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Speaker notes Slide 1:  
  
 Coke was invented in May 1986 by a pharmacist named john Pemberton, the product at that time was a caramel mix, but after testing it garments that created an exceptional drink, the name Coca-Cola was given by frank Robinson as john Pemberton's accountant, today in 2020 Coca-Cola still the same name as it was before. Coca-Cola still and the most important product but over time the company has created Fanta and Sprite. Coca-Cola along with the bottle company are in the list of top 10 companies in the world with more than 700,000 employees in 200 countries. Coca-Cola is one of the most powerful companies in the world and is in  partnership with many global companies, the company still maintains their bottling company today, and provides them with bottling syrups under the name Coca-Cola, and this brings to them the power of profit.   
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In 1986, Pharmacist John Pemberton from Columbus, Georgia, invented the original Coca-Cola drink and sold it as medical beverage.  
Frank M. Robinson it was Pemberton's Bookkeeper, is qualified with naming the product and creating the logo.  
Frank Robinson choose this name of Coca-Cola because of these two ingredients’ (Coca leaves and Kola Nuts) and because it sounded like an alliteration.  
John Pemberton took a break and left Robinson to make and promote, also to sell Coca-Cola by His own.  
He started to promote the drink with limited budget that He had and succeeded.  
Prevention's Heirs sold the Coca-Cola formula in 1989.he  
The American businessman who bought it funded the Coca-Cola company 3 years later, in Atlanta.  
In 1985, we could buy Coca-Cola in the whole country.  
20 Years later, the company was sold to Ernest Woodruff's trust company of Georgia.  
Candler was one of the first to us merchandising in His advertising strategy.  
In 1948, Coca-Cola was the leader in its industry, but this changed in 1984, When Pepsi arrived on the market.  
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Coca-Cola, the Company’s aims and objectives are to refresh the world, to inspire moment and happiness, and create value and make difference.  
These aims and objectives are centred a desire to succeed over the next 10 years.  
Coca-Cola believe that their company has the protentional to make the world better.  
All company Aims, objectives, mission statements, vision and values are built around that opinion. The three essence aims, and objectives highlight that protentional.  The first aim to “refresh the world” highlights a desire for their products to taste refreshing.  
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“Since 1915 Coca-Cola faced a technological evolution, using different type of bottles in production to ensure no competition could have the same bottles design and premium quality product.”   
7 brilliant strategies Coca-Cola used to become one of the world's most recognizable brands (Feloni, 2015)  
   
In the past Coca-Cola used procedures using technology during seasonal holidays, and festive connection with customers, designing bottles especially for Christmas time, but also afterwards they included numerous historical and mythical figures.    
This is a proof of how coca cola is becoming the festive brand, promoting successful happiness and smile characters on his design and attracting millions of customers since the beginning of 1900. (Hodgson, 2017)  
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The Coca Cola company is a prime simple of a business that is built on data and intelligence, taking every opportunity it can to reassess pretty much every aspect of how it operates.   
This kind of strategy and widespread implementation of big data technology, that means the company is like to remain number one for foreseeable and successful future ahead.   
Coca Cola to drive the sales use data insight and technology. The data insight can give competitive to the business, an example when the buyer shops around to find the best spec and price.   
Coca Cola needs to employ techniques to improve business strategies to ensure they stay ahead of their rivals and accommodate consumer trends.   
The Coca Cola is consuming modern technology to drive insights   Such as social media.    
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Coca-Cola has the power to embraces a new technology and innovation in advantage of big data and technology.   The Coca-Cola uses solid strategy across the business providing researchers in some explicit areas like such as artificial intelligent to collect data. This technology has an impact in facts has increased a development of the business.   
The use of Cola freestyle machine mixers based of soda as main ingredient allows users to select from mixtures of flavours of Coca-Cola branded products, which are then individually dispensed. using this technology and others more means the company is likely to remain number one for Foreseeable future.   
The social media is another technology growing in our century.   
The Coca-Cola uses this data collection to exploit globally, monitoring socials most important web sites such Facebook, Twitter, Instagram etc.  and tracking how the product now grownup and viewed across the world.   Social media has improved, matured and increased the contents. Coca-Cola uses this source as improved technology to compete with other brands.   
The successful introduction of “world kindness day 2019”, a collaboration between Coca-Cola and artist to create original inspired images all connected with kindness words on the can’s etiquette, is one of the examples of technology innovation.   
This social media technology advertising Coca-Cola, merchandising gadgets, new products, and offers for festivities season.   
All Coca Cola features social media let customers share this power brand happiness images and hashtags.  Instagram is one of the latest booming social media platforms and Coca-Cola has tapped this market too.  they have over 1 million followers on their Instagram page and it is growing every day the objective behind this strategy was to increase sales.    
Greener Bottles is another technology which Coca-Cola introduced in 2009. The source of  packaging   producing 2.5 billion of their products using less petroleum. This successful technology has pushed 
other brand to do same and is growing with results  
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Traditional technology has been the basis of modern technology, in the passage of time evolving and moving to new ideas and systems, unfortunately the longevity of a technology ends when another more competitive and faster one was born, in line with the needs of the organization and supply and demand nowadays. Just think of the use of the Internet, effective and fast communications everywhere in the world with a simple email, sms can be received in a few seconds, while in the past it must be entrusted to us by post, which could be lost and not received or called through the rare and expensive home phones. These are just some of the examples, industrialization and mechanization have made great strides in every sector of the industry, tearing man's manual labour, using thousands and millions of products night and day in humanly unthinkable times.  
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The technological impact on our life strongly influences us, facilitates contact with people from all over the world at all times, allows instant communication through technological devices such as smartphones and computers and allows incredible mass production through new machinery and software, in can satisfy millions of requests every day. Each company invests time and resources to improve the field of technology and innovations, always taking a step forward to meet the global needs of its customers, enriching its portfolio and anticipating future market demands.  
The importance of not retiring into technology and always taking a step forward allows companies to progress and grow, improve and discover new technologies capable of increasing their profits and improving the wellbeing of the company, benefiting from constant and constant stability.  
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It is a great challenge to remain competitive without using modern technology in our era, this is because the technological impact is clear enough for everyone, it allows us to achieve goals and customers that have never been achieved before. The discovery of the internet has changed the face of communications and the global market, allowing interesting transactions, contacts and marketing strategies, developing jobs for thousands of people through a device connected to the network. The advent of new technologies has swept away obsolete methods, giving way to an unprecedented process of mechanization and automation in the industrial world. Not making use of modern technology would certainly result in a huge loss of capital, could not respond to market needs and cannot develop winning marketing strategies that are implemented through the use of forward communication means, research systems, software and any benefit that technology and the net has brought nowadays.  
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Coca-Cola is a company that, starting from the bottom, has climbed the highest peaks of the world market in the beverage sector, always renewing its formula and extending the market to new consumers, has found winning strategies, developing new research and investing in its name in new technologies. Today it boasts significant capital and offers jobs to millions of people, its brand is known all over the globe, thanks to a strong strategy and continuous development of supply and demand from the world market and consumers. Coca-Cola could not have achieved this success if it had not continuously updated and developed new technologies.  
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