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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
Website loading speed is extremely important. This factor directly impacts user experience and the success of a business online. If a website loads slowly, users are likely to leave quickly, which decreases traffic and engagement. A fast website is a sign that users will return. In my opinion the Eden Spa website loads very quickly.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website is simple and easy to use, with four subpages. The homepage displays a navigation bar that helps users easily find available treatments, make a booking, check prices, and view the location. Visitors can also learn more about Eden Spa’s, their experience and the friendly atmosphere.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: To book a treatment, simply click the "Visit Us" button, fill out the form, provide your name, email address, and select the service you would like to book. The administration will confirm your booking via email, or customers can simply call them directly.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: In my opinion, the website could be significantly improved by adding an online booking. It would be helpful to create an additional subpage in the navigation bar dedicated to booking, with a form allowing users to select an available date, time, and treatment. Also, removing the location map from the homepage and instead create a single "Find Us" button, as the current map overlaps with the navigation bar and cannot be minimized


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a clean and simple design, enhanced by a soft images and calming pastel green tones. There are some differences between the desktop and mobile versions. On mobile, the navigation is hidden under a menu button. When I opened the "Contact" page, the address and contact details were overlapping, which looked messy.  I believe making a few changes could make the mobile version look more professional and keep to potential clients.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Eden Spa website does not use videos and has few image, which is not enough to present so many all the spa’s services. Users would like to see more photos about the services and the spa interior. The color theme fits the website well, but the navigation bar is too dark and could be made lighter for better visibility. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The  website includes an online chat tool that helps users stay connected with the spa center in real time. By selecting the "Contact Us" option, users are directed to a form where they need to provide their name, email address, subject, and massage.

	Question 2d – How effective are the social media links on the website?


	Answer: Social media effective way to improve brand value by exchanging information and ideas among individuals/customers online (Kim and Ko, 2012) The website includes links to social media, giving users easy access to the spa’s online presence across different platforms. These links are placed at the bottom of the webpage, without interfering with the overall design. This allows users to engage with the brand beyond the website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The Eden Spa company offers a wide range of services. By selecting the "Treatments" tab, users can explore the available procedures, including manicures, massages, pedicures, waxing, and more, along with the prices for each service.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website does not include any customers reviews.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Using high-quality images and creating an attractive design is very important for spa salons. I would definitely use the services offered by Edem Spa and recommend them to my friends as well, because these treatments are very popular in the global market and widely recognized. After all, health and beauty are key to a good life.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices for the services are presented clearly and transparently for each treatment. They are neither overpriced nor underpriced. In my opinion, Eden Spa provides high-quality services, as their prices are average compared to the market, which usually reflects a good balance between cost and quality.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Spa

	
	2. Massage

	
	3. Manicure

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When I search for keywords like "spa," "massage," or "manicure" in Google, the search system suggests various spa salons related to these services. However, Eden Spa does not appear in the top 10 search results. I believe this is because Google often shows results based on the user’s location, and  this spa salon in Birmingham.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes, definitely. Websites are still very important for modern businesses in the UK. They help companies present their services, build trust, and attract new customers. A website is often the first place where people learn about a business, check its services, prices, and reviews. Having good online visibility means success in business and trust from customers.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding an online booking system. This would allow users to easily choose a date, time and treatment without needing to fill out a general contact form. It would make the booking process faster, and more professional, helping the company attract more clients and improve the overall user experience.
In conclusion, the Eden Spa website provides basic information and services in a clear and simple way. A good website is very important for business success today, and with a few updates, Eden Spa can become even more competitive.
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