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Abstract: Islamic banking concept has been mechanized by Islamic sharia principles where interest (fixed return on investment) has been eliminated, and a direct financial intermediation platform has been promoted. Islamic banks usually operated by Islamic sharia where profit-loss sharing investment mode has been promoted. The research will focus on two main parts namely credit risk management strategy and ownership structure and its impact on Islamic banks and digital marketing options and its impact, both based on the Islamic banks that are operating in Bangladesh. Firstly, the article will describe the credit risk management strategy that Islamic Banks can implement and its overall impact on Islamic Banks as well as the ownership structure according to Islamic law. Secondly, digital marketing options for Islamic banks that banks can implement in the financial market of Bangladesh as Islamic banks are facing intense market competition due to the co-existence of both conventional and Islamic sharia-based banking system, therefore, the adoption of digital marketing strategy will add value to Islamic banks in terms of process and cost-efficiency. Alongside these two areas, I will also look at the sustainability issues that can be achieved by Islamic banks, by implementing both the credit risk management strategy and digital marketing options as the bank sustainability guarantees and protects the interest of both depositors and borrowers under the Islamic banking system. This research will mainly be carried out based on the qualitative method; however, the quantitative method will be used at some point in the research to ensure research validity. The outcome of this research will be highly beneficial for the Islamic Banks of Bangladesh as banks will have more clear and depth understanding of using the credit risk management as well as to develop ownership structure according to Islamic sharia law as well as the digital marketing options which will help Islamic Banks to be more competitiveness in the high intense banking sector. The research outcome will facilitate the strategic decision-makers of the Islamic bank of Bangladesh to determine the implications of digital marketing options for business development.            


Research title: "An empirical analysis to identify the Credit Risk Management Strategy and Ownership Structure and its impact on Islamic Bank performance, as well as to identify digital marketing options and its impact on Islamic Banks: a case study on Bangladesh"

Introduction: The Islamic banking system has been structured by following Islamic sharia principles (Ahangar et al. 2017). Profit and loss sharing financing methods and elimination of interest on financing practices are the key fundamentals of the Islamic banking system. Islamic banking concept has been underpinned with the Islamic Sharia principles where a profit-loss sharing investment mode has been promoted (Idris et al. 2016). Moreover, the existence of interest throughout the financing process has been eliminated by this sharia-based banking system. The Islamic banking system has recognized the investment risk management concept, whereas the conventional banking system has recognized the credit risk management concept (Ijaz and Ali, 2016). On the other hand, the ownership structure of the Islamic banking system can be formed by following partnership and limited liability structure. However, this intermediary financial platform has focused on religious philosophies as a core marketing philosophy (Abdul-Rahman, 2016). In the financial market of Bangladesh, Islamic banks need to face intense market competition due to the co-existence of both conventional and Islamic sharia-based banking system (Ahangar et al. 2017). The adoption of a digital marketing strategy will add value to Islamic banks in terms of process and cost-efficiency. An integrated customer relationship can be maintained through digital marketing platforms. By considering this market perspective, the evolution of digital marketing options should be utilized to ensure a sustainable market position. Determining ownership structure is regulated by the central bank and local legislature of a particular country. Moreover, while determining ownership structure, availability of resources along with sharia compliances should be considered (Jamaldeen, 2012). While determining investment risk management strategy, the strategic decision-makers of Islamic banks should consider Islamic sharia compliances along with investment risk management principles such as net present value, payback period, internal rate of return, etc. In such a perspective, this research study will facilitate the strategic decision-makers of the Islamic banking system to determine credit risk management strategy and ownership structure and its impact on Islamic bank performance, as well as this research, will conduct an empirical study on the digital marketing options and its impact on Islamic bank performance in the context of Bangladesh. This research will also establish how Islamic banks in Bangladesh can achieve sustainable development by implementing a credit risk management strategy successfully.  

