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Introduction
In business, financial management is identified as one of the most important aspects. For a successful start or to run a business, an organization needs a team of skilled financial managers. A financial manager conducts various tasks such as planning, organizing, directing and monitoring a company’s financial decisions. Financial performance heavily depends on the skills of the financial team. A financial manager must know how to apply managerial principles to the company’s financial assets. The most important tasks of the financial management department include proper maintenance of liquidity for the company, ensuring good returns to the shareholders, optimum utilization of funds and identifying safe investment opportunities. An organization needs to develop a great financial management department for proper financial planning, proper acquisition of funds, proper utilization of funds, conducting complex financial decisions, maintaining economic stability, minimizing the cost and maximizing profit. In this business report, the author will discuss about financial management in two tourism and hospitality companies Hilton and Best Western. In the analysis, the author will include a discussion about total revenue, market position, growth potential, CSR activities and others. This report's main objective is to compare two companies based on financial management. 
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Comparison of company overviews
Hilton Hotels & Resorts
Hilton Hotels & Resorts is the flagship hospitality portion of the American company Hilton. Hilton is an American-based multinational hospitality company. The company started its journey 103 years ago in the year of 1919. Hilton Hotels and Resorts is considered one of the largest hotel brands around the globe (Bohdanowicz and Zientara, 2012). The company has their hospitality services in major cities, airports, and popular tourist spots and the target customers are both corporate persons and travelers. Based on the company report 2019, the company has 18500 hotels in different places in the world. The company provides services in 94 countries with 970000 rooms (Dardeer et al., 2017). The company has been chosen best workplace for work in 2020 by Forbes. The company takes great care of its workers and provides all the support to them. The company provides specialized services to those customers who book rooms by using Hilton-owned channels. These services include digital check-in, allowing choosing preferable rooms, keyless entry etc. 
Best Western Hotels and Resorts
Best Western Hotels and Resorts is the hospitality brand of Best Western International Inc. The company has licensed 4700 hotels around the world. In North America, the company has licensed more than 2000 hotels (Eun and Resnick, 2015). The journey of Best Western started 77 years ago in the year of 1946. M.K. Guertin founded the company with the objective to provide hospitality services. The company provides franchisee opportunities to the interested parties and regulates them with provided guidelines (Genc, 2010). The hotel chain of the company was categorized into three parts (Best Western, Best Western Plus, and Best Western Premier) in 2011. Under the hotel chain Best Western, the company has 35,201 rooms all over the world. A customer can enjoy hospitality service in three ways such as luxury, upscale and economy from the company.
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Hilton Hotels & Resorts
From the report of Hilton Hotels and Resorts, it is found that the company generated revenue of 8.77 billion dollars in 2022 (Jang et al., 2013). The company has generated revenue of 5.79 billion, 4.31 billion and 9.45 billion dollars respectively in 2021, 2020 and 2019. The company has failed to generate regular revenue in 2020 due coronavirus pandemic. However, without the year of coronavirus, the company was successful in generating huge profits from its hospitality sector (Lasher, 2016). If we compare the growth, we can see that the growth rate in 2022 is 51.57 percent more than the year 2021. The growth rate in 2021 was 34.39 percent higher than the year 2020. However, the growth of Hilton company was negative (-9.88 percent) when comparing from 2013 to 2022. The company has 173,000 employees and they are actively providing high-quality services. If we compare the profit from the individual employee viewpoint, the profit stood at 50,710 dollars per employee.
Best Western Hotels & Resorts
Best Western Hotels and Resorts has generated a revenue of 6 billion dollars in 2022. The company has 1254 active employees in the chain and they are providing quality services directly to the customers (Moyer et al., 2014). If we think of company profit as per employee, the revenue is 4,784,689 dollars. The company gives licenses to other companies and that is why the employees under this company are few compared with other giant companies. The company has 1254 employees on its own and other employees are under franchised companies (Madura, 2020). Beat Western has succeeded in generating a bulk profit of 6 billion dollars in 2022. This level of revenue indicates that Best Western has premium services for its customers. 
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Hilton Hotels & Resorts
According to the data of the company, Hilton has a market capital of 37.12 billion dollars in the world. Based on the market capital, Hilton Hotels & Resorts is the 470th most valuable company in the world (Obinwanne, 2019). The market capital of Hilton was 34.17 billion, 43.72 billion, 30.86 billion and 30.94 billion dollars respectively in 2022, 2021, 2020 and 2019. The company has a decent share price of 140.3 dollars. The market position of Hilton is quite good in the Hotels and Resorts industry. 
Best Western Hotels & Resorts
The market capital of Best Western Group is 140.1 million dollars. With that market capital, the company stood at 10,520th in the global market (Petty et al., 2015). In the United States, Best Western stands at 2264th position in the U.S. hospitality industry. In the travel and tourism sector, the company has the position of 17th in the U.S. tourism industry.
[bookmark: _Toc134689021]Comparison of growth
Hilton Hotels and Resorts
