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[bookmark: _Toc157801443]Introduction 
The hotel sector is dynamic and competitive, with many competitors fulfilling a variety of customer demands (Walker, 2021). We will compare two prominent hotel corporations, Corinthia hotels and Ibis hotels, in this business research. Financial management and CSR initiatives are examined in this study to determine their market position, growth potential, and future success. The report will assess Corinthia Hotels and Ibis Hotels’ revenue, market position, growth potential, and financial commitment to corporate social responsibility to uncover strategic strengths and development prospects. The insights from this report can help stakeholders make decisions in the ever-changing hotel industry.
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Figure 01: Total comparative revenue of the hotels
Source: (Corinthia Hotels, 2023; IBIS Hotels, 2023b) 
Corinthia Hotels
Luxury hospitality brand Corinthia Hotels has had mixed financial results for years. The hotel chain sold 268 million euros in 2019. The COVID-19 pandemic cut revenue to 91 million euros in 2020 (Corinthia Hotels, 2023). Global travel restrictions and lockdowns hurt hotels. Revenue climbed to 129 million euros in 2021 after the epidemic, although it was still lower. Corinthia Hotels’ income rose to €238 million in 2022 from 2019 before the pandemic (Cocks, 2022). Rise in trend illustrates hotel chain’s endurance and adaptability to market changes. Revenue streams for Corinthia Hotels include:
· Owned Hotels: Operating hotels makes money from food and beverage sales, room reservations, and auxiliary services.
· Rental income: Corinthia Hotels leases space to tenants or businesses for rental income (Madura, 2018).
· Catering Income: Corinthia Hotels’ convention, conference, wedding, and other catering services generate revenue. 
· Third-party fee revenue: Third-party fee revenue comprises hotel management fees for owners and hospitality consultant costs (Eiteman, Stonehill and Moffett, 2020).
Ibis Hotels
As part of Accor, Ibis Hotels helped boost income. Accor Group’s overall revenue shows the financial health of its numerous firms, including Ibis Hotels. In 2019, the Accor Group sold €4.0 billion, demonstrating market presence and revenue growth across all hospitality categories (Cheng, 2020). Revenue was expected to drop to €1.6 billion in 2020 due to COVID-19. In 2021, Accor Group revenues rose to €1.725 billion (IBIS Hotels, 2023b). Despite pandemic harm, this happened. Companies showed indications of resurgence with €2.402 billion in 2022 sales (Kunst, 2023). This indicated hotel industry revival. Ibis Hotels, like Corinthia Hotels, make profit from food and beverage, facilities services, and hotel reservations. 
Several variables affect revenue at Accor Group’s Corinthia and Ibis Hotels:
· Demand and Travel Patterns: Economic circumstances, consumer behaviour, and travel preferences impact hotel occupancy and income.
· COVID-19 impact: Both hotel chains’ income fell due to pandemic-related travel restrictions, border closures, and consumer spending cuts (Atrill and McLaney, 2021).
· Recovery Strategies: Corinthia Hotels and the Accor Group recovered income and weathered the storm by proactive cost reduction, process digitization, and safety regulation improvements (Drury, 2018).
The COVID-19 epidemic hurt Corinthia Hotels and Ibis Hotels, but resilience, revenue variety, and strategic measures helped them recover. To maintain revenue growth and navigate the changing hospitality sector, adapt to market factors, deliver unique guest experiences, and prioritise sustainability.
[bookmark: _Toc157801446]Market position evaluation
Corinthia and Ibis Hotels’ hospitality market position relies on numerous things including customer demographics, market share, and brand perceptions. 


Ibis Hotels
Ibis Hotels, part of the Accor Group, dominates affordable hotels and the worldwide economy. More than 1,700 hotels, including the 1000th ibis, demonstrate Accor’s economic hospitality leadership (IBIS Hotels, 2023a). A complete revamp of Accor’s economic brands, ibis, Styles, and budget, showcases its modernity and brand coherence. This initiative seeks customer happiness and commercial visibility. Accor’s ibis family rebranding created a cohesive, beautiful portfolio with simplicity, modernism, and quality of life. The ibis family’s development, over 200 hotels in two years, shows Accor’s dedication to economic growth and innovation(Cheng, 2020). Performance, brand recognition, and visitor pleasure increased after restoration. Ibis’ “Sweet bed” has improved tourists’ view of the brand’s modernism and comfort, increasing customer satisfaction (IBIS Hotels, 2023a). Strategic distribution channel management has boosted revenue and economic development in key markets including the UK, Germany, and Southern Europe (Tranter, Stuart-Hill and Parker, 2014). 
