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Abstract
This research paper examines the hotel industry's role in contributing to the Sustainable Development Goals (SDGs) set by the United Nations. With a focus on two goals from the seventeen: Responsible Consumption and Production, and Sustainable Cities and Communities. This paper evaluates the impact of hotels on surrounding communities and the environment. By analysing the current literature and industry trends, the paper highlights the urgent need for hotels to embrace sustainable practices and address challenges such as 'greenwashing.' Furthermore, it showcases initiatives by leading hotel brands, such as IHG, Hilton, and Premier Inn. For instance, IHG has committed to reducing its carbon footprint by 60% by 2020, while Hilton has pledged to cut its environmental footprint in half and double its social impact investment by 2030. Premier Inn, on the other hand, is focusing on reducing food waste and water consumption. This research aims to investigate how hotels can actively contribute to the SDGs and foster sustainable practices within the industry.







Introduction
Since the 18th Century, the concept of a growing population and the demand for raw materials had started to surface the consequences of exhausting resources and the initial effects it could have on society in the future (Jacobus & Pisani, 2007, pg 5). The importance of this topic has only grown with time as our global population and the toll of extracting raw materials have increased significantly.
Since then, our global population and the consequences of extracting raw materials have risen dramatically. In 2015, the UN developed the official ’17 World Sustainable Development Goals’ (SDGs) to achieve by 2030. These goals, which include ending poverty, ensuring clean water and sanitation, and promoting sustainable cities and communities, serve as a global blueprint for peace and prosperity for people and the planet (United Nations, 2024b). This research paper will extract the key findings of how the hotel industry, a key player in the global sustainability movement, addresses the SDGs and commits to sustainable practices, their effect on developing sustainable cities and communities, and their responsible consumption and production strategies, which refer to the efficient use of resources and the reduction of waste in the production process.
Recognising the significance of sustainability in the hotel industry is crucial in our current context. An article by Dickinson (2023) highlighted that the hotel industry bears a significant responsibility, “accounting for around 21% of the industry’s total emissions.” Sustainability is a worldwide project that, although it has had slow growth due to external factors, which will be discussed, has risen in popularity. There is growing pressure on businesses to meet targets, invest and adapt to sustainability long-term (Emergent Africa, 2023), (Deloitte, 2023).
As per UNWTO (2017, as quoted in Mucharreira et al., 2019), Tourism is a “major driver of socioeconomic progress.” The article further underscores the industry's contributions, such as job creation, infrastructure development, and export revenues. It also highlights that the tourism industry, including the hotel sector, is “one of the fastest growing economic sectors in the world.”




Overview of Literature
The Earth has six years (2030) to reach targets set by the Paris Agreement in 2015. Since the implication of the agreement, the planet has to decrease global average temperatures below 2ºC and limit it to 1.5ºC by the end of this century (UNFCCC, 2024). However, it can be argued that reaching these targets has been slow throughout the industry (Barlow, 2021), (Speare-Cole, 2023). Juvan et al. (2023, as quoted in Kaza et al., 2018) state that “the world produces two billion tonnes of solid waste annually”, which is expected to rise by 70% by 2050.
With a close focus on the hotel industry, there is an urgent need for continual change to embrace sustainability to reach targets faster, as implicated by Governmental and local authorities throughout many as 140 countries (United Nations, 2024a). Moreover, consumers are adapting to change, and in an article by Fuchs (2024), he quotes a survey by Booking.com (2023), which found that “76% of travellers now want to travel more sustainably” and continues to express concern about organisations to participate in “shared responsibility.” 
Most major hotel brands, such as Hilton, Premier Inn, and IHG, have pledged to become net zero by 2050 (Glusac, 2022). However, these sustainability policies implemented by hotels can face considerable scrutiny and result in a marketing term known as ‘greenwashing’. Parguel et al. (2011, pg. 1-2) defined ‘greenwashing’ as:
 “tactics that mislead consumers regarding a company's environmental practices or the environmental benefits of a product or service.”
For example, many are familiar with the towel reuse system at hotels. Garza (2011) states that this tactic may have guests believe “the hotel is concerned about conserving water, whereas, in reality, the hotel is attempting to reduce laundry expenses.” Therefore, it is vital to identify hotels that are actively accomplishing goals towards the SDG targets and mention what they are doing exactly to help the environment and the communities they operate within (Imran et al., 2015).
IHG is preparing to launch its inaugural net-zero hotel, Voco Zeal, in Exeter by the end of 2024. The property has been constructed to meet the Net Zero Carbon Buildings Framework requirements. It features gardens, meeting spaces, and multiple electric vehicle charging points and is powered completely by renewable energy sources (Seo, 2024). IHG states that this net-zero hotel is aligned with the 17 SDGs and its own carbon emissions strategy (IHG, 2023). 
Premier Inn (2018) announced that they had made significant efforts to improve the efficiency of their locations. Nearly all their 800+ UK-owned sites now use 100% renewable electricity firms, and 113 sites have installed solar panels. Moreover, all their hotels have switched to LED lighting and installed heat recovery systems in their bathrooms (Premier Inn, 2024). Since 2018, Premier Inn has opened its first 195-room hotel in Swindon, powered entirely by renewable energy, and not connected to a natural gas supply. Their project was endorsed and approved by the SBTi to meet their sustainability objectives (Whitbread, 2023).
Hilton (2024) has committed to working towards a circular economy, which involves reusing and regenerating goods and materials (Oxford English Dictionary, 2024). The company has pledged to reduce waste by 50% by 2030 by diverting what would otherwise go to landfills through recycling, donating, or composting. Hilton is dedicated to promoting sustainability and positively impacting the environment. Not only have several hotel brands developed and are committing to responsible consumption and production strategies that work ambiguously with at least one to several of the 17 SDGs, but they are also pledging their participation in Corporate Social Responsibility (CSR). CSR is whereby corporations invest in initiatives or strategies that benefit their stakeholders from within the hotel's employees' work and give back to the communities that they operate within (Stobierski, 2021).
For example, Hilton's 2021 ESG plan aimed to create opportunities for learning and growth provided to team members through support for local businesses and investment in communities. The company is dedicated to contributing to community development and has undertaken initiatives like food donation and disaster relief projects. Hilton (2021) “invested $2m in leading recovery and resiliency projects for communities and the planet.” Its mission is to create an opportunity engine that benefits its employees and the community (Hilton, 2021).



