Multimedia Content Report 
WestJam 2023 Advertising

Introduction

Since September I have been studying the idea of transmedia and multimedia content and forming a creative project around this newfound understanding of the concept. I believe that in this project I have achieved so much by creating a complete advertising campaign for a scouting event in my area to gaining a deeper knowledge about the powers of transmedia and multimedia content and deep down there is a new passion for this type of media work that I feel will shape my future in the industry. 

Project Proposal 

For this project, my initial thoughts were about creating an advertising campaign for a specific subject area. Initially, I had three proposals, WestJam 2023 (a scouting event being held in West Wales), Cleddau Media (advertising my own company as I launch into the industry), and finally Scout Recruitment (working with the scouts to create material to recruit adult volunteers). After a range of discussions with peers and tutors, I quickly came to the realisation that I was unconsciously already doing the WestJam 2023 proposal as a volunteer outside of university and that it made the most sense to streamline that into the brief.  

The Project will consist of: 
· Multiple social media channels including Facebook, Instagram, and Twitter.
· 2 short films one post-event and one pre-event.
· A range of interactive digital posters
· An online event to shout about the event and bring the hype together
· A handbook, available digitally and physically, to make the event run smoothly with all the information required
· A range of merchandise, scout badges and neckers to create memories and a legacy. Showing off the event brand.
· QR codes are used throughout the chosen media to increase interaction with the audience.  

Research Summary

For this project to be a success I need to gain a lot of new understanding about a vast range of subjects including an understanding of Multimedia, the scout brand, the event itself and finally how to market an event. 

Firstly, I wanted to gain an understanding of exactly what a multimedia strategy involved and means in a wider context. That’s when I discover this explanation. "A multimedia marketing strategy allows you to market your brand on more than one medium. It has the capability of incorporate all the brand’s social media campaign, online platform advertisement, print media advertisement and television advertising to form one cohesive and concise message." (Siliconmedia, 2022) This brake down and description confirmed me that my understanding was correct and provided direction for the rest of the project. 

I quickly realised that as much as this was going to be a multimedia project, I would need a knowledge of event marketing and that industry to allow me to hit their basic practices and codes and conventions. The first bit of information that I found and was inspired by was the following. "Event marketing describes the process of developing a themed exhibit, display, or presentation to promote a product, service, cause, or organization." (Adobe Experience Cloud Team, 2022). This confirmed to me my thoughts about the links between both and how this would support me in developing the best multimedia content strategy for WestJam 2023. 

I then went on to do some academic reading into event marketing starting with the book “Marketing for Tourism, Hospitality and Events.” I was able to discover information that the use of social media in event marketing is growing "Marketers have embraced social media because of its potential for engagement and collaboration with these networked consumers” (Simon Hudson & Louise Hudson, 2017). This information allowed me to know that using social media as my main hosting platform was not the worst idea in the world. I followed this up by reading “Event Marketing by H, Hoyle” which provided a great thought process about using the 5 W’s throughout your process.

From a scout's point of view the research of easy. As a founding member and the deputy event manager of WestJam 2023, I had all the information I need from meetings in the build-up to the event. As well as this I hold many communication roles inside of Scouting and often use the official brand guidelines page on their website for various things, so this became a reference point during this project. 

This researched information played a massive part in directing my creative flow to hit all the elements I needed for the project to be a success.

Project Pitch

As part of the project, we undertook a pitch, in this, we aimed to deliver a broad understanding of our project proposal and the motivation we had to complete a project in this field. This was a great opportunity to pitch our thinking to fellow creatives and therefore gain feedback and creative input from like-minded people. 

The feedback I received at this stage was as follows - "WestJam 2023- scouts promotion of the event. Good understanding of brand and audience through experience and research. 3C’s applied to the strategy and rationale. WestJam as a character. Good range of physical and digital platforms for the campaign. Ideas work well, some research and development to help experiment with the ideas and illustrate them would be useful. Platforms- social, films, posters, QR, Handbook. The timeline makes sense. Reliance on QR codes. They can be there, but where and how will they be found? Press releases add at the end. Can you practice this? 8min 40sec."

After this feedback it allowed me to change direction on some elements of the project such as not focusing as much on QR codes as media and viewing them more as a tool. This feedback also motivated me to mock up and practice the after-event media such as the press realise. 

Outcomes

During the project, I achieved my full outcome and was able to create finals or mock-ups of one short film, a range of digital posters, and the handbook which is interactive and can be used in physical or digital formats, mock-ups of the neckers, launched a badge competition to the audience to design the event badge and finally drafted a press realise for newspapers and social media post the event. I have also launched social media platforms and am taking an active role in running and maintaining these platforms to be active regularly from the last week of January 2023. I was over the moon with the level of production in these media and feel as if it hits all the target areas to an appropriate professional level. In the process of creating the media I was able to develop new skills in InDesign software, these new skills have already allowed me to develop this type of media for local businesses and organisations.   I am excited to drive forward in a volunteer role at the event in the coming months after the project.

Since completing the outcomes, I have shown these to the rest of the core planning team for WestJam 2023. The feedback from them consisted of excitement about how this approach to external and internal communication will drive the event forward. They also expressed the delight of communication in Scouting being delivered in a fresh and modern way. Although some members did express concern about how the older generation of adult volunteers will get on with using these modern systems and technologies.  


Conclusion

In conclusion, I have achieved and learnt so much from the multimedia content unit and assessments. From the understanding of the strategy and the purpose, it plays in modern-day content creation, how you use the media to sustain and interest and keep people looking for the next step, the next information drop. I have also had the opportunity to develop a new skill in InDesign and develop my presentation and storytelling skills. To conclude, multimedia is a storytelling and information delivery technique for the future. 
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