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[bookmark: _Toc185236804]Element 1: Reflective Essay 
[bookmark: _3d74ejmntku1][bookmark: _Toc185236805]Introduction 
Cultural identity is regarded as the critical as well as changing aspect of myself, which reflects my history, geography, social influences along with personal experiences. My upbringing within the culture of Romania has consistently shaped my identity as a result of my rich cultural background, the value of the homeland along significant traditions. The essay intends to reflect on the development of my cultural identity, the effective characteristics, and impact laid by the family and community, the cultural adaptation method and the way my understanding regarding Romanian culture has changed my interaction process. 
[bookmark: _lcua5nlv7y99][bookmark: _Toc185236806]Cultural Origins
The culture of Romania is consistently outlined by diverse historical, social, and geographical influences. The history and geographic location of  Romania have consistently affected my cultural identity (Nacel Open Door, 2024). Romania is located mainly at the crossroads of Eastern and Western Europe, which has imposed an amalgamated effect from diverse cultures like Slavic, Ottoman, Byzantine, and Latin. The legacy of the colonised culture of Romania is consistently outlined in my language, which is stated as Romance languages that incorporate Italian, Spanish, Romanian, Portuguese, and French. I have recognised that while growing up I was significantly well acquainted with the pride undertaken by Romanians in our Latin heritage, and it reflects a reflection of the historical resilience shared by us even after ages of foreign domination (National Geographic Society, 2022).
Social influences mainly at the time of the communist era tend to have imposed an in-depth imprint on the combined awareness. I was mainly born after the end of communism, however, stories that I heard from my grandparents regarding that era, have affected my understanding majorly in terms of hardship along with adaptability. This historical aspect has included certain values like resilience, community, along with consistent appreciation for freedom and democracy. The geographical location of the place is outlined by ‘The Carpathian Mountains’, ‘the Black Sea’, as well as ‘The Danube River’, which reflect the place's natural beauty and is known to influence folklore along with art that is central to my personal identity (Carpathian Convention, 2024).