Application To The Hotel and Hospitality Sector
The following list will display a PESTLE analysis of how sustainability impacts the hospitality and hotel industry’s efforts to contribute to the SDGs:
Political
· Tourist Taxes are becoming largely integrated into multiple destinations in Europe, the USA, Canada, Australia, and Japan (Morelli, 2024). Tourist taxes are often revenue from visitors to a destination to support tourism and sustainability and raise additional income to invest in the local area, such as public services (Bleiberg, 2024). Tourist tax is often added to the cost of a trip at a daily rate, usually when guests check in at a hotel.
· Ongoing wars and unstable governments, such as those in Russia and Ukraine, Israel and Palestine, and Yemen, have impacted the hospitality and hotel industry. These conflicts have destroyed livelihoods and businesses in those countries and affected import-export supplies, leading to increased costs for materials, food, and labour. Additionally, progress towards achieving SDG sustainability initiatives has been slowed down as a result (Delgado, 2024), (Visit Ukraine, 2023), (Emediegwu, 2024), (Pereira et al., 2022).
Economic
· Globally, changes in the economic market significantly impact businesses. Consumer spending decreases when people have less disposable income available, leading to reduced expenditure on luxury goods and services., such as holidays (Van den Bergh, 2013). This affects sustainability in hotels and hospitality because it slows the implementation of sustainable practices through investment, which requires economic stability (Popșa, 2023).
· Sustainability is no longer a ‘bonus feature’ in hotels and hospitality. Machado (2023) says it has now become a “critical factor” for companies to have to invest in sustainable practices and implement them as standard alongside the 17 SDGs and local governance, which means that hotels need profitability and growth to be deemed “economically viable.”


Social
· Changing travel preferences are evolving. Statista Research Department (2024) found that an “80% share of travellers believe sustainable travel is important worldwide in 2023.” According to Popșa (2023), Best practices of sustainability adopted by hotels and businesses in hospitality are “appreciated by tourists who are steadily becoming aware of the direct and indirect repercussions of their actions on the environment.”
· The demographics of travellers are evolving with time, and the younger generations, Gen Z and Millennials, are increasingly looking for genuine experiences that promote well-being and allow them to disconnect from social media and technology. According to a survey, there is a significant demand for sustainable travel options, with up to 50% of Gen Z individuals willing to pay up to 25% more for eco-friendly options. Many small hotels now offer these experiences that prioritise sustainability, environmental responsibility, and wellness (Agarwal, 2023). 
Technological
· Technology in hotels plays a crucial role in promoting sustainability for several reasons. Firstly, technological advancements such as AI allow hotels to implement energy-efficient systems, such as smart thermostats, LED lighting, and motion sensors, which help reduce energy consumption and lower carbon emissions. Additionally, technology enables hotels to manage their resources more effectively, such as water and electricity, leading to reduced waste and environmental impact. Moreover, the integration of technology in hotel operations facilitates the implementation of sustainable practices, such as digital check-in and check-out services, electronic invoicing, and paperless communication, which contribute to minimising paper usage and waste generation. Furthermore, advanced monitoring and control systems powered by technology aid in optimizing HVAC (heating, ventilation, and air conditioning) systems and overall energy usage, resulting in significant cost savings and environmental benefits (Dai, 2023), (Buren, 2023).


