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NEW BRAND

DEVELOPMENT

e New Brand Name: Amazon EcoSphere

e Brand Concept: EcoSphere is a new brand at Amazon, a smart-home product that will enable people
to save energy and maintain house routines more effectively. The brand combines Echo devices, Ring
security, smart thermostats, and low-power automation into an overarching and eco-friendly platform.

e Purpose: EcoSphere strives to make home automation easier, improve the security of data, and foster
environmentally friendly lifestyles with low-cost and interconnected loT products (Statista, 2023).

ALIGNMENT WITH

CONSUMER TRENDS

e Rise in energy prices and sustainability challenges are
driving households to adopt smart homes, especially
those that provide efficiency, connectivity and
powerful privacy protection (GfK, 2023).

» According to market projections, the smart-home
industry in the world will grow to $ 503B in 2032 as
more people seek convenience, automation, and cost-
effective solutions (Market.us, 2023).

e EcoSphereis a direct response to these trends, offering
comfort, energy efficiency and streamlined
compatibility of devices in a single Amazon
environment.

s MARKETING MIX

Product:

Growing energy issues and the need for sustainable and
linked solutions are driving the lifespan of smart homes;
today, shoppers focus on saving energy, interoperability
and data security (GfK, 2023; Market.us, 2023; Ofgem,
2022).

Promotion:

Powerwall battery storage that is compatible with grids,
smart meter integration, EV-charger optimisation and a
central app that automatically manages energy (Tesla,
2024).

) concLusion

EcoSphere gives Amazon an opportune avenue into
sustainability-driven intelligent homes by integrating
quantifiable savings on the bills, resilience and ease of
interoperability, reinforcing customer worth in an energy-
sensitive market (Ofgem, 2022; Grand View Research,
2022).
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AMAZON'S SMART HOME STRATEGY:
ENHANCING CUSTOMER VALUE THROUGH
IOT INTEGRATION

SEGMENTATION

Demographic:
Tech-oriented homeowners aged 25-45; most are EV owners
or families that reduce their energy consumption.

Geographic:
High electricity tariff in urban/suburban markets (UK, EU, US).

Psychographic:
Eco-friendly users who care about efficiency, automation, data
security, and compatibility with a variety of home devices.
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