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Executive Summary
This report has focused on the 5 major concepts that would be potentially explained here. The first concept would be environmental experience in the hotel industry with the example of Travelodge hotels. Further, the factors of fiscal and economic incentives will also be explained. Next, the third concept would be regulatory affairs and the fourth topic will be a guest experience explained. The next concept would be brand image and the last one will be staff awareness. Sustainable food sourcing will be discussed in the context of the Hilton Hotel Group. Local community involvement will be studied based on the student’s stay experience at Hotel Sentido Bellevue in Tunisia.
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[bookmark: _Toc122111069]Section 1: Environmental Experience 
Travelodge is a chain of hotels that are operating across the globe. The CEO of this hotel that is Jo Boydell has planned to make Travelodge one of the finest hotel brands across the globe. It has around 500 hotels owned by the company in various cities under its brand. It is increasing at a rapid speed in the present day. Thus, it has become important for the organisation to be aware of the internal as well as external factors that could have an impact on the organisation in the industry.
There are various factors that contribute towards the success and failure of the firm. These factors can be internal as well as external. Analysing these factors would help the firm to know the loopholes as well as their strength and thus work on them effectively. This analysis of these factors can be done through SWOT and PESTEL analysis (Zakeri et al., 2022). Internal environment analysis refers to the factors that are affecting the business internally in the organisation. 
The firm has many strengths. Travelodge has affordable prices that they offer across the globe and thus this is their first and foremost strength. Further, there is an account card for Travelodge which helps them in better bookings of rooms and hotels. This service has helped customers to a maximum extent and saved them time. Travelodge is more committed towards the campaign that they host. This is profitable for the firm as it can attract more customers through the campaigns. 
Next, there are various weaknesses of the firm that the firm needs to work on. The first weakness is that the firm has a very basic kind of decorative concepts for the organization. It is not much presentable in nature. Thus, it has become difficult for the firm to attract more customers towards itself. Next, there is also a limited kind of service that is provided to the customers visiting the firm. this is where the customers get disappointed and shift to the competitors. Thus, it is important for the firm to consider these factors and thus work on improvising the same. 
There are also a few opportunities that the firm can grab and utilise effectively. The firm can expand the company abroad except in Ireland and UK. This can help in effective operations and enhance the revenue for the firm. Further, Travelodge can also participate and partner with many reputed companies so as to improvise the brand identity. It can also sponsor events that occur across the globe to create awareness among customers. 
There are also various threats that the firm would be facing in the operative environment. First and foremost, the threat that the firm would face is competition from many other hotels. There would be many hotels that will be providing the same services with attractive offers and promotional activities to the customers (Yuan et al., 2022). Thus, it becomes difficult for the firm to grab the attention of customers towards the hotel. As the economy increases there would be demand for more luxurious hotels by customers. Hence matching up with the demands of the customers would be difficult for the firm. As per the statements made by the CEO, there is no future expansion seen for the firm. 
PESTEL analysis is used to analyse the factors that would impact the organisation in an external environment (Casañ et al., 2021). There would be various factors which would have positive as well as negative impacts on the organisation (Skordoulis et al., 2020). The first and foremost factor would be political factors which would include the government and its related regulations implemented for the firm. These are the rules that are set by the government and are to be followed by the business which is operating. Further, the economic factor will have a direct impact on the firm as it will affect the pricing of the product and services offered by the firm (Iacovidou et al., 2017). 
The next factor would be a social factor which includes the changing trends in the hotel industry in the present day. There would be various changes included in the industry and implementing this is important for the firm. technology is also developing day by day (Han et al., 2020). It is affecting the UK business of travel and tourism to a wider extent. The operations like booking rooms and other are been done by the advanced technology present in the market. This makes the market more competitive as various different advancements in technology are been developed (Szum and Nazarko, 2020). The last factor would be a legal factor which would include the laws and regulations that are affecting the business of the firm (Ye et al., 2020). The firm would be affected by new laws that come into existence in the operation of the travel industry.