[bookmark: _9egnes9bo4pm][bookmark: _Toc185236807]Key Characteristics of My Culture
There are varied aspects that elaborate the culture of Romania incorporating the traditions, language, art structure, and values. Romanians are recognised for not mere communication rather it reflects the identity and heritage of our personal self. I am proud of the language that is marked by its poetic nature and the ability of language to reflect emotion effectively. 
The tradition is also effective, mainly bound with religious and seasonal events. For example, I constantly recognised the need to get involved in Christmas customs like carol singing, also known as colindatul, along with the Easter tradition in which people indulge in egg painting (Commisceo Global, 2019). The customers are not just about indulging in festive work; rather, it is about preserving and celebrating the rich heritage. 
Values like hospitality and giving respect to elders, along with a significant sense of community are the prime aspects integrated within the ‘Romanian culture’. I learned during my childhood that in life guests are required to be treated with the maximum respect, offering them a lavish meal while indulging in heartfelt interaction (Shaghayegh Vahedi, 2024). This concern for hospitality has affected my interaction process with others and changed my intention to connect from a personal perspective.
Romanians have a significant history within art, reflecting the production of art since the era of the Palaeolithic era. The art mainly integrated traditional embroidery, ceramics, along folk music, and this outline my cultural identity. I was personally highly fascinated by the intricacies of traditional craft along with folk art, and the haunting melodies of doina, known as a lament. These art forms are significantly outlined within my creativity and work as a bridge that binds the generations, making us recall our roots.
[bookmark: _wbq2p6vlzwum][bookmark: _Toc185236808]Influence of Family and Community
My family as well as community have a vital role in transforming my cultural identity. Since I was young, my grandparents have recited diverse stories that outlined the past of Romania, which supported me in combining history with personal tales that brought the brief heritage to life. My parents reflect the significance of education, respect, along perseverance, which are the values consistently, integrated into Romanian society.
Family gatherings were embedded within the tradition, whether it was making preparation of traditional dishes such as ‘sarmale, a cabbage roll’ or indulging in a celebration of  ‘Ziua Națională a României, signifying Romania’s National Day’ with great pride (Primal Gourmet, 2022). Such a situation has integrated my connection to my roots and formulated a sense of belonging’.
[bookmark: _c92j692291j1][bookmark: _Toc185236809]Cultural Adaptation 
Romanian culture, like different other cultures, gets adapted with time and the change formed from ‘communism’ into a ‘democratic society’ has resulted in providing global influence exposure. Upbringing get in the era of ‘post-communist’, has supported in witnessing the way Romania integrated modernisation while taking steps to secure its cultural heritage. Personally, the exposure gained by me to diverse cultures has changed my identity. Moreover, communicating with people from diverse backgrounds when going through my studies as well as travels has made me acquainted with new perspectives and approaches. For instance, studying abroad has helped me learn the ways to appreciate the similarities along with the differences among cultures. My cultural identity supported me to value traditional customs like celebrating Dragobete' a Romanian version of Valentine’s Day and even indulging in globalised holidays such as Halloween. 
[bookmark: _82qcw7yc7ak0][bookmark: _Toc185236810]Personal Reflection 
The determination to the Romanian cultural identity integrated within me through my upbringing has affected my communication process with others and changed my worldview. I have grown up in a culture that prioritises hospitality and community, and I have formulated an empathetic and inclusive aspect toward relationships. These features tend to be highly valuable when communicating with people from distinctive backgrounds as it supports me in detecting common ground while formulating meaningful connections. My cultural identity even affected my behaviour, and this triggered me to show respect to elders outlines the main aspect of Romanian culture, which has made me learn the significance of humility along with listening to others’ views. 
[bookmark: _evx8t5rbwqig][bookmark: _Toc185236811]Conclusion
It is concluded that reflecting on my cultural identity tends to elevate my appreciation of historical, social, and familial influences, which have contributed, to my transitioning into who I am. Romania’s rich heritage, along with effective values has given me a strong base for my identity, while exposure to diverse cultures has integrated critical depth along with adaptability to my view.
[bookmark: _shmass543xd1][bookmark: _4ut7odx4pp74][bookmark: _Toc185236812]Element 2: Written report 
[bookmark: _af287awi12u3][bookmark: _Toc185236813]Introduction
In the hospitality sector, the satisfaction of customers is one of the main determinants of growth. Culture and communication have a vital role in transforming the experience gained by customers outlined by the diversity of customers in the globalised industry of hotels (Franco and Meneses, 2020). The determination of cultural influence on the expectations of customers, considering significant communication style, while implementing the training of cultural competence are highly important for providing outstanding services. This report critically outlines the way such elements support in improving the experience gained by customers by concerning certain real-world Hotel case studies.
[bookmark: _cqmap6gbgk][bookmark: _Toc185236814]Cultural Influences on Guest Expectations
The expectations of guest or consistently dependent on the cultural background that supports changing their preferences, values, and behaviour. Cultural dimensions as outlined by Hofstede like the one individualism compared to collectivism and power distance tend to affect the way customers perceive the quality of the services. For example, the collectivist culture present in Japan prioritises giving value to attentive and harmonious service on the other hand individualistic culture present in the United States gives importance to autonomous and personalised experience (Takano and Osaka, 2018). 