Literature review: The Islamic banking system can be defined as a banking system other than the conventional banking system, which is operated and controlled under Islamic sharia law and conducted by Islamic economics (Karbani, 2015). According to Aljowder (2018, the Islamic banking system, which is also known as the non-interesting banking system, can be classified as a banking system that is operated and controlled by Islamic sharia law Islamic sharia directives have specific provision towards financial intermediation mechanism under the Islamic financial system (Ahmad et al. 2016). As a part of the Islamic financial system, Islamic banks have responded to the Islamic sharia fundamentals while developing its financial intermediation platform (Alam et al. 2016). A profit and loss sharing (partnership) relationship has been promoted under the Islamic banking system (Aljowder, 2018). The most significant attribute of this Islamic banking system is the elimination of interest throughout the financing system (Ali et al. 2017). The key feature of the Islamic banking system is area partnership-based investment method and riba or fixed interest-free financial transaction (Kettell, 2016). There are several modes of Islamic banking operations, which include Mudarabah, Wadiah, Musharaka, Murabahah and Ijara (Khammasi, 2018).  According to Kolapo et al. (2017) Islamic bank Bangladesh limited is the first Islamic bank, which was started in 1983 under the company act 1913. There are 36.91% local and 63.09% foreign shareholders in the ownership of this bank (Kureshi and Hayat, 2015). There are some other Islamic banks working together with conventional banking systems (Lewis et al. 2015). Moreover, in Bangladesh, most of the Islamic banks are listed in both Dhaka stock exchange limited, and Chittagong exchange limited (Loo, 2016). On the other hand, credit risk can be explained as the possibility of default on debts from which arise from borrower’s failure to repay the borrowed money (Mansour et al. 2016). The default can be both partial and full and the lender may lose both the principle and interest money (Marimuthu et al. 2017). The Islamic banking system applies the partnership method while investing money. Thus, credit risk can be reduced if both the bank and the borrower rely on profit sharing and loss baring method (Mirr, 2016). Again, strategic observation while selecting clients can also facilitate Islamic banks of Bangladesh to reduce credit risk (Mohamed, 2013). Moreover, management expertise can be shared in order to increase the operational quality of this banking system. Several measurement tools such as PBP, IRR, ARR, and NPV can also be applied while investing in the short term and short-term projects to reduce credit risk in Islamic banks of Bangladesh (Nafla & Hammas, 2017). Market research, client research, customer behavior analysis can also be vital tools in reducing credit risks in this banking sector of Bangladesh (Rahman et al. 2017). A strategic method such as Know Your Customer (KYC) by Credit Risk Management (CRM) can facilitate Islamic banks of Bangladesh to make strategic decisions while selecting clients (Rahman and Shahimi, 2016). Some other measurement tools such as borrower analysis, credit background, purpose of credit, foreign currency fluctuation, mitigating factors, industry analysis, historical financial analysis, supplier and buyer analysis, government and regulatory policies can also be beneficial to mitigate credit risk in Islamic banking system of Bangladesh (Safari et al. 2014). Alharti (2016) has stated that credit risk could create a negative impact on overall banking performance, while credit risk increased bank profitability decrease, which means increased credit risk decreases bank profitability (Kayode et al., 2015). By implementing the credit risk management strategy successfully Islamic banks of Bangladesh can achieve customer loyalty which is the most essential elements of gaining sustainable development. In the Islamic finance system of Bangladesh, there are several methods of ensuring sustainability, which can lead the Islamic banks to gain a competitive advantage among that ownership structure is one  (Alrifai, 2015). The partnership method of the Islamic finance system can facilitate these organizations to ensure a good customer relationship, which can lead the organizations to gain customer loyalty (Alshammari, 2017). Moreover, a partnership-based investment system and customer loyalty can facilitate Islamic finance to gain more market share (Alzoubi, 2018). Again, the prohibition of fixed interest protects borrower’s interest by sharing profit and baring loss between the banks and the borrowers (Anggaredho and Rokhim, 2017). The borrowers find it secure and less stressful to take money support from the Islamic banking system, and thus, long term corporate relationships can be established with the current and potential customers (Ara, 2018). Moreover, the innovation of new products and services such as Islamic bonds, Islamic endowment, climate-friendly operating activities, and CSR operations can also lead the Islamic finance system of Bangladesh to gain sustainable development (Askari et al. 2015). The introduction of ethical banking, according to Islamic sharia law, is another strategic weapon of the Islamic finance system to gain customer faith over the conventional banking system (Awan and Azhar, 2016). Moreover, the Islamic banking system discourages to invest in some products and services such as drugs, gambling, etc. which are detrimental to the society and community (Aziz, 2018), thus long term development can be ensured in the society and community (Bhat and Tarazi, 2018). 