In conclusion, this section of the report will include the environment analysis of travelodge firm. it will perform a brief of SWOT and PESTEL analysis to analyse the internal as well as the external environment of the firm. this will also effectively help in knowing the strengths and weaknesses of the firm thus working on them. 
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[bookmark: _Toc122111072]Introduction
Fiscal and economic incentives refer to the tax incentives which are offered by the government to encourage organizations to adopt a more sustainable approach towards their operations. These incentives motivate organizations to take actions that they might not otherwise be otherwise reluctant toward. Offering incentives such as tax breaks or subsidies for businesses that invest in green initiatives can help encourage sustainable practices and reduce the environmental impact of hospitality businesses (Fan et al., 2018). These fiscal and economic incentives can help in the development of environmentally sustainable business models in the hospitality sector.
This report will provide a brief understanding of the concepts related to fiscal and economic incentives for environmental sustainability in the hospitality sector. The report will provide examples of the ways in which hospitality organizations can adopt eco-friendly operations and achieve their environmental sustainability goals. The report will discuss the significance of these incentives for the development of the hospitality sector of the UK. Lastly, it will enlist a few policies and schemes that provide such incentives.
[bookmark: _Toc122111073]Fiscal and Economic Incentives
[bookmark: _Hlk120886573]An eco-friendly purchasing policy and improved logistics are two key elements when adopting an environmentally sustainable business plan in the hospitality sector. This type of policy is important for businesses to have in order to reduce their environmental footprint, reduce costs, and remain competitive. Fiscal incentives can be used to encourage businesses to adopt eco-friendly purchasing policies (Vasilescu et al., 2022). These can include tax credits, deductions, rebates, and other incentives. Improved logistics can also be rewarded with economic incentives, such as reduced shipping rates or discounts on fuel and transportation costs.
[bookmark: _Toc122111074]Approaches to Eco-Friendly Purchasing Policies and Improved Logistics
Examples of eco-friendly purchasing policies include using more sustainable materials, such as recycled paper and plastic, and reducing the packaging used. Improved logistics can include using efficient transportation routes and routes with fewer carbon emissions. Businesses can also partner with local suppliers to reduce their transportation costs and increase efficiency (Narula, 2020). Additionally, businesses can use green energy, such as solar and wind power, to power their operations. By incentivizing businesses to adopt an eco-friendly purchasing policy and improved logistics, businesses can reduce their environmental footprint and remain competitive. This has the potential to bring long-term economic and environmental benefits.
[bookmark: _Toc122111075]Significance of Fiscal and Economic Incentives
The fiscal and economic incentives associated with a more ecological purchasing policy and improving logistics vary but can be significant (Ogunkunbi et al., 2021). For example, businesses can reduce their carbon footprint and save money on energy costs by sourcing local and sustainable food products. Similarly, efficient logistics management can reduce transport costs, packaging materials and fuel usage. These savings can then be passed on to customers, making the business more competitive. In addition, businesses can benefit from tax breaks and other government subsidies when they adopt a green purchasing policy or improve their logistics. For example, businesses can receive tax credits for investing in green initiatives such as renewable energy sources, efficient transportation, and waste management. Additionally, businesses can access grants or other subsidies to finance green initiatives (Qadir et al., 2021).
[bookmark: _Toc122111076]Schemes and Policies in the UK 
Below are some examples of the schemes and policies by the UK government that provide incentives for supporting or encouraging sustainable business models.
· The Zero Emission for Logistics Scheme (ZELS)– this scheme incentivises the uptake of zero-emission vehicles and technologies in the logistics sector.
· The Renewable Heat Incentive (RHI)– this scheme provides financial incentives to encourage businesses and organisations to use renewable sources of energy such as biomass and solar thermal (Lowes et al., 2019).
· The Carbon Trust Standard– this scheme helps businesses measure, manage and reduce their carbon footprint.
· The Resource Efficient Scotland Scheme– this scheme provides advice and support to help businesses become more resource-efficient.
· The Energy Savings Opportunity Scheme (ESOS)– this scheme helps organisations to identify cost-effective ways to save energy (Malinauskaite et al., 2019).
