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[bookmark: _Toc143910517]INTRODUCTION
In recent years, the intersection of sustainable practices and entrepreneurship has sparked a dynamic shift in the global business landscape. This essay delves into the intriguing question: "How has the emergence of sustainable fashion influenced the growth and proliferation of business start-ups?" As an aspiring entrepreneur student, understanding the intricate relationship between sustainable fashion and the surge in start-up ventures holds paramount importance in harnessing innovative opportunities, addressing consumer trends, and contributing to a more environmentally conscious market. Through a comprehensive exploration of this evolving phenomenon, I seek to unveil the profound impact of sustainable fashion on the entrepreneurial realm and its potential implications for a more sustainable and prosperous future.
[bookmark: _Toc143910518]TASK 1
[bookmark: _Toc143910519]RESEARCH QUESTIONS
Due to rising consumer knowledge of environmental and social issues, sustainable fashion has significantly changed the fashion business in recent years (Smith, 2020; Johnson et al., 2019). Studying how sustainable fashion affects the number of new businesses can provide entrepreneurial students with great opportunities and insights. This essay explores several strong arguments for why it's essential for aspiring business owners to comprehend this impact.
Regarding market trends and prospects, the rise of sustainable fashion offers a plethora of possibility. Entrepreneurial students can learn about emerging market trends by closely examining how sustainable fashion has sparked the formation of new enterprises. This knowledge is essential for locating underserved markets and conceptualizing novel business concepts that are in line with sustainable values (Garcia & Martinez, 2021; Green & Jones, 2018). With this information, business owners can take chances to combine customer demand with ethical and sustainable practises.

Sustainability reflects a profound shift in consumer behaviour and industry perspectives, not just a passing fad. Businesses that adopt sustainable practises from the start are better positioned for long-term success. Entrepreneurs can develop strategies that foster resilient and future-proof firms by learning from the experiences of sustainable fashion start-ups (Smith & Johnson, 2023; White & Brown, 2022).

[bookmark: _Toc143910520]RESEARCH APPROACH

Making the right research approach choice is a crucial choice that has a big impact on the findings and insights a study produces. Researchers can use a number of different techniques when examining how sustainable fashion affects new businesses. Deductive, inductive, and abductive are the three main methodologies, and each one offers a different way to conduct research. This essay seeks to clarify various methodologies and choose the best one for study on how sustainable fashion affects the number of new businesses that are founded.

According to Burns and Grove (2009), the deductive method entails developing a broad theory or hypothesis and then verifying it using particular observations or data. This method of research starts with pre-existing theories and evaluates their applicability by applying them to real-world circumstances. Although the deductive technique is organised and theory-driven, it is most effective when there are proven theories pertinent to the study topic.

The inductive approach, on the other hand, begins with specific observations or facts and seeks to construct a general theory or framework from those findings (Babbie, 2016). Researchers that use this method develop theories based on actual data by moving from the specific to the general. The inductive approach allows researchers to find new patterns and linkages and is especially well suited for exploratory research where existing ideas may be constrained.

According to Timmermans and Tavory (2012), the abductive approach entails developing hypotheses or potential explanations based on a combination of prior knowledge, observations, and inventive thinking. It looks for the most straightforward and logical explanation for a phenomenon, especially when there is insufficient or conflicting information. When a balance between deduction and induction is necessary, abductive reasoning is frequently used.

The inductive method seems to be the best option for a study that examines the effect of sustainable fashion on the number of new businesses that are founded. This choice is based on a number of elements:

- Investigative Nature: Investigating the connection between sustainable fashion and company start-ups necessitates an investigative approach, looking for trends, patterns, and possible causal connections.
- Data Collection and Analysis: An inductive approach is particularly suited for gathering information on specific sustainable fashion efforts and for examining patterns to comprehend how they affect new businesses.

