primary goal of corporate social responsibility is not to gain any kind of financial freedom for an organisation but to have positive impacts on society but the fun fact about implementing this concept in practise is that when an organisation is able to implement corporate social responsibility, they will definitely gain a lot of financial freedom in the long run.
[bookmark: _Toc147569687]COMPARING WITH THE HOSPITALITY INDUSTRY STANDARDS:
When it comes to industry standards, Hyatt hotel has set for themselves benchmarks and best practises that increases the sustainability and community agreement. They have their own competitors as well in the market have add with respect to that, had hotel has identified their strengths and weaknesses. The competitive analysis is important for a company because it allows the company to identify their weak spots and change them to positive aspects (Bohdanowicz, 2007). Last but not the least, continuous improvement Willie two continuous improvement within society and continuous improvement in personal gain as well. We stated that we are not going to get financially benefited by implementing corporate social responsibility factors but on the other hand, whether we want it or not, we will get proper financial freedom by this concept in the long run.
[bookmark: _Toc147569688]Findings:
· HYATT hotel has identified a way to implement corporate social responsibility by targeting the most important factors in the society that are environmental sustainability, ethical business conduct and community engagement.
· Reduction in company’s carbon footprint, efficiently managing water energy efficiency increase are the tangible impacts of this organisation in hospitality industry.
· Commitment towards continuous improvement because they can evaluate their own organisation on daily basis by getting feedback from customers, guests, and their shareholders. 
[bookmark: _Toc147569689]Conclusion:
CSR of this hotel is responsible to making the business practises and take them to another level with respect to community engagement, environmental sustainability, and transparency in overall operational procedures. All kind of tangible impacts align with the standard operating procedures of the organisation within the market, and this will help the hotel to act as a leader within the business practises in the market because if they are implementing these strategical approaches in a correct manner, they will be able to identify their weaknesses and convert them weaknesses into their strength.
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