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	The Cleaners of London

	Insert hyperlink to website
	https://www.cleanersoflondon.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly and efficiently on both desktop and mobile devices, providing a smooth and user-friendly experience overall.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:The website has multiple sub-pages, such as services, pricing, and FAQs. Navigation is user-friendly, with a clear menu that makes it easy for prospective customers to find what they need smoothly.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Possible improvements could include enhancing the accessibility features, like adding more descriptive alt text for images and ensuring better keyboard navigation. Another improvement could be optimizing the mobile experience even further, making sure buttons and forms are easy to interact with on smaller screens. Also, improving the loading speed of certain pages and adding interactive elements, like chat support, could enhance usability even more.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website looks clean and professional on both desktop and mobile. It maintains a consistent appearance, with responsive design that adapts well to different screen sizes, ensuring a pleasant user experience everywhere.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses high-quality, professional images that are well-placed and help build trust. On mobile, the images are optimized for quick loading and maintain a visually appealing and engaging experience.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website doesn’t currently feature an online chat tool, which means customers would need to rely on contact forms or phone numbers for inquiries. Adding a chat feature could definitely enhance responsiveness and make it easier for potential customers to get immediate answers, thereby improving the overall user experience.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are prominently placed and help drive visitor engagement and traffic to the company’s profiles. While they’re effective in building connection, adding dynamic elements, like live social feeds, could further boost their impact.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: In short, the company effectively clarifies its services through detailed pages and clear call-to-action buttons, making everything easy for customers to understand and access.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are showcased on dedicated pages or near service descriptions, and their value really depends on how current they are. Keeping them updated ensures they remain trustworthy and help build credibility with potential clients.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The company showcases its high-quality service through professional branding, thorough service details, and glowing customer testimonials. Customers are drawn to it for its dependability, meticulous attention to detail, and consistently positive feedback.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:The company generally makes pricing transparent, reflecting the quality of its service and giving customers confidence. If prices aren’t displayed, it’s often to encourage direct contact for personalized quotes or to keep pricing flexible and competitive. This approach helps the company provide tailored services.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.reliable cleaning

	
	2.professional cleaners

	
	3. london

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites continue to hold significant relevance for modern UK businesses because they serve as the primary digital storefront. They provide essential information about products and services, build brand credibility, and help establish trust with potential customers. A well-designed website acts as a central hub for online marketing, SEO, and customer engagement, making it a crucial tool for visibility and growth. Moreover, websites offer a platform for showcasing customer testimonials, facilitating online bookings or purchases, and integrating with social media. In essence, having a robust online presence is key for building a competitive edge and reaching a broader audience

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
If I were to suggest one improvement for the company’s website, it would be to add a live chat feature. This would allow visitors to get instant, real-time support, making it easier for them to ask questions and navigate the site. This enhancement would not only boost customer engagement but also help increase conversions by providing immediate assistance. Ultimately, this would foster trust and create a better overall user experience.
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