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Executive Summary
Green practice is considered to be the action for reducing the environmental impact on the business and the people. It includes green practices for coding practices and activities while reducing the usage of energy, simplifying the process and minimising the resources or the concepts (Slager et al., 2020). The green practices and green strategies might include some of the energy-efficient practices for the energy-efficient printers and the buyers could be able to remanufacture the link cartridges that are included here (Rossi et al., 2020). In the recent competitive environment, companies belonging to the hospitality industry are becoming more conscious about recent trends and characteristics. Some of the trends are complex to be implemented whether there are some of the practices or strategies which are easy to be implemented. Different energy efficient strategies or activities have been implemented here.  Green business mainly seeks to balance profit based on health for the planet. Those are incorporated all principles of sustainability aspects for business decisions for reducing individual negative impacts based on global or local government. Green practices also include innovative approaches based on sustainable practices for minimising environmental impact of structure. It also includes energy systems, green roofs and different eco-friendly features. 
[bookmark: _heading=h.26in1rg]Introduction
In modern-day UK tourism or the hospitality industry, green practices should be included as one of the essential parts and the essential elements (Alraja et al., 2022). Green practices or the aspects are considered as one of the most environment-friendly options and initiatives and this has the preliminary aims of eliminating different types of negative implications based on the overlap environmental perspective and saving more of the resources or the cost factors. While using zero-waste philosophy while reusing, composting and recycling. It could also avoid different plastic cutlery and straws while using different reusable glass bottles and others. On the other hand, it is also required to conserve water while using low flow fixtures for conserving energy.  It could be done by installing some energy-efficient appliances and implementing more renewable energy sources while reducing water consumption and energy resources for more efficiency and the individual transparency perspective. For this report, the chosen dining hotel is The Connaught which can be located in London. There are different greener practices implemented here. However, the main focus has been perceived for using recyclable products and The Connaught has also identified how to implement those. The strategies of the hotel would be discussed here while highlighting customer experience processes.
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[bookmark: _heading=h.35nkun2]What does it entail? 
Green practices help lower the cost while improving efficiency and promoting a sense of a positive public image. Moreover, green practices are helpful for building trust with stakeholders and customers while increasing efficiency, improving the customer retention rate and many others. It is helpful for strengthening the relationship with the government and many others. Green activities or practices are helpful for improving the global supply chain performance and this could be easily applied in aspects like customer service, logistics, manufacturing and the sourcing process or the individual procedure (Hernández-Chea et al., 2021). Green practices are helpful for enhancing sustainable practices and many more others. There are different types of green practices which are being included here and this could include eco-conscious housekeeping. There would be an introduction for in-room directions and it would complete the removal of single-use plastics and the adoption of the eco-friendly team's uniforms and many more of the other perspectives (Mio et al., 2020). The hospitality industry or the sector should be committed to making more of a positive impact based on the persisting positive impact or the positive implications. It continuously strives towards the improvements of different sustainability practices or individual strategies. Between the year 2019 and July 2024, during the online survey, it was identified that the travellers of Great Britain are mainly choosing eco-friendly hotels for helping to reduce the Environmental impact or the implications. In terms of July 2024, there is a share of travellers, it could be stated that there would be more hotels for having more efficiency and individual transparency (Awan and Sroufe, 2022).  It has been identified as a loss of 38% by the end of 2024. 