Corinthia Hotels 
Corinthia Hotels offer discriminating guests’ elegance, refinement, and tailored service from the outset. Corinthia Hotels attracts wealthy guests seeking luxury and exclusivity. The company runs hotels in major European, African, and Middle Eastern cities (Eun and Resnick, 2018). The brand’s defining assets, carefully designed to represent local culture, history, and personality, show its dedication to excellence. From Budapest’s historic grandeur to London’s modern elegance, each Corinthia hotel offers a unique character and increased luxury that appeals to travellers seeking exceptional experiences (Fenech, 2023). Corinthia Hotels’ personal service and attention to detail boost its market position. Visitors are cordially welcomed, and their stay is precisely planned to meet expectations. Corinthia Hotels provide world-class gastronomy, exquisite spas, and tailored events and conventions. Corinthia Hotels may not have the worldwide reach of other Accor Group brands like Ibis, which are economy and budget brands, but its premium hospitality appeals to discerning tourists seeking unique experiences (Fenech, 2023). 
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Several aspects must be considered when analysing Corinthia Hotels and Ibis Hotels’ development prospects in the competitive hospitality business. These aspects may include expansion tactics, market possibilities, and growth impediments. 
Corinthia Hotels
Based on strategic development goals and market forecasts, Corinthia Hotels, known for premium services and products, have significant growth potential. Corinthia Hotels’ COVID-19 resilience and flexibility set them up for success (Corinthia Hotels, 2022). Corinthia Hotels plans to carefully expand its premium hotels in major locations globally. Corinthia Hotels seeks to attract wealthy travellers seeking tailored experiences with its luxury and personalised service. Due to the brand’s commitment on quality rather than quantity, each new facility will fit its luxury hospitality vision, maintaining its premium market position (Drury, 2018).
In growing markets and tourism areas, Corinthia Hotels sees expansion prospects. Corinthia Hotels may develop throughout Asia Pacific, the Middle East, and Africa by capitalising on luxury travel demand (Wild, 2018). Working with local investors and developers may also make entering new markets and improving underutilised regions easier. Corinthia Hotels may face hurdles despite growth. Competition, regulation, and economic uncertainty may be obstacles. Economic downturns and geopolitical unrest may impair consumer confidence and tourism. Hotel occupancy and revenue may suffer (Tranter, Stuart-Hill and Parker, 2014). In certain places, excessive regulatory and bureaucratic requirements may delay or hinder development plans, generating growth issues. Rival luxury hotel brands and alternative lodging choices may potentially hurt market share and growth.
Ibis Hotels
The Accor Group’s Ibis Hotels provide affordable, accessible, and consistent economy and budget hotels. Strategic movements and market possibilities have helped Ibis Hotels grow despite the COVID-19 epidemic (Kunst, 2023). Ibis Hotels’ growth strategy includes aggressive portfolio expansion and economic product differentiation. Using Accor’s worldwide footprint and distribution network, Ibis Hotels hopes to grow in key regions and capitalise on increased demand for cheap lodging. Ibis Styles and ibis cheap enable the company to cater to various client segments and market preferences (Cheng, 2020).
Ibis Hotels sees several development potentials in expanding nations and metropolitan locations with significant demand for cheap rooms. Ibis Hotels can exploit increased demand for value-driven hospitality by servicing leisure and business travellers. Technology and digital platforms may enhance visitor experiences, operations, and revenue. Ibis Hotels may struggle due to site saturation, economic sector commoditisation, and changing customer tastes (Cheng, 2020). These hurdles may limit Ibis Hotels’ growth. Competition-filled marketplaces may make market share and profitability difficult to sustain. This is feasible with ongoing innovation and distinctiveness. Economy sector commoditization and Airbnb pricing pressures may hinder revenue growth and profit margins. The move towards distinctive and immersive accommodations may also threaten budget hotels like Ibis’ basic offerings (Eiteman, Stonehill and Moffett, 2020).
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Corinthia and Ibis Hotels’ CSR donations may illuminate their ethical business practices, community participation, and sustainability. 
Corinthia Hotels
Corinthia Hotels is a CSR-focused luxury hotel chain. These hotels are ethical, sustainable, and community minded. Corinthia properties promotes responsible tourism and reduces their environmental impact across all properties. Corinthia Hotels use green practices to reduce their environmental effect (Friedland, 2014). They include water conservation, energy efficiency, waste reduction, and eco-friendly amenities.
Corinthia Hotels supports their communities via philanthropy, non-profit collaborations, and volunteering. Local economies benefit from Corinthia Hotels’ educational, healthcare, and cultural assistance (Seal, 2019). This builds connections and value.
Business ethics are part of Corinthia Hotels’ culture. These rules regulate corporate stakeholder, supplier, and employee interactions. To guarantee supply chain integrity, transparency, and accountability, Corinthia Hotels prioritises fair employment, diversity and inclusion, and ethical sourcing (Seal, 2019).
Corinthia Hotels supports community development, ethics, and sustainability. Corporate social responsibility and shareholder value are shown via Corinthia Hotels’ renewable energy, environmental certifications, and staff training (Jagels, 2007).
Ibis Hotels
Ibis Hotels, part of the Accor Group, offers budget-friendly hotels. Despite the COVID-19 epidemic, Ibis Hotels prioritises CSR for social and environmental effect. Ibis Hotels promotes sustainability via energy efficiency, waste management, and resource conservation (Kunst, 2023). Ibis Hotels uses energy-efficient lighting, waste reduction, and water conservation to encourage sustainable tourism.
Ibis Hotels support charities, volunteering, and community engagement. To promote the community and improve stakeholder ties, Ibis Hotels promotes education, healthcare, and social welfare. Ibis Hotels observes corporate ethics. These guidelines regulate employee, customer, and supplier interactions. To ensure honesty, justice, and openness, Ibis Hotels prioritises ethical sourcing, worker rights, and responsible corporate behaviour across their supply chain (Guilding, 2014).
Community development, sustainability, and ethical business practises are Ibis Hotels’ CSR priorities. For corporate social responsibility and shareholder value, Ibis Hotels invests in community participation, energy-saving technology, and staff training (Cheng, 2020).
[bookmark: _Toc157801449]Recommendations
Corinthia hotels should improve their environmental procedures across the board. After examining Corinthia Hotels’ financial management and CSR, this suggestion is made. Guilding (2014) report that customers favour socially and ecologically responsible companies. Customers value sustainability more. By investing in renewable energy, eliminating waste, and acquiring environmental certifications, Corinthia Hotels can compete and attract ecologically concerned tourists. Cocks (2022) suggest that Corinthia Hotels prioritise community involvement efforts such collaborations with local groups and charity projects to improve corporate citizenship and local communities’ economic and social development. 
Ibis Hotels’ market position and financial commitment to CSR make technology to improve guest experience and operational efficiency appealing. Digital platforms, AI, and data analytics improve hotel operations and guest experiences (Cheng, 2020). Technology innovation boosts hospitality industry profitability and competitiveness, research suggests. Mobile check-in and check-out, personalised guest suggestions, and smart room amenities might help Ibis Hotels distinguish, improve customer satisfaction, and boost efficiency. Energy management and water-saving equipment may help Accor Group meet its sustainability targets and lessen its environmental effect (Cheng, 2020).
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This report analyses Corinthia and Ibis Hotels’ financial management and CSR practices to assess their market position and development prospects. Ibis Hotels’ concentration on pricing and accessibility helps it to service a larger client base than Corinthia Hotels, which promotes premium hospitality and sustainability initiatives, making it a preferred option for rich tourists seeking unique experiences. Future ambitions include technology and sustainability. These tips may help both organisations compete, satisfy customers, and flourish in the changing hospitality market. Corinthia Hotels and Ibis Hotels may strengthen market leadership, sustainable growth, and shareholder value by using these concepts and adjusting to market changes.
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total comparaTIVE REVENUE (IN MILLION)

IBIS	
year 2022	year 2021	year 2020	year 2019	2402	1725	1600	4000	Corinthia Hotels	
year 2022	year 2021	year 2020	year 2019	238	129	91	268	
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