Using non-numerical data, such as observations, interviews, and textual analysis, qualitative research aims to gain a thorough knowledge of phenomena. Researchers can investigate the "why" and "how" underlying occurrences using qualitative research, which offers deep and contextually nuanced insights.

The goal of quantitative research, on the other hand, is to find patterns, correlations, and statistical relationships by gathering and analysing numerical data (Creswell & Creswell, 2017). The goal of quantitative research is to produce results that are measurable and objective.

In order to thoroughly explore a research subject, mixed methods research smoothly combines both qualitative and quantitative approaches (Creswell & Creswell, 2017). When the research question necessitates a wide range of viewpoints, several data sources, and an in-depth examination of complicated subjects, mixed methods research is very helpful.

A mixed methods approach stands out as the best option for studying how sustainable fashion affects the number of business startups. Several aspects support this choice:

· The difficulty of the research problem: There are many ways that sustainable fashion and new businesses interact. A thorough inquiry is made possible by a mixed methods technique, which enables researchers to record both qualitative insights (motivations, difficulties, and success stories) and quantitative trends (increases in start-ups).

· Comprehensive Insights: The impact of sustainable fashion on new ventures is probably a result of a combination of qualitative and quantitative growth factors. Researchers can gather a wider variety of data using a mixed methods technique, providing a thorough understanding of the phenomenon.

[bookmark: _Toc143910521]DATA COLLECTION METHOD

Making the best primary research method choice is essential to the research process since it affects how data will be collected and analysed. Researchers can use a variety of techniques to investigate how sustainable fashion affects the number of new businesses that are founded. This essay explores the definitions of primary and secondary research before exploring the best primary research method and its justification for the study.

For a particular study objective, primary research entails the direct acquisition of original data from individuals, sources, or entities (Bryman, 2015). It includes techniques including polls, discussions, experiments, and observations. By obtaining new data, primary research strives to provide precise research answers.

On the other hand, secondary research involves utilizing pre-existing data, sources, and knowledge that has already been gathered and disseminated by others (Webster & Watson, 2002). Data from books, papers, reports, databases, and other sources are included in this. In order to produce fresh insights, secondary research analyses, synthesizes or reinterpret previously published material.

The most appropriate primary research approach for the study of how the number of business start-ups has been impacted by sustainable fashion is surveyed. The rationale behind this decision is as follows:

· Scope and Data Gathering: According to Babbie (2016), surveys are a highly efficient way to collect quantitative data from a variety of participants. Surveys enable researchers to gather information from a wide range of entrepreneurs, business owners, or others active in the sustainable fashion industry, which is necessary given the requirement to examine the influence of sustainable fashion on business start-ups across a variety of situations.

[bookmark: _Toc143910522]SAMPLE METHOD AND SAMPLE SIZE
A crucial component of research is sampling, which includes choosing a portion of people, things, or data points from a broader population in order to make accurate findings. The choice of an adequate sampling technique and a suitable sample size is a vital one for researchers when examining the impact of sustainable fashion on the number of business startups. This essay elaborates on these ideas and argues for the selection of the best sampling technique and sample size for the investigation.

Stratified random sampling is the sampling technique used.

By using "Stratified Random Sampling," the population is divided into various subgroups, or strata, according to pertinent traits. Participants are chosen at random from each stratum, creating a representative sample that captures the diversity within the community (Kothari, 2004). By enabling meaningful comparisons between subgroups, this technique improves the accuracy of research findings.






