dig assignment 3
Impact of digital and social midia on reaching
customers





What is social media
Social media is a type of online mass media communication where individuals exchange ideas, information, private messages, and other content (such movies) on websites for social networking and microblogging. Social media and social networking are concepts that overlap, however social media is mainly about leveraging social networking sites and associated platforms to grow an audience, whilst social networking is typically viewed as people creating communities among themselves. : (Gregersen, 2024




Type of social media available 
Social networking platforms facilitate interpersonal connections and provide a variety of avenues for various brands to draw in customers. Users have the ability to curate information, submit images and videos, create interest-based groups, share their opinions, and take part in group conversations. 
With the correct targeting data, you may convince influential people and reach large and varied audiences with your ads. Additionally, you can study user preferences, keep an eye on online discussions about your company, and establish relationships between your brand and those people. 
You can increase brand awareness and establish a favorable presence on social media by finding out what others are posting about your company. Social networking platform examples include: 
Facebook, Instagram, LinkedIn, and Twitter 
TikTok  (Indeed, 2023)



Provide some statistical evidence
A collection of observations that have been arranged, verified, and collected in a way that enables them to be described mathematically is known as statistical evidence in research. To put it another way, it is an overview of the general viewpoint or observation of subject-matter specialists on a particular topic.
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Research indicates that statistical data can increase the persuasiveness of an argument. When it includes narrative and statistical evidence, it is most persuasive. Statistical methods aid in gaining a deeper comprehension of the data. The evidence supports the proposed hypothesis by demonstrating the correctness and coherence of the conclusion.  (Team, 2022)


Haw social media helps companies to reach customers
Social media's potential as a customer service tool is growing significantly as more consumers and organizations adopt it. Businesses that miss out on these chances, delay too long, or abuse the technology risk being overtaken by astute, progressive rivals. 

We discussed the advantages of social media customer care with Joshua Dirks, owner of Project Bionic and a social media marketing specialist. In response to inquiries concerning rumors that some big businesses are transferring their whole customer support divisions online, he urged smaller businesses to follow suit. 
(Hubert, 2016)
The entire globe is embracing social media and going online. It's... bad business not to come here. If a smaller brand is up against a bigger one,


Defferrence between traditional marketing and social media markeing
To maximize brand visibility and customer engagement in the modern business environment, it is essential to comprehend the differences between social media and traditional marketing. Though they use various methods and instruments to reach their target audience, both strategies seek to increase brand awareness. Social media marketing uses digital platforms to produce interactive and focused online advertising campaigns, unlike traditional marketing, which includes strategies like billboards and print ads, depends on a wider audience. With over 4 billion internet users, the way brands interact with consumers has changed dramatically. This has led to a move toward digital marketing techniques that leverage the power of influencer outreach, content production, and accurate audience segmentation.
(Team, 2024)



Risks associated with social media
Because social media offers both potential risk and profit, its continued widespread use in the workplace might be seen as a "double-edged sword." This dilemma and its ramifications are examined by Robert Mackenzie, a partner in the business technology and consulting division of the accounting company Scott-Moncrieff. 
I frequently hear remarks like "If we don't use social media then there is no risk to us!" while discussing social media with senior management in both the public and private sectors.
(www.bcs.org, n.d.)









Conclusion
To sum up, social media sites such as Facebook, Instagram, LinkedIn, Twitter, and TikTok enable brand interaction. Social media marketing is compelling and helps increase brand visibility and customer involvement, according to statistical research. With social media's growing importance in audience engagement and customer service, it becomes imperative for success to comprehend the distinctions between traditional and social media marketing. Businesses hoping to prosper in the current digital environment must embrace social media's possibilities while being aware of the risks involved.
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