
Values, Beliefs and Attitudes

[bookmark: _GoBack]Values are  principles  and standers of worth for an individual or a group  ,  influencing  judges they  make as things are judged right or wrong depending on our values.
Values shape personality, as they are a central part of character,  they are changed over time, as they arise from different combinations, experiences. Also, they  vary  from one person to other, from a culture to another, though there are universal values such as, freedom they come from : family, education, culture.
There is significant  importance  to identify ,understand and to be aware of our values as they guide us to the best decision especially in a situation when many options are reasonable.
Values help organization  fulfilling their objectives and concluding whether they are on the right path. “Values are evaluative standards relating to work or the work environment by which individuals discern what is "right" or assess the importance of preferences” (Finegan ,2000, cited in Dose,1997.pp. 227-228). Apple  is known for its commitment to innovation as an  organisational value its famous motto “think different”.
Beliefs are an assumption and conviction accepted without  proof, they emerge from different resources, from what we hear, see, read and experience in work for instance . Also, they can be taught  for example, religious beliefs. 
They are important part of our identity as they reflect who we are and how we live. “These internal beliefs are actually formed outside of the workplace, but people bring these belief systems to work and they govern behaviour “ (Aaron, 2019 cited in Detert & Edmondson, 2011). These  beliefs  guides Google “Our mission is to organise the world’s information and make it universally accessible and useful”.
Attitudes: are the a certain   opinions and behaviour towards an object  or a matter with a different degree of performance , in other words it is the  proper way to do something depending on the positive or negative element we tend to act towards this object. Attitudes  are a part of personality as they depend on personal  preference and experience(Beliefs and values).
organisational culture emerges from that which is shared between colleagues in an organisation, including shared beliefs, attitudes, values, and norms of behaviour. (Davies, Nutley and Mannion ,2000)
It is critical to employees to  understand their beliefs and values in order prevent any influence on the way they  work. Employees behaviour in the workplace might affect  colleagues in different way due to difference in values and believes ,based on our believes we make decisions. “organisational culture emerges from that which is shared between colleagues in an organisation, including shared beliefs, attitudes, values, and norms of behaviour” (Davies, Nutley, & Mannion, 2000). Employees are  social beings with emotions so recognizing  their beliefs and values  can release positive effects and bring a lot of advantages to the organisation such as harmony , productivity, employees satisfaction  team player, less time and resource waste   according to Barkoukis, Lazuras and Tsurbatzoudis, “internal factors are seen as potential causes, people are more motivated to pursue their goals and achieve outcomes.” ( 2013, P.212-219) . Employees should be impartial in workplace and be able to separate their fillings and attitudes affect the way the work . 
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