[bookmark: _Toc122111077]Conclusion 
This report provided a brief understanding of the concepts related to fiscal and economic incentives for the development of environmentally sustainable business models in the hospitality sector. The report described the nature of these incentives and how they can impact the hospitality sector. It provided examples that organizations within the hospitality sector can adopt for achieving their environmental sustainability goals. It highlighted the significance of adopting such an eco-friendly purchasing policy and improved logistics within these organizations. Lastly, it provided a number of policies and schemes that hospitality businesses in the UK can rely on. 
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[bookmark: _Toc122111080]Introduction
Environmental regulations are laws, rules, and guidelines that are enforced by governments and other organizations to protect the environment from pollution and other forms of degradation. They are important for protecting ecosystems, wildlife, and human health, as well as for ensuring sustainable development (Slorach et al., 2019). Environmental regulations seek to reduce or eliminate the effects of activities that have a negative impact on the environment, such as air and water pollution, hazardous waste disposal, and overuse of natural resources. They also provide a framework for businesses to operate in an environmentally responsible manner.
[bookmark: _Toc122111081]Environmental Regulations
Environmental regulations have a major impact on the operations of the hospitality sector. These regulations may include requirements to reduce emissions, conserve energy and water, limit hazardous waste and pollutants, and comply with safety standards (De La Rue et al., 2022). These regulations can increase operating costs, as companies must invest in new equipment, technology, and processes to comply. Additionally, companies may need to adjust their business practices to ensure they are meeting the regulations. This can include changing menu items to use more sustainable ingredients, retrofitting old equipment, or changing how they handle the waste. Compliance with environmental regulations can also lead to increased competition, as businesses must be more efficient or offer more sustainable options in order to remain competitive. Finally, environmental regulations can also impact customer loyalty, as customers are increasingly seeking out businesses that are committed to sustainability and reducing their environmental impact (Sun et al., 2020). 
[bookmark: _Toc122111082]Environmental Regulations in the UK
Below are some examples of the environmental regulations put in place in the UK:
· The Environmental Protection Act 1990: This legislation requires businesses to take all reasonable steps to prevent or minimise environmental pollution and to comply with environmental regulations.
· The Waste Electrical and Electronic Equipment (WEEE) Regulations: This regulation requires hospitality businesses to take responsibility for the management, collection, and disposal of waste electrical and electronic equipment (Cole et al., 2019).
· The Energy Performance of Buildings Directive: This directive requires hospitality businesses to assess and improve the energy efficiency of their buildings and to disclose the energy performance of the building to potential buyers or tenants.
· The Carbon Reduction Commitment (CRC): This scheme requires hospitality businesses to measure, report and pay a levy on the emissions of their energy use.
· The Water Resources Act 1991: This legislation requires hospitality businesses to ensure that their water use is managed in a sustainable way (Staddon et al., 2018).
· The Environmental Permitting Regulations: This regulation requires hospitality businesses to obtain an environmental permit if they are carrying out certain regulated activities which may cause environmental pollution.
· The Control of Pollution (Amendment) Act 1989: This legislation requires hospitality businesses to prevent, reduce and control the pollution of air, water and land caused by their activities.
[bookmark: _Toc122111083]Impact of Present and Future Legislative Activities
The wide range of present and future legislative activities regarding environmental regulations can have a significant impact on hotel design, construction methods, and operational approaches (Ababneh, 2021). In terms of design, hotels may be required to take into account energy efficiency, water conservation, and sustainable building materials. In terms of construction methods, methods that reduce the amount of energy and resources used and that minimize waste and emissions may be required. Finally, in terms of operational approaches, hotels may be required to implement practices that reduce their environmental impact, such as using renewable energy sources, recycling, and composting.
[bookmark: _Toc122111084]Environmental Regulations in Swansea, Wales
Environmental regulations in Swansea, Wales for the hospitality sector are set out in the Environmental Protection Act 1990, which is enforced by the local authority (Liu et al., 2022). These regulations cover a range of areas such as waste management, air pollution, and water quality. These regulations are designed to ensure that the hospitality sector in Swansea operates in an environmentally sustainable manner, protecting and preserving the local environment.
