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[bookmark: _Int_rJR1XXYb]The following essay purpose is to critically analyse the Corporate Social Responsibility of Premier Inn, part of Whitbread PLC, pillars of sustainability and the positive and negative impact for the environment based on climate-change current situation following experts advice in preventing further damage of Earth and implementing measures to ensure sustainable development using innovation and technological factors to achieve ‘’greener goals’’.
Hospitality and tourism are classified as one of the ‘’key drivers’’ for social and economic development creating employment opportunities, culture and social expansion (Costa and Costa, 2022).
Sustainability is defined as “binomial “, mutual interest for future and an important part of living, mentioned in Brundtland report (Melane-Lavado, Herranz and Gonzalez-Gonzalez, 2018). Same source sustains that innovation orientated through sustainability and sustainable development companies have a successful globalised market and increased dynamism.
According to Sakshi et al. (2020) environmental education is crucial factor in sustainability, referring to hospitality inclusive, in managing waste of food, water and energy. The source explains the double benefits for both parts, guests and companies as the environmental education have impact on their behaviour encouraging the reuse of products and impacts positively the environment by reducing wastage and financial performance increase for companies.
Premier Inn (2023) focuses on reducing waste on their platform Force for Good as part of their CSR policy. On same platform is mentioned the goal to remove all unnecessary plastic single use by 2025. Same source informs that is the 1st company in the United Kingdom that signed up for ‘’Refills’’ program by offering free bottle refills of water in almost every site they hold.
In ESG (2021) report, the company is committed to remove all the plastic from condiments sachets, laundry packaging and the unnecessary plastic that is used for goods in transportation.
Following Silo (2023) restaurant example that is 0 waste and used plastic is transformed in crockery and no fauna or environment is affected.
On same side, in their report ESG (2021), Whitebread PLC (2023) the hotel group that Premier Inn belongs to, are mentioned the pillars of sustainability that include environmental, social and governance/economic factors that are the main part of their program ESG. The source explains that the purpose of the hotel group is to offer customers affordable hotels that work and live well with a positive impact for the world.
However, the direct competitor of Premier Inn, Travelodge (2023) have similar vision regarding sustainability pillars using inclusive, caring and conscious terms to fulfil responsibilities.
In line with the above, ESG (2021) report of Whitbread PLC explain that the business is committed to achieve their goal of ‘’net zero carbon’’ emissions by 2040.
Based on above phrase, Shahbaz et al. (2020) sustains that to protect economy and environment is an urgent need to lower the carbon emissions based on accelerated climate change that damaged the Earth itself and the extreme events in United Kingdom such as flooding are detrimental for economic and social factors. The source confirms that if the targets of reducing emissions are not nationally and internationally achieved by 2050 serious events such as higher flooding, heatwaves health risks, scarce water resources pressure and wildlife habitats damage will be part of the consequences.
Mamut (no date) gave an example relating to Black Sea that suffers from unresolved conflicts such as industrialization, intensive farming, explosion of local population causing irreversible soil damage, eutrophication and flow of explosive and chemical poisons on Black Sea because of human actions, leading closer to a lifeless and toxic ecosystem.
According to Costa and Costa (2022:4) ‘’tax incentives’’ can help tourism in changing the behavioural side towards environmental factors, benefiting the economy growth and sustainability using ‘’Tax Policy’’.
Churchill et al. (2019) affirmed that carbon lowering technologies and the adoption of technologies that are efficient can help economy of a country to reduce the consumption of natural Earth’s resources and to reduce pollution of the environment influencing positively the future of the planet and human existence.
On same subject, Figueres (2015) discusses about Paris Agreement that involve all nations for a ‘’common cause’’ to combat the threat of climate-change limiting temperature rise globally bellow 2 C to help restore the planet balance regarding carbon emissions.
In ESG (2021) report renewable energy is a huge part of the change purposed and goals to achieve by the hotel group using systems and appliances that are energy efficient including ‘’Building Management Systems’’, pumps used for heating, encouraging alternative energy solutions instead of gas such as electric air sources for heating needs.
Figueres (2015) mentioned on same article with Paris Agreement that is highly needed a significant amount of renewable energy and sustainable management for a healthy ecosystem including wetlands, soils and forests to absorb the remaining gas emissions and regenerate the planet, although countries and communities will have to adapt and accept the unavoidable change. Same article discusses the SDG importance as the above actions are in place to combat climate change and offering an affordable and sustainable energy for all using wind, hydro-power and solar technology creating positive impact for employment and job opportunities.
Sustainability goals should be communicated by management to employees and guests constantly, assisting in attracting more sustainable tourism and conservation of the energy and resources (Sakshi et al., 2020 pp. 1121).
The above source provides a solution for reducing emissions using ‘’waste conservation’’ recycling, reuse, reducing waste, conservating waste, reducing amount of consumption, using solar energy and equipment that is energy efficient, offering public transport for guests leading to saving costs, improving competitiveness and profitability.
In ESG (2021) report responsible sourcing is another big part of the hotel group that are using animal welfare sources only, to ensure that standards are met with different certifications for eggs, meat, fish and palm oil use. The sourcing includes better cotton for the use of the hotel group that is more sustainable and goals to achieve the complete exchange from normal cotton to sustainable way. 
