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Abstract 
The student travel sector is a lucrative market, that requires further exploration about the decision-making process when choosing a holiday and the motivation involved. A questionnaire was distributed to the students in the class to examine their travel motivation. By designing this questionnaire, the data will give a brief insight into their travel motivation.
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Introduction 
The aim in this report, is to get an understanding of student travelers motivational characteristics, this could be linked to independence and the extensive experience of travelling. Academic studies that will illustrate the travel motivation behind the decision-making process. The growing interest of student travel suggest the positive impact it brings to travel oganisations. I will review on a range of research methodologies and using quantitative methods to analyse data I have collated from my questionnaire.  

Literature Review 
To scratch the surface on student travel motivation, the correlation between destination selection plays a huge part in the future travel experience, according to (Jang & Cai, 2002) their findings suggest the travel motivation for British student travelers tend to visit the U.S. for ‘Fun and excitement’ and ‘outdoor activities. Youth travelers are searching independently for new experiences and to engage in other cultures. Student travelers and social media platforms go hand in hand in enhancing their travel experiences, as a means of reaching out to global peers and making undiscovered destinations a must go and accessible. Past research suggests main travel motivation are resting, relaxation, inspiration, learning experiences, taking part, recreational activities, values and social experiences (Van Vuuren & Slabbert, 2012), it aids with the decision-making process. 
International students are also part of the equation, as they represent the emerging market for the travel industry, (Heng & Leong, 2006). There are comparisons between the British and Hong Kong students regarding travel motives, for instance experiencing new places, social interactions, relaxing and cost of travel. It is significant to highlight, young travelers around the globe of recently attained purchasing controls (Richards, 2015). 
To broaden our understanding of the motivational forces of student travel behavior, motivation as well as the decision-making factors. Theoretical concept examines the importance of needs and behavior and how this well-known idea can assist in the future travel patterns. Figure 1 below highlights this illustration.
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Figure 1 (Abraham Maslow Hierarchy of Needs)

The theory of Maslow hierarchy of needs, in light with student travel motivation. These needs play an essential role in determining travel motivation and drive for young people to explore places and influence the decision making, (Pearce & Lee, 2005). We also need to consider the types of young travelers that are searching a unique experience from their destination, for instance a student backpacker will focus on the third tier of the hierarchy, making friends to generate a feeling of belonging. Compared to a trendsetter or flashpackers (Richards, 2015) focuses on the fourth tier, seeking recognition by social media networks from the number of ‘likes’ the greater the self-esteem becomes (Veiga et al, 2017). The essence of such model has common influence in human nature, needs must be satisfied before a person can move to the next level.
Travel companies are searching innovative ways to promote exclusive destinations to the young or student travelers, the effectiveness of online communication is deemed powerful as young travelers are using technology devices to interact with other travelers, so, travel companies are taking advantage of media network to bring awareness of products and services. 
StudentUniverse is an online travel company that focuses on student and youth travel. They offer exclusive deals through their website and mobile apps to really integrate with the fastest growing segment of the travel industry. The company main mission is to make young travelers global experiences possible. The belief that travel is a lifetime experience to enhance modern education, and that students return inspired and empowered. From the 2014 Report compiled by StudentUniverse, it turns out young travelers not only has an impact on marketing and leadership but, are the ones that set trends and has open a new path for travel.
Moreover, the findings of ABTA (The Association of British Travel Agents) 2018 Holiday Habit report, notably shows in figure 2 a slight decrease on solo travelers year-on-year. Reasons could be many, but to identify a key factor could be safety and security on popular destinations, that has caused the young travelers to stall their travel plans.
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				Figure 2 (ABTA, Holiday Habit 2018 report)

Despite of this, according to Bedsonline, a leading booking engine for travel agents. Research conducted by American Express in 2016, suggests young travelers have not navigated away from using ‘traditional’ travel consultants in the last five years, 92.4 percent of young travelers said it has boost travel experience and almost 60 percent were willing to pay extra for travel consultants’ expertise. My past employment history in the travel sector has given me a greater insight on exceeding customer service, by the opportunities of traveling to destinations of interest. Having said that, I was always willing to relay my personal experience on places I have visited to ensure high quality service are met.
Methodology 
Research methods is a collection of information or data about a subject. Research helps to clarify and strengthen beliefs, especially in disagreements and doubt. 
There are two main research sources that could support a subject that is being analysed. As follows
	Primary Sources, involves going directly to the source
	Secondary Sources, materials that is readily available