Waste Management: All hospitality businesses in the area must comply with the waste hierarchy, which outlines the order in which waste should be managed and must ensure that all waste is managed in an environmentally responsible manner (Camilleri, 2021). This includes providing adequate recycling facilities and encouraging re-use and reduction of resources.
Air Pollution: All businesses must comply with the Air Quality Strategy for Wales, which sets out targets for reducing air pollution in the area. This includes reducing emissions from vehicles, burning fuels and other emissions from industry, and implementing measures to reduce the impact of indoor air pollution.
Water Quality: All hospitality businesses must comply with the Water Resources (Control of Pollution) Act 1991, which sets out the requirements for discharging wastewater from businesses (Gerassimidou et al., 2022). This includes ensuring that all waste is treated before being discharged into public waterways and that all discharge is monitored and recorded.
[bookmark: _Toc122111085]Conclusion 
The report presented a brief description of environmental regulations and the different aspects related to them. The report listed a number of environmental regulations that have been implemented within the UK so as to support and encourage the development of environmentally sustainable business models within the hospitality sector. The report then explained a number of impacts that the present and future environmental regulations can have on hotel design, construction methods, and operational approaches within the hospitality sector. Lastly, it studied the environmental regulations put in place within Swansea, Wales. 
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[bookmark: _Toc122111088]Introduction: 
This section of the assignment is concerned with the position of the hotels in environmental protection. Developing a sustainable business will bring in more loyal and potential customers to the firm. this will increase the profit of the firm and thus create more margin for the organization. this will ensure that the operations that are conducted by the business are more feasible in nature as well as more cost-effective. This will also deliberately increase the experience of the customers visiting the particulate hotel. 
[bookmark: _Toc122111089]Guest Experience for a Sustainable Business
The impact of hotels on the environment basically comes on from energy, water, food as well as various other resources that are been consumed in operating the business (Duric and Potočnik Topler, 2021). It also consists of the solid as well as liquid waste that are been produced in the business. the waste should be effectively managed by the firm. It has a direct impact on its guest. There are many ways in which hotels can reduce their impact on the environment and have a positive customer experience (Bux et al., 2022). 
The first and foremost would be using renewable energy as well as resources that are present. This can help in conserving most of the energy that has been produced. Further installing the smart energy sensor would also help in sustaining the environment effectively (Wu et al., 2022). The firm can also go paperless as it will save many trees in the environment. Further, it can also eliminate single-use toiletries that are single-use plastic in themselves. This will help to have a positive impact on the customers. Eradicating plastic at a maximum level will also make the firm more environmentally sustainable (Chawla et al., 2022). Plastic can cause various pollution to the environment and thus it is important. 
Waste management is also an important aspect of the hotel it can be said that the hotel industry produces most of the waste and thus managing this is significant (Florido et al., 2019). The firms must focus on creating effective practices and initiatives in the firm. this can help in generating more profit and revenue for the firm. Environmental Running is crucial to ensure active policies are applied so that growth, economic peak, and environmental safety go hand in hand (Candia and Pirlone, 2021). Companies must invest in establishing reliable environmental controlling systems for the advantage of both man and nature. There is a wide amount of pollution that occurs majorly due to the emission of carbon into the environment. This can cause various harm to nature as well as to people residing on the earth. This firm can reduce emissions by installing various technologies that can potentially help in reducing emissions and saving energy (Eskerod et al., 2019). The appliances, lighting as well as a cooling system that are used in the industry must be looked at. 
Further, the usage of plastics by hotels must be reduced (Forés, 2019). Plastic is considered to be harmful to the environment and thus providing a suitable option instead of plastic is necessary for the firm. making the hotel business sustainable can help in reducing the damage that is made to the environment and also attract most of the customers. It can help in reducing the cost that is incurred by the firm for various operations as well as win fame and goodwill from the customer or guests that visit the hotel (Primožič and Kutnar, 2022). 