For the past six years, hospitality has been enhanced based on the annual contribution towards the economic contribution and financial contribution and it is referred to as £93 billion. Since the period of 2016, the employment in the sector has increased towards 3.5 million and it makes hospitality the third largest employer based in the country (Molina-Collado et al., 2022). Hospitality should contribute £54 billion based on the tax recipients and towards the treasure based on last year's perspective or the measurement perspective. Green technologies or implementations could be identified as the support systems based on the hoteliers while facing more of energy and organising the operational changes or the operations. There are some elements or aspects that could be identified here such as the Energy Management System or EMS, Guest Room Management System or GRMS, Building Management System or BMS and the Property Management System or the PMS (Wong and Ngai, 2021). One of the instances of green practices could be identified as recycling and the reduction of waste. It must seem obvious while considering what the hotels could become or the sustainability aspects while recycling and the waste management and this is identified as one of the crucial aspects (Pînzaru et al., 2022). Being The Connaught hotel, the hotel would be responsible for the other hotels while restricting the aspects by donating some of the unused goods or the foods for more efficiency and individual transparency. 
[bookmark: _heading=h.1ksv4uv]What other hotels/businesses else have implemented this initiative?
Different aspects could be implemented for introducing the concept of green practices into the hotel environment perspective or the measurement procedures. One of the aspects could be determined as energy efficiency while using energy-efficient lighting such as LED bulbs and smart thermostats could be easily implemented for controlling the lights and any of the unoccupied areas or the localities (Vrchota et al., 2020). On the contrary, monitoring and reporting could be identified as another type of aspect and while regularly monitoring the effectiveness of sustainability initiatives and sustainability strategies, sustainability could be easily recorded and reported here. There are various hotels in the business which have adopted sustainable practices and The Connaught hotel is no exception. As per the opinion of Achmad and Yulianah (2022), one of the aspects could be identified as renewable energy and that hotels like The Connaught are increasingly utilising some energy sources like wind, solar or geothermal power based on their operational perspectives. Those could help reduce the usage of carbon footprint and save more of the energies based on the energy costs or the performance. On the other hand, as per the opinion of Sigala et al. (2021), another type of sustainable aspect could be identified as waste management and hotels like The Connaught based on London are constantly implementing and interpreting the proper waste management system while reducing the cost and respecting the environment for the company or the business perspective. 
[image: ]
Figure 1: Willingness of consumers
(Source: Tighe, 2024)
From the above-mentioned figure, it is clearly identified, different categories of people are showing interest towards sustainability practices. Regarding GenZ, 83% of the people from GenZ have found more interest in sustainability practices. On the other hand, 87% of millennials have shown more interest in different sustainability practices or activities. Moreover, in terms of GenX, 76% of the people have shown in-depth interest in this. Regarding Baby Boomers, the percentage has been identified as 85%. Another type of aspect could be determined as water conservation and the hotels along with the educators or the stages based on competitive business processes are very important for the water conservation perspective and the measurement perspectives (Santoso, 2020). The company or the organisation might use different water management strategies such as harvesting the water and making it usable for the future and many more of the others. On the contrary, as per the description of Han (2021), paperless in terms of operations and strategic activities could be identified as another type of sustainability implementation where modern aged hotels use different types of software applications and online providers while printing the materials and needing the physical receipt and many more of the others. There are different eco-friendly technologies which have been implemented by the companies or the organisations in the hotel organisation and the hotel. The hotels of the UK tourism industry are promoting different types of awareness campaigns or events based on eco-friendly technologies or perspectives (Menne et al., 2022). Local food could be identified as another type of contributing factor where hotels like The Connaught in London are selecting different local food products or the elements in the local restaurants for more efficiency and individual transparency perspective. Sustainable transportation could be identified as another type of option based on the impact of sustainability on the local communities and could be easily identified and recognised for more efficiency and individual transparency. Moreover, cleaning of different products could be identified here and the majority of the hotels in the UK hospitality industry are choosing more of the clearing products while having the minimum impact or effectiveness on the environment or the perspective. Different sustainable practices could help lower the costs while winning goodwill from the hotel and attracting more eco-conscious consumers or individual customers. 