Digital marketing has become one of the successful ways that a business can adopt to become successful or to gain a competitive advantage. Like other financial institutions, Islamic banks can adopt digital marketing platforms according to Islamic sharia law or on the basis of Islamic sharia. Digital marketing options utilization for Islamic banks will be different from a conventional bank. According to Ali et al. (2017), the adoption of digital marketing platforms has significant strategic importance as the Islamic banks benefited by digital marketing options. The concept of digital marketing is one of the key features of the Islamic banking system to increase market share in this competitive banking sector of Bangladesh (Al-Khouri, 2016). Technology-based digital 2.0 tools can be used as a vital media for the purpose of implementing digital marketing system in the Islamic banking system of Bangladesh (Alzoubi, 2018). For instance, Facebook, Twitter, YouTube, and Instagram can help the Islamic banking system of Bangladesh to reach each corner of the country and to communicate with the current and potential customers (Anggaredho and Rokhim, 2017). Thus, customer relationship with the banks can be developed. Moreover, the global phenomenon of digitalization is leading the banking sector including the Islamic banking system, to increase digital tools to serve their increasing number of customers (Askari et al. 2015). The aim of digital marketing of Islamic banking system of Bangladesh is not just allowing online services, but innovating methods to boost the economy (Awan and Azhar, 2016). For instance, ensuring the connection of the user’s community of the banking system, innovation of new banking products, introducing blockchain applications for digital wallets, etc. (Aziz, 2018). Digital marketing will facilitate the Islamic banking system of Bangladesh in so many ways. For instance, online zakat, information services to make quick informed decisions, location service to the customers, and digital remittance service to the customers, technology-based financial tools, etc.  

Research Methodology: Brown (2016) has stated Methodology is the philosophical system inside which the exploration is directed or the establishment whereupon the examination is based.
Research Philosophy: Research philosophy is a significant piece of research procedure where research philosophy is delegated ontology, epistemology, and axiology. These philosophical strategies enable us to pick which approach should be gotten by the pro and why, which is gotten from inquisitive about questions (Saunders, Lewis, and Thornhill, 2009). The research philosophy segment describes the approach that will be taken to structure the research study systematically (Anderson, 2016). The research philosophy segment facilitates the research to apply a systematic method of collecting qualitative and quantitative data in order to obtain a valid conclusion (Easterby-Smith et al. 2015). According to Patton (2015), Research philosophy is the logical method of collecting, analyzing and interpreting required data so that a valid conclusion is gained. The term asks about a perspective that implies a plan of feelings and doubts about the progression of data. Notwithstanding the way that this sounds rather huge, it is precisely what you are doing while at the same time setting out on look at making data in a particular field. The data progression you are setting out upon may not be as exciting as another speculation of human motivation; anyway on any occasion, taking note of a specific issue in a particular affiliation you are, regardless, developing new information. Regardless of whether you are deliberately aware of them or not, at each stage in your investigation, you will make different sorts of doubt (Burrell and Morgan, 1979). These consolidate assumptions about human data (epistemological beliefs), about the substances you involvement with your investigation (ontological doubts) and the degree and ways your own one of a kind characteristics sway your assessment system (axiological beliefs). These assumptions certainly shape how you fathom your assessment questions, the strategies you use and how you decode your revelations (Crotty, 1998). A well-considered and solid course of action of suppositions will involve a dependable research thinking, which will support your methodological choice, explore framework and data grouping methodologies and assessment strategies. This will empower you to structure a savvy look into adventure, in which all parts of research fit together. Johnson and Clark (2006) stated that, as business and the board experts, we should think about the philosophical responsibilities we choose through our choice of research methodology since this will fundamentally influence what we do and how we appreciate what it is we are investigating. There are three sorts of research reasoning accessible to be specific metaphysics, epistemology and axiology and a specialist need to look over these three while leading any sort of research. Philosophy suggests assumptions about the possibility of this present reality; it alludes to suspicions about the idea of the real world. Regardless of the way, this may seem, by all accounts, to be remarkable and far ousted from your arranged research adventure, your ontological assumptions shape the way by which you see and concentrate your investigation objects. In business and the board, these things join affiliations, the administrators, individuals' working lives, and legitimate events and collectibles. Your transcendentalism, thusly, chooses how you see the universe of business and the administrators and, thusly, your choice of what to ask about for your investigation adventure. Epistemology concerns presumptions about information, what comprises worthy, substantial and genuine information, and how we can convey information to other people (Burrell and Morgan 1979). Though philosophy may at first appear to be fairly conceptual, the pertinence of epistemology is progressively self-evident. Axiology suggests the activity of characteristics and ethics inside the assessment method. This wires requests concerning how we, as investigators, oversee both our own one of kind characteristics and those of our assessment individuals. Be that as it may, Epistemology is subsequently assigned