[bookmark: _Toc122111090]Conclusion 
This assessment has analysed the importance of environmentally sustainable business in the hotel industry. Environment sustainable business has a great potential to attract various customers towards the firm. it will potentially make the business more attractive. The environment-concerned policies must be incurred in the regulations and terms of the firms operating widely. This will help in creating a better future and serves as a cost-effective option for the hotels. 
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[bookmark: _Toc122111093]Introduction
This part of the assessment will focus on sustainable business and its effects on the brand image of the firm. sustainable business options are widely used by firms in the present day. This section will explain the concept by considering the example of the Marriot hotel brand. This firm is one of the well-known brands operating across the globe. It has a presence in many countries with a huge brand value and identity. Sustainability business practice proves to be the best option for brands with high brand value and image. 
[bookmark: _Toc122111094]Sustainable Business Practices 
· Invest in sustainable products and materials: Investing in sustainable products and materials for your hospitality business is essential for creating a positive brand image. Doing so can help to reduce your environmental impact and set your business apart from competitors (Seo et al., 2020).
· Utilize green energy sources: Utilizing renewable energy sources, such as solar or wind power, can help to reduce your carbon footprint and promote sustainability within your business.
· Implement water conservation measures: Reducing water consumption is an important part of achieving sustainability in the hospitality sector. Implementing water conservation measures, such as using low-flow fixtures, can help to reduce water usage and increase the overall efficiency of your business (Font and Lynes, 2018).
· Incorporate sustainability into your marketing strategies: Incorporating sustainable practices into your marketing strategies can help to promote your brand and create a positive perception of your business amongst customers.
· Participate in local and global sustainability initiatives: Participating in local and global sustainability initiatives can help to demonstrate your commitment to sustainability and create a positive reputation for your business (Iglesias et al., 2019).
[bookmark: _Toc122111095]Incorporating sustainability in brand definition
Incorporating sustainability in the brand definition for UK hospitality businesses means that businesses should consider the impact of their operations on the environment in their business plans and strategies. This includes taking steps to reduce energy and water consumption, using renewable sources of energy, reducing waste, and using sustainable methods for food production and sourcing. Additionally, businesses should strive to use sustainable practices in their marketing, operations and customer service (Moldavska and Welo, 2019). This could include using eco-friendly materials and packaging, engaging in eco-friendly initiatives and activities, and providing customers with education on ethical and sustainable practices.
[image: Interaction of the aspects of sustainable development Note. Based on Sikdar, S. K. (2003). Sustainable development and sustainability metrics. AIChE journal, 49(8), 1928-1932.]
Fig 01: Environment Sustainability Indicators
(Source: Seres et al., 2019)
[bookmark: _Toc122111096]Sustainable Business Practices for Developing Brand Image
Investing in renewable energy sources such as solar, hydro, wind, and geothermal is a great way to reduce a hotel’s carbon footprint. The UK’s Sustainable Hospitality Certification Scheme is a great tool for hotels to measure and improve their sustainability performance (Boronat-Navarro and Perez-Aranda, 2020). Incorporating local and sustainable food and beverage products into the offerings at the hotel is a great way to reduce the carbon footprint associated with the transportation of goods. Utilizing green building materials such as bamboo, cork, and recycled materials can help reduce the hotel’s environmental impact. Installing energy-efficient appliances and fixtures, as well as ensuring water-saving practices, can help reduce the hotel’s consumption of natural resources. Offering amenities such as reusable water bottles, eco-friendly cleaning products, and organic cotton linens can help demonstrate a commitment to sustainability (Hadland, 2020). Supporting local businesses and organizations through partnerships and sponsorships can help strengthen the local community and reduce the hotel’s environmental impact. Educating guests about sustainability initiatives and programs can help to raise awareness and encourage guests to be more sustainable.
[bookmark: _Toc122111097]The Case of Marriott Bonvoy
Marriott Bonvoy is Marriott International's loyalty program. It rewards members with points for every eligible stay at Marriott hotels and resorts worldwide and provides access to exclusive benefits, such as free nights, discounted stays, and special offers (Shin and Perdue, 2022).