[bookmark: _Toc143910523]TASK 2
PRIMARY METHOD: SURVEY
LINK TO SURVEY ANSWERS: 
· Google form:
 https://docs.google.com/forms/d/e/1FAIpQLSdM42x9ocj5cxnzrF-MG6TbYG8cClqbxb8G9GDasbAnfb3ZYw/viewform?usp=sharing 
· SPREADSHEET: https://docs.google.com/spreadsheets/d/1F0QaQOYMH0nYkBkEuMPZcUuTIkaZACXN-EkhdOThdTk/edit?usp=sharing 
REFLECTION: As I only had a small amount of time to get responds from people, I did not get the target number that I wanted for this survey. Other than that, I only got to reach a few sustainable entrepreneurs for this survey. This may lead to inaccurate or inadequate data. In the future, I would do my surveys much earlier to ensure I reach the optimal target audience.
SECONDARY METHOD: LITERATURE REVIEW, JOURNALS, MOODLE ETC
[bookmark: _Hlk143911600]Sidhu, N. K., Bathla, D., Sharma, S., & Bhatia, H. S. (2023). Simple Kaur: The Growth of Start-Ups Through the Adoption of Sustainable Fashion, Technological Innovation, and Social Media Marketing. In Cases on the Resurgence of Emerging Businesses (pp. 47-60). IGI Global.
Heinze, L. (2020). Fashion with heart: Sustainable fashion entrepreneurs, emotional labour and implications for a sustainable fashion system. Sustainable Development, 28(6), 1554-1563.
Deliberate decisions were made to ensure the quality and thoroughness of the study when developing a solid research approach to examine the complex interaction between sustainable fashion and company start-ups. The requirement to effectively acquire quantitative inputs from a wide range of stakeholders and individuals served as the foundation for the choice to use surveys as the major data collection instrument, enabled using Google Forms. Surveys provided a methodical way to record the trends, drivers, and obstacles faced by sustainable fashion start-ups, and the Internet platform ensured extensive participation and accessibility.
The secondary research phase was purposefully planned to glean insights from pre-existing scholarly debates in conjunction with the primary research phase. Journals and Moodle sites were chosen as crucial resources for secondary research due to their importance as trusted sources. These resources not only influenced the direction of the research but also the design of the survey questions and the selection of important areas for further study within the larger field.
The chance discovery of literature reviews and journals on the study's subject turned out to be highly helpful. These sources, which carefully describe the complex interactions between sustainable fashion and entrepreneurial endeavours, served as a model for defining the study question and improving the survey instrument. Investigating these reliable sources led to a clearer understanding of the pertinent elements, difficulties, and opportunities, which effectively guided the primary research activities.
In essence, a methodologically sound technique is to combine primary research from surveys with secondary research from literature reviews and journals. It draws on the wealth of scholarly knowledge while maximizing the power of empirical insights. This symbiotic approach not only deepens our understanding of how sustainable fashion affects new businesses, but it also illustrates the diligence and careful planning that went into its execution.
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LINKS, SLIDES AND FEEDBACK(REFLECTION)
LINK TO PRESENTATION AND SLIDES:
https://drive.google.com/drive/folders/1Mjem97V4APs3QMR2K2qjTWUQjsG3cn4u?usp=drive_link 
REFLECTION
In light of my elevator pitch video presentation on the subject of "The Impact of Sustainable Fashion on the Number of Business Start-ups," I understand the value of using effective fonts and visual clarity to communicate my message. Although the content was well-prepared and organised, I had trouble reading headings because of backdrop images and the chosen font's legibility.

The importance of visual design in communication is shown through this experience. In order to avoid hiding any important information, I will give priority to making sure that text and backdrop graphics contrast well going forward. This requires careful evaluation and alterations before I complete my slides. In addition, I'll pay attention to typeface legibility, choosing simple, clear fonts that aid comprehension rather than inhibit it.

Additionally, getting feedback and testing out presentations prior to delivery can be helpful strategies for seeing and fixing design problems early on. I can improve my elevator pitch by incorporating the feedback received, which will also help me improve the overall delivery and level of engagement.

This experience has demonstrated the importance of a seamless fusion of information and design in effective communication in retrospect. I am confident in my abilities to present a visually appealing and captivating elevator pitch that successfully communicates the substance of my research if I take these lessons to heart and apply them in subsequent presentations.
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CONCLUSION
The investigation into " The Impact of Sustainable Fashion on the Number of Business Start-ups" has, in conclusion, uncovered a captivating story of symbiotic growth. The rise of sustainable fashion has inspired a wave of entrepreneurial innovation, highlighting the close relationship between consumer awareness and corporate development.