[bookmark: _heading=h.44sinio]How might this initiative benefit the hotel about sustainability?
For the chosen hotel company of The Connaught located in the central part of London, there would be different or positive implications for the chosen company or the respective business organisation. One of the positive implications could be identified as a decent and impressive customer retention rate where the customers are mostly provided with the desired aspect and this could be helpful for the hotel company for attracting more customers or the consumers (Malik et al., 2020). Furthermore, obtaining sustainability could be identified as another type of perspective where more of the sustainability could be obtained and it would have more of the positive implications for more of the efficiency and the transparency aspects (Ferlito and Faraci, 2022). The measurement of green practices could be equally implemented here while looking forward to the new measurement or the new implications. While implementing more of the initiative towards sourcing locally grown, it should be able to produce for the hotel restaurants and The Connaught by the benefit based on the carbon footprint aspect and decreasing any needs related to the transportation aspect and many more of the others. 
One of the key benefits could be identified as reducing carbon emissions where the transportation of food over the shortest distance could be easily Generated by less greenhouse gas emissions while comparing to the sourcing of the products far from the others (Pizzaro et al., 2022). Another type of source could be determined as supplying the local community and this could be referred to as purchasing from the local farms and this has directly contributed to the prosperity of the surrounding community or the social elements. Another type of key element could be identified as the positive brand image it is identified to be promoting locally sourced products or the aspects it might attract more of the sustainable practices or the individual aspects. Another type of aspect could be identified as partnering with the local farms and it is referred to as establishing the direct relationships while having nearby farmers to ensure that there would be much more consistent supply and there would be more of the quality management aspects of the perspectives. 
Furthermore, guest education is important and essential here where it always informs about the commitments of the hotels towards local sourcing through the help of staff interactions, menus and the signage perspective (). Seasonal menus are needed here where there is the design needed for informing about the guests based on the hotel commitments based on the local sourcing through the help of different signage and the overall measurement perspectives. Based on the company profile of The Connaught, it could be stated that there is the concept of a farm-to-table experience and it offers different types of tours or other related classes while collaborating with the local farmers while engaging more the guests based on the sustainability aspect and the perspective. 
[bookmark: _heading=h.kn2vcwikc9q5]Recommendation
For sustainability practices, different recommendations have been enlisted below;
· One of the recommendations could be identified as reducing waste and making reusable products or services. It would be helpful for reapplying different products into many of the other areas.
· [bookmark: _heading=h.pv2v0jmc024z]Depending on renewable energy another type of recommendations could be provided here. The source of renewable energy would be more compared to other energy sources.
[bookmark: _heading=h.2jxsxqh]Conclusion
To conclude, every organisation or business companies are needed to implement green practices and those should be considered based on long-term strategies or the relevant number of activities. For example, The Connaught has been identified here and the existing task activities and policies have been identified and also determined here. The procedures or techniques based on which sustainability could be easily and efficiently identified or concise here. Furthermore, different relevant policies or events have been identified for more efficiency and transparency has been determined here. While installing wind and solar panels, the overall operational costs could be also effectively reduced and having certain commitments. It uses different smart thermostats and the lighting procedure for better efficiency and managerial activities. On the other hand, there are different eco-friendly transportation systems or options that can be considered and it is having an impact on internal and external impacts. Furthermore, it is also needed to pursue different green building certifications and overlap systems for better progression and aspects. Moreover, it could be also stated that green practices could be beneficial for different types of hotels in terms of financial basis while attracting some of the eco-conscious Objectives and contributing more towards sustainable future or individual perspectives.

