


             COMMUNICATION
            The concept of communication.
       Communication is a process of interaction between people, groups, as a relationship mediated by word, image, gesture, symbol or sign. Through it, individuals share their knowledge, experiences, interests, attitudes, feelings, opinions, ideas. Viewed as a process, communication consists in the transmission and exchange of information (messages) between people. Communication means telling those around you who you are, what you want, why you want a certain thing and what are the means you will use to achieve your goals. In this sense, to communicate also means to be silent, to wait for the answer, the reaction of the one to whom you wanted to let him know that you exist and you really want to say something to him. Communication is defined - by most specialists - as a process by which a transmitter transmits information to the receiver through a channel, in order to produce certain effects on the receiver. 
     Trying to give communication a nuance of rigour, the Palo Alto School formulated principles of communication. These are: 
- communication is inevitable or non-communication is impossible; according to this principle, everyone communicates, any behaviour has communicative value, regardless of whether or not there are clues, signs or signals.
 - communication develops on two levels: the content plan and the relationship plan. The first provides information, and the second provides information about information.
-communication is a continuous process that cannot be approached in terms of cause-effect or stimulus-response; this is due to the fact that man communicates at every moment with his whole past and with all the accumulated experiences.
 - communication is based on both information in digital form, processed by the central nervous system and analogue information processed by the perception system.
- communication involves power relations between partners, and exchanges that have symmetrical place between them can be symmetrical or complementary; in partner exchanges, they communicate from positions of equality, and in complementary exchanges, they adopt compatible behaviours or play distinct roles, they have different power, different social or hierarchical status.
 - communication involves processes of accommodation and adjustment of behaviours; people are different, perceive reality differently and have different objective interests.
          The purpose of communication.
      Whenever we speak or write, we try to convince and persuade ourselves, to explain, to inform or be informed, to educate or be educated, to impress, to amuse and amuse, to express our points of view, or to achieve any other goal, through the communication process, we always pursue four main goals:
 - to be heard or read 
- to be understood
 - to be accepted
 - to provoke a reaction (change of behaviour or attitude, of an option).
       Elements of communication.
     In the communication we meet, several elements:
  - the sender is an individual, a group or an organization that: possesses better-structured information than the receiver; involves a motivation (mood); implies an explicit purpose (next to the message) and an implicit one (the reason for transmitting the message, sometimes unknown to the receiver);
  - the receiver is also an individual, a group or organization the message is addressed or comes into his possession by chance; receives the message in a conscious and/or subliminal way. According to the type of listening to the message, the receivers are: 
                                  -those who listen for information; 
                                  -those who listen critically; 
                                  -those who do reflexive listening; 
                                  -those who listen for entertainment.
 - the message is constituted by the ensemble formed by objective information, value judgments regarding the information and value judgment and personal feelings outside this information, in fact, the message includes the data, the information transmitted and the frame of symbols through which a specific, particular meaning is given to this data, information.
 - decoding involves deciphering the meaning of the received message, being the operation corresponding to the coding, at the level of the receiver this time.
 - feedback, an essential element of communication; it shows us the extent to which the message has been understood, believed and accepted. Feedback in its quality of information sent back to the source can be positive (when it plays a motivating role) or contrary (when it plays a corrective role), immediate or delayed. 
- the communication channel represents the way that allows the message to be disseminated. In a broad sense, it defines the totality of the real possibilities of communication, and in a narrow sense, it is about the way of structuring the communications in the case of a collective relative to the distribution in the space of persons. 
- the context of communication represents the physical and psychosocial framework in which communication takes place. The communication context is influenced by factors such as physical context; psychosocial context; proximity (distance between transmitter and receiver); similarity (given by common interests, beliefs, activities and goals); group membership. The dimensions of the communication context are physical, psychosocial, temporal, climate.
 
            