This study emphasizes how important sustainability is in influencing modern entrepreneurship. Sustainable fashion start-ups have exploded, signalling a seismic shift in market dynamics as consumer preferences shift towards ethical purchases. Despite obstacles, by incorporating environmental stewardship into their economic models, these endeavours have the ability to bring about significant change.

Importantly, this research has relevance outside of academia, providing useful advice for budding businesspeople and key players in the sector. It emphasizes the need to work together and achieve a balance between profit and purpose. This research advances the conversation as the story of sustainable fashion develops by arguing for a business environment where innovation and accountability combine for a more sustainable future.
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and entrepreneurial endeavors, aiming to understand how the former impacts the
emergence of new businesses. Employing a mixed methods approach, including
surveys and analysis, the study explored how the growth of sustainable fashion
initiatives is linked to the rise of start-up ventures. The research revealed a strong
correlation between the increasing preference for ethical products and the surge
in business start-ups. Challenges faced by sustainable fashion start-ups, like
sourcing eco-friendly materials and navigating regulations, were counterbalanced
by opportunities arising from technological advancements and collaborative
efforts. Beyond academia, this study offers actionable insights for entrepreneurs
and industry players, emphasizing the potential of aligning business growth with
sustainability. Ultimately, the research underscores the transformative power of
sustainable fashion in shaping modern entrepreneurship and advocates for a
fusion of ethical consumerism and innovative enterprise.

5. What do you believe are the main factors driving the growth of sustainable fashion start-ups?
27 responses

@ Growing consumer demand for eco-
friendly products

@ Increasing awareness of environmental
and social ssues.

® Supportive regulatory environm
sustainable practices

tor

9. Are there specific challenges unique to launching and running a sustainable fashion start-up?
27 responses

@ Sourcing eco-frendly materials a
affordable prices

@ Educating consumers about sustainable
choices

® Balancing ethical practces with
proftabilty

@ Overcoming misconceptions about
sustainable products

What changes or advancements do you anticipate in the sustainable fashior
impact start-up activity?
27 responses

dustry that could

@ Wider adoption of regenerative ma
and production techniques.

@ Greater emphasis on traceabily and
wansparency for consumer trust

® Government policies incentiizing
sustainable business practices.

@ More collaboratve effors to address.
shared sustainabilty challenges.

@ CONCLUSION

In summary, this study emphasizes the vital contribution of sustainable
fashion in propelling entrepreneurial creativity. The interdependence of
conscientious consumer decisions and the expansion of start-ups
underscores the transformative power of ethical consumption. Despite
hurdles encountered by sustainable fashion enterprises, prospects stemming
from technological progress and collaborative networks provide a
counterbalance. As the landscape evolves, businesses that successfully blend
profitability with environmental stewardship are poised for success. This
research underscores the necessity of harmonizing financial gains with
societal betterment, advocating for a future where sustainable fashion forms
a bedrock for both entrepreneurship and positive societal transformation.
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How Sustainable Fashion Has
Impacted the Number of
Business Start Ups

BRI KEY ANALYSIS

This research delved into the intricate connection between sustainable fashion
and entrepreneurial endeavors, aiming to understand how the former impacts the
emergence of new businesses. Employing a mixed methods approach, including
surveys and analysis, the study explored how the growth of sustainable fashion
initiatives is linked to the rise of start-up ventures. The research revealed a strong
correlation between the increasing preference for ethical products and the surge
in business start-ups. Challenges faced by sustainable fashion start-ups, like
sourcing eco-friendly materials and navigating regulations, were counterbalanced
by opportu ing from technological advancements and collaborative
efforts. Beyond academia, this study offers actionable insights for entrepreneurs
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sustainable fashion in shaping modern entrepreneurship and advocates for a
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