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	Evaluation                                                                                                                 Section 1- Usability

	Question 1a – How quickly and easily does the website load?
Answer: The homepage loads fairly rapidly, and the main content (header, navigation links, hero image) appears within a few seconds on a typical broadband connection. There’s a smooth transition from a landing on the page to seeing offers and images. However, the large number of high -resolution images and animations means that complete loading (all visuals) takes a little longer, particularly on slower mobile networks (Hollywood Bowl, 2025).

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?
Answer: Yes, the site for Hollywood Bowl features numerous sub-pages covering locations, games, offers, parties, group events and more. Navigation is made simple via a clear top menu listing major categories like (locations, games, offers) plus dropdown and prominent CTAs such as “Book Now”. On mobile, a hamburger icon opens the menu, enabling easy movement between pages.

	Question 1c- Can a customer make a booking via the webpage?
Answer:  Yes the Hollywood Bowl website clearly features a “Book now” option across its homepage and centre pages, enabling users to select their location and proceed with online bookings.

	Question 1d – What improvements could be made to the usability of the website?
Answer: The website works well, but a few things could improve usability. Some pages feel a bit crowded, so clearer spacing and slightly larger text would help. The booking button could stand out more on mobile. A simpler layout for pricing and offers would also make it easier for customers to compare options quickly. Reducing image sizes may help pages load faster on slower connections.




	Section 2 -Pleasure – Customer Experience

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer?
Answer: The site for Hollywood Bowl is visually appealing- bold, colourful imagery sets a fun a lively tone, consistent with a bowling and entertainment venue. On a computer, large hero images and multiple sections are clearly laid out, on a mobile the layout shifts to a stacked format with a hamburger menu and more compact content. The mobile view is clean and usable, though some visuals condense and a few interactive elements might require a tap to expand.

	Question 2b – How does the website use imagery, video and colour?
Answer: The website uses bright colourful images to create a fun and energetic feeling. Photos of lanes, food and families help customers visualise the experience. Bold pinks, blues and purples are used across the site to keep the theme lively. Some pages include short videos or moving banners that highlight offers and activities. Overall, the visuals are used well to attract attention and make the site feel inviting.

	Question 2c- Has the website made use of an online chat tool on the website? How effective is this enquire about the product or service?
Answer: On the Hollywood Bowl website there is no obvious live-chat tool visible for immediate enquiries. Instead, the site offers a “request a free callback” option along with email and phone details. This means while enquiries are possible, the lack of instant chat may slow down responses compared to a live chat feature.

	Question 2d – How effective are the social media links on the website?
Answer: The social media links on the Hollywood Bowl website are quite visible and functional. They direct users to active accounts on Instagram and Twitter with regular posts. They help users see real examples of fun, updated content and campaigns, they reinforce brand image and encourage engagement, however they could be more effective if there were direct social-media chat links or embedded feeds to facilitate instant interaction from the website itself.

	Section 3 – Perceived Value

	Question 3a – How are the services offered by the company made clear to customers?
Answer: The services are presented clearly through simple headings like Bowling, Food & Drink, Offers, and Parties. Each section explains what’s included and the booking button appears throughout the site to guide customers. Pages for events, kids parties and group booking give straightforward details, prices and options. Overall, the layout makes it easy for customers to understand what Hollywood Bowl provides without needing to search too much.

	Question 3b – How are customer reviews made available? Are these up to date?
Answer: Customer reviews for Hollywood Bowl are easy to find – they are available via third- party review sites linked from or associated with the website. The reviews look pretty up to date, several are from just days ago or even hours ago, showing recent visitor experiences. There is a mix of positive and critical feedback. (Trustpilot, 2025) (Tripadvisor, 2025).


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?
Answer: The service is presented as high-quality through clean visuals, clear pricing, modern facilities and well-organised information. The site highlights fun experiences, good food options and family- friendly activities. I would recommend it because it looks professional, easy to book and suitable for groups or celebrations. It feels reliable, with plenty of reviews and detailed pages that explain exactly what you get, which helps build trust when choosing a place for entertainment.

	Question 3d – Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?
Answer:  Yes, prices are shown, but not always on every page. Most of the pricing becomes clear once you start the booking process, where lane prices, package deals and extra are displayed. The prices seem to match the quality shown on the website: modern centres, updated facilities, food options and full entertainment experience. It feels like a mid-range leisure activity and pricing reflects that level of service and atmosphere.

	Section 4 – Searchability 
Question 4a - What three words would you type into google to find this type of service?
	1. Bowling near me

	
	2. Bowling activities

	
	3.Bowling place









	Question 4b – When you type these words into google, does the company’s website appear in the top ten websites?
Answer:  Yes, when you type phrases like bowling near me or bowling places Birmingham, their website, Hollywood Bowl, often appears among the top search results. This suggests the company has reasonably strong search- engine visibility, which helps users find it easily (Google, 2025).

	Section 5 – Reflection and Conclusion

	Question 5a – Do you feel that websites still have relevance in modern UK business? Explain your answer.
Answer: Yes, websites are still very relevant for UK business. Customers expect a trusted place to check prices, services, opening times and reviews. A website also makes the business look professional and reliable. Even though many people use social media, a website gives clearer information and helps with online booking, payments and customer support. It remains an essential tool for attracting new customers and giving them confidence in the business.

	Question 5b – If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?
Answer: I would add a simple live-chat feature. Many customers prefer quick answers instead of searching through pages or waiting for an email. A chat tool would make the booking process smoother, help solve small questions instantly and improve overall customer experience. It would also make the website feel more modern and approachable.
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