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People all around the word are participating on different social networking sites, as they offer on-line communication for users with similar interest. Social networking sites offer several ways to interact with friends, such as e-mail, instant messaging, audio and video conversations, and so much more. Due to its regular use, social networking is now a huge component of everyday life (Patsakis, Asthenidis & Chatzidimitriou, 2009).
[bookmark: _Toc530095356]What is Digital Identity?

Digital identity is an online profile created by an individual or an organization. Users may have several online profiles, such as a professional profile and a personal profile. A Digital identity is created through gathering data on a user’s actions online, through shadowing what they view online. Social media networks such as Facebook, Twitter, Instagram and others have made it very easy for users to create an online identity. This is because a digital identity is composed of characteristics, or data attributes such as a Username and password, online search activity, date of birth, social security number, medical history and your purchasing history or behaviour.  Once you have created a social media account you become part of that network and suddenly you become what other users say you are (Camp, 2004).
There are several social media sites out there today, where we post everything for anyone to see. From drunken party photos from last weekend to out embarrassing school photos, that’s there for everyone to view. It is almost impossible not to have a digital identity these days, as our digital identity is no longer based on what we put out there but what others do too. Friends and family can post pictures, tweet about stuff you did, and basically post whatever they want to on your public domain. Because of this, some people feel more conscious about going out, they are worried about the photo’s others take of them, and what could happen to them if an inappropriate picture of them appears online. When you post pictures, and tweet online you must think of the consciences that this may have on future job prospects. Someone’s digital identity can make all the difference to finding the right candidate when searching for an employee. Put yourself in the employer’s shoes, and ask yourself, would you employ yourself based on the information that you and your friends have posted (Camp, 2004).
[bookmark: _Toc530095357]My Digital Identity 

Social media it is not something that you should worry about constantly.  There are many advantages to having a digital identity, if you use it correctly. Social media offers a huge platform for you to share your thoughts and ideas with the world. Users can use their social media accounts to show potential employers their interests and motivation. Through using social media to your advantage, it can help you land your dream job. It allows employers to delve deeper into your passion and expertise. Through allowing professionals access to your social medial account, it makes it easier for them to choose the right candidate. Personally, I have chosen to keep my digital identity private, unlike most professionals with polished digital identities. The reason being it that I am a private person and wish to remain so.
[bookmark: _Toc530095358]Snapchat

Recently Snapchat has been gaining popularity amongst 18-34-year olds. The app has unique features such as erasing messages in seconds after a message has been sent, giving its users a higher level of privacy and so much more. Snapchat is a photo-shearing app that allows users to send videos and photos to one or several friends at the same time. This is very different to other social media networks such as Facebook, where users’ statuses are constantly present and often visible to a large audience. However, snapchat has less functions than Facebook, and is used more as a communication tool than for anything else (Piwek & Joinson, 2016).
Snapchat is a useful tool to engage with an audience. A polished professional who, uses social media to his advantage is Philip Schofield. Schofield uses Snapchat well, as he finds it highly important to engage with his followers. Schofield does this through the form of competition, a shout out or even a personal message to his followers.  On occasions he also replies to his followers, through sending them personal messages back. Engaging with your followers makes them feel important. Schofield believes that snapchat stories “have to be an honest reflection of your life. So be honest with your life [with] as much as you want to give." (Chatzidakis, 2018).  His stories show normal, day to day videos of himself. Through doing this, his audience can relate to him, and through this and along with his honesty an audience can relate to what he has to say. 
Snapchat is a social networking site that I use daily, I would often use snapchat to communicate with my friends, through sending funny photos and videos. However, snapchat is not a social networking site that I use to engage with a large audience, as snapchat offers its users a lot more privacy than other social networking sites. Photos or videos that I choose to post on my Snapchat story are only shown for a maximum of 24hrs, therefore snapchat is quite different to other social networking sites. On snapchat you don’t have a profile that other users can view. To improve my online identity on snapchat, I should consider posting photos or videos on my story daily. This will enable me to engage with a larger audience, through giving them the ability to look at what I do daily. Posting content on snapchat that my friends can relate to, will enable them to view my hobbies and interests and get to know me better as an individual.
[bookmark: _Toc530095359]Facebook