Customs and traditions also have a major impact on the preferences of customers. For instance, in the region of Middle Eastern guests generally expect halal food options along with separate amenities for women and men. On the contrary, Western guests my top for a highly informal and relaxed approach. A shortfall of effective cultural awareness of the market where a hotel chain function could result in dissatisfaction as a result of not aligned expectations (Dafillin and Wijoyo, 2024).
In order to improve the satisfaction gained by customers it is important that hotels undertake a prominent cultural awareness approach. Aligning services for meeting this Pacific requirement of customers like providing staff having multi-linguistic skills, culturally significant meals along personalised room services (Hsiao et al., 2023). This tends to reflect respect for the guest`s culture and the value given to understanding their right preferences. Such an approach not only helps to elevate the experience gained by guests; however, also improves brand loyalty. 
[bookmark: _1ilmff7smtoh][bookmark: _Toc185236815]Communication Styles and Guest Interaction
Significant communication reflects the prime aspect of delivering the right services to the customers that enable to meet the gap present between diverse guest and employees (Elphick, 2023). It supports forming rapport, minimising conflicts, developing satisfaction, and coordinating with the group. Moreover, the communication style tends to vary depending on the cultural background. For example, the ‘high context culture’ present in China mainly depends on the indirect communication process on the other hand ‘low context culture’ present in Germany, intends to opt for explicit and direct interaction (Wu et al., 2024). Misinterpretation present due to variation could impair satisfaction levels among customers. 
Verbal communication mainly incorporates language proficiency as well as tone, which affects interactions. For instance, polite phrases as well as honorifics are vital in regard to the culture followed in Korea, on the contrary note ‘casual and straightforward interaction’ is highly acceptable in the Western region (Honora et al., 2022). Non-verbal cues, like eye contact, gestures, and facial expressions are also vital aspects and such gestures are also vital in the culture present in Japan. A handshake might be regarded as an effective greeting approach in one culture however could be ridiculed in another.
[bookmark: _uu4lda7ydlpl][bookmark: _Toc185236816]Training and Development for Cultural Competence
Staff training in cultural competence is vital for determining cultural differences in a significant manner. Cultural competence integrates determination and respecting cultural diversity while getting adapted for achieving the requirements of customers from varied backgrounds. Cultural competence mainly includes the range of skills that support individuals to interact significantly with individuals and mainly incorporate linguistic, cognitive, affective, and behavioural skills. The hotel could undertake vital measures for equipping the staff with vital skills to determine the cultural differences significantly. One such approach is by giving training on the ‘cultural differences’. Empathy and bias awareness. The role-playing aspect along with immersive experiences could support staff to recognise the way of determining the cultural differences. Another vital process is influencing open communication that supports in minimising assumptions along with stereotypes. The formation of an open-minded attitude could also support staff in undertaking diversity and learning regarding vivid culture to enhance customer satisfaction. Training programs are required to emphasise cultural awareness, interaction skills, along scenario-based learning. For instance, Hilton Hotels provides training to staff regarding cross-cultural communication, and determining cultural taboos, while giving aligned services. This approach has supported the enhancement of staff confidence along with guest satisfaction ratings in distinctive region regions (Lu and Zhu, 2023).
[bookmark: _xlfmjbqlovb7][bookmark: _Toc185236817]Case Studies and Real-World Examples
Marriott International
Marriott International tend to serve as a significant example of including determination within guest service. The organisation's "Spirit to Serve" initiative concentrated on cultural awareness as well as sensitivity. Staff are provided with training that helps them to respect distinctive traditions, like bowing to Japanese customers while providing kosher meals for Jewish customers (Marriott, 2023). This approach has significantly enhanced guest satisfaction and loyalty across regions.
Shangri-La Hotels
Shangri-La Hotels has made significant use of communication strategies to enhance the experiences gained by customers. For example, the “Golden Circle” initiative incorporated includes language training for its employees to influence the consideration of personalised greetings (Shangri-la Group 2019). Moreover, non-verbal interaction includes ‘hand-written welcome notes’, and this supports in integrating the commitment of hotel to guest satisfaction. According to (Gamage and Tajeddini, (2022), culturally aligned services support in giving enhanced customer retention rates. Identically, the consideration of non-verbal approaches that include managing significant physical distance while giving culturally symbolic gestures has consistently helped in developing perceptions of customers.
[bookmark: _nlkhrshbpyrm][bookmark: _Toc185236818]Conclusion
It is concluded that ‘Culture and communication’ tend to emerge as vital determinants in providing outstanding hotel guest service. The determination of cultural influences tends to support hotels to tailor their services, and this guarantees that vivid guest expectations are met. Significant interaction including verbal and non-verbal tends to help in positive interactions, while training approaches in cultural competence support in equipping employees with required skills to recognise diversity. Practical examples, like Marriott and Shangri-La, tend to help in the real advantage of such approaches.
[bookmark: _fek3zup1is3p]

