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[bookmark: _Toc665062758]Question 1:
[bookmark: _Toc1463237425]Solution:
[bookmark: _Toc93618909]A)
Contribution per unit=Selling per unit –Variable costs per unit 
Contribution per unit, 11-6=5.
Break-even point= Fixed Cost/Contribution per unit
Break-even point, 350,000/5=70,000 (units).
                              70,000x11=770,000 (revenue).

[bookmark: _Toc57041118]B) Profit = (Sales- Break-even point) x Contribution per unit.
Profit = (75,000-70,000) x 5=25,000.
Sales = 75,000 units.
Fc=350,000.

[bookmark: _Toc955904984]C)New selling price=13
    New variable costs= variable costs per unit + increase.
    New variable costs=6+1=7.
    New contribution= New selling price- New variable costs.
    New contribution=13-7=6.
    New fixed costs = fixed costs of production+ advertising.
    New fixed costs =350,00+10,000=360,000.
    New sales volume=80,000.
    New BEP=new fixed costs/ New contribution
    New BEP=360,000/6=60,000. 
    Profit= (New sales volume- New BEP) x new contribution
    Profit= (80,000-60,000) x 6=120,000.

[bookmark: _Toc637886888]D) Break even analyzing means to determine the minimal number of sales needed to break even, and to observe how changes in output, selling price, or expenses influence profit levels
to determine the quantity of output necessary to achieve a particular level of profit in order to test alternative scenarios and help forecasting and planning.
Limitations of break-even analysis. The accuracy of break-even analysis is determined on the quality of the data utilized.
It's tough to predict the future, especially in the long run.
It is assumed that variable expenses and sales have a straightforward connection.
The gain in sales income is not always proportional to the increase in sales volume.
External restrictions must be acknowledged.

[bookmark: _Toc960485397]Questions 2:
[bookmark: _Toc1275811103]Solutions:
[bookmark: _Toc1426654240]A) Importance of management accounting, 
The goal of financial accounting is to provide financial statements that can be communicated with internal and external stakeholders, as well as the general public. Managerial accounting is concerned with internal reporting of operational data. Accounting is the process of collecting, evaluating, and presenting financial data for the purpose of making decisions.  (Weetman Pauline, 2013).
Management accounting may be a very useful tool for your company. It is significant because it aids you in making the best decisions possible as a business owner, such as:
1. Product evaluations
If you're looking to revamp your present product line, management accounting can give you all the financial and business data you need to figure out which products are lucrative, which aren't, and how to fix it.
2. Introducing new goods
Management accounting is much more crucial if you want to introduce new items. It may assist at any point of the process, from initial planning to execution, by providing a thorough breakdown of production capacities as well as an accurate image of the overall market. This is critical for determining how much you'll charge for a new product, the quantities you'll produce, and if it's worthwhile hiring more employees to assist with delivery.
3. Personnel
Another area where management accounting may be quite beneficial is staffing. Making decisions about recruiting new employees and determining salaries may be a genuine pain. Management accountants can assist you in making the best selection by determining how much you can afford to spend on hiring and the expected returns on your personnel investment. (Atrill Peter, 2017). (Sangster Alan, 2018).

 Differences between management accounting and financial accounting. 
Two of the four major fields of accounting are financial accounting and management accounting (tax accounting and auditing are others). Despite numerous parallels in method and application, financial and management accounting have major distinctions. Compliance, accounting rules, and target audiences are the most significant distinctions.
The activity of finding, measuring, evaluating, interpreting, and presenting financial information to managers in order to achieve an organization's objectives is known as managerial accounting.
Financial accounting is documenting, summarizing, and reporting to the public or regulators the stream of transactions and economic activity resulting from corporate activities across time.
Managerial accounting varies from financial accounting in that its goal is to help internal users make better business choices. (Atrill Peter, 2017) (Drury Colin, 2018).
[bookmark: _Toc402388591]B) Techniques in Managerial Accounting

Managerial accounting uses several strategies to achieve its objectives, including the following: Margin analysis, Capital budgeting, Inventory valuation and product costing.
Margin analysis 
The primary focus of margin analysis is on the incremental advantages of improving output. One of the most fundamental and important approaches in management accounting is margin analysis. It comprises determining the best sales mix for the company's items by calculating the breakeven point.
Capital budgeting is the process of analyzing data in order to make the appropriate decisions about capital expenditures. Managerial accountants use capital budgeting analysis to determine the net present value (Net Present Value) and internal rate of return (Internal Rate Return) to assist managers in making new capital budgeting decisions.
Inventory valuation and product costing
The identification and analysis of the real costs connected with the company's products and inventories is part of inventory valuation. The computation and allocation of overhead charges, as well as the evaluation of direct expenses connected to the cost of products sold, are all part of the process (Cost of Goods Sold). (Wood Frank, 2011).
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