                  Types of communication.
     The specialized literature distinguishes a great variety of forms of communication, offered by the diversity of their classification criteria. These are found, in one form or another, in the following types: 
- intrapersonal communication: refers to the way we communicate with ourselves. In this type of communication, meanings are built, and inverse connections are evaluated.
 -interpersonal communication: refers to communication with those around us, in which each addresses each other, in a formal and structured form or in an informal and unstructured form. In such communication, we talk to one or more people and work on an equal footing. It has the following features: face-to-face meeting; customization of participants' roles (involves people with different roles); communication occurs in both directions. 
- small group communication: refers to communication with three or more people. In this case: we work together to reach a consensus; a specific group belief is established; they work together to solve problems. 
- public communication: refers to communication with large groups. It is the type of communication that people fear the most. When we communicate in this way, we characterize the following actions: we are engaged in the speaker-listener relationship, and we receive several inverse connections. 
- mass communication: involves communication through the media. This type of communication involves the following:
            - communication is done through radio, television, movies, newspapers, magazines.                 
            -the speaker and the listener are isolated, and thus the reverse connection is limited.  
      Within these types of communication, but especially in interpersonal communication, we find verbal communication, nonverbal communication and written communication.
             Verbal communication.
  Verbal communication is the most common way of communicating. It differs from other forms of communication by several characteristics: 
- it involves a message, which must contain the structural elements, topicality, interest and motivation for the listener, clarity and internal coherence,
 - involves the provision of multiple supports for understanding the message, involves the concordance between the verbal and nonverbal message, in which the latter has a reinforcing role
 - it is circular and permissive, in the sense that it allows returns on some information, details that were not foreseen when the message was conceived
 - it is strongly influenced by the situation and the occasion: the same message can be received differently by the same receiver depending on the motivational mood, the factors of fatigue and stress, favourable or not favourable conditions of the communication context
 - is strongly influenced by the individual characteristics of the transmitter and receiver
 - it also possesses the attributes of human necessity
 - the human need for communication. 
Verbal communication has at its centre the articulated language (speech) and the non-articulated spoken language. Speech is the simplest and most evolved way of expressing emotional nuances but also abstract, rational thinking. 
Paralanguage includes various sound modes (volume, tone), rhythm, intensity, fluency, speed, use of pauses, represents a richly expressive and communicative means in a dialogue. 
It is estimated that 39% of the meaning of communication is affected by paralanguage. In verbal communication we encounter the following forms and compositional structures: the word, the intervention, the speech, the toast, the conference, the debate, the dissertation, the speech, words are sounds and signs that serve man to build messages.
 With the help of words, human speech and writing are realized. Thus, it is stated that "the idea that does not seek to become a word is a bad idea, and the word that does not seek to become an action is a bad word" (cf. Louis Pauwels and Jacques Bergier, The Morning of Magicians. Introduction to Fantastic Realism, Nemira, 1994, p. 20). 
Clarity of the message means the correct use of the exact word and correct grammar (correct use of practical rules, verbs, adjectives and adverbs, proper use of jargon and euphemisms). Difficulty in communication is given by the tendency to use anglicisms but also by the use of vulgar or offensive terms.
 - intervention: a form of free and concise oral debates on a given topic (cultural, scientific, ideological), in the presence of an interested audience. It expresses a personal point of view of the intervener, with clear and convincing motivations, with nuances of originality, approaching a single aspect, in the form of an opinion.
 - speech: spontaneous or elaborate form of oral communication, short and occasional. It can also take the form of a word or greeting at various events. Speech is also the extremely elaborate form of an oratorical communication, which supports or proves, argued in front of an audience, a problem or a topic. 
- conversation: it is based on the dialogue between two people, question and answer in order to achieve an objective in a particular situation. It takes place face to face, but also through technical means (telephone, small TV screen, etc.).
         Nonverbal communication.
     Nonverbal communication means something completely different than the words through which we convey a message. The approach of nonverbal communication starts from several general principles, namely:
 - nonverbal communication is culturally determined
 - nonverbal communication may conflict with verbal messages
 - nonverbal messages are largely unconscious
 - channels of nonverbal communication are essential in communicating feelings and attitudes.
 Within the communication process, nonverbal language has the following functions:    - to emphasize verbal communication; complete the message sent verbally
                    - may deliberately contradict certain aspects of verbal communication
                    - can regulate the communication flow and to weigh the dynamics of verbal communication
                    - repeats or updates the meaning of verbal communication
                    - nonverbal communication cannot replace aspects of verbal communication.
 
Channels through which nonverbal communication is transmitted:
 - body (head movements: up, down, bent, tilted right or left, shaking)
 - gaze (dilated pupil, types of gaze - drowsy, fixed, mobile, elevated, lowered, evasive, out of the corner of the eye, sideways, with the eye, with the eyes closed or narrowed, smoky lenses, in a group)
 - face (facial expressions, mouth, smile, laughter, breathing); - torso (bust, shoulders and pelvis)
 - arms and hands
 - legs (crossings of legs, legs and chair, feet in a sitting position, feet)
 - clothes ("uniform" style, adaptation to the environment, personal note, days with unconventional attire, how to dress to win);
 - objects (object language
 - jewellery, clothing accessories)
 - place (the language of places)
 - colours (colour language)
 - the music
 - symbols
 - the silence
 - time
 - space, the language of space is closely related to four categories of distances (areas): 
· intimate 
· the social area 
· the public area 
     There is a natural communication in social life - spoken (speaking, non-speaking and writing in its various forms and ways of expression, formal and non-formal) and the unspoken (placement in the space of localities, the shape of buildings, their architecture, monuments, institutions, companies of organizations and institutions, etc.) that cover the entire social space. Within this, we also meet the public communication, which is carried out on a particular territory of local level, territorial administrative units (county), national (state), but also at international level - regional, continental and into some extent right on the surface of the planet.
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