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The most important component of consumer law is the Consumer Rights Act 2015 this is since the Unfair Contract Terms Act in 1977. The law was I force on 1st October 2015. It tends to affect all companies, whether they provide goods or services in tangible or intangible way. For instance, intangible way is something is like digital content such as apps, software and online. In order to guarantee that their contract terms are enforceable, to prevent legal and regulatory risk, and to the maximum degree possible, to efficiently manage their obligation to customers, businesses must comply with the new legislation (Black Morgan, 2015). The significance of the Consumer Rights Act of 2015 is that it ensures both consumers and businesses are informed of what to do if they obtain a defective or unsuitable goods or service (Chris Newton, 2021).

Consumer Rights Act 2015 has its own reason why it was introduced. The aim of the CRA 2015 is to protect the consumers against an unfair contract terms. CRA 2015 also aimed to keep consumers’ rights in digital world (Taylor Vinters, 2017). It is repeated that businesses must comply with Consumer Rights Act regulations while supplying customers with products, services, or digital content. In addition, it outlined the remedies available to consumers if these standards are not satisfied. Additionally, the CRA simplified and streamlined regulations pertaining to unfair contract terms and consumer complaints. If a contract term or consumer notice established a major disparity in the parties’ rights and responsibilities under the contract, the term would be invalid (Taylor Vinters, 2017). According to previous legislation which was Unfair Contract Terms Act 1977, it only applies to business to consumer not business to business transactions (Jonathan Hadley, 2016). It also addresses particular cases of unfair terms. Penalty provisions, in particular are outside its purview. There are different levels of protection are provided under the Unfair Contract Terms Act 1977. Some sections guarantee total protection, while others will be scrutinized to see if the phrase was fair to include (E-law resources, n.d). Meanwhile, Consumer Rights Act 2015 applies between trader and consumer. In this case, CRA 2015 is much better than Unfair Terms Act 1977 since CRA2015 is much clearer in explaining the terms an legislation to the consumer, meanwhile the Unfair Terms Act 1977 explanation was lengthy and not so clear that can make the consumer confuse. In terms of language, CRA 2015, is more understandable than Unfair Terms Act 1977.
Part 1 of the Consumer Rights Act 2015 establishes fundamental consumer rights in the sale of products, digital material and services. The goal is to make customers’ buying rights more transparent. The new restrictions for sales of products are remarkably similar to the prior consumer regime. Recognizable implied phrases, such as conformance to requirements are all preserved. Consumers, on the other hand, have superior legal recourse. In addition, the legislation stipulates that consumers have a clear right to have damaged digital material fixed or replaced (Lorraine, 2021).  In addition, the act outlines the consequences if a service is not provided with reasonable care and skill or in accordance with the agreement. For instance, the corporation that provided the service must either bring it into line with what was agreed upon with the client or, if that is not feasible, return a portion of the consumer's money (Lorraine, 2021). The contracts and notices between a consumer and a merchant are covered under Part 1 of the act. Part 1 also contains a new implied word stating that the merchant has the legal authority to supply the products. Rights that under CRA 2015, are against the merchant with which they have a contract with, not the supplier, if a purchased product is defective in some way. In part 1 of statutory remedies, there are a few things that consumers may claim based on how much time has gone since the product was acquired and when it was purchased. In order for a customer to file a claim, the product must be defective within 30 days after purchase. Under the Consumer Rights Act of 2015, a consumer has the legal right to return faulty merchandise and get a full refund. Once the problem has been identified, the client must act immediately. This right to reject the item and request a refund is only applicable for thirty days from the date of purchase. The second circumstance is when defective products are returned after 30 days. The buyer is not legally entitled to a full refund if the goods develops a flaw after thirty days. If the customer's 30-day right has expired, he or she must provide the vendor one opportunity to repair or replace any defective, unusable, or misrepresented merchandise. Typically, the vendor is free to choose the least expensive or most convenient option (Lorraine, 2021). In S33 until S47 there are terms for digital content. Compared to the sale of goods, there seems to be no statutory limit on the repairs or replacements where a merchant can make to bring digital content into compliance, but they cannot do indefinite period because the repair and replacement must be completed in specific time and without causing the customers’ significant. Sale of services is stated in S48 to S57. Sale of services is also covered under CRA 2015. Services can be offered without or with commodities. For instance entertaining and laundry services. As a result, a service will be non-conforming if it is not conducted in reasonable care and skill. In other cases, products will not be in compliance with the contract because the merchant installed them wrongly.

Part 2 of the CRA 2015 which includes Schedules 2.3 and 4 simplifies and unifies the law on an unfair terms in business to customer contracts and notices. The law is now in one location. Since there is no party proceeds the question of fairness, a court is now required to analyze contractual requirements for fairness. To reach this determination, the court must have adequate information. The fairness of consumer contract terms and notices is required. Consumers will only be bound by terms if its fair. It is defines the word unfair terms as those that penalize the consumer by restricting their rights or raising their responsibilities excessively in comparison to the rights and obligations of the seller (Lorraine, 2021). The contract’s principal subject matter or price setting conditions are excluded from the fairness test if it is transparent and conspicuous. The term must be written in plain and understandable language to meet the requirement of transparency. To be prominent, the phrase must be brought to the notice of the customer in such way the ordinary consumer is aware of it. The fact that a fundamental phrase fails to fulfill these criteria does not automatically render it unjust, but it does subject it to more additional test. Schedule 2 of the CRA 2015 is a non-exhaustive, illustrative list of unfair consumer contract clauses. The words in the grey list are not necessarily unfair, but they may assist a court in determining whether or not to apply the fairness test to a particular case. Similarly, if the fairness test is applied, a court may find provisions not on the list to be unjust. Grey list conditions include provisions that have the goal or effect of allowing exorbitant charges, requiring the consumer to pay for services that have not been rendered when the contract expires, and committing the client contractually. According to CRA 2015-part 2 schedule 3, enforcement action may be brought in order to stop the use of such unfair terms or notices. An order can apply to the use of words in current and future agreements and it can contain provisions for any term or notice of a comparable nature or impact. In some situations, a temporary injunction may be sought to restrict the word or notice from being used again until the dispute is properly litigated in court (Lorraine, 2021).

As a conclusion, from the above facts, it seems that CRA 2015 main aims have been met. Where the law in force on 1st October 2015. Parts 1 and part 2 of the CRA 2015 provide background information and address consumer protection requirements. It examines the statutory rights in consumer contracts for commodities, digital contents and more services. In this modern world, CRA 2015 aims about digital content may have been achieve since now all of the system are already been digitalized. This can ensure that CRA 2015 aims might be run smoothly.
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