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Reflective essay

Introduction 
In this essay I will reflect on the process of creating a 3-minute dance advert and behind the scenes footage. I will be reflecting on all aspects of the project from concept and pitches to funding and filming. I will be reflecting on any challenges I faced throughout the twelve weeks and how any learnt skills will help me with future projects. I had to create an advert for urban outfitters, I agreed to this project as urban outfitters values align with mine, as Urban Outfitters is a brand that stands for individuality, community, self-expression, creativity and inclusion and support towards the LGBTQIA+ community. Urban Outfitters encourages authenticity and self-expression through fashion, music, and art (Urban Outfitters, 2025). For this advert I chose Rush by Troye Sivan as he is a popular artist among our target audience and he aligns with the brands values and he is vulnerable, authentic, and unapologetically himself, which resonates with younger audiences.

Concept Creation
To create our concept, we originally split of into three groups to create a concept for a brand advert that we would like to work with and to gather ideas and spark inspiration. The original ideas that were suggested was Bratz doll X Zara Larsson, Tate Mcrae X Formula 1, and Sabrina Carpenter X Valentines Day. After looking at all of the ideas and their aesthetics we decided on Urban outfitters as not only do their values align with ours, but their aesthetic is one we all draw inspiration from in our daily lives whether that be in our clothing, accessories or bedrooms, additionally Urban outfitters origin story is relatable to us as the brand started as a university project created by the 3 CEOs. 

One of the first decisions we made was on what the colour pallet would be, after this everything began to fall into place. The process of creating the concept and the decision making on the elements that would ensure its continuity and cohesiveness ran smoothly as each team shared the same vision and had ideas akin to our directors, this ensured the process ran smoothly and aided in avoiding conflict. 

Challenges/process
[bookmark: _Int_DbVS5juQ][bookmark: _Int_1BUCZQsG]We wanted our 3-minute video to be the best quality and the highest standard it could be, so we employed a videographer for the day and to edit the final advert. Our final advert was very high quality and the timing of the choreography was synced very well however we were not completely satisfied with the final product as there were clips that made sense in the storyboard but due to the length or speed of them in the advert they did not fit in the video the way we had originally hoped they would which broke the narrative. Overall, the quality and the final advert was incredibly good but due to the fact that us as a collective were aiming for perfection we were let down. “Perfectionism is self-destructive simply because there is no such thing as perfect. Perfection is an unattainable goal.” (Brown, 2010). As you can see in this quote by Brené Brown aiming for perfection will always lead to disappointment in yourself or others as according to (Dan, 2016)  “when we think everything needs to be ‘perfect’ for us to start or for it to be worthy of success, we are likely to let ourselves down as perfection is and will always be an unattainable goal.” Striving for perfection can create so many boundaries throughout the process, unnecessary stress, and lead to lack of motivation or loss of passion for previously loved projects. As stated by (Cristina, 2018) “The consequences that can occur when striving for perfection are high levels of anxiety, low self-worth or self-esteem, depression and sleep disorders.”. In the future I need to keep in mind that perfection is unattainable to ensure future projects run smoothly and reduce stress, I will however continue to strive for excellence to ensure projects are completed to the best of my ability.

[bookmark: _Int_2qRaold4][bookmark: _Int_cjsjgSzA]Something that I struggled with throughout this process was the public speaking elements. We were required to complete a 10-15 minute presentation on our pitch, and to present our behind the scenes video alongside the final product and explain elements of the process. This caused me a lot of stress as public speaking is something I really struggle with due to my neurodivergence. According to (Moller, 2025)  “neurodivergent individuals can struggle with public speaking due to a number of reasons such as rejection sensitive dysphoria, which can amplify the fear of making mistakes or being judged negatively which can lead to increased anxiety and self-doubt, Difficulties with executive functioning, such as organizing thoughts and planning which can make it harder to structure and deliver a coherent speech and difficulty reading nonverbal cues such as eye contact, facial expressions and body language”. In future to try and minimize stress I will develop strategies and coping mechanisms that can help reduce stress. Some of the strategies I can utilize are “regular exercise, connect with others and nature, adequate sleep, mediation and a balanced diet” (Yuli Sleven, 2024). 

One of the main challenges that I came across within the rehearsal process was the lack of commitment form certain individuals. This made the process difficult as especially with the choreographers if they were not present in rehearsals it meant that the cleaning process came to a halt which set us behind schedule. An example of this is the classroom choreography as on the test shoot day the choreographer for that section was not present which meant that the choreography was not cleaned throughout the day the same way the other sections were, this section also took the longest as it had previously been changed in rehearsals and at this point in time had not yet been cleaned due to absences. According to (CareerExplorer, 2023) a choreographer's responsibilities are to “Coordinate with videographer and directors to plan shots and angles to capture the choreography in the most visually compelling way, Adapt choreography as needed to accommodate changes in filming and Overseeing the filming of dance sequences, providing feedback to performers and adjusting choreography as necessary to achieve the desired results and ensure continuity”. If these responsibilities are not met this can lead to a lot of confusion and stress amongst the performers as there is a lack of clarity when it comes to variations and choreography which according to (Clark, Nordin and Walker, 2009) “causes significant stress which can lead the performer to perceive an imbalance between the demands of a performance situation and their abilities to meet those demands which can trigger their flight or fight response.  (Clark, Nordin and Walker, 2009) also says that “a threat may not be a matter of life or death, but can still jeopardise our self-confidence, and might mean that we do not perform optimally”.
 