The Marriott Bonvoy is an important tool in developing the brand image of Marriott Hotels. The loyalty program allows the hotel chain to reward their customers for staying with them, creating a sense of loyalty and brand recognition. The program also offers exclusive experiences and benefits for members, further reinforcing the brand image. Additionally, the Marriott Bonvoy program allows customers to accumulate points to redeem rewards, creating an incentive for customers to continue to stay with the Marriott brand (Moilanen et al., 2020). Finally, the program is a great platform for Marriott to connect with customers, sending out targeted emails and promotional offers to keep customers engaged with the brand.
[bookmark: _Toc122111098]Long-Term Implications of Developing a Brand Image
Adopting sustainable business practices can have a positive long-term effect on a hospitality business’s brand image. Sustainable practices demonstrate a commitment to reducing waste, limiting emissions, and conserving resources. Customers look for businesses that are conscious of their environmental impact and are willing to take action to reduce it (He and Harris, 2020). Sustainable practices can also contribute to cost savings for the business, which can be passed on to customers in the form of discounts or other benefits. Additionally, customers appreciate businesses that show a commitment to sustainability and will reward them with loyalty and repeat business. Therefore, sustainable business practices can have a positive long-term impact on the brand image of a hospitality business.
[bookmark: _Toc122111099]Conclusion 
This assessment has addressed the impact and effect of sustainable practices that are indulged in the business. sustainability has a greater effect on the brand image and identity of the firm. this will effectively enhance the image that the brand has in the industry. 
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[bookmark: _Toc122111101]Section 6: Staff Awareness 
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Staff awareness refers to the knowledge and understanding of an organization’s policies and procedures, and the ability to practice them in the workplace. This includes understanding the needs of customers, colleagues, and stakeholders, as well as being aware of the implications of any changes that may be made. Staff awareness also involves an understanding of the industry, the company’s culture, and the importance of compliance with relevant laws and regulations (McIlwraith, 2021). 
[bookmark: _Toc122111103]Staff Awareness
[bookmark: _Hlk120896154]Staff should be knowledgeable about the organization's operational policies and procedures, and how to implement them. Staff should receive regular and comprehensive training related to business operations. Businesses should establish an effective system for monitoring staff activity and for effectively responding to related incidents. Businesses should promote a culture of operational awareness by clearly communicating operational policies, procedures, and best practices. Businesses should establish a process for staff to report incidents that take place within the workplace related to operational functionality (Papadopoulos et al., 2020). Businesses should also establish a system of accountability for all staff, including management.
[bookmark: _Toc122111104]Significance of Raising Staff Awareness Regarding Environmental Sustainability
Raising staff awareness regarding environmental sustainability in the hospitality sector is important to ensure that staff understand the impact of their actions on the environment and ensure that they are taking steps to reduce their environmental impact. By raising staff awareness, hospitality businesses can reduce their carbon footprint, minimize their waste, and conserve resources (Chams and Garcia-Blandon, 2019). This can lead to cost savings, better customer service, and improved public perception of the business. Additionally, it can help create a more sustainable workplace culture and can help staff members to become more engaged with their roles and the impact of their actions.
[bookmark: _Toc122111105]Practices of Raising Staff Awareness
Businesses in the hospitality sector can raise staff awareness regarding environmental sustainability and sustainable practices in the following way:
· Develop and Implement an Environmental Sustainability Training Program: A comprehensive environmental sustainability training program can help staff members understand sustainability principles and learn how to apply them in their respective job roles (Pham et al., 2019). The program should include topics such as climate change, green energy, waste management, and water conservation.
· Encourage Green Practices in the Workplace: The hospitality company can encourage green practices in the workplace, such as reducing paper waste, conserving energy, and recycling. The company can set up reminders and incentives for staff members to follow sustainable practices.
· Organize Events and Campaigns: The company can organize events and campaigns to raise awareness about the importance of environmental sustainability and the need to reduce its carbon footprint (Amrutha and Geetha, 2019). By engaging staff members in these activities, the hospitality company can create a culture of sustainability.
· Invest in Technology: Investing in technology that can help reduce energy consumption and increase efficiency can help the hospitality company save money and reduce waste. The company can also use technology to track and monitor environmental sustainability efforts.
