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INTRODUCTION (206 Words)
-
Throughout this essay, we will explore different concepts and developments in the field of graphic design, and how it has been utilised, over the past 50 years, to actively save lives across the globe. There are many ways that we can effectively deploy graphic design to ensure the safety of others, whether it be through means of anti-smoking advertisements or the packaging of pharmaceutical products. By dividing the essay into 4 sections we can fully explore the efforts that have been taken in the element of graphic design to further the development in the ways that it can be used to save lives. The first section will discuss the means of anti-smoking branding on tobacco products. The second will cover the organisation and categorisation of pharmaceutical products through the use of illustration. The third will cover emergency vehicle design and effective ways of standing out. Lastly, the fourth paragraph will compare and contrast these points. In my conclusion, I hope to demonstrate that there are methods in which we can use graphic design to benefit the world and utilise it in everyday life to actively improve people’s health and keep them from danger, through this information I hope to answer the question posed throughout this essay.

WE MADE THESE SPECULATIVE DESIGNS FOR CIGARETTE PACKETS (564 Words)
-
On June 11th, 2009, the United States senate unanimously decided to pass the family smoking prevention and tobacco control act. This increased the power that the FDA held to control the market on the sale and production of cigarettes in the US (Rosinski, A, 2009). In response to this act, the St Petersburg Times reached out to DJ Stout to ask for his take on the act his response was “tobacco companies should embrace the restrictions and make cigarettes look truly dangerous”. DJ Stout then continued to create concept work for cigarette packaging based on the new regulations put in place by the senate in the US. He intended to create a packaging system that he described as a “three-dimensional warning” (Walker, R, 2012) against the tobacco product, the design works as such by pushing the narrative that cigarettes are extremely harmful to the human body. Medical advances over the past century have proved the damage that is done to the lungs caused by the tobacco product from a mixture of tobacco itself and the chemicals we can find within modern cigarettes, such as tar, which are one of the major reasons why the senate moved to restrict the market on them. 

The design intends to deter potential customers from purchasing the product by letting them understand the negative connotations they provide the user and the consequences of their actions if they decide to use them. This is done through the design of the pack by presenting the information in a concise format that is easy to understand for the consumer, he uses a typeface that is clear and formatted to be read comfortably. The information is to the point and concise without being over-complicated, it states the exact damage that cigarettes can cause to dissuade the consumer from purchasing the product, furthermore displayed on the packaging also is a depiction of a man who has been impaled by a vast assortment of weaponry (Morciano, V, 2010), this is an example of symbolism as a direct response to the cigarettes, the weaponry represents the metaphoric damage to the body and how serious the damage that can be sustained is. Furthermore, the packaging design contains no colour to stop the design from standing out, which complies with the rules and regulations introduced in the act in 2011, based on the idea that the packaging should not be eye-catching to the viewer. A similar concept to this was brought on in Australian unbranded cigarette packets by using the Pantone matching system, they tested a range of Pantone's to find what came across as the least appealing to viewers, and they chose the Pantone 448, and this was seen as the least appealing because of its connection to the idea of pollution. The colour was chosen for the cigarette packets because it repulsed people and turned them away, rather than drawing them closer. 

Using methods to deter consumers from purchasing cigarettes, it becomes clear that there are methods in which advertising can be used to slow or control the market on harmful products that are sold on a commercial stage as shown by the designs on the cigarette packaging. DJ Stout has shown that there are better ways of preventing future smokers by using creative solutions through the means of graphic design and understanding a more profound way of how it can be used to save lives.









TEVA PHARMACEUTICAL (530 Words)
-
In 1986, Israeli graphic designer and artist by the name of Dan Reisinger worked with the pharmaceutical company TEVA, working with his studio, he produced a range of designs that altered the packaging system that TEVA used on their pharmaceutical products(Reisinger, D, 1987). His alterations made headways in the branding system to ensure that they were clear and straightforward for viewers to understand. A range of systems was added to the packaging including pictograms and a colour-coding system, this made the packaging simple for consumers to understand the product, and this went further toward building a system that could be identified and sorted in a much clearer manner. Through the use of graphic design shown in this example, we can see that there are ways in which the simplification of complex designs not only finds an easy solution to the problem but it actively works to benefit the packaging, on the whole, the use of separating the designs using different graphic formats and elements works for the betterment of the package because of the way it can be further understood not only by the consumer or customer but by the pharmacist also (Stahl-Timmons, W, 2017). Differentiating the designs into different categories using simple colours and shapes removes the element that is hard to understand by simplifying the issue, it benefits the consumer because it tells them what they are looking at and to understand the product, if the viewer cannot understand what they are looking at then they will not be able to purchase such a product that could be harmful to their well-being. Furthermore, how it is done here shows how simple the packaging can be for it to be successful. The simple use of colour as a figurehead for the sections and categories is vital to the branding, along with this we see simple imagery used in a format where it can be adapted, the use of symbolism also categorises the different products by allowing them to be inferred from the viewer. The use of semiotics here goes further to add a level of meaning to the brand that benefits the product and the company by allowing it to have its own identity to ensure that the consumers know where the product has come from.