[bookmark: _Toc185236819]Element 3: Staff guide 
[image: ]
	Understanding Cultural Diversity
In order to give outstanding service, hotel employees are required to make consideration of cultural diversity. Cultural diversity incorporates the variation in beliefs, customs, values, as well as traditions that enable change in the way individuals perceive their surroundings and communicate with others. For hotel employees, the determination of culture as well as respecting such variation is vital to form welcoming surroundings.
The key approaches are listed below. 
· Recognise Diverse Needs
· The determination of the fact that customers' expectations are transformed due to the cultural values, traditions, as well as customs.
· Appreciate that preferences for food, communication process, along personal space tend to vary across cultures.
· Including inclusivity is vital
· Minimising assumptions regarding cultural preferences.
· Utilising neutral language could make guests feel welcome.
· Determine key customs
Effective communication strategies  
Transparent and respectful communication elevates service standards, and this requires below strategies.
Verbal interaction
· Interact clearly by utilising use simple language and not using long unclear sentences or slang.
· Managing the tone and pace as per the language significance of the guest.
Non-Verbal Communication
· Manage significant eye contact.
· Adhere to open and welcoming body language such as smiling along with nodding.
· Be mindful in terms of showcasing gestures, as meanings tend to vary across varied cultures thumbs up might not be positive in all cultures.
Active Listening
· Show authentic interest in the concern of the guests by using the skills of active and attentive listening.
· Critically determine the requirement regarding their needs to confirm understanding.
Practical Tips for Enhancing Guest Service
Personalised service
· Undertake notes regarding the choices of the guest during check-in while aligning tailor their experience accordingly.
· Utilise the names of the guests while interacting to make them know they are valued.
Respect Privacy
· There is a need to create a balanced attentiveness by providing customers with personal space.
Determine requirement 
· It is vital to give assistance, like giving maps, local tips, as well as weather updates.
· Adhere to the services to meet any specific requirements highlighted by guests like any kind of dietary needs.
Teamwork and training need
In order to manage the extended standards of guest service, employees are required to collaborate and ensure participation in the consistent awareness of cultural aspects.
· Cultural Awareness seminar: Indulging in sessions for being acquainted with diverse traditions, and etiquette, along with service demand is vital for the staff working in the hotel sector.
· Share Knowledge: Sharing views along with experiences with staff to form a clear determination of vivid culture. 
· Support one other: Collaborate in the form of group work to ensure that all the needs of customers can be achieved significantly. 
· Ongoing learning: The development of ongoing culture and helping one another could advance staff and guests to tailored interaction processes with guests with vivid backgrounds.
Developing unforgettable experiences 
· Providing guests with exceptional service is vital to ensure that each guest arriving at the hotel can be appreciated and heard irrespective of their cultural background. 
· The determination of cultural diversity, communication skills and considering practical approaches support in forming a welcoming environment that promotes inclusivity. 