Legal
· Organisations globally must be responsible and transparent with their supply chain sourcing that complies with the Modern Slavery Act of 2015 and animal welfare practices (GOV.UK, 2021) (Bateman & Bonanni, 2021).
· While it is not mandatory, rah in hotels and hospitality is highly discouraged. According to a 2022 survey conducted by Harris Poll, as cited in Peters' (2022) article, “over 68% of US CEOs admitted that their companies are guilty of greenwashing.” This can significantly impact guests' trust in businesses when visiting a hotel (Rahman et al., 2015).
· To reduce plastic usage and promote recycling, the UK government banned single-use plastic utensils, containers, and cups in 2023. This move was followed by Wales, where new waste segregation legislation requires the hotel and hospitality industry to recycle their waste to meet sustainability targets set by the country and comply with company sustainability policies. As a result, businesses have had to act quickly to abide by these regulations, creating a level playing field across all industries to achieve sustainability targets (GOV.WALES, 2024), (GOV.UK, 2024).
Environmental
· The research is limited in finding reports with up-to-date data analysis of significant hotel companies' ESG reports, their impacts on the SDGs, and how far they are from achieving their goals on time.
· Businesses are encouraged to obtain environmental certifications, which promote adopting sustainable practices, products, and services, improving their corporate social responsibility and brand value to stakeholders, shareholders, and investors (Khatter, 2023, p. 7).





Evaluate future policy and management options for how hotels can continue to implement sustainability and contribute to the SDGs
This research paper focused on two SDGs: responsible consumption and production strategies, and sustainable cities and communities. It highlighted the initiatives and policies that hotel brands have in place to share their responsibility in sustainable efforts. 
Based on the research findings, the following recommendations have been identified for the hotel industry to contribute effectively to the Sustainable Development Goals and foster sustainable practices:
Transparency and Accountability: Hotels should prioritise transparency in their sustainability efforts and be held accountable for their environmental impact. This includes accurately reporting their initiatives and outcomes, allowing stakeholders to assess their progress (Layerise, 2022).
Community Engagement: Hotels should actively engage with local communities to address their needs and concerns. This can involve supporting local initiatives, sourcing products and services from local businesses, and creating opportunities for community involvement in sustainability projects (Buckinghamshire New University, 2024).
Education and Awareness: Hotels should prioritise educating staff and guests about sustainable practices and the importance of responsible consumption. This can be achieved through training programs, informative materials in guest rooms, and interactive educational experiences (Fenech & Chemmanur, 2024).
Collaboration and Partnerships: Hotels should collaborate with local governments and academic institutions to achieve sustainability goals by sharing best practices and resources. (Oppenheim et al., 2024, p. 5), (Legrand, 2023).
Innovation and Technology: Hotels should invest in innovative technologies and practices that reduce their environmental footprint, improve energy efficiency, and minimise waste generation. Embracing sustainable innovations can lead to long-term environmental and cost benefits (Harris, 2020).
Continuous Improvement: Hotels should adopt a culture of continuous improvement by setting ambitious but achievable sustainability targets, regularly evaluating their performance, and adapting their strategies based on lessons learned and emerging best practices.
By implementing these recommendations, hotels can play a significant role in driving sustainability and contributing to achieving the Sustainable Development Goals by 2030. However, it is essential to reiterate that sustainability should not be seen as a luxury despite consumers’ willingness to pay more. They must not be exploited for this, and monitoring and careful planning should be placed to create an affordable and inclusive strategy where both the hotel can enforce sustainable resources in their operations through a slight cost increase to the consumer, but allows it to be still suitable and reasonable for the consumer to pay the rates for the hotel, with the knowledge and reassurance their extra fee is making a valuable difference to the environment and their experience at the accommodation, not for the financial gain of the business.

Conclusion
In conclusion, the research has highlighted the crucial role of the hotel industry in contributing to the Sustainable Development Goals (SDGs) and embracing sustainability practices. The industry's efforts to address environmental impact, promote responsible consumption and production, and support local communities are essential to achieving global sustainability targets. While progress has been made, there is still a need for continual change and transparency to combat greenwashing and ensure that sustainability commitments are genuine. The case studies of Hilton, IHG and Premier Inn demonstrate that hotels can take concrete actions, such as implementing CSR initiatives, renewable energy sources, energy-efficient technologies, and sustainable building designs to impact the environment positively. Moving forward, the hotel industry must prioritise sustainable practices and work towards becoming net-zero entities to contribute to a more sustainable future.
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