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Project Outcomes Written Assignment


Write an assignment up to 2000 words (+/- 10%) responding to the following question:

1. Identify the key learning points which you have gained because of completing the
Changemakers: Creativity and Value Creation module. Draw upon aspects from each of
the four units of the module e.g., ideas and values, creative solutions, mobilising support and
evaluation to identify your knowledge and critical understanding of innovation, creativity and
enterprising mindset recognising the values and contribution, which creativity makes to the
common good.
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Introduction
Within in this assignment I will show the key learning points which you have gained, this was a project within an E-module, so it was a lot of self-efficiency and time management as it was self-learning Identifying the Changemakers: Creativity and Value Creation module and what I have learned within the module. Drawing upon the aspects from each of the four units of the module, ideas and values, creative solutions, mobilising support and evaluation to identify your knowledge and critical understanding of innovation, creativity and enterprising mindset recognising the values and contribution, which creativity makes to the common good in the Health and Social Care Sector.



Unit 1: Ideas and Value  
WHO AM I? MY SENSE OF SELF: The idea of self, Social influences, Developing creative confidence. this topic within the module was a lot of self-reflecting on myself and my environmental surrounding and how social influencing can have a positive and negative reflection on developing confidence. Social influences come in many ways from your social circle including family, friends and co-workers, to social platform such as Twitter, Instagram, Snapchat and many other platforms for others to voice opinions and to express themselves Wayne (2009) but these can also be drawn upon from cultural beliefs and traditions. Creative confidence can be reflected in our identity and behaviour, there is a connection between creative personal identity and internal factors. According to the findings, Jae Hwa Lee (2020): those who are exposed to innovative learning opportunities are more likely to invest time and effort in developing their creative potential and have higher levels of trust.  







Unit 2: Creative Solutions 
This topic was about 	Identifying new ideas: Scoping, finding meanings, Identifying attributes. Scoping is researching in places that u necessarily out of your comfort zone for inspiration understanding the entrepreneurship. As well as the attributes that make a person’s quality, character, or characteristic that someone or something has leadership attributes Oxford (2021, It is a quality or skill that you have learned that benefits and describes you. Giving those a better understanding on how they values ideas and identifying new ones, Dunn B.D(2010)., explains that listening you heart in effective decision making can shape emotional experiences. When feeling come in to play it hard to make decisions especially big ones, but your head, heart, gut and hand are feelings that can make decisions depending on confidence during identifying new ideas or scoping new research methods. 


Unit 3: Mobilising Support 
Within this unit I found most interest with the topic of Funding your Idea: Sources of funding, creating a crowdfunding campaign, Understanding social enterprise. When you have an idea or creation, funding is what takes it from being an idea on page to a realistic project. Funding is the financial aspect of a project. Social Enterprise UK (2012) said that the term ‘social enterprise’ in the UK and across the world came about from the recognition, there were organisations using the power of business to bring about social and environmental change without a single term to unite them. So, they made an organisation were all businesses and projects can find similar business with the same interests. One of the ways of funding is fundraising which is no called ‘Crowdfunding’, this is a new way of supporting others business, projects and interests Wald, A., (2019). Crowdfunding I am massive way of being able to show awareness and interest in certain projects, the sharing your idea with those who would like to see the same change. Though anyone can create a crowdfunding page not all are successful not even the big ones Agrawal (2018) says to have a successful crowdfunding page u must follow the 12 strategies from choosing the right platform, clear content, manage marketing and follow through with the promises that was made in your advertise ng idea in the crowdfunding website. 



Unit 4: Evaluation
Within this module I there was a topic within Measuring Success: What is success? The Pygmalion effects and the Success and wellbeing success. There are many ways to measure and keep track you goal and success such as, calendars, goal lists, spreadsheets, but wat is success? Success is the achieving of desired results, or someone or something that achieves positive results, Cambridge (2021), Meaning that it is the state or condition of achieving a given set of goals is referred to as success. It can be thought of as the opposite of failure. This has a big impact on someone is wellbeing as not everyone can thrive for success without failure and failures are not always that easy to get over. I also learned on the “Pygmalion effects”, Chirayath (2009), and being able to recognise ways to combat it by being able to surround yourself with people that believe in you and your ideas and being able to show enough of my intelligent and skills, so then others can see that they can recognise my potential. 




My Learning
I can confirm that this E-module material has been very difficult to get around as its very new way of learning for myself personally. Learning the material in the e-module gained has made it easier for to recognise the values and contribution of creativity and the value of creativity, of which is used for the common good within the health and social care sector creativity. The health and social care sector are a wide spectrum and being able to adjust these topics to work projects is encourage, my learning was also recorded and each time I passed a unit within the module it showed me a green tick allowing me to know what I have completed and what need to be still completed, leaving me able to organise my studying and researching. 





Conclusion 
My conclusion of the e-module was very enlightening journey going through each of the topics drawing together each of the key themes of ideas and values, creative solutions, mobilising support and evaluation. Learning these different topics within the module and how they all relate in a powerful way within the Health and Social Care Sector.  It allowed me to look within myself and be able to home in on my own creativity. Learning how u can pick up habits and learning tools that are developed into skills an attribute that are then used as tools in the workplace, with sustainability, support and confidence in any project I take on. The value in creativity module is a very useful module as you need to know you learn to think quickly on your feet whilst delivering all your ideas with fluent confidence. Overall, this module has topics and tools that you would not think are a necessity with your work in the health and social sector from marketing, drawing from other creative ideas to make them better, how to get the right funding for the right project and the understanding of the following through on a promise and how working in certain environments can influence your wellbeing. it taught me that feelings are a driving force in making decisions and directing them to benefit ideas. 
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