[bookmark: _heading=h.z337ya]

Reference list
Achmad, W. and Yulianah, Y., 2022. Corporate social responsibility of the hospitality industry in realizing sustainable tourism development. Enrichment: Journal of Management, 12(2), pp.1610-1616.
Alraja, M.N., Imran, R., Khashab, B.M. and Shah, M., 2022. Technological innovation, sustainable green practices and SMEs sustainable performance in times of crisis (COVID-19 pandemic). Information Systems Frontiers, 24(4), pp.1081-1105.
Han, H., 2021. Consumer behavior and environmental sustainability in tourism and hospitality: A review of theories, concepts, and latest research. Sustainable Consumer Behaviour and the Environment, pp.1-22.
Malik, S.Y., Cao, Y., Mughal, Y.H., Kundi, G.M., Mughal, M.H. and Ramayah, T., 2020. Pathways towards sustainability in organizations: Empirical evidence on the role of green human resource management practices and green intellectual capital. Sustainability, 12(8), p.3228.
Molina-Collado, A., Santos-Vijande, M.L., Gómez-Rico, M. and Madera, J.M., 2022. Sustainability in hospitality and tourism: a review of key research topics from 1994 to 2020. International Journal of Contemporary Hospitality Management, 34(8), pp.3029-3064.
Sigala, M., Kumar, S., Donthu, N., Sureka, R. and Joshi, Y., 2021. A bibliometric overview of the Journal of Hospitality and Tourism Management: Research contributions and influence. Journal of Hospitality and Tourism Management, 47, pp.273-288.
Vrchota, J., Pech, M., Rolinek, L. and Bednář, J., 2020. Sustainability outcomes of green processes in relation to industry 4.0 in manufacturing: Systematic review. Sustainability, 12(15), p.5968.
Tighe., D, 2024. Willingness of consumers to spend more on sustainable products in the United Kingdom (UK) in 2022, by generation. [Online] Available at: <https://www.statista.com/statistics/1318317/willingness-to-spend-more-on-sustainability-by-generation/ > [Accessed on 8th November 2024]
Slager, R., Pouryousefi, S., Moon, J. and Schoolman, E.D., 2020. Sustainability centres and fit: How centres work to integrate sustainability within business schools. Journal of Business Ethics, 161, pp.375-391.
Hernández-Chea, R., Jain, A., Bocken, N.M. and Gurtoo, A., 2021. The business model in sustainability transitions: A conceptualization. Sustainability, 13(11), p.5763.
Awan, U. and Sroufe, R., 2022. Sustainability in the circular economy: insights and dynamics of designing circular business models. Applied Sciences, 12(3), p.1521.
Pînzaru, F., Dima, A.M., Zbuchea, A. and Vereș, Z., 2022. Adopting sustainability and digital transformation in business in Romania: A multifaceted approach in the context of the just transition. Amfiteatru Econ, 24(59), pp.27-44.
Santoso, R., 2020. Review of Digital Marketing & Business Sustainability of E-Commerce During Pandemic Covid19 In Indonesia. JIET (Jurnal Ilmu Ekonomi Terapan), 5(2), pp.36-48.
Ferlito, R. and Faraci, R., 2022. Business model innovation for sustainability: A new framework. Innovation & Management Review, 19(3), pp.222-236.
Rossi, E., Bertassini, A.C., dos Santos Ferreira, C., do Amaral, W.A.N. and Ometto, A.R., 2020. Circular economy indicators for organizations considering sustainability and business models: Plastic, textile and electro-electronic cases. Journal of Cleaner Production, 247, p.119137.
Mio, C., Panfilo, S. and Blundo, B., 2020. Sustainable development goals and the strategic role of business: A systematic literature review. Business strategy and the environment, 29(8), pp.3220-3245.
Wong, D.T. and Ngai, E.W., 2021. Economic, organizational, and environmental capabilities for business sustainability competence: Findings from case studies in the fashion business. Journal of Business Research, 126, pp.440-471.
Menne, F., Surya, B., Yusuf, M., Suriani, S., Ruslan, M. and Iskandar, I., 2022. Optimizing the financial performance of smes based on sharia economy: Perspective of economic business sustainability and open innovation. Journal of Open Innovation: Technology, Market, and Complexity, 8(1), p.18.
Pînzaru, F., Dima, A.M., Zbuchea, A. and Vereș, Z., 2022. Adopting sustainability and digital transformation in business in Romania: A multifaceted approach in the context of the just transition. Amfiteatru Econ, 24(59), pp.27-44.Santoso, R., 2020. Review of Digital Marketing & Business Sustainability of E-Commerce During Pandemic Covid19 In Indonesia. JIET (Jurnal Ilmu Ekonomi Terapan), 5(2), pp.36-48.

1
image2.png




image3.png
Share of responderts

100%

80%

60%

0%

20%

0%

83%

87%

76%

85%

83%

Genz

Millennials

Gen X

Baby Boomers

Overall




image1.png