Facebook is like an online newspaper, it contains stories about the people you know. It contains photos and short updates on the lives of the users you choose to follow. Users interact with Facebook daily, you can see updates and photos every time you log into the network. It’s a great way of interacting with friends and family, and to see what they are doing, that you wouldn’t be able to do otherwise (Ellison, Steinfield & Lampe, 2007).
Facebook is for sharing. When people take digital photos, they often upload them to Facebook immediately. It enables you to tag other users in photos too. This is something I would participate in often as a Facebook user. It allows me to share funny, cool, interesting quotes, pictures and videos with my friends that we can laugh at. The pictures, quotes and videos I would share and tag friends in, usually relate my generation. An example of a quote I would share on Facebook is ‘Edurome, more like Edu not roaming’ (@meerasharma1997, 2018) this would be something my friends would find interesting as, most of my friends are at university and have experienced problems with ‘Edurome’ the Wi-Fi supplier. However, I do acknowledge that my Facebook profile needs improving. My Facebook profile contains little about my interest and hobbies, and I rarely share photos of my achievements and the activities I participate in. This is something I should consider doing, as professionals could look at my skills and interest. Through delving into my hobbies and interests, professionals can make a better judgement of me as a potential employee.  
A polished professional such as Philip Schofield uses his Facebook account differently, he uses it to promote ‘this morning’, the talk show he presents. Schofield uses his Facebook in a more professional way compared to his snapchat account. As his Facebook newsfeed is more related to his work, where his Snapchat is more personal. However, Schofield may have two Facebook account, a professional one and a personal one. If this is the case, he’s chosen to keep his personal Facebook private (Schofield, 2018). It is quite clear that Facebook is something he uses rarely, as the content on his newsfeed are not regularly updated. In some sense you could say that our Facebook accounts are quite similar, and both could do with improving. This could be done through sharing photos, relevant videos of our interests and updating our statuses on a regularly basis. 
[bookmark: _Toc530095360]Instagram

Instagram is all about visually sharing, through the usage of photos and video. It offers a unique way of posting pictures for its users, and creates a newsfeed like Facebook and Twitter, however it only includes photos. You can apply different manipulation tools, like a filter, in order to transform the appearance of an image. It also allows users to add captions, hashtags or tags and mention other users in their posts (Hu, Manikonda and Kambhampati, 2014).
Out of all social media network, Instagram is currently the one I use most. I often post pictures of places I have visited, and photos of special occasions.  Underneath the Instagram post I would also give a short description of what the photo shows. However, the beauty of Instagram is that it’s not necessary to give a description as ‘A picture is worth a thousand words’ (Barnard, 1927). Instagram gives users the ability to communicate with followers using images, unlike Facebook and Twitter, where most communication is done through words. Although I’m an active Instagram user, I would find it hard to believe that other users find my Instagram profile, of interest to them. I could improve my activity on Instagram through interacting with other users, through commenting on photos they post up. By doing this their followers would see my comments and might decide to send me a follow request, as they notice a common interest. This will enable me to reach a wider audience and could possibly make a strong link with a follower of a follower, which could lead to new opportunities. 
[bookmark: _GoBack]Philip Schofield uses his Instagram in a professional and personal manner, he uses his Instagram to promote his work, and to post pictures of himself socialising with his friends. Instagram is a social networking site that he uses often, he posts several photos and videos of himself during the week. Through scrolling through his Instagram profile, I can see his interest and the activities he’s been doing (Schofe, 2018). This is something I should consider posting as it gives employers photographic evidence of my expertise. Such evidence may help employers make a final decision or the candidate they choose to hire. 
[bookmark: _Toc530095361]Twitter

Twitter is a microblogging service. Microblogging is a new form of communication in which users can describe their current status in short posts. People use microblogging to talk about their daily activities and to seek or share information (Cha, Haddadi, Benevenuto & Gummadi, 2010). Members may choose to make their updates public or available only to friends.  Twitter can be uses in many ways by many different people. It can be used to keep in touch with friends and family, for a company to coordinate business, or for the media to keep people informed or a writer to build up a fan base (Kwak, Lee, Park & Moon, 2010).
I personally don’t use the social networking site Twitter, as I prefer to look at photos and videos rather than read a bunch of text that has no relevance to me. A typical Twitter newsfeed is filled with ‘tweets’ about what users have been up to. Schofield uses Twitter often to retweet others ‘tweets’ through sharing them on his timeline. He also uses it to engage with his audience by replying to their comments on his posts (@Schofe, 2018). To improve his digital identity on Twitter, Schofield should consider ‘tweeting’ about himself, rather than share other people post. By doing this, he will build a bigger platform for himself as people will be more likely to talk about what he is doing, rather than what others are doing. 
[bookmark: _Toc530095362]LinkedIn

LinkedIn is a social media network used by professionals who are interested in networking on a professional level, it is a formal platform in compassion to other social networking sites. LinkedIn allows users to connect with other professionals who can help grow their carrier through offering new opportunities (Skeels & Grudin, 2009). I currently don’t’ have a LinkedIn profile, and neither does Philip Schofield. However, I can see the benefits of having a LinkedIn account, as it’s commonly used by professionals to lookup potential employees. In future I may consider setting up an account, as it’s a way of reaching out to professionals in the same field as me. It would also be a helpful tool for someone who is interesting in starting a business, as they can use LinkedIn to search for professionals with certain expertise. However, for someone like Philip Schofield, a LinkedIn account wouldn’t have much benefit to him as he is already a professional in his field, and if he were to set up a business, he would rely on others to find him the right candidate. 
[bookmark: _Toc530095363]Conclusion

Social media gives its users a head start in life, however, having a digital identity can be problematical and beneficial. Many employers preform internet searches on prospective employees to find out about their personalities and behaviours, to enable them to choose the right candidate. A well-polished digital identity will enable a user to get their dream job, however one bad post can be taken out of contexts and could affect your employability for life. Therefore, it’s important that you think carefully about what you post online, and the impact it can have on you and other online users, as once it’s posted, it will never be deleted. 
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