Positivism, Realism, and Interpretivism in the space of research hypothesis. This research study will adopt "Epistemology" philosophy with an ‘Interpretivism’ view research philosophy so that the outcome of this research reflects both qualitative and quantitative data. By considering the nature of this research study, interpretivism research philosophy will be selected for the study. Interpretivism is a branch epistemology that is cantered on the appraisal of the contrasts between people as social entertainers. Interpretivism is a branch epistemology that is trotted on the evaluation of the complexities between individuals as social performers. The issue of complexity is underscored on the differentiation between coordinating investigation among people rather than articles. Along these lines of reasoning, understanding social occupations has been given with respect to having a set of suggestions. Furthermore, we unravel the social employments of others according to our very own game plan of suggestions. Interpretivist battles that right through the passionate comprehension of and intercession, in reality, can that the fact of the matter be totally understood. The examination of marvels in their ordinary natural surroundings is imperative to the interpretive hypothesis, together with the assertion that analysts can't keep away from affecting those miracles they study. They surrender that there may be various explanations of this present reality, in any case, keep up that these clarifications are in themselves a bit of the legitimate data they are looking for after. Interpretivism does not have a custom that is no less magnificent than that of positivism, nor is it shorter. The key feature of ‘interpretivism’ research philosophy is the systematic collection and allocation of conceptual and theoretical information so that short term and long-term research problems can be identified (Ghauri and Gronhaug, 2010). Moreover, this ‘interpretivism’ research philosophy will facilitate a research study to identify the research gap and eliminate the research gap in order to obtain a valid conclusion for the users. The key characteristic of this interpretivism research philosophy is to consider the research problem statement and collect research data to address the problem statement (Bazeley, 2015). At the same time, the interpretivism research philosophy will assist the research study to build up a concrete conclusion that will provide a valid decision on the research question statements (Bellamy, 2017). Moreover, an interpretivism research philosophy will make sure that this report has maintained both the data quality and data quantity so research findings will be realistic and valid.
Research approach: While doing any kind of research a researcher has two options to choose as a research approach namely deductive research approach and inductive research approach. In an inductive approach gather information, examine, designs the information, and afterward, hypothesize from the information to explore, an analyst starts by gathering information that is applicable to their subject of intrigue. Then again, a deductive approach, for the most part, develops hypotheses dependent on some hypothesis or hypotheses, at that point accumulate information that can be utilized to test the theories and evaluate whether the information gathered to help the hypothesis. Normally, deductive research approaches are usually connected with quantitative research; then again, inductive research approaches are commonly connected with qualitative research. According to Booth et al. (2016), the research approach segment deals with the systematic approach through which theoretical and conceptual understanding will be developed The research approach is the presentation and explanation of conceptual and theoretical information to obtain a valid conclusion (Ridley, 2016). Theoretical information will facilitate the users to understand the operational activities of the Islamic finance system of Bangladesh, and the conceptual framework will facilitate the users to be informed about the financial conditions of the institutions (Ritchie, 2017). This research study will embark on an inductive research approach where a conceptual and theoretical understanding will be developed to understand the research gap (Braun and Clarke, 2015). As a result, a specific research gap will be identified, and the entire research study can be developed systematically to address the research gap (Brown and Hale, 2016). At the same time, the inductive research approach will benefit the research study to ensure constructive research outcomes that will satisfy research objectives and explore further research opportunities (Brunsdon, 2017).
 Research Strategy: This research will carry out a research strategy where mostly qualitative research methods will be applied as it is more common to do exploratory research (Brunsdon, 2017).  As this research is an exploratory reach therefore qualitative research method will be used mostly. However, a quantitative research analysis will also be used somewhere in this research but mostly qualitative research methods will be used so, an extensive data-based research study can be ensured (Chapman and Feit, 2015). The implementation of a hybrid research strategy will ensure the elimination of information in the entire research study. The research approach of a research study is focused on determining the outlook of the research study (Gill and Johnson, 2016). An exploratory research strategy will also be applied in this research study so that relevant primary and secondary data can be used properly to find out a strategic conclusion (Hague et al. 2017). In addition, an exploratory research strategy will be applied in this research in order to identify the research gap to reduce the research gap (Robson and McCartan, 2015). Moreover, this exploratory research strategy will facilitate the related users of this research to identify the research problems and to evaluate the research finding to solve those problems (Saunders et al. 2015). Again, the information gap of this research will be identified in order to resolve the research gap in order to ensure research quality. Moreover, data consistency and reliability also be ensured in this research so that research quality and objectivity can be obtained for the users.  
Data collection, sampling, and analysis: Being an exploratory research study, the research study will consider mostly qualitative data (Clough, 2016), however, quantitative data will be also used at some point in the research. Brown and Hale (2016) stated that qualitative research usually being used to gain a deeper understanding of the research and quantitative research is being used to collecting analyzing data to explain some kind of phenomena. Basically, quantitative research is objective and qualitative research is subjective (Brown and Hale, 2016). In this research, the qualitative data will focus on the management and operational issues related to the adoption of digital marketing options for Islamic banks. However, the quantitative data will consider cost and benefit analysis of the adoption of digital marketing options (Cohen et al. 2017). A survey will be conducted using a structured questionnaire to collect quantitative data. However, information on the investment in digital marketing platforms by Islamic banks will be collected from annual reports and other publications (Cottrell, 2014). However, a thematic approach will be applied to analyze qualitative data. The quantitative data will be analyzed by developing a statistical model through SPSS. Moreover, in this research, both qualitative and quantitative data will be used to ensure research quality. However, to ensure qualitative information for this research, primary data will be collected from the relevant data field. On the other hand, to gather quantitative information for this research, secondary data sources will be detected to ensure research quality. According to King and Horrocks, (2016), primary data are those types of data sets that are collected by the researcher, on the other hand, secondary data is collected by someone else for another purpose but the researcher uses it for own research. However, to collect primary data, several interviews, questionnaires, email, direct calling will be made to the relevant population (Kumar, 2017). A random data sampling from the current and potential customers of Islamic banking will be taken while selecting the population for collecting primary data. Again, to collect secondary data for this research, several published financial statements, investment and loan reports, credit reports, risk and return reports of Islamic banking will be used. In addition, secondary data sources will be selected while collecting conceptual data of the Islamic finance system of Bangladesh (Silverman, 2017). Several relevant published financial statements, related journals, CSR reports of Islamic financial institutions of Bangladesh will be analyzed so that data reliability can be ensured.  

Conclusion: An Islamic bank usually operates differently from conventional banks therefore different business strategies are needed to compete with the conventional bank in the same business environment. Those strategies which are successful for conventional banks might turn unsuccessful for Islamic banks. Moreover, Islamic banks must operate under the Islamic sharia law to be known as an Islamic bank. This research will give a clear explanation of how Islamic banks in Bangladesh can use a credit risk management strategy more effectively online with Islamic Sharia law. This research will also carry out an extensive study that what could be the impact of credit risk management strategy on bank performance if Islamic banks follow Islamic sharia law. In addition, this research will also establish the best ownership structure an Islamic bank can follow where Islamic Sharia law will work effectively. Moreover, digital marketing options will help the Islamic Banks in Bangladesh to compete with conventional banks as digital marketing options enable banks to reach customers easily but the difference between using the digital marketing options for Islamic banks and conventional banks is the Islamic sharia law. While using the digital marketing options Islamic banks have to consider Islamic sharia law. By adopting both the credit risk management strategy and digital marketing options Islamic banks in Bangladesh will acquire sustainable development that could effectively assist Islamic banks to obtain further development.          
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                                                   PART: 2
Reflective Essay: Both qualitative and quantitative analysis any researcher could use in any kind of research however needs different approaches, skills, and mindsets. Some researcher uses quantitative analysis and some use qualitative analysis, some use both of the methods which are known as the hybrid method of analysis. Between quantitative analysis and qualitative analysis, which analysis is suitable for research it totally depends on what type of research is carrying out. Research analysis has to be conducted according to research type. Usually, a qualitative research method usually being used to gain a deeper understanding of the research and quantitative research is being used to collecting, analyzing data to explain some kind of phenomena. Qualitative research is subjective, on the other hand, the quantitative research method is objective. Qualitative research is viewed as especially reasonable for exploratory research (for example during the pilot phase of an exploration venture, for instance). It is fundamentally used to find and increase an inside and out comprehension of individual encounters, contemplations, suppositions, and patterns, and to dive further into the current issue. The information assortment toolbox of a subjective specialist is very flexible, going Qualitative from totally unstructured to semi-organized methods. The most normally applied strategies incorporate individual meetings or interviews, surveys,  group discussion  (center gatherings), and behavioral observations. On the other hand, quantitative research is about numbers and figures. It is utilized to evaluate the hypothesis, frames of mind, practices, and other characterized factors with the objective to help or invalidate theories about a particular wonder, and conceivably contextualize the outcomes from the investigation test in a more extensive populace (or explicit gatherings. As quantitative research unequivocally indicates what is estimated and how it is estimated so as to reveal designs in – for instance – conduct, inspiration, feeling, and cognizance, quantitative information assortment