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INTRODUCTION

Although the Covid-19 pandemic destroyed large portions of the industrial sector in UK as well as all over the world, it also gave rise to an incredible increase in startups and new small enterprises, as impacted workers looked for alternative employment.
All sectors of industry were affected, with sales dropping up to 30% in the first quarter of 2020, and companies relying on people’s interactions, such as tourism, travelling, catering and food businesses being shut down throughout the pandemic. In these conditions, employees were furloughed, and the number of redundancies soared. (Anayi et al, 2021).
However, the pandemic has also created new opportunities for entrepreneurs. One of the most notable trends has been the rise of new individual entrepreneurs. According to a report by the Bank of England, the number of new businesses registered in the UK increased by 14% in the year to March 2021. This was driven by a sharp increase in the number of first-time entrepreneurs, many of whom were furloughed workers or people who had lost their jobs due to the pandemic. (Saleem at al, 2021).
Currently, the UK market is a highly competitive environment. There are many successful businesses already established, and it can be difficult for new entrepreneurs to break into the market. However, there are also many opportunities for entrepreneurs because the economy is growing, and there is a demand for new products and services.
But what are the requirements for being a prosperous entrepreneur? In this essay we will discuss the abilities one needs to succeed as an entrepreneur, regardless of whether they have identified an interesting market gap or feel compelled to reevaluate one’s career after losing their job. Also, it provides resources that can be used to acquire the abilities necessary for success.
.










SKILLS, BEHAVIOURS AND TRAITS OF A 
SUCCESSFUL ENTREPRENEUR

A common desire is to start one's own business. Some people experience it throughout their professional careers, while others have fantasised about it since they were young. The appeal is apparent, whether the driving force is a brilliant new product concept or the opportunity to be one's own boss.
A person who possesses the aptitude and motivation to launch, manage, and be successful in a startup enterprise, coupled with the risk necessary to do so, is referred to as an entrepreneur. The launch of a new company venture is the best illustration of entrepreneurship. The market is opened to new ideas by entrepreneurs, who are frequently credited as innovators or sources of fresh concepts (Rise E., 2011).
At the first glance, anyone who has the will and perseverance to launch a new business and is willing to accept all the risks involved can become an entrepreneur. But not all entrepreneurs are successful, and statistics show that most of these new ventures are likely to close down in the first year of activity.
There are many different skills, behaviours, and traits that make entrepreneurship successful and although anyone can acquire them, entrepreneurial skills are those that are typically associated with creating and growing your own prosperous business (Blank S. and Dorf B., 2012). Some of the most important ones include:
· Problem-solving skills: Entrepreneurs need to be able to identify and solve problems quickly and effectively. This is because they will face many challenges along the way, and they need to be able to think on their feet and come up with creative solutions.
· Leadership skills: Entrepreneurs need to be able to motivate and inspire others to follow their vision. They also need to be able to delegate tasks and build a strong team. The business owner needs to have a distinct vision for his new endeavour in order to succeed. Unfortunately, a lot of resources and staff are needed to make the notion a reality. Thus, a leader's ability to inspire and direct their team members down the successful road is crucial.
· Communication skills: Entrepreneurs need to be able to communicate effectively with a variety of people, including customers, employees, investors, and partners. They need to be able to clearly articulate their ideas and persuade others to believe in them.
· Risk-taking skills: Entrepreneurs need to be willing to take risks. This is because they are often the first to market with a new product or service, and there is always the possibility of failure. However, entrepreneurs also know that the rewards can be great if they are successful. Beginning a new business venture has a high risk of failure. As a result, being a successful entrepreneur requires the bravery and ability to weigh the pros and cons of taking chances.
· Resilience: Entrepreneurs need to be resilient. This is because they will face many setbacks along the way. They need to be able to bounce back from failure and keep moving forward.
· Vision: Entrepreneurs need to have a clear vision for their business. They need to be able to see what their business can become, and they need to be able to communicate that vision to others.
· Creativity: Entrepreneurs need to be creative. They need to be able to come up with new ideas and solutions to problems. Creativity is essential if you want to come up with fresh concepts, launch a business, and make money from it. Change can take the form of a brand-new product entering the market or a method that does the same task but more effectively and economically. 
· Self-motivation: Entrepreneurs need to be self-motivated. They need to be able to work hard and stay focused on their goals, even when things get tough.
· Open-Minded: Every situation in business may be turned into an opportunity and used to a company's advantage. For instance, Paytm took advantage of the circumstance and rapidly increased its business during this period since it understood the seriousness of demonetization and the increased necessity for online transactions.
· Entrepreneurs need to be adaptable and flexible in order to deal with changing circumstances. To succeed, a businessperson must be prepared to accept changes to a product or service as and when they arise.
· Know your Product: A business owner should be knowledgeable with the available products as well as the most recent market trends. It is critical to understand whether the offered product or service satisfies market demands or needs some minor adjustments. An essential component of entrepreneurship is the ability to take responsibility and then adjust as necessary.
A successful entrepreneur is someone who is able to identify and capitalise on opportunities, build a strong team, and overcome challenges. They are also someone who is passionate about their business and has a clear vision for its future.