· Partner with Local Non-profits: The hospitality company can partner with local non-profits and environmental organizations to support their initiatives and help raise awareness about environmental sustainability (Mousa and Othmanb, 2019).
[bookmark: _Toc122111106]Boosting Staff Awareness for Increased Involvement
Environmental commitment can be an opportunity to increase staff involvement in the operations of a hospitality business by engaging them in decision-making and planning processes. This can include selecting suppliers who prioritize sustainability, creating initiatives to reduce waste, or improving energy efficiency. By involving staff in these processes, they can take ownership of the business's environmental commitment and be proud to be part of an organization that is working to make a positive impact (Jia et al., 2018). Additionally, this will help foster an environment of collaboration and shared values within the team, creating a more positive and engaged work culture.
[bookmark: _Toc122111107]Conclusion
This report discussed the concept of staff awareness in the context of environmental sustainability. The report explained the basic approaches to raising staff awareness within a business organization. It then explained the significance of developing staff awareness regarding environmental sustainability within the hospitality sector. A number of sustainable business practices were listed for assisting organizations within the hospitality sector to boost staff awareness regarding environmental sustainability. Lastly, it explained how boosting staff awareness can increase the involvement of the staff in helping the organizations achieve their environmental sustainability goals.
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[bookmark: _Toc122111109]Section 7: Sustainable Food Sourcing
[bookmark: _Toc122111110]Introduction
The Hilton Hotel Group is an internationally recognized hospitality brand with a presence in more than 90 countries worldwide (Hilton, 2022). With a reputation for providing high-quality service, the Hilton Hotel Group has a strong commitment to sustainability and has implemented various initiatives to reduce its environmental impact. One of its most successful initiatives is its commitment to sustainable food sourcing in the UK. This essay will explore how the Hilton Hotel Group has implemented sustainable food sourcing in the UK, the benefits of this approach, and the challenges faced in doing so.
[bookmark: _Toc122111111]Sustainable Food Sourcing by the Hilton Hotel Group
The Hilton Hotel Group is one of the world’s leading hospitality companies, and in the UK, it is committed to sourcing its food sustainably. This commitment to sustainability reflects the Group’s commitment to protecting the environment and its belief that sustainability can be achieved through responsible sourcing of food (Hilton ESG, 2022).
Sustainable sourcing is a term used to describe the practice of sourcing food from suppliers who are committed to ethical, sustainable practices. Sustainable food sourcing can also be defined as the practice of sourcing food in an environmentally friendly, socially responsible, and economically viable manner. This includes selecting suppliers who use sustainable farming practices, such as crop rotation and organic methods, and who minimise the impact their farming practices have on the environment (Yoon et al., 2020). Sustainable sourcing also includes selecting suppliers who treat their workers ethically and with respect, and who adhere to fair labour practices. This approach involves sourcing food from local suppliers, using sustainable packaging and labels, and reducing food waste. It also involves ensuring that food is ethically sourced, taking into account labour rights, animal welfare, and other environmental concerns.
The Hilton Hotel Group in the UK has adopted a sustainable sourcing policy to ensure that its food is sourced responsibly (Hilton ESG, 2022). To achieve this, the Group has implemented a number of measures. Firstly, the Group has committed to sourcing 100% of its food from local suppliers where possible, with a focus on fresh, seasonal, and organic produce. This helps to reduce the environmental impact associated with transportation, as food does not have to be shipped over long distances. Additionally, the Group only sources food from suppliers who use sustainable farming practices. This helps to reduce the environmental impact associated with farming, as well as ensure the food is of the highest quality and is safe to consume (Teng and Wu, 2019). The Group has also implemented a policy of sourcing all of its fish from sustainable sources, and has committed to reducing food waste by cutting down on portion sizes and offering customers the option of a ‘doggy bag’.