[bookmark: _35zx6kpcij48]

[bookmark: _Toc185236820]Element 4: Cultural Misunderstanding Scenario 
Cultural differences are the variations in values, beliefs, behaviours, customers, and practices that exist between individuals from different cultural backgrounds (Abdelmoety et al., 2022). Cultural differences can be important to recognise and respect in the workplace to foster an inclusive and diverse environment. These can also create a more vibrant working environment. This task delivers a real-life example of cultural misunderstanding from a professional example. 
Experience: A few weeks ago, a group of American guests asked me to bring them ‘a little something to snack on while they were relaxing by the pool. I smiled and said, ‘Of course’, thinking they wanted a small plate of Romanian cheese or some fresh fruit like the one we often do here. Coming back with a small platter of sliced melon and some local cheese, the guests looked confused. They said they were actually expecting a big bag of chips and candy, as they are used to getting home. I felt embarrassed, realising that what is considered a ‘small snack’ in Romania is much different from America. It was a reminder that even simple requests can be misunderstood across cultures, and I have made sure to double-check what people mean now when they ask for something ‘light’ to eat. 
Reflection: Based on the experience, I have analysed that, cultural norms are the core aspect for which the misunderstanding occurred. Cultural norms are the shared expectations, rules and behavioural standards that govern interactions and actions of people in a society or group (Constantino et al., 2022, p.66). In this case, I felt a bit frustrated and awkward, like I had somehow failed to meet the expectations of the guests. However, I realised it was simply a cultural difference and that communication is key. The incident made me more conscious of asking clarifying questions to ensure I understand exactly what guests are looking for, no matter where they are from. This particular situation highlights the need to ask clarifying questions to avoid misinterpretations, especially when dealing with international customers. Along with this, the experience helped me to become more aware of the cultural diversity and to proactively address potential misunderstandings. I also realised the importance of developing my skills by taking effective actions to provide a better service to international guests. 
Action: As per the views of Marneros et al., (2020, p.240), effective communication skills and knowledge of different cultures are essential for pursuing a successful career in the hospitality sector as it provides the capability to deal with international customers by understanding their perceptions. Concerning the addressed experience, I need to take strategic actions to avoid this kind of incident in the future. Therefore, I have decided to join multi-cultural training sessions to develop a comprehensive knowledge of the diverse cultural norms. Additionally, I have to promote open-ended questions and encourage customer feedback to further identify the areas for improvement. I also should join effective training sessions to improve my communication as well as active listening abilities to reduce the chances of cultural misunderstandings in providing customer services.
 