Market growth is important for every company in the market. Sound and regular market growth is required for sustaining the market. The market growth of a company depends on the revenue generation of a company (Tien, 2019). The higher the growth, the higher the profit. In March 2023, the growth of Hilton Hotels and Resorts was 33.24 percent and the revenue was 9.34 billion dollars. The growth rate of the company was 33.12 percent, 106.29 percent, -62.43 percent, and 3.54 percent respectively in 2022, 2021, 2020 and 2019. After the coronavirus pandemic, the company has started to grow like the old days. 
Best Western Hotels and Resorts
Growth is the ultimate factor in encouraging an entrepreneur to continue his business. Regular and sound growth is very important for a company (Shim, 2022). A company with a sound economic growth can attract more investors than others and the company can provide more revenue to the shareholders. In BTN's 2022 Hotel Brand Survey, Best Western has been selected as the second midscale hotel brand in the world. This indicates the popularity of Best Western among business travelers. 
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CSR activities are those activities, which help to protect and improve the welfare of society. Every organization should be responsible for society and should practice regular CSR activities for society (Shapiro, and Hanouna, 2019). Properly practicing CSR activities shows the respect of the company towards society. 
Hilton Hotels & Resorts
Hilton has promised to perform its CSR activities in four ways such as employees, local community impact, environment and responsible sourcing (Ryrberg et al., 2017). Under CSR activities, Hilton Hotels & Resorts supports the local community, educates and empowers workers, labor and human rights, employee health and safety, gender equality and minorities, reduced energy consumption, reduced water consumption, waste reduction and recycling, less carbon emission sustainable sourcing etc. 
For supporting local communities, every October Hilton runs volunteer projects worldwide. In 2015, the company ran 4,145 volunteer projects, which involves 213,000 volunteers. Hilton provides education services to students through Hilton Worldwide University (Tsai et al., 2011). The university offers 2 million courses and 5 million hours of learning. The company has a 100 percent score on Corporate Equality Index. The company maintains great gender equality in the workplace; the company has 51 percent women workers and 49 percent male workers. According to Forbes, Hilton is one of the top 50 green companies. According to Newsweek, Hilton stays at the top of the list of green companies. Since 2009, the company has reduced energy consumption by 14.5 percent, water consumption by 14.1 percent and waste reduction by 27.6 percent. The company has started to work with World Wildlife Fund (WWF) to reduce waste and sustainable seafood. Since 2015, most of the hotels under Hilton started to recycle soap and amenities and donated more than 600000 pounds of soap to poor people in different countries (Rutherford, 2021). Since 2009, the company has succeeded to reduce its carbon emission by 20.9 percent. The company provides apprenticeship programs to young people and has provided this service to 400000 young people. Under sustainable sourcing, the company orders all the hotels to use all the eggs before refilling. 
Best Western Hotels & Resorts
The company actively contributes to the improvement of the society. The hotels under Best Western continue a bond with nature for creation, staying sustainable etc. The Best Western hotels work cooperatively with local people for the welfare of society (Cherapanukorn and Focken, 2014). There are various projects under Best Western Hotels such as the sustainable hospitality alliance, green meeting, Best Western goes green, the good bear and charity international. With those campaigns, Best Western Company conducts its CSR activities. 
Best Western Hotel group join Sustainable Hospitality Alliance for proper contribute to the environment. Best Western will work with the other members to save the environment from harmful activities (Smola, 2021). Their intention will be to reduce the pollution from the environment. Under the green meeting, the company inspires people to plant a tree for each meeting participant for 3 Euros (Brody, 2014). For electric cars, Best Western Hotels provide an e-charging station for charging electric vehicles. Under Best Western go green, the company selects green hotels, energy management, nature conservation, regionality, e-mobility, cooperation with click a tree etc. Under the good bear campaign, the Best Western hotels collect charity form the street (Salvioni, 2016). From the selling of every teddy bear, the money directly goes to national and local relief funds. In this way, Best Western hotels try to improve the conditions of the society. 
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Conclusion
Financial managers play the role of managing firms’ funds in a safe and secure investment opportunity and ensuring maximum return to the shareholders. For succeeding in that matter, a manager needs to be enough skillful to understand those financial terms. The financial performance of the company will be in his arms. In this report, the author has tried to clear some topics based on two companies. The two companies are experts in tourism and hospitality. The author has tried to make a comparison between Hilton and Best Western. The topics of comparison were the total revenue of both companies, market position, growth potential and financial commitment to CSR. From the above analysis, the author has found that Hilton is far bigger than Best Westerns. Hilton has more hotels and rooms than Best Western. 
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Appendix list
[image: ]1. Profit comparison (calculated in Billion)
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4. General information of both companies
	Topic
	Hilton
	Best Western

	Starting of business
	1919
	1946

	Location 
	U.S.A 
	U.S.A

	Revenue
	8.77 billion dollars (2022)
	6 billion dollars (2022)

	Market Capital
	37.12 billion dollars
	140.1 million dollars

	Employees
	173000
	1254

	Award
	Best place for work by Forbes
	Second midscale hotel brand by BTN.

	Revenue per employee
	50170 dollars
	4784689 dollars
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