Introduction 

Main body

Trust
‘Trust has been defined as the belief that a party’s word or promise is reliable and that a party will fulfil his/her obligations in an exchange relationship.’ (Schurr & Ozanne, 1985).
‘[Mutual trust is] the degree to which the channel member perceives that its relationship with the supplier is based upon mutual trust and thus is willing to accept short-term dislocation because it is confident that such dislocation will balance out in the long run.’ (Anderson et al 1992, p. 198)
‘We conceptualize trust as existing when one party has confidence in an exchange partner’s reliability and integrity.’ (Morgan & Hunt, 1994).
According to the above definition, trust is the balance of benefit and morality between the two parties. The key to building trust is honesty. When a party is willing to give up its own interests to help others, others know that they can rely on one side, and the result is that the relationship becomes stronger. (Smith, 2017)

As a result, a good relationship of trust has stabilized the relationship building, which makes the international business communication more successful. Trust is a powerful force in building loyalty, increasing credibility, and supporting effective communication. The core of building trust is the process of communication. (Ivey business journal, 2017) Therefore, the higher the degree of trust, the more successful the relationship is, which has a strong impact on business communication. And most of the impact is reflected in the company's profit.

Cultural difference
Language
[bookmark: _GoBack]Most of the international business communication is carried out in English, and the language of the two parties during the conversation is often not English, which increases the difficulty of communication. The misuse of words and the use of incomprehensible terms or technical terms, especially the incomprehensible foreign languages or dialects, also have some ambiguities and vagueness of words or images, which increases the difficulty of communication. Even misunderstandings. Therefore, the establishment of a relationship must first have a good basis for English. There is no barrier to communication and no bad influence on business communication.
Gift giving

Nonverbal communication
Definition (CBC): "nonverbal communication is a non-verbal stimulus generated by the source [person] and his or her use environment and the potential information value of the source or receiver [listening] (Samovar et al). Basically, it sends and receives information in a variety of ways, without using the language code (word). It is both intentional and unintentional. Most speakers / listeners are not aware of this. It includes but not limited to touch.
At a glance.
Eyes (line of sight).
Volume.
The nuances of vocal cords.
Close.
Gesture.
Look for? Pause (silence)
Intonation.
Dress.
Posture.
Smell.
For selection of vocabulary and grammar
For voice (Language)
Nonverbal communication is particularly important in intercultural communication. Perhaps non-verbal differences are typical difficulties in communication.
 Limitation