Element five: Presentation
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[bookmark: _Toc185236821]Element 6: Reflective essay 
[bookmark: _yp2a9i6lcna7][bookmark: _Toc185236822]Introduction 
Culture is regarded as the prime aspect to succeed in the hospitality sector, as it tends to affect the way guests perceive the experiences while changing the connection developed between guests and employees (Barreto and Mayya, 2024). In the era of globalisation where travellers come from diverse backgrounds, it becomes vital to determine culture and respect diversity for giving effective and outstanding services. The success of the hospitality sector is reliant on the adaptability skills of management and staff that could cater to the distinctive needs of its guests from diverse cultural backgrounds. In this situation, it is vital to create a significant cultural awareness development among staff to give significant service delivery. Further, as a hospitality professional, understanding my cultural identity and those of others has become increasingly significant. My cultural background consistently reflects the rich culture of Romania, which has played a major role in changing my values and approach in the hospitality sector outlined by contemporary and historical influence. Moreover, this module has reflected the significance of determining and adhering to the cultures of others for elevating the interaction process with guests (Bougoulia and Glykas, 2023). The recognition of the significance of empathy, adaptability, along cultural sensitivity, I have formulated a critical appreciation for the role played by culture in meeting the expectations of guests while forming significant experiences. This reflection intended to determine my learning journey along with the impact laid by cultural awareness on my professional development in the hospitality sector. The consideration of ‘Gibbs' Reflective Cycle’ ensures that this essay effectively outlines my newfound determination of the culture and the way it changes guest service delivery.
[bookmark: _6eb7rak3sfg7][bookmark: _Toc185236823]Reflective Cycle 
A critical situation encountered at the time of this occurrence was mainly moment during this module occurred during a guest interaction activity. I was given the role of a hotel concierge, and this role demanded guiding customers from varied cultural backgrounds. In one scenario, I communicated with a guest resembling ‘a high-context culture’ that gives priority to indirect interaction as well as formal interaction. The circumstances outlined the classroom setting, with my teachers acting as guests as well as observers. My objective was to provide personalised service while respecting cultural norms, such as handling significant physical distance while opting for the formal language (Tao et al., 2024).
At the beginning of my conversation, I indulged in greeting the guest by adhering to my casual tone that reflected a friendly gesture however, it resulted in the development of discomfort for the guest. The acknowledgement of the issue fast enabled me to adapt my way of communicating and I then opted to make use of a formal tone and attitude. The communication as a result of adapting my tone resulted in a positive end; however, the experience reflected the utmost significance of accurate cultural awareness in the hospitality sector. It was a moment that challenged my assumptions and highlighted the need to adapt my communication style based on the guest’s cultural preferences (Karimova et al., 2024). 
[bookmark: _scow9ji462pu][bookmark: _Toc185236824]Feelings 
At the start of my interaction process, I experienced ‘mixed feelings’ of both confidence and even insecurity and hesitation, outlined a repeated fluctuation as a result of overthinking. I was highly keen to make use of my hospitality knowledge and understanding however, there were situations that made me feel uncertain too regarding the determination of the cultural variation. The initial reaction made by the guest made me extremely anxious regarding my approach and it even made me acquainted with the fact that a casual approach could convey a message that is unintended. This situation of wrong attitude and conversation made me more conscious regarding the awareness of non-verbal approaches as well as communication styles (Karimova et al., 2024).
The module has made me aware of the diverse impact culture has on identity; this determination has changed by giving me a sense of empowerment (Achiței and Nistor, 2023). With the consideration of theoretical understanding regarding cultural dimensions and approaches to intercultural communication, I emerged as highly confident regarding my capability to adapt to different situations and became more confident in my ability to adapt and connect with customers belonging to vivid backgrounds. The critical knowledge gained like determination of the significance played by ‘high-context’ as well as ‘low-context communication’, has consistently changed the way I interact with customers. 
[bookmark: _z2qkfr7ptg4t][bookmark: _Toc185236825]Evaluation 
In the process of reflecting on the cultural communication knowledge gained when proceeding with this module, I have witnessed that it perpetuated a combination of a mixed approach of both positive aspects along with the region that needs development. One aspect of the action undertaken by me that reflected significant growth was my capability to determine and adapt to varied cultural differences and accordingly change my communication styles (Hegner et al., 2021). In the situation when interacting with customers belonging to a high-context culture, I have significantly made my tone along with the formality to ensure it could be linked to the guest`s expectations. This change helped me to formulate a significant rapport and ultimately reflected that I was able to recognise and respect the guest`s cultural preferences. My adaptability to change along with the intention to learn by working on my mistake has efficiently supported me to succeed when interacting with guests that could belong to any cultural background. 
Moreover, there were certain regions where I could have done better and needed further development. In the start, I was not able to determine the cultural preferences of guests prior to beginning the interaction, which has formed circumstances of discomfort. I recognised that in my future communication approach, I need to be highly proactive in terms of accumulating information about the cultural backgrounds of the guests by making use of a significant questioning approach and observation. For instance, indulging in forming open-ended questions regarding the preferences of guests while adhering to the culturally sensitive approach could have further facilitated a significant interaction (Viken et al., 2021). Further, my non-verbal interaction, like using language, could emerge as significant tactics in meeting the approach as per the expectation of guest’s expectations. According to Patterson et al., (2023), the determination of cultural variations such as eye contact, and posture, along with giving personal space is vital to minimise any kind of unintentional misunderstandings.
[bookmark: _3yoqdbt04lv7][bookmark: _Toc185236826]Analysis 
The module has critically outlined distinctive aspects of cultural impact on the satisfaction of customers and theories, which have affected my understanding of cultural diversity within the hospitality industry. One of the significant concepts was outland within the theory of Edward Hall that reflected the determination of high context and low context culture in a more critical manner (Mele et al., 2021). This theory supported me in critically understanding the significance of formal and indirect communication for customers belonging to high-context cultures along with the significance of the direct approach that is preferred by the customers belonging to low-context cultures. The communication approach I discussed earlier has significantly evaluated the requirement of adjusting the communication approach that majorly relies on cultural aspects. Another vital aspect that I have learnt was Hofstede’s cultural dimensions mainly the power distance dimension. The preferences of the guest in the context of the formality outline the higher power distance culture within which the customer respects authority while the communications are mainly hierarchical (Sergeevna, 2024). This evaluation was highly important in transforming my understanding regarding the way cultural values affects the expectations of individuals willing a hospitality background. Cultural awareness also plays a vital role, as it not only focuses on the demand of recognising the variation; however, it also needs significant adaptation of the service to meet the distinctive requirements. For instance, the determination of the weak culture view personal area time, as well as formality, could support the development of a personalised experience for the customers. The significance of cultural sensitivity become more important when reflecting on the development of smaller changes in the communication process that could restrict discomfort and improve the experience gained by customers (Acuti et al., 2022).
[bookmark: _b6ipvyrbc1vj][bookmark: _Toc185236827]Conclusion
In conclusion, the work has significantly elevated my knowledge regarding the importance of cultural sensitivity and adaptation skills within the hospitality sector. The critical reflection on my personal cultural background and learning gained from other cultures has imposed a significant impact on the week cultural perspective affects the guest experience. The theories as well as concepts discussed mainly the ones that are linked to the ‘communication styles’ and ‘cultural background’, tend to help in equipping me with the techniques to significantly serve guests from diverse backgrounds. There are further requirements of development like the one I will need to continue to implement the knowledge gained for elevating my capabilities to enhance the communication process when communicating with diversified background customers. This will support me to develop an inclusive and respectful environment for the customers. There is a need for me to work on observation skills to recognise the culture preferences of the customers on the first visit only. This will require me to gain knowledge regarding the gesture and other needs of different backgrounds. This determination will not only enhance my cultural understanding; however, will support me to excel in my professional life also. 
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Introduction