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The Group also works closely with its suppliers to ensure that they adhere to ethical and fair labour standards. This includes ensuring that workers receive fair wages, have access to adequate working conditions, and are not subjected to exploitation. Additionally, the Group ensures that its suppliers are compliant with food safety regulations and are committed to reducing their environmental impact (Hilton ESG, 2022). By committing to sustainable sourcing, the Hilton Hotel Group in the UK is helping to protect the environment and ensure that its food is ethically sourced. This commitment is part of the Group’s overall sustainability strategy and is helping to ensure that it remains one of the world’s leading hospitality companies. 
There are a number of benefits associated with the Hilton Hotel Group’s commitment to sustainable food sourcing in the UK. Firstly, by sourcing food from local suppliers, the Group is supporting local businesses and helping to boost the local economy. This in turn helps to create jobs, which has a positive impact on communities (Ertuna et al., 2019). Secondly, by buying food from local suppliers, the Group is helping to reduce its carbon footprint, as the food does not have to travel long distances to reach its destination. Finally, by reducing food waste, the Group is helping to reduce its environmental impact, as less food is going to landfills.
Ensuring that all food and beverage products are sourced from verified, the sustainable supplier is a key challenge for the Hilton Hotel Group in the UK. To do this, the company needs to trace the origins of the products used in their kitchens and establish relationships with suppliers who can guarantee the ethical sourcing of the products. The Hilton Hotel Group needs to ensure that the food it sources is of high quality, and meets nutritional requirements. This means that the company needs to ensure that the food it sources is healthy and nutritious, while also being sustainably produced (Camilleri, 2021). Sourcing sustainable food can be expensive, and the Hilton Hotel Group needs to ensure that the food is affordable and fits within the budget requirements of the company. This requires the company to find suppliers who are willing to provide the food at a reasonable cost, while also ensuring the quality and sustainability of the products.
[bookmark: _Toc122111112]Conclusion
The Hilton Hotel Group has made a commitment to sustainable food sourcing in the UK, which has numerous benefits for both the environment and the local economy. However, the Group has also faced challenges in ensuring that the food it sources is ethically produced and does not have a negative impact on the environment or animal welfare. Overall, the Group’s commitment to sustainable food sourcing is commendable and should be applauded.
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The Hotel Sentido Bellevue in Tunisia is one of the hotels that provide effective services at affordable prices to customers. this was an excellent place for chilling and spending my vacations. It had a beach around with appropriate ambience in the surrounding. 
[bookmark: _Toc122111116]Stay Experience at the Sentido Bellevue
My experience staying at the Sentido Bellevue in Tunisia was an incredibly memorable one. From the moment I walked in, I was struck by the warm welcome and friendly hospitality that I was met with. The staff was incredibly accommodating, the amenities were top-notch, and the entire experience was a pleasure. The hotel room was spacious and comfortable, with a beach around. It was the perfect place to relax and take in the stunning views of the surrounding area. From the minute you drive through the gates to the very remarkable front of the hotel and walk into the splendid hotel lobby you know you are somewhere superior (www.sentido.com 2022). This is one of the best places I have ever went in. The staff are brilliant through all the sections and make you feel special. The food is outstanding and it is hot. Much of it is newly cooked in front of you.
The bedrooms are very clean and roomy and the towels are changed daily.
The pool is beautiful. The whole hotel is adorned with marble. The staff soon know what you are drinking in the various bars. 
The one aspect that I would be addressed and would like to suggest to the firm is to include several sustainability practices in itself. This will effectively help the firm in generating more customers and enhance revenue. The firm can reduce waste through the management and appropriate practices. It will make the firm more effective by saving most of the cost. Further, the firm can also reduce the usage of plastic. As plastics are a form of non-degradable product they can cause harm to nature. The products that the firm uses to prepare food can also be organic and chemical-free. The firm can utilize paper bags or products. The bathroom and cleaning products that are used must be eco-friendlier and less harmful to nature. 
The firm can also adapt various eco-friendly options that are available to them. further, they can also invest in green energy to save electricity and reduce the overall cost. The firm must potentially include 3 R’s that is reducing, reuse, and recycle in itself. Further various different options that are available for the conservation of energy in the operations of the firm can be opted for by the firm effectively.  The firm can also bring in various changes in its operations. 
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