PERSONAL SWOT ANALYSIS AND SKILL AUDIT
Now that we have discussed some of the key skills, behaviours, and traits that define a successful entrepreneur, I will take a look at my own personal SWOT analysis and skill audit, to determine my own potential to start a new business.
Personal strengths:
· I am a good problem-solver, I am able to identify the root cause of a problem, coming up with creative solutions based on my professional experience, I can think and act fast
· I am a good communicator, I have the ability to promote my ideas to others, both verbally and in writing, and I equally encourage communication in my team
· I am a hard worker, and I am willing work extra hours and put any effort necessary to succeed in my plans
· I am creative and I love researching new ideas, market trends and opportunities
· I am ambitious and I am able to work independently while stay focused on my goals. 
Weaknesses:
· I can be a bit of a perfectionist and I overthink things, which can lead to procrastination and fear of failure.
· I can be shy sometimes and sometimes it is difficult for me to socialise and build relationships with others, especially when meeting new people I can feel overwhelmed 
· I am not always willing to take risks and I sometimes need to be pushed outside of my comfort zone.
Opportunities:
· I am currently in university studying business, and this is an opportunity to learn the skills and knowledge I need to be successful as an entrepreneur.
· I have a strong network of close and trusted friends and family who are supportive of my entrepreneurial dreams.
· I am vegan and I possess knowledges about vegan food and diet. There are many opportunities for entrepreneurs in the vegan industry. This is an area that I am passionate about and I believe I have the skills to succeed in.
Threats:
· The competition is fierce, there are many other entrepreneurs out there already established in the market and I need to come up with great new ideas for me to succeed.
· The economy is uncertain, the inflation is rising, and this could make it difficult to obtain capital or attract new customers.
· There is always the risk of failure, and being an entrepreneur doesn’t necessarily guarantee the success of a new business.
Skills audit
Based on my SWOT analysis and skill audit, I believe that I have the following strengths that are relevant to being a successful entrepreneur:
Hard Skills:
· Proficient in Microsoft Office Suite, marketing and databases
· Experience in working in food industry and teams management
· Knowledge of vegan market and products
· Strong analytical skills
Soft Skills:
· Excellent communication skills
· Strong problem-solving skills
· Ability to work independently and as part of a team
· Self-motivated and ambitious
· Passionate about being my own boss
Based on my SWOT analysis and skill audit, I think I have the potential to be an entrepreneur and I can succeed if I work hard and concentrate my efforts. I have many of the skills and traits that are essential for success, such as problem-solving skills, communication skills, and a strong work ethic. However, I also recognise that I need to overcome some of my weaknesses, such as my ability to take risks and my comfort level with networking.
I am confident that I can overcome these challenges because I am passionate about my business idea, and I am willing to put in the hard work necessary to make it a success. I am also surrounded by reliable close friends and family to support me, which will help me along the way.






PEST ANALYSIS ON THE UK MACRO ENVIRONMENT
PEST analysis is a tool used to identify and analyse the political, economic, social, and technological factors that impact a business. It is a useful tool for entrepreneurs who are considering setting up a business in the UK, as it can help them to understand the current market position and identify potential opportunities and threats.
Despite all the challenges resulted after the pandemic, UK is still a great place to start a business. The country has a strong economy, a skilled workforce, and a supportive government for entrepreneurs. However, the UK market is also very competitive. There are many successful businesses already established in the UK, and it can be difficult for new businesses to break into the market. To minimise the challenges of a fierce competitive environment, entrepreneurs need to carefully analyse the UK market environment. This includes understanding the needs of the target market, the competitive landscape, and the regulatory environment.
Entrepreneurs also need to develop a strong marketing strategy by creating a unique selling proposition, developing a strong brand, and building a strong online presence, while being prepared to work hard and be patient. It takes time and effort to build a successful business.
When analysing the UK market environment, it is important to consider the following factors:
Political Factors
The political factors that can impact businesses in the UK include the government's stance on taxation, regulation, and trade. The current government is committed to reducing taxes and regulations, which could be a positive factor for businesses. However, the government is also facing a number of challenges, such as the ongoing Brexit negotiations, inflation, which could create uncertainty for businesses.
Economic Factors
The economic factors that can impact businesses in the UK include the level of economic growth, interest rates, and inflation. The UK economy is currently growing at a modest pace, but there are concerns about the impact of Brexit on the economy. Interest rates are low, which can be a positive factor for businesses, as it makes it cheaper to borrow money. However, inflation is also low, which can make it difficult for businesses to raise prices.
Social Factors
The social factors that can impact businesses in the UK include the population demographics, consumer spending habits, and attitudes towards businesses. The UK population is aging, which could mean that there is a decline in the demand for certain products and services. However, the UK also has a large immigrant population, which could create new opportunities for businesses. Consumer spending habits are changing, with people increasingly spending money online and on experiences rather than possessions. Businesses need to be aware of these trends and adapt their products and services accordingly.
Technological Factors
The technological factors that can impact businesses in the UK include the pace of technological change, the availability of new technologies, and the level of investment in research and development. The UK is a leading country in terms of technological innovation, which could be a positive factor for businesses. However, businesses need to be aware of the pace of technological change and ensure that they are able to adapt to new technologies.
PEST analysis is a valuable tool for entrepreneurs who are considering setting up a business in the UK. By understanding the political, economic, social, and technological factors that impact the UK market, entrepreneurs can make more informed decisions about their business.


















CONCLUSION
There are a number of factors that have contributed to the rise of new individual entrepreneurs in the UK after the Covid-19 pandemic. One factor is the increase in unemployment, which has led people to start their own businesses as a way to generate income. Another factor is the government's support for entrepreneurs, such as the Self-Employment Income Support Scheme (SEISS), which has provided financial assistance to self-employed people during the pandemic.
The rise of new individual entrepreneurs is also being driven by the changing nature of work. The pandemic has accelerated the shift towards remote working and digitalization, which has created new opportunities for entrepreneurs to start businesses online. Additionally, the pandemic has led to a growing demand for businesses that provide essential services, such as food delivery and home cleaning (Mizen at al., 2022).
The rise of new individual entrepreneurs is a positive trend for the UK economy. Entrepreneurs create jobs and drive innovation, and they can help to boost economic growth. The government should continue to support entrepreneurs by providing them with access to finance, training, and mentorship.
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