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Product Sample A Sample B
Appearance /5 /5
Taste /5 /5

Texture /5

Overall Quality 15

Which sample do you think is the premium brand?

Which sample would you buy?
Why?
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Trinity Saint David

Which sample do you think is the
premium brand?

Which sample would you buy? Why?
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1. Did the brand you expected to prefer match the one you
actually preferred?

2. How much does packaging influence our expectations?
3. Would you have made the same choice in a supermarket
aisle?

4. Why do brands spend millions on logos, colours and
packaging?

9. How do Aldi and Lidl successfully compete against

market leaders?
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Brands do not just sell products.
They sell trust, familiarity, emotions and
expectations




Do you have any questions?

N.brailsford@uwtsd.ac.uk
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