In reference to the question, the designs that were produced are a direct correlation and answer to the question that is being asked, the use of pictograms and colour coordination within graphic design puts a movement in a place where it can be used to save lives(Simon, 2018). In this case, labelling pharmaceutical products with the correct information in a concise format enables the viewer to purchase the correct product, the design put in place in Israel in 1987 greatly benefits the public to ensure that they are purchasing the product that they need and in some cases the understanding nature of the packaging and the clarity that it provides necessary health that it ensues. This goes to answer the question directly, however, if such criteria aren't met, it can actively work against the eye and complicate the matter which does not save lives and can often cause more damage than is needed.  



BATTENBURG EMERGENCY VEHICLE UK (542 Words)
-
In the 1990s, the United Kingdom adopted the Battenburg markings through the Scientific Development Branch of the Police (Ward, A, 2022). The markings have the same name as the Battenburg cake, which has the same design. The original British cake has a unique two-by-two pattern that is often found with different colours, the same concept was then considered by the Development Branch and a new design was formed that was then adapted and adopted to the side of emergency vehicles to ensure that they are noticeable. The initial goal of the Development Branch was to ensure that the traffic control cars can be seen from a range of up to 500 metres both day and night. Along with this, the colours that were used within the pattern are yellow and green, the base colour that was used was called ‘Euro Yellow’ following the colour code RAL 1016. Furthermore, the European initiative to also make the ambulance as recognisable as possible works well to let them be understood by the general public, ensuring that they can find the help provided, or in more cases during traffic the noticeable emergency vehicle can allow you to take the steps necessary to let the vehicle pass ensuring that the Ambulance can provide the service that is required, this actively goes towards answering the question posed by showing that understanding and recognising the ambulance can actively ensure that they get to their destination, thus showing that they can be utilised to save lives.

The simple yet effective design is unique to the United Kingdom and essential to emergency service vehicles' recognisability (Driver, R, 2019). The pattern has been utilised and adapted to fit the different branches of the emergency services, the pattern is fitted with different colours to differentiate the branches, these include blue and yellow for the police, green and yellow for the ambulance, and red and yellow for the fire and rescue department. Every branch contains the euro yellow colour, which is highly visible and stands out to the naked eye, the vibrant and luminous colour ensures that they are still able to be seen in most weather conditions and through dense traffic.  Every emergency vehicle is fitted with this design in different capacities through different sizes however the pattern stays the same, the pattern is now recognised across the UK as a general symbol for first responders, and understanding what they represent, through the simple use of semiotics it can actively be used for people to understand where they can find help or in some cases benefit the emergency services as they can provide the service they are designated (Killeen, J, 2012). Through these means, it is plain to see that adopting a simple symbol and fitting it to a very common vehicle set can be adapted through the eyes of the public to represent help in different forms, in addition, this goes to answer the question at hand because it fittingly shows that we can use graphic design to represent the help that is provided to the public and the means in how we do it using semiotics, the design can be found all across the United Kingdom, and therefore is actively used every day to save lives in different capacities whether it be through the police service or the emergency responders.

COMPARE AND CONTRAST (217 Words)
-
More often than not the way that we can use graphic design to try and save lives isn’t always clear to the naked eye, we can use it in subtle ways to allow people to make subconscious decisions on a day-to-day basis, for example, the use of Pantone colours to deter people from making decisions that can be harmful has been used in extremely effective ways, for example, the use of Pantone colour 448C, otherwise known as ‘Opaque Couche’, has been used to change the colour of cigarette cartons, this is because of the unappealing colour of the carton and the way that it can be used to stop people from purchasing the product by stopping it from standing out and using a colour that actively repulses consumers (J, Brewer, 2016). Through the examples that have been provided, we can see the usefulness of graphic design in the field of health is vital. The examples that were provided all show very different means of ways in which it can be used, whether it be through more aggressive means such as displaying repulsive images on cigarette cartons or making an emergency service easily recognisable through means of patterns and colours, all of which are utilised every day across the globe in methods to ensure the safety of others.

CONCLUSION (415 Words)
-
Throughout this essay, I believe that I have demonstrated ways that we can use graphic design to save lives effectively through the examples that I have presented and shown, they show how we can utilise graphic design in ways that ward people from danger and effectively stop them from getting in harm's way. For example, the first point that a presented shows anti-cigarette advertisements placed on tobacco products and how it is used to stop people from purchasing products or at least try to persuade them not to buy such a harmful substance as cigarettes, moreover, this point demonstrates that simple use of imagery and basic text can change someone's views and outlook about the product that they want to purchase especially with a product that is as damaging as nicotine. The next point that I made covered the idea of using illustrations and pictograms to actively change the way that we perceive pharmaceutical products due to the nature of the designs created by Dan Reisinger, the simple yet effective change of the product shows that we can use fundamental ideas from graphic design to categorise and provide clarity to such important information on pharmaceutical products using simple designs that ensure that customers could understand what they were looking at and benefit the comprehension of what they were purchasing, through this mixture of graphic design elements it provides the notion that we can utilise designs in such a simple format to ensure that people are getting help and the service that they require especially in a field as vital like pharmaceuticals. As for the third example that was accepted the Battenburg pattern design that is on the side of emergency vehicles such as police cars and ambulances, has been used across the entirety of the United Kingdom to demonstrate the emergency services through the use of semiotics, the design is widely known across the UK and is easily understood as a service to benefit the public and to actively save lives through the use of being recognised by the general population, this is because people can infer where to find assistance and help should they need it and to actively benefit the emergency services by aiding them to get to their designated destination. Finally, I believe that the information that has been provided has actively put forward information in a constructive manner that answers the question at hand, by showing that there are ways that we can utilise graphic design to save lives every day.
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