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ASSIGNMENT 1: PORTFOLIO
(4 Components)


	
Component 1: Professional Reflection

	Cultural misunderstanding is something that needs an appropriate and detailed discussion to avoid submission to understanding and create healthy relationships with each other. Recently at the hotel, there was a cultural mission understanding created between me (as a Front of House worker) and a Mandarin-speaking guest. The guest who did not speak English appropriately really faced difficulty in explaining his needs regarding several aspects including room arrangements and food limits and it was really hard time for him to become satisfied with his decision to stay in the hotel as he was not able to communicate freely with us (Silva Leon, 2018). There was a language problem that caused confusion and the guest seemed unhappy with the services I provided. It is not about any lack of service because I tried my best and harder to provide them satisfaction but the problem is about the language barrier because I can speak English well, but I am not able to understand and speak man the real as a result of age we will not be able to express our thoughts and feelings to each other and in this way it creates a gap of satisfaction. When I think about this situation, I realise that a language barrier can lead to cultural errors as it makes it hard to communicate effectively and I know that in the future I need to improve my language skills, particularly in Mandarin so that I can better communicate with others and help people who speak different languages. Being a part of the industry, I know that I will meet so many people from different cultural backgrounds with different language identities who will become our guests and it is my responsibility to provide them satisfaction by understanding what they want to explain and what their needs are (Yang, 2017). This includes getting better at using Mandarin to talk about things related to hotels, like my room tastes and dietary needs. To avoid these kinds of cultural mistakes I know I need to get better at communicating with people from other cultures. This aspect convinces me that it is not only about learning the simple phrases but at the same time it is also important to learn about the Mandarin culture and customs that will help me to provide them more satisfaction. It is important to understand the cultural background of what a guest wants so I can give them a more personalised and satisfying experience. I also understand how important it is to be sensitive to different cultures when serving guests. This module suggests to me that I need to improve myself and I must include it in my plan so that I can learn about Foreign customer behaviour. This means getting to know the world host guest service programmes and reading case studies to improve my ability to handle foreign guests well (Žerajić, 2019). I am pretty sure that in future I can provide better performance by improving my language barriers and knowledge about different cultures.
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Component 2: Presentation
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	Component 3:

LIVE PRESENTATION (no links need to be submitted here)

	Component 4: Student Self-Reflection

	Getting ready for reflection is a deep learning experience that influences me to use our self-reflection model to learn more about my growth. Gibbs's reflective cycle is one of the most effective reflection models that includes 6 important stages: description, feeling, evaluation, analysis, Conclusion, and action plan (Ed, 2024). Description: At first it was hard for me to frame the talk in terms of the Diversity Hotel &Spa London, but the self-reflection model pushed me to break down the many benefits of being bilingual by highlighting how important it is in our varied hospitality setting. With the help of this process, I was able to make the goals of the show clearer and better understand what our hotel staff needed. Feelings: my feelings influenced me to look at the cases of Spanish, German, and French and these examples made me question what I thought I knew about learning language. It encourages me to think about the number of languages staff use every day to communicate with the guest. I realise that speaking more than one language has several benefits that goes beyond only communication, and these benefits lead to a better understanding of other cultures that makes the workplace more welcoming for both employees as well as guests. Analysis: there are so many difficulties that are associated with learning a new language (Nartiningrum and Nugroho, 2020). When I thought about learning new languages at first, I was afraid that understanding was a challenge but then I changed my mind and instead, I look at these as chances to grow my professional and personal abilities. Accepting the difficulties, like the subtleties of being polite in different languages became an important part of my trip. I completely changed my mind associated with this subject by looking at language learning as a skill and a way to become more culturally competent and improve the guest experience. Evaluation: preparing to reflect feedback is equally important. The self-reflection strategy encouraged me to ask for help and make changes depending on what I heard. This process helps me a lot to become flexible in the way I approach things as it helps in making sure that materials will be received by the people I want to reach and those who are the hotel staff. A major part of my personal growth was learning how to use helpful criticism to make myself better. Conclusion: this step is associated with my thoughts about how I can use what I have learnt, and this self-reflection approach encourages me to think about how it can be used in the Diversity Hotel &Spa. This influence made me think about possible language learning programs, workshops on cultural awareness, and ongoing help for staff (Onishchuk et al., 2020). The things that I have learnt can without any doubt be used in the real world that made me realise how important it is to keep improving myself and how that directly affects the hotel's general success. Action Plan: During this entire journey I have decided to learn other languages and to do so I have decided to learn the Mandarin language within 3 months by joining an online course and then I will learn the French language by joining the class for French within 6 months.
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German: Being Clear in Communication

SPEAK MY
LANGUAGE

People in Australia, Switzerland, and Germany speak German which is
known for being very precise.

Though the complicated language of German can be hard to learn, it can
help in a number of ways (Bernhard, 2023).

In German business interactions being polite means calling people by
their titles and sticking to a plan and it is similar to how precise people are
expected to be in the hotel industry.

Clear communication will not only help in providing satisfaction to the

German cultural people but it will equally help the hotel to learn more

about the culture that will make the hotel popular in future.
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French: How to Communicate with Style

For a long time, French was ct sy language that was spoken
by France, Canada and some Affican countries.

It can be a little hard to learn but it has huge cultural benefits.

The French language will encourage staff to behave politely and with style
with their guest as a result of which the guest will also feel a sense of
belonging and be motivated to visit the hotel again.

The hotel staff can connect better with French-speaking guests if they

understand and use these subtleties (Jhaiyanuntana and Nomnian, 2020).
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Diversity Hotel &Spa uses multiple languages in real life

At Diversity Hotel &Spa it can be observed dircctly how being bilingual can help
) people.
When staff members can talk to guests in their own languages, it makes the
LK experience more personal and lasting (Smith et al., 2023).
‘The dedication to language awareness helps in creating a truly diverse and accepting
space whether it is by helping with reservations understanding dietary needs or just
giving a warm welcome.
It s time to keep welcoming in celebrating the languages that make the Diversity

Hotel &Spa London a unique place for people from all over the world to stay.
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Being bilingual is a big plus for the Diversity Hotel &Spa London

e The decision of Diversity Hotel &Spa to accept people who speak more than one
language is not just a cultural move but it s also a smart business move.

© In the present day of globalisation, the ability of staff to speak more than one

language improves the guest experience and promotes diversity (Oanh et al.,
2023),

e Inthis way, it makes the hotel a good place for people all over the world.