	Original Documents 
	Publications

	Diaries 
	Textbooks

	Manuscripts
	Magazines

	 
	Journals

	
	Websites 

	 
	Papers


Figure 3, (Primary and Secondary Sources)
For the purpose of this study, I will be using both qualitative and quantitative research methodology which is also known as Mixed Methodology. A total of eleven students completed a questionnaire on their travel motives. This form of method enables us to understand views, behavior and opinions of respondent. The quality of the questionnaire is significant as it can be quantified.
Data is collected in two forms, quantitative or qualitative methods. Qualitative Research, collection of data through participants, images, attitudes, beliefs and intentions, combined with primary data. 
Research needs to be carried out, the common methods are
· Focus Groups, individuals brought together one or number of occasions to provide some form of marketing research information.
· Interviews, involves an interviewer obtaining information from another person face-to-face, by filling out answers to questioned asked. 
· Observations, the concept of ‘watching’ is highly used in the retail sector to observe consumers buying decisions and how effective they notice a display. 
· Telephone interviews, similar application to face-to-face interview however, it allows covering geographical areas. 
Quantitative Research, data collected through measurements, analytical numbers and analytical statistics, combined with secondary research, information that exist by external data is then collated and presented in a form of graphs or charts. The common methods used are
· Surveys, data from questions that are scaled. An example of quantitative survey questions that requires a rating of experience using numbers.
· Government source, quantitative data in relation to masses of response from voting ballot.

















Results / Findings 
The methods of my results illustrated below

. 
A total of six students prefer to spend quality time with their family, in comparison to no interest in cultural holidays. Moreover, four students prefer beach holiday resorts. 



These findings suggest, students prefer to travel with families. It is highlighted travelling alone or with children is of equal importance.



One to two weeks durations are very popular amongst students. Duration longer than three weeks is deemed as once in a life time experience or travelling to familiar settings, to reconnect with family or friends.


 
It was not a surprise to see the preference of booking a holiday with an online travel provider. As it enables easy access to holiday information and documentations. As students are becoming increasingly active with the digital world, it provides a form of responsibility. 



Booking advance is considered significant, especially with those students that are on a budget and to get the best deals. These factors are the driving force of the decision-making process. 



[bookmark: _GoBack]Hotels are now offering value for money, with the main emphasis in some hotels ‘Free Wi-Fi”. It is important we remain connected and capture those memorable moments. However, family orientated hotels are still considered popular offering ‘All Inclusive’, the main purpose of a package holiday. Staying with friends and family is also cost-effective.


 
This finding is interesting, students or those with families are willing to pay that bit more extra for their holidays. The contributing factors could be the time of year.



From these results, students are going on holiday at least once a year. However, the contributing factors could be academic studies and other commitments.



By these results, London Heathrow is the first choice for departures and surprisingly London City Airport being the least. These results could suggest that public transport links to London Heathrow Airport is the most cost-effective way to get to. 



This is quite a controversial finding, worries about the effect of Brexit will not have a real impact on student holidays; however, within the next six months travel behavior could change due to the uncertainty of holiday and flight cost. 

Conclusion
In conclusion, students and young travelers are the trendsetters of travel, and goal orientated to generate memorable experiences from their travels. Motives and behavior contribute to those experiences, seeking new adventures in untouched destinations. Dependency on digital communication through social network, gives way for online travel companies to showcase their products and services to the masses, especially to the young travelers. High street travel agencies and independent travel agents are key to product knowledge to those novice young travelers that have set their sight on far afield destinations, with consultants’ expertise the decision-making process becomes relatively easy, rapport and trust is formed.  The quality of customer satisfaction increases business productivity. The demand for new travel experiences by students and young travelers is a lucrative prospect for any travel sector.   
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Appendix
Table of results:

	 
	Number of Students   

	Beach Holiday
	4

	Cultural/Agricultural Holiday 
	 0

	City Break
	0

	Family Base Holiday
	6

	Cruise Holiday
	1

	Activity Base Holiday
	 0



	 
	Number of Students   

	Alone 
	1

	With Partner/Spouse
	3

	With Partner/Spouse & Children
	3

	With Children
	1

	With Friends & Relatives
	3



	 
	Number of Students   

	Less than 1 week
	 0

	1 to 2 Weeks
	8

	2 to 3 Weeks
	2

	3 to 4 Weeks
	1

	more than 4 weeks
	 0



	 
	Number of Students   

	Online Travel Providers
	6

	High Street Travel Agencies
	2

	Direct with Providers
	3



	 
	Number of Students   

	Advance
	10

	Last minute
	1



	 
	Number of Students   

	Hotel
	5

	Rented Villa
	1

	Hostel
	 0

	With relatives or friends
	3

	Resort
	2



	 
	Number of Students   

	From £201-£400
	1

	From £401- £600
	2

	From £601-£800
	1

	From £801 +
	7



	 
	Number of Students   

	Once every 2 years
	3

	Once a year
	5

	Twice a year
	3



	 
	Number of Students   

	London Stansted
	3

	London Gatwick
	3

	London City
	1

	London Heathrow
	4



	 
	Number of Students   

	Yes
	5

	No
	6









A copy of questionnaire 
Students Travel Motivational Questionnaire
Dear Student
I would be highly grateful, if you could kindly complete the below questionnaire and return to Natasha. Thank you
1) What type of holiday do you book?
a) Beach Holiday	b) Cultural/Agricultural Holiday
c) City Break		d) Family base Holiday	  
e) Cruise Holiday	f) Activity base Holiday

2) Who do you travel with?
a) Alone
b) With Partner/Spouse
c) With Partner/Spouse and Children
d) With Children
e) With Friends and Relatives 


3) How long do you holiday for?
a) less than 1 week	b) 1 to 2 weeks
c) 2 to 3 weeks		d) 3 to 4 weeks
e) more than 4 weeks

4) Who do you book your holiday with?
a) Online travel providers
b) High Street travel agencies
c) Direct with providers (Airline or Hotel accommodation)

5) When do you book your holiday?
a) Advance 
b) Last minute

6) Where do you usually stay on holiday?
a) Hotel		b) Rented Villa
c) Hostel	d) with relatives or friends
e) Resort

7) What is your budget range when booking a holiday?
a) from £201-£400
b) from £401 - £600
c) from £601 – £800
d) from £801+

8) How often do you go on holiday?
a) once every 2 years 
b) once a year
c) twice a year


9) Which London Airport do you prefer to fly from?
a) Stansted		b) Gatwick
c) London City		d) Heathrow


10)  Would you consider a holiday in the UK?
a) Yes 
b) No

What type of holiday do you book?  

Total Number of Students  	Beach Holiday	Cultural/Agricultural Holiday 	City Break	Family Base Holiday	Cruise Holiday	Actvity Base Holiday	4	6	1	


Who do you travel with?

Total Number of Students	
Alone 	With Partner/Spouse	With Parntner/Spouse 	&	 Children	With Children	With Friends 	&	 Relatives	1	3	3	1	3	


How long do you holiday for? 	
Less than 1 week	1 to 2 Weeks	2 to 3 Weeks	3 to 4 Weeks	more than 4 weeks	8	2	1	



When do you book your holiday?	Advance	Last minute	10	1	



Where do you usually stay on holiday?	Hotel	Rented Villa	Hostel	With relatives or friends	Resort	5	1	3	2	



What is your budget range when booking a holiday?	From £201-£400	From £401- £600	From £601-£800	From £801 +	1	2	1	7	


How often do you go on holiday?	Once every 2 years	Once a year	Twice a year	3	5	3	


London Stansted	Which London Airport do you prefer to fly from?	3	London Gatwick	Which London Airport do you prefer to fly from?	3	London City	Which London Airport do you prefer to fly from?	1	London Heathrow	Which London Airport do you prefer to fly from?	4	




Would you consider a holiday in the UK?	
Yes	No	5	6	
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