Regarding palm oil, Meijaard et al 2020) affirms that palm oil expansion has a significant negative impact on the environment and still causing deforestation although benefits economic development, government initiatives are involved to understand the socio-economic factors and the interaction with the environment with its conservation goals.
To encourage sustainability, Wickham, Donnelly and French (2021) affirms that change can be influenced by leaving a positive legacy inspiring others to become more sustainable involving ‘’The Green Festival’’ were wastage reduction and use of resources with a sustainable purpose is positively changing people that take part and be more conscious in regards the environment.
The source discusses about the studies made on sustainability that have positively impacted reputation of the business combined with environmental and social activities, influencing the behaviour of all participants including guests and staff, reducing financial costs by increasing social and decreasing environmental impact.
In ESG (2021) report, the hotel group is committed to reduce food waste based on environmental issues using energy and resources to create the food, transportation, packaging and emissions to food waste ending in food chains bins. The priority is to develop and plan the nutrition and size portion for dishes using stock rotation and stock excess by transforming food waste in energy instead of ending on landfill using charities and families in need, the hotel group are donating a significant number of meals.
Korstanje, Babu and Nedelea (2020) encourage the use of local food as this action can define a culture and attract tourism impacting positively the environment and financial performance. Same authors mention that eco-tourism can be achieved by implementing cultural dishes presented by local people.
Silo (2023) transforming food waste and inedible materials of food in food compost using Eco-digester that is used for fruits and vegetables growth.
According to Feixiang et al. (2022) food waste is creating massive challenge for economic, environmental and social factors as high amounts of food is wasted. On same side wastewater treatment occupies an important place in factors mentioned above. 
Sakshi (2015) sustains that businesses should focus on environmental and financial performance, reinforcing, improving and investing in wastage, collection of rainwater, reuse of goods to achieve financial performance measuring environmental and financial performance by understanding the necessity of exploitation and exploration of innovative practices, strategies and technologies that follow in line with sustainability factors. The source highlights the importance of indirect and direct effects of environmental policy, resource and energy conservation, impacting positive the financial performance. Performance benchmarks are highly recommended to detect the advancing levels based on the target goal.
According to Management Association I.R (2020) Agritourism and decision-process taking by customers is based on reviews, location and previous customer satisfaction. However, the source relates that Italy mass tourism is increasing and high number of customers are visiting the arias of nature, characterising agritourism differently of tourists who stay in the hotel as agritourism are customers who are connected to nature, food and places.
Therefore, Seraphin, Sheeran and Pilato (2018) sustain that over tourism influence negatively the environment and leads to destinations damage such as Venice that intends to adapt ‘’Trexit’’ that economically is not a solution as this action will minimise the tourists to visit the location and financial performance is damaged, however, positively for the environment to avoid disruption of the location. 
However, Batabyal (2019) sustain that tourism is a vital part of the economy, remaining important to sustain tourism and find sustainable solutions for travellers and companies that host tourists. The writer confirms that sustainable tourism is beneficial for communities socially and economically helping on the conservation of the environment and not only about control and management of the environment, suggesting that the number of green tourists is increasing, and more customers are searching for green hotels and sustainable businesses on the culture they visit.
Jintao et al (2020) arguing that Carroll’s Pyramid Model is a business strategy that is effective for the enhancement of organisational performance and the Corporate Social Responsibility is classified as main tool in the pyramid for fostering of environmentally friendly manufacturing increasing green production, green management and green processes in place, engaging to fulfil all components including legal, economic, environmental, philanthropic and ethical commitments. The source confirms that the outcome of the above activities that involve Circular Economy Concept and Cleaner Production, provides opportunities for the companies that will payback through the sustainable improvement by developing the ‘’environmental management’’, efficiency in production and the company becomes social sustainable.
[bookmark: _Int_TDjR4ERV]According to Miemczyk and Luzzini (2019) The Triple Bottom Line (TBL) performance is influenced by the sustainable orientation of a company chain as their practices referred to sustainability and ‘’risk assessment’’ can impact positively or negatively the TBL performance. The source sustains that company chains problems in present days are still related to not acting or identifying issues ‘’such as slavery in seafood supply chains’’ (Miemczyk and Luzzini, 2019:238). The same source highlights that companies who outsource and are not more sustainable than the suppliers involved, are in high need to invest and act in their relationship to leverage the outsource to motivate inter-organisational sustainable performance and practices. 
 In conclusion, the CSR presented above, are based on circular economy as linear economy is no longer a solution based on the climate-change present situation. As presented, sustainable actions are crucial to future life of the earth and humans and Corporate Social Responsibility involves every individual including staff, guests, visitors, consumers, company owners to reduce the carbon emissions, food, energy and water wastage and reuse of products to increase financial performance and benefit the environment. Identifying and preventing further wastage, paybacks with positive impact for both sides such as companies and environment future. Becoming responsible for unsustainable actions and increasing eco-tourism, decreasing over tourism using innovation and technologies and attracting a clean production and healthier environment.
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