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IntroducQon	
  	
  

•  Importance	
   of	
   corporate	
   social	
   responsibility	
   and	
  
sustainability	
  must	
  be	
  managed	
  by	
  every	
  organisa6on	
  worker	
  
as	
  well	
   as	
  manager.	
   The	
   following	
  presenta6on	
   is	
   related	
   to	
  
the	
   providing	
   of	
   Corporate	
   Social	
   Responsibility	
   work	
   and	
  
sustainability	
   from	
   the	
   point	
   of	
   view	
   of	
   local	
   Community	
  
Centre	
   in	
  United	
  Kingdom.	
  The	
  aspect	
  of	
   the	
  presenta6on	
   is	
  
to	
   clearly	
   jus6fy	
   what	
   is	
   corporate	
   social	
   responsibility	
   and	
  
sustainability.	
   There	
   will	
   be	
   providing	
   of	
   graph	
   and	
   profit	
  
sta6s6cs	
   related	
   to	
   the	
   work	
   presented	
   in	
   form	
   of	
  
sustainability	
   and	
   corporate	
   social	
   responsibility	
   by	
   local	
  
Community	
  Centre.	
  Issues	
  will	
  be	
  discussed	
  and	
  Solu6ons	
  will	
  
be	
  provided	
  as	
  recommenda6on	
  to	
  minimise	
  issues.	
  



CSR	
  and	
  Sustainability	
  

•  Every	
  social	
  responsibility	
  services	
  
•  Helpful	
  for	
  the	
  people	
  in	
  society	
  

•  Aspect	
  of	
  customer	
  services	
  are	
  fulfilled	
  
•  Sustainability	
  bring	
  the	
  opportunity	
  
•  Development	
  of	
  future	
  opportuni6es	
  



Stats,	
  graphs	
  for	
  CSR	
  and	
  Sustainability	
  

•  Maintain	
  their	
  ini6a6ve	
  by	
  
providing	
  us	
  support	
  

•  Charity	
  ac6vi6es	
  
•  Donated	
  money	
  
•  Improved	
  efficiency	
  in	
  

energy	
  services	
  



Stats,	
  graphs	
  for	
  CSR	
  and	
  Sustainability	
  

•  sustainability	
  is	
  at	
  their	
  
highest	
  peak	
  in	
  United	
  
Kingdom	
  

•  30000	
  people	
  in	
  a	
  local	
  
community	
  area	
  uses	
  solar	
  
panels	
  



ExaminaQon	
  of	
  the	
  problem	
  

•  Improper	
  u6lisa6on	
  of	
  	
  exhaus6ble	
  resources	
  in	
  society	
  
•  Excessive	
  usage	
  of	
  non	
  renewable	
  energy	
  

•  Not	
  able	
  to	
  make	
  the	
  people	
  in	
  the	
  society	
  aware	
  that	
  
exhaus6ng	
  of	
  non	
  renewable	
  resources	
  brings	
  in	
  scarcity	
  



SoluQon	
  

•  volunteers	
  are	
  well	
  acquainted	
  with	
  the	
  requirement	
  
needs	
  

•  support	
  them	
  by	
  providing	
  alterna6ve	
  energy	
  
resource	
  

•  Presen6ng	
  camp	
  for	
  daily	
  Awareness	
  



Conclusion	
  

•  From	
  the	
  above	
  presenta6on	
  we	
  can	
   jus6fy	
   that	
   importance	
  
of	
   corporate	
   social	
   responsibility	
   and	
   sustainability	
   is	
  
evergreen	
   and	
   if	
   the	
  organisa6on	
  or	
   community	
   centres	
   are	
  
found	
   to	
  manage	
   every	
   factors	
   of	
   it.	
   However,	
   there	
   comes	
  
situa6ons	
   where	
   management	
   issues	
   bring	
   in	
   problem	
   for	
  
which	
   there	
   are	
   proper	
   standard	
   of	
   recommenda6ons	
  
presented	
  in	
  the	
  community	
  services	
  to	
  minimise	
  those	
  issues	
  
which	
   are	
   provided	
   in	
   our	
   presenta6on.	
   The	
   Apple	
  
presenta6on	
   has	
   provided	
   with	
   solu6on	
   related	
   to	
   the	
  
minimiza6on	
  of	
  CSR	
  issues	
  and	
  sustainability	
  issues.	
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