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Introduction 
This modern world is fully technology dominated, and the organizational workplace is not an exception. The computerize ability of the organizational environment in this advanced technology platform takes the operational activity to the next level. The digital coding system solves the equation that the human brain can’t solve by them. Not only this have had the digital skills provided a modern workplace for its employee. 
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[bookmark: _Toc534499441]Digital skills: the need for the modern workplace
In this technological world do you think yourself to work in the organization and calculate the transaction manually? No, you can’t think because technology takes the whole organizational operation to the next level. Now you don’t have to bother yourself of putting the transaction to the manual logbook or doing the other manual things (Murdoch and Fichter, 2017). The technology become so much advanced that the work becomes faster, cost-effective and even safer. 
[image: The Digital Workplace]With the help of the strong Artificial Intelligence the organization can target the appropriate market and they can reach their product to the appropriate customer. Through social media marketing, the organization can maintain strong communication with their client and that help to get the client reliability (Bucher, Fieseler and Suphan, 2013). All the data is now in a single platform where the organization can easily disseminate and gather the information. Social media is not only used for communicating with the stakeholders but also used for the gathered information from various sources and disseminate the information among the entire departments of the organization. 
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The concept of digital workplace changes the mindset of an ordinary workplace. In the digital workplace, the employee finds all the necessary information and processes that they require (Carnevale and Smith, 2013). Here they also can share the thoughts and other necessary information to the other. Collaboration and integration are the basic principles of the digital workplace: here in this system, the data are brought together to a single platform from various sources. 
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[image: ]In his modern day’s technology is known as the continuously evolving phenomena with the constantly emerging new software which is most popular for solving problems and inefficiencies. The advantage and the benefit of the technology in this modern workplace can’t be calculated or even measure in a calculative format, it's like the blessing to the workplace (Hall and Peszko, 2016). Some of the benefits of technology in the workplace are highlighted below. 
Enhance Communication: The technology has a contribution in every sector of the operation in an organization, but the great contribution is going for the communication sector. With the help of the technology, communication becomes faster, cost-effective and easier. All the data is now in a single platform where the organization can easily disseminate and gather the information (Hofmann, 2017). Now with the help of the technology place is not the barrier, you can join the conference by not being physically present, through the video conferencing. Social media become the most popular and effective platform for communication. 
Human Capital: In the advanced technological world the human can give their body rest because most of their work is now handled by the machine. The human only has to use their brain and all the physical work is done with the help of the technology. This helps the organization minimize their human resource cost. 
Productivity: As we know that the technology can work faster & longer than the human and they can even work more accurately. They don’t get tired and they can handle the large volume of work. So, this helps the organization to get higher productivity. 
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As we know that all the things have its two sides, one side is positive and the other side is negative. As technology has so many benefits it is not surprising that the technology can have some adverse effects too. Some of the adverse effects of digital technology are described below. 
Occupation Elimination: In this technological workplace, the human only has to use their brain and all the physical work is done with the help of the technology. This helps the organization minimize their human resource cost (Jason, 2014). As most of the work is now done by the machine the human occupational opportunities are eliminating. 
Security: Digital technology provides an advanced security system to the organizational workplace, but sometimes digital technology becomes the cause of the breach in the security system. As we know that the system can be hacked by the skilled hacker, so this is one of the great threats for the organization. 
[bookmark: _Toc534499445]Social Media as a marketing tool
One of the great blessings of technology is social media, which become the leading components for organizational communication. When the questions come as the social media and communication, we can say that this is the great things that the organization have and can use as the marketing tools. 
[image: Image result for Social Media as marketing tool]More brand mindfulness: As social media is considered as one of the most significant tools for marketing the product and services, it can work to cover the huge market reach (Moyer, 2002). The modern people so much rely on social media for communication and entertainment purpose. With the help of the strong Artificial Intelligence the organization can target the appropriate market and they can reach their product to the appropriate customer. 
