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5.

Why our hotel?

Our hotel is situated in the heart of the old town of Plovdiv
Our incredible history
Established as professionals in the years as we trying to satisfy every guest in an

individual way

We offer compatible prices, discounts and loyal customers rewards

Excursions and transfers




® 2 SUITS
170 €

® 1 Master suit
194 €

® 4 Family rooms
188 €

® 12 Double rooms
125 €
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* Authentic Folle Dance Vights s o

* Weddings Annivensaries
* Binthday partics







Business Trips

We offer business spaces

at International Fair
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prices




Entertainment Plovdiv' Jazz
Festival .

Week of the Opera
Weekend Jazz Festival
Puldin Etno Fest
Fashion Week

Wide choice of nightclubs

Summer cinema

Plovdiv / Antique the ater
5|6|7July 2019

The progect s part of the progrem of P V-
European Capitat of Cutture 2019
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Discount for our
guests!

NIGHT
OF
MUSEUMS

AND GALLERIES
PLOVDIV
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Name of Organization
Address

Hae

OmEhont with recuararments of
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Scope of Organization




Strengths Weaknesses

Our hotel strengths include:
«  We are one of the few hotels with .

Restrict from the law to change the

Flierieel eine Alchiscitis exterior of the building due to its historical value
Importance . Parki .

« Professional team members SUSUIC fT\ISSII’]g -

. Sfrg‘l‘egy monqgemenf e We dOﬂ T Offel’ SpCI fOC”lheS

« Our staff is tfraining regularly and
updating for the latest
innovations in business industry

Opportunities Threats

We are building our network of
customers to satisfy worldwide
interests

Creating good relationships
with national and foreign
sfudents

Our next step is to establish
relationship with far east
potentiall customers

« Main threats are our local competitors

« The lack of sufficiently skilled personnel
jeopardises the quality of our hotel services

« Terrorism and political unrest

« Loyalty




Micro environment

e Customers

« Competitors

* Providers

* Marketing
mediators

Macro environment

» Analysis of demographic
factors in the market
 Polifical and legal market

policy
 Life and Culture







Snapchat Marketing
©
{'} tripadvisor

your way to Success tl"i go

@ Expedia’ B.

Booking.com




Conclusion
Welcome to Ancient Hotel Philippopolis

Old City of Plovdiv




References

Plovdiv 2019. (20192). CNN video promotes Plovdiv — European Capital of
Culture 2019. [online] Available at: https://plovdiv2019.eu/en/news/197-cnn-
video-promotes-plovdiv-european-capital-of-culture-2019 [Accessed 27 Mar.
2019].

Planet, L. (2019). Plovdiv travel | Bulgaria - Lonely Planet. [online] Lonely
Planet. Available at: https://www.lonelyplanet.com/bulgaria/plovdiv-and-
rodopi-mountains/plovdiv [Accessed 28 Mar. 2019].

The Telegraph. (2019). The world's 20 oldest cities. [online] Available at:
https://www.telegraph.co.uk/travel/galleries/The-worlds-20-oldest-cities/ 1old-
plovdiv/ [Accessed 27 Mar. 2019].

The Independent. (2019). Why Plovdiv is Bulgaria’s cultural capital. [online]
Available at: https://www.independent.co.uk/travel/48-hours-in/plovdiv-
bulgaria-what-to-do-best-restaurants-hotels-culture-holiday-weekend-break-
a84/72691.himl [Accessed 27 Mar. 2019].



