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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website opens and loads very quickly. It looks fast and easy for first point of view. For first opening the main page loads and content appears quite quick. The website structure is simple and easy to use; it has clear navigation. 
In general, the Hollywood Bowl website loads and opens quickly. But to have a guarantee needs to do a formal testing. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: This website has a lot of different subpages and prospective customer can navigate it in a straightforward way. There are some main menu pages: locations, games, offers, parties, groups, and more. Separate pages for every centre like Hollywood bowl lakeside, Finchley. Every location has its own pages with address, prices and photos. Menu is very organised; the customer can easily find necessary information. Everyone can choose the nearest location and to book a game.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the customer can make a booking via website. The option of making booking is on the main menu. Before making a booking, the customer needs to choose a location, how many games wants to be booked and for how many people. When choosing a date and time all the prices are visible. According to their FAQ, you can book online or through contact centre.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
I would suggest simplifying the main menu, as there are a lot of subpages and new customers that can get lost while looking for necessary information.
In general, the website looks good, and easy in use. A bit of improvements could be done in m a mobile version. To remove some elements so the main buttons would be more visible and to make bigger Booking Button.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks very pleasant and modern. The violet, pink, blue and yellow colours make a gaming atmosphere. Good quality photos bring family and friend’s fun spirit. But some of the pages look overloaded, especially where is a lot of banners and images.
On the computer versus there are more free space, the photos are big and nice. On mobile versus the print are quite small and can be difficult to read.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: Photos are bright and have a good quality. There are some photos with interior so customers can see how the centre looks like. Smily people and bright parties attract to make a booking to feel all this excited and fun atmosphere. The website doesn’t use video on the main page or in subpages. From positive sight it doesn’t prevent a slow loading. And from negative sight the video could create more excitement effect.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
The website doesn’t have an online chat bot. But in the contact, us page can be found an option where you can write your contact details and request a call back. They provide an online contact form -which suggests that live-chat is not offered. Online chat bot is useful tool as the user might be foreigner and is easier for him to write then to speak.

	Question 2d – How effective are the social media links on the website?


	Answer: The website has links to some famous social media such as: Facebook, Instagram, TikTok, YouTube and Twitter. Where customers can follow the events, news or discounts, can see photos of happy people playing bowling or enjoying parties.
For marketing social media is very effective as the customers can see real photos, discounts, some updates and atmosphere of the centre. So, the social media helps to present brand and excitement atmosphere.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The company services are understandable and accessible in according to structural menu, separate pages for every type of service, visual material and quick access for booking. Photos and icons explain the service visually. The website uses bright photos, pictures of menu and the halls for parties. It helps customers to understand the atmosphere from the early sight. The information is simple, logical and usable for all types of customer-for families, children, friends, coworkers.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: 
There are not any customer reviews available on the website. People can find the reviews in Google Reviews or Google Map and Social Medias. In my opinion the customer reviews absence is a disadvantage according to people’s trust and clearance. It’s become more difficult to see the other’s experience. For real evaluation is better to find reviews in most general platforms likes Google and social media. I would add the subpage with reviews so it would increase the customer’s trust.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  Hollywood Bowl creates high quality expectations. Website has bright coloured photos, of the centre, design looks modern and pleasant. It has easy booking system. The information is clear and understandable. The centre is suitable for adults and children, to celebrates any parties. It’s jovially, easy to organise, clean and modern, a lot of entertainments in one place.
I would recommend Hollywood Bowl to my family and friends because there are a lot of entertainments in one place.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are seen partially on the Hollywood Bowl. The customer can see them while booking. But there is not a separate list with all prices. Also, the prices are changing depends on month, time and day of the week. Because of it sometimes it is difficult to understand how much the game costs.
In general, the prices are understandable but could be presented more clearly.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling

	
	2. London

	
	3. O2

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, it does.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I can clearly say that the websites are very important in modern UK business. Because it shows trust, reliability and professionalism. In UK the presence of the website often perceived as legality and trust indicator. A lot of customers don’t trust the companies which have only social media page.  The website is the main source of information. The website gives an opportunity to see the services, prices, booking, timetable. Online booking and payments are comfortable to use.
According to Alkaraan, F (2024), the quality website design is one of the main strategies of the successful business. The popularity of online searching systems allows access to even unreached markets. Navigability makes customers feel comfortable. Finally, the information of the website can be accurate and suits to customer’s requirements.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would add a page where customers could write their reviews. Because online customer’s reviews become increasingly important. They can help new customers to make a quicker decision about the purchase. The customers can evaluate the quality service in every centre. 
According to Camilleri, M (2023) for business success is important to motivate customers to leave good feedback. They show reliability and help new customers to trust the company. People more often choose that services where they can see the real feedback and experience from others. The reviews show the quality of the service, the company strongness and that the company is reliable. They also help to understand what needs to be improved. The presence of real feedback makes the website more professional and increases the numbers of bookings.
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