Costumes 
We found inspiration for the advert's costumes from urban outfitters and Pinterest. At the beginning of the process a few of our team galivanted to urban outfitters to have a look around at the pieces of clothing and the shops aesthetic to gather inspiration. Whilst there we accumulated most of the CEO's costumes and left with an abundance of ideas for further cast members. Additionally, we took inspiration from the cast members personal style, we spoke with the cast one on one to get examples of the types of clothing they wore and what types of fits they felt the most comfortable and confident in as we wanted everyone to be able to express themselves in their most authentic way especially for the vinyl room, as in the vinyl room everyone has discarded the black and white mundane outfits and is free to express themselves however is best suited to them. We wanted them to feel confident and true to their identity as according to (McCarthy, 2025) “Confidence is linked to an athlete's mindset and if they believe in their capabilities, they are more likely to take risks and push their limits.” we wanted the performers to feel confident and comfortable to allow them to perform to the best of their abilities improving the overall quality of our advert.

 One of the main challenges I faced being a member of the costume team was the lack of communication specifically from the extras involved. This was a struggle as we needed to see what each cast member owned so that we could create an inventory before determining what was necessary to buy as we had a limited budget for costumes. We requested all dancers to bring in any pieces of clothing that fit in the colour scheme. After taking images of each item, we began assigning pieces to dancers according to fit, comfort, and colour. Due to the fact that we did not have any rehearsals with the extras before filming day we had to request images be sent to us of their pieces of clothing to allow us to follow the same structure as the dancers, this was difficult as we did not receive any images until the week of filming despite our repeated requests. Additionally Working with the extras was a struggle as there was a lack of communication on who was available and there were a few individuals who new early on that they were unable to participate but decided against making us aware. 

An additional issue the costume team faced was that on test shoot day one of the CEOs failed to remember his costume, this was an issue as when reflecting on the completed project we concluded that his trousers did not read as well on camera as we had previously hoped they would. This was frustrating as the problem could have easily been identified and solved on test shoot day if costumes were fully presented as we had requested, which would have ensured the costumes were cohesive, matched the narrative and the brands aesthetic.

Fundraising
For this project I would require a budget of £21,500 to create a high-quality advert. If due to external issues I were unable to receive the necessary funding, I would take part in fundraising such as a bake sale, scratch cards, games nights and sponsored fun runs. if I were to take part in a fun run it would take place around Cardiff castle, I believe the fundraising that would acquire the most funds would be the bake sale as I could create the bake sale in and around the university and would be able to do a few and plan them to fit in with students breaks to obtain the most money.  Fundraising would additionally bring awareness to the project and create excitement amongst our target audience allowing us to reach a larger audience after completion.

Reflective practices 
One of the main reflective practices I utilized, and which worked best for me throughout this process was Schön. According to (Smith and Reid, 2025) Schön is “the concept of reflection in action and how you do not separate thought from action as they experiment with solutions in the moment”. An instance when I utilized Schön was on the test shoot and filming day. As I was one of the costume team members the test shoot day included a lot of minor changes and problem solving. For example, on the test shoot day we were seeing everyone's costumes on for the first time and after seeing all costumes together for the fashion room we realized that Elinor was the only dancer in jeans which looked to causal, because of this we changed Elinors costume to black work trousers I had spare in my bag to ensure that the look was cohesive. Another instance of when I utilized Schön was on shoot day as we had four extras filming alongside us, the four extras were in our original costume idea which looked too stripped back in comparison to us as we were in our fashion room costumes for the whole first two sections. After identifying the issue a few of us gave the extras pieces of our costumes such as a tie or waistcoat to add more layers to their costumes as we were not filming any scenes in the first sections together.

Reflection 
[bookmark: _Int_RPXeuCbI][bookmark: _Int_jz1eca8O]At the beginning of this process, my time management and pick up skills were proficient which allowed me to complete all the necessary tasks within the set time frames, learn, and remember choreography and ensure cleanliness when performing. I felt as though I did not have the necessary skills to plan and coordinate costumes for the whole cast as the colour scheme was vastly different to the colours and patterns, I would normally style myself in. I also lacked a lot of confidence in my ability to present ideas to the group in a professional and nonprofessional setting. Looking back, I surprised myself with the costumes as I found it easy to piece together outfits based on the pieces everyone already owned, and I found myself taking a lead on contacting individuals when sorting outfits. I would say that now at the end of this project I have learnt and improved on a number of skills that will help me in the industry such as budget handling, adaptability, conceptual thinking, equanimity, problem solving, and communication skills. I now have a lot more knowledge and awareness on what is necessary to create a high quality advert especially when it comes to budget which even though I do not plan on being a director, it will help me a lot going into the industry as I am now more aware of the rates for performers, What would be expected from me as a dancer and the standard requirements for rehearsals and fittings a performer would be required to take part in. This will allow me to ensure that future projects are legit, help avoid being taken advantage of as a graduate student heading into the industry and to ensure I complete my job to the highest standard.

Conclusion
This essay has allowed me to reflect on the skills I was previously lacking and observe where there has or needs to be improvement. I feel as though throughout this process I have learnt several skills that will help me with future projects such as creative direction, performance abilities and budget handling, additionally I feel as though I now have a wealth of knowledge I was previously lacking about the requirements and expectations that comes from working in the performing arts industry. If I were to work with this brand again, I would work on being more adaptable specifically when it comes to sudden changes to reduce extra stress. In conclusion I now feel more confident that if I were to approach this project again for a different brand, I would be able to handle the workload more efficiently and create an equally high-quality if not higher quality advert. The reflective practices I utilized throughout this project allowed the process to run smoothly and aided me in handlining any unexpected challenges.
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