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Different types of marketing methods are adapted by the hotel industry for the purpose of gaining customers’ trust, brand recognition and brand value. However, major emphasis has been laid on a comparative study between the marketing methods of Marriott International and Hyatt Hotel Corporation. One of the most renowned American multinational hospitality industry is Marriott International which has its headquarter in US. This hotel chain comprises of a set of unique residential properties in more than 120 countries all around the world. Marriott International was founded by J.W. Marriott and Alice Marriott in the year 1927 (Marriott International Newscenter, 2021). This hotel industry has been selected due to the royal services and modern services which they render.
Hyatt Hotel Corporation is another American chain of hotels which was established in the year 1957. It was founded by Hyatt von Den and JD Crouch (Hyatt.com.,2021). Hyatt Hotel Corporation has its headquarter in California. One of the major reason for selecting this hotel chain is the best quality hospitality services which they render. Hence, it has been seen that, both the hotel chains have adapted different marketing methods and sustainability approaches.


The marketing direction and marketing choices are some of the most essential factors used in order to analyse the activities of marketing which are adapted by the organisations. Established in the year 1927, Marriott International carries forward a legacy of high brand value in the hospitality sector. The main target customers are the people belonging to the elite class who prefer using best quality hotel services. Recently, the marketing choices of Marriott International has been shifted from offline mode to online mode (Marriott International, 2021). The different types of online platforms which are used by this hotel chain to create good relationship with the customers. Different types of advertisement on magazines and newspapers were previously used by Marriott International for marketing of its services to the customers. But now there has been a shift to the digital platform. A majority of millennials approximately more than 70% of the consumers are active on social media. This is a main reason by Marriott International has shifted to digital marketing by using social media platforms such as Instagram, Twitter and Facebook. Whereas, Hyatt is also changing its marketing trends with evolution of time (Hyatt.com.,2021). As compared to Marriott, Hyatt is less old. Recently, it has been observed that, the different digital channels which are implemented by Hyatt for effective management of customer relationships. There are different customer relationship management practices which are adapted by this hotel chain to create good relationship with the customers. There are certain digital tools such as inclusive marketing through which Hyatt hotel Corporation tries to facilitate comfort to the customers.
The current market position of both the hotel chains namely Marriott International and Hyatt Hotel Corporation have been successful in creating a remarkable position in the hospitality sector. As per the revenue earned, Marriott International has been declared to be one of the leading hotel chain across the globe. For the year 2019, Marriott International has earned an average revenue of US$ 20 billion (Graziano, 2021). Hence, the ADR of Marriott International for 2019 was US$ 190.4 billion. On the other hand, the average revenue earned by Hyatt Hotel Corporation for the year 2021 US$15 billion (Hyatt.com.,2021). For the year ended 2020, it was seen that, the hotel chains of Hyatt comprise of more than 500 hotels with approximately 1 lakh rooms all across the globe. At the time of comparing the market position of Marriott International and Hyatt hotel Corporation, it is seen that, Marriott is one of the highest revenue generating hotels in the hospitality sector. Marriott is able to successfully operate its business in Asian regions and has now expand its activity to North America. Hyatt is less successful as compared to married for the year ended 2020 and has a Net Room Growth of 7%.
One of the most essential part of marketing practices is the use of STP model. The full form of STP is segmentation, targeting and positioning. The segmentation followed by Marriott International is psychographic segmentation and demographic segmentation. The main customers targeted by Marriott are customers with higher income who seek maximum comfort and best quality services at the time of selecting a particular property (Marriott International, 2021). On the other hand, the nature of segmentation adapted by Hyatt Hotel Corporation is geographical segmentation and behavioural segmentation. The demand of hotel chains of Hyatt is very high among the tourist. The main target customers of Hyatt are mainly millennials who are active on social media. The position of both Hyatt and Marriott are comparatively higher in the hospitality sector.
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Figure 1: Brand positioning map
(Source: The Author)
[bookmark: _Toc73186004]The different types of marketing strategies which are used in the hotel industry for advertising and promoting their services. Marketing strategy used by Marriott International focuses on product, price, place and promotion (Konovalova, et al., 2020). Major emphasis has been laid to provide best quality services to the customers. The main marketing message of Marriott International is to provide “best quality products to the customers at the right place”. For this purpose, certain supply and demand pricing strategies are used. There are certain competitive pricing strategies which are utilised by Marriott to survive in the competitive market. Different types of services are provided by Marriott on the basis of different locations and destinations to attract the guest. However, this hotel chain is making the best use of digital platforms for promoting their products and services (Nozdreva, and Churakova, 2021). On the other hand, Hyatt Hotel Corporation focuses on providing maximum satisfaction to the customers by rendering being unique customer services. Innovative technologies are used by Hyatt for the purpose of attracting the customers and providing them best quality services. Different premium pricing strategies are adapted for attracting the customers all across the world. At the time of comparing both the marketing strategies adopted by Hyatt Hotel Corporation and Marriott International, it can be concluded that, different types of online medias are effectively used by Hyatt for creating a connection with their customers. On the other hand, it has been able to maintain good customer relationship by making the best use of digital platforms for marketing of the services.
There are different types of Green marketing and sustainable practices which are adapted by both the hotel chains (Sirait, and Murdianingrum, 2020). Sustainability practices generally referred to the proper usage of water, reduction of energy wastage etc. On the other hand, green marketing refers to certain practices which are undertaken for promoting environmental growth and providing maximum protection to the environment. Marriott International tries to fulfil the sustainability development goals put forward by UN. Major emphasis is laid on reducing wastage and carbon emission. Marriott International lays major focus on creating hotels with sustainability. It is considered to be one of the most responsible hotel train in the society. This hotel chain provides major support to local marketers. Marriott International has adopted Green Marriott program as a major approach towards Green marketing (Statista, 2021). On the other hand, Hyatt has adapted certain sustainability practices such as inspired and innovation, waste management, responsible purchases etc. Certain measures are taken in order to shift towards sustainable approaches and to provide maximum protection to the society. The UN sustainable development goal of removing issues from contemporary environment is followed by Hyatt Hotel Corporation.
There has been a change in the business activities of the hotel chains after the advent of covid-19 pandemic. A great impact has been created by covid-19 in the hospitality sector. Different types of hindrances have been accounted in the normal flow of guest of Marriott International in Asian regions (Marriott International Newscenter, 2021). Moreover, all the hotel chains have undertaken certain measures in order to prevent the spread of infection. Different types of social media marketing practices have been undertaken by Marriott in order to remain connected with the customers in the pandemic situation. Different measures are undertaken in order to build the trust of the customers by implementing new methods of clearing and adapting best technology to deal with the virus. Whereas on the other hand, Hyatt has made the best use of UGC platforms to remain connected with the customers and to promote minimum physical contact. Different types of cleanliness measures are undertaken in order to prevent the spread of covid-19 virus. All the policies of WHO are followed by Hyatt.

Conclusion
It can be concluded that, there are different types of marketing methods which are adopted by Hyatt International and Marriott hotel chains for survival in the hospitality industry. It is seen that, Marriott International focuses on rendering best quality services and provides a lot of vacation option to the customers. On the other hand, Hyatt mainly focuses on customer satisfaction and innovative techniques to create good relationship with the customers. Hence, Marriott is one of the leading hotel chains in terms of revenue as compared to Hyatt. At the time of comparing the current position of Hyatt, it is observed that, a lot of losses are being borne by this hotel chain. Moreover, that has been seen that, there is a shift of marketing methods from offline mode to online mode by Marriott International.
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