My name is Ana Ivona Misu, and | was born and raised in Romaria.

In my family, our culture and the preservation of raditions are very important, as they.
are a core part of our identity. Our family traditions include gathering for significant
‘events and religious celebrations, spending time together, painting eggs and aftending
church during Easter, as well as cooking traditional food for Christmas.

Although | have been living in the United Kingdor for many years, | stl follow these
customs.

Understanding my culture is important because it emphasizes warmth and sociabilty,
which can benefit the hospitalty sector by helping customers feel welcomed.
Additionally, s crucial to comprehend the reasons behind our behaviours and the
‘expectations we hold as guests.
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Cultural overview

Traditions and customs
Fostivitios

During Chistmas and New Year's Eve, children and adults sing carols, a tradition
known s "colindatori." When they go carol singing, these groups often carry a star
with them. This star is made of coloured paper and i requently decorated with tinsel,
siver foi, and sometimes bels. It is mounted on a pole, and in the centre of the star,
there is an image of baby Jesus. The practice of carrying the star s related toa
biblical story. The Star of Bethiehem, also known as the Christmas Star, announced
the birth of Jesus to the three Magi and guided them to Bethiehem. (Romania Insider,
2015).
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Traditional food

European influences are present in Romanian cuisine, in different regions. As an
‘example, Transylvania and Banat reflect Austro-Hungarian traditions, Moldova is
shaped by Russian cuisine, and Muntenia and Dobrogea draw from French, tallan,
and Greek influences. This blending is seen n dishes like Turkish pot, bakiava, and
tusiama, as well as soups inspired by Russian cuisine and Hungarian goulash. One
notable adaptation is stuffed cabbage, originally a Turkish dish, made with minced
mution, ice, and raisins wrapped in cabbage, grape leaves, or sorrel (Muntean et a,
2010).

Romanian food can be considered nutritious and well balanced, made with fresh and
naturally sourced ingredients. Some of the most popular dishes are: mamaliga
(polenta), salata de boeuf (beef salad), sarmale (cabbage rols), and cozonac (sweet
bread).
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The firt of March is an important celebration in my country. Cultural practices for this
festiviy include old traditions that celebrate the start of spring. The main practice is to
give and wear a red and white thread bracelet. People untie the thread when they see
the first blossoming tree, swallow, or stork (UNESCO, 2013).
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Values and beliefs

Romanians appear o find more enjoyment n e compared 1o other nations like
Germany or America. They belleve that fate plays a more crucial roe and do not

engage deeply with existential questions. Instead, they choose to prioritize a e f
with peace and happiness (Friedimeier, 2006)

Hospitalty is another element that defines Romanian culture. We like to treat our
guestslike family and make sure they feel good in our country and homes. We usually
greet them with food and beverages and make them feel ike famil
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Collectivism

Romania is seen as a community-focused society, where people tend to prioritize the
needs and goals of the group over those of individuals.

‘The members of the group are responsible for each other, and loyalty is one of the
most important factors that contrbute to maintaining strong and authentic
relationships (Luca, 2005).

Inmy country, people have great respect for their elders. As an example, it is common
for young people to offer their seats on the bus when using public transport.
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Communication styles

+The Romanian language comes from Latin and belongs to the Romance language
family, which includes French, Spanish, ltalian, and Portuguese.

« Generally, Romanians tend to be straightforward and avoid small talk.
 tis customary to address older individuals and those n higher social oles ke
teachers or doctors formaly (Devon County Coun, 2023).

‘When we talk, we often use hand gestures. We enjoy joking, smiing, and being
relaxed while conversing With others.
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Expectations as guest

Hospitality norms: As a guest, what | value most is a sense of belonging and feeling
‘welcomed. Sharing meals and spending quality time together are key elements that
enhance my experience. | appreciate a blend of politeness and friendiness during my
stay.

Cultural sensitivity: Ideall, | would prefer my hosts to be open and relaxed. |
appreciate a friendy atttude and enjoy light-hearted and straightforward discussions.

‘Shared experience: Personaly, sharing meals with other people is a way of bonding
with them. During our meals, we can connect, talk, spend time together, and share
different experiences.
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Natural spa and wellness
complexes

Romania is popular for its natural
spa complexes like Baile Felix and
Baile Olanesti. Hospitality settings
could incorporate wellness
treatments like mud baths or
mineral pools for a relaxing
experience inspired by nature.

Tra

Hotels can draw inspiration from
Romanian folk motifs and rural
interior design to decorate their
rooms, creating a rustic
atmosphere.

ional ornaments.
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Conclusion

Romania is a hospitable country, and we like to treat our guests well
Romanian cuisine is rich and encompasses many foreign influences.
“The country is defined by collectivism, and people care for each other.
Romanian people have respect for the elders.

We use verbal and non-verbal communication and prefer direct and authentic
interactions.

‘Sharing food is an opportunity to connect, talk, and enjoy each other's company.

= Romanian folk decorations and natural wellness resorls could serve as inspiration
for hospitality environments.
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