More noteworthy client reliability: As people have interacted with the social media frequently, they become more attached to the social media. Now the online business market is one of the most prominent business markets for many organizations (Murdoch and Fichter, 2017). Through social media marketing, the organization can maintain strong communication with their client and that help to get the client reliability. 
[image: Image result for Social Media as marketing tool]
Figure: Social media marketing clipart
Source: Google Image
Enhanced client engagement: Through the social media platform the organization will become able to more engaged with the client (Moyer, 2002). The frequent engagement helps the organization to get the real-time information about the customer needs and wants and the customer get helps to get the appropriate product. 
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A study on the 200 residents of Guwahati is the gateway of North-East India proves that most of the people are now rely on social media for communication and some of them replied negatively (Sahni and Chaudhury, 2012). This micro-level study was conducted by Trisha Dowerah Baruah in 2012, this article also presents that Facebook, Twitter, Orkut, MySpace, Skype etc. are used extensively in this modern day for communication purpose.
[image: Image result for social media for communication purpose]The use of social media for communication purpose gives the communication a hi-tech level where the time, place and cost are not the hinders for communication anymore (Poell, 2013). The progressive use of social media for communication purpose gives the communication an advanced level. With the help of the technology, communication becomes faster, cost-effective and easier. All the data is now in a single platform where the organization can easily disseminate and gather the information. Now with the help of the technology place is not the barrier, you can join the conference by not being physically present, through the video conferencing. Social media become the most popular and effective platform for communication.
Social media is not only used for communicating with the stakeholders but also used for the gathered information from various sources and disseminate the information among the entire departments of the organization (Shimpi, 2018). If we are talking about the hotel organization, there are different departments like room division, accounting, food and beverage, engineering, sales and marketing, housekeeping, front office and so on. The hotel should maintain strong communication among the departments to handle the organizational work smoothly. For that reason, they have a single digital platform where they used to gather the information and disseminate the information. 
[image: Image result for internal and external sources of information]To gather the information the hotel organization, take the help from the research and development department which is mainly responsible for conducting the research and collect the information that can be used by the organization. For the research, the research and development department may take help from the social media or they can simply conduct the market survey. 
Figure: Sources of information
Source: (Yadav, 2017)
Three are various types of information that the organization deals with, the information may about the market or about the organizational recent condition. So, here we can see that the organization can get the information from two main sources (Tecson-Turano, 2017). One is considered as the internal sources by which the organization can get the information about the condition of the organization. By which the organization will be able to maintain the operational balance by keeping the employee happy and motivated. Another popular source of information for the hotel organization is the external source and by this source, the organization collects information about the customer, competitors, investors, suppliers, and the current market condition (Yadav, 2017). The organization helps the organization to meet the customer needs and to adapt to the current situation. 
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[image: Image result for LinkedIn]While we are talking about the social media platform for the professional then the first name will come in our mind that will definitely be LinkedIn. This platform helps the person to maintain the professional profile and this platform is the large gathering platform of the professionals. Here the candidates a find their appropriate job posts and the employer can find the right employee for the right post (Bucher, Fieseler and Suphan, 2013). All the professionals should maintain the LinkedIn Id to keep track of their achievements and to make the connection with the outside world. 
Increase vision
When the individual first makes the LinkedIn profile, they automatically set the vision for their next achievement. The LinkedIn profile helps the individual to keep track of their lifetime performance and also motivates them for the higher vision. 
Conduct research
While talking about the information gathering for the organization, LinkedIn is considered as an important source where the organization can get their lucrative information about the professionals (Carnevale and Smith, 2013). So, here we can see that the LinkedIn can sue as the research field for the organization. 
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In the digital workplace, the employee finds all the necessary information and processes that they require. Here they also can share the thoughts and other necessary information to the other. Collaboration and integration are the basic principles of the digital workplace. With the help of the technology, the communication becomes faster, cost-effective and easier. When the questions come as the social media and communication, we can say that this is the great things that the organization have and can use as the marketing tools. 
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