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Who's 

26 years old singer-songwriter from
Italy, currently based in London. I held
my first self-organised Headliner concert
in 2018 to promote my first Album and won
different singing and songwriting
competitions both in Italy and London.



My Inspirations



Their Core Values

Transparency
Vulnerability

Women Empowerment
Honesty
Activism



Becky Black's genre

Pop
Electronic-pop

Alternative
Synth-pop

My music genre reflects a mixture of the Artists I
follow as inspiration:



Becky Black Logo Ideas 

Current favicon (Tab Icon) 



My main Achievements 
Paradise London Contest - Omeara Acoustic Stage (2017)



My main Achievements 
The Album "I'm No Art" (2018)

Streams in the first two weeks



My main Achievements 
"I'm No Art" Merchandise (2018)



My main Achievements 
The "I'm No Art" Concert (2018)



The Marketing Strategy 
Local Newspaper Interviews, Radio interviews, Social Media
Advertising (Facebook and Instagram), Posters 



Results within the first three months
(March 2018 - June 2018)

Album streams - 1000>
Out of 100 copies - 58 physical Albums sold 
Out of 50 T-shirts - 25 units sold
300 Venue Capacity - 150 tickets sold (not including
guests tickets)

 

[Cashflow details can be found in Appendix 1]



Becky Black  
              current Social Media Presence 

Facebook Page: 1.4 K Likes
Instagram Profile: 769 Followers
Youtube Channel: 508 Subscribers






Social Media Insights

769



Social Media Insights

Spotify Audience Demographics



Social Media Insights

Apple Music Audience 



Objectives (Long Term)

Record new tracks - the goal is to record 13 tracks to eventually 

Create a TikTok Account and increase my overall Social Media following* 

Play more live events - by performing more live, I will increase my chances at finding
an audience and built that up.

   release a new Album. 3 tracks are ready to be published.

Collaborations with other artists (as a songwriter and/or vocalist)

Aim to release Album by September 2023

Organise a Headliner show in London and a show in Conversano 


Find an Independent Label and/or a Promoter.



Objectives (Long Term)

Create a TikTok Account and increase my overall Social
Media following* 

Specifics
Social Media Goals by December 2022

Facebook - reach 3000 likes
Instagram - reach 1500 followers
YouTube - reach at least 1000 Subscribers (this
would allow for Monetisation of my videos)
TikTok - have an average of 500 likes per Story.  



Becky Black USPs 

Multi-instrumentalist - Piano, Guitar, Violin and Flute

Capable of singing in different languages - English, Italian, Spanish, Japanese 

Capable fo writing lyrics in English and Italian

Lyricist and composer

Honest, reliable lyrics for a broad audience (25-40)



Plan of Action to achieve goals 

Increase activity on main Social Media Platforms (Facebook,
Instagram, YouTube and TikTok) by posting relevant content regularly
(3/4 times a week, with the exception of YouTube with 1-2 uploads a
week)

Play more live events (aiming at at least 1 gig per week)



Work with a promoter to help finding better

opportunities in the live scene.

Work with an Independent Label to reach a bigger
audience, find more opportunities and build more
connections.



Single Release Campaign

Release first single, "Power", in October 2022.

Single to be released on the same day as its Music Video

Single to start being advertised one month 
             before release day (September 2022) 

Keep advertising for at least 
two weeks after release 




Source: [https://fanstudy.byspotify.com/?utm_source=homecards]

"53% of releases peak more
than 7 days after release". 



Single Release: starting Budget

Budget - £1.500



Expected Expenses between August and October 2022

Music Video: +/- £500
Photoshoot: +/- £150
Social Media Adverts: +/- £500






Single Release Timeline



Single Release Timeline (After Release)



Insight: 53% of releases peak more than 7 days after release, so it's best to eep
promoting after release week to make sure you’re reaching anyone who
missed the initial drop.

Source: [https://fanstudy.byspotify.com/edition/global]



Merchandise
               "Merch preferences vary by genre."

Source: [https://fanstudy.byspotify.com/edition/merch]



Merchandise idea
“Merch is a connection to the fans on a tangible level”

Source: https://artists.spotify.com/en/blog/sell-merch-on-spotify-with-shopify



The Single's music video
“If your releasing strategy is looking to build fans 

and get views, a video should be at the top of your to-do list." 

Source: https://www.findtheneedle.co.uk/companies/itsbernard/news/does-your-single-need-a-music-video

To be release on the same day as the single - creates
momentum and gives me more material to work with during the
marketing campaign before and after release.

Snaps from a previous Music Video: 



Conclusion: Single release main 
                                                           objectives 

Increase overall audience and create a stronger

fanbase

Aim for at least 2000 streams in the first two weeks

after the release

Aim for at least 1000 views on the Music Video within

the first two weeks

Sell at least 50 out of 100 units of merchandise

within the first 30 days after release. 
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