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I have learnt that wellness will be paramount in the years ahead. The outbreak of the coronavirus has made individuals realise that their health is their most valuable asset. People are more aware of the importance of maintaining a healthy immune system. The term "wellness" refers to the proactive and purposeful pursuit of improved physical and mental health. Optimal health is the result of a concerted effort to enhance one's feeling of well-being through changes in one's way of life that reduce the risk of developing various illnesses (Sohaib et al., 2022). Hotels and other travel-related businesses have been particularly hard-struck by the coronavirus. As a result, international travel and the hotel sector ground to a halt. While things are getting back to normal everywhere, it's still not simple to get back. It has its own unique set of difficulties. In light of the spread of the virus, individuals are now more aware than ever of the need to take precautions to preserve their health (Rančić Demir, Petrović and Blešić, 2021). 
Week 2
I think that the difficulty for the sector lies in how to include health and fitness in the tourist business. Consumer behaviour determines organisational and management behaviour sometimes (Mullins and Dossor, 2013). As the globe opens up, more and more individuals will be ready to step out of their isolation bunkers and experience the world. In any case, visitors absolutely need a risk-free vacation (Song et al., 2022). Thus, the hotels that would grasp this opportunity would surely experience an increasing trend in their industry. One of the most crucial tenets for success in any field is adaptability in the face of changing conditions. Hoteliers that see the need for an improvement in the services they provide will have a leg up on the competition (Mody, Suess, and Dogru, 2020). 
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The theoretical knowledge I've received over the last few weeks about the importance of protecting people's health and well-being has been a big help to me in gaining an understanding of the challenges that the hotel sector faces in the aftermath of the COV outbreak. It is generally known that hotel guests have very specific requirements, including high standards for cleanliness, for the establishments that they choose to stay in (HN, 2022). As a consequence of this, customers at the hotel should anticipate the management to provide restrooms that are spotless and well-maintained in addition to other services. Additionally, if a guest becomes unwell, every hotel and motel should be supplied with the required medical services (Kim, Han, and Ariza-Montes, 2021). To get started, the first step is to ensure that all public service establishments, such as hotels, restaurants, and service industries, are outfitted with a medical box, heart rate monitor, weighing scale, and thermal body temperature monitor. This will allow for the preliminary health data to be shared with the appropriate authorities. Since COVID has put society in danger and people are terrified of coming into contact with ill persons, hotels should have a separate isolation room so that if any visitor or staff feels poorly, they may go there and rest in quiet (Rani Demir, Petrovi, and Bleii, 2021).
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In the hospitality sector, I feel confident in my capacity to care for the safety and well-being of visitors as a result of the knowledge I have gained over the last week. I feel that being able to effectively help customers with accommodations and determining whether or not the health condition is improper is of the utmost importance. As a consequence, I'm going to keep my fingers crossed that I'll be able to achieve professional success in the years to come. Given that I have aspirations of working in the hospitality business, and more especially at a management level, I hope that I may one day be given the responsibility of ensuring that the workplace is sufficiently stocked with medical care, as well as clean and well-organized. 


After gaining more insight into the hospitality industry, I became aware of the significance of putting in a lot of hard work and completely educating oneself on the profession prior to joining the field. It is imperative that I be able to communicate clearly and effectively. The confidence of persons from all walks of life who feel the desire or need to travel is essential to the success of the hotel industry, which relies on this confidence (Raghubalan and Raghubalan,2016). As a result, I need to overcome my natural reserve toward strangers and start a discussion with everyone who comes my way. My mental health is excellent due to the weekly information gathering I do. After putting in a lot of effort and studying, I will soon have the skills necessary to qualify for a prominent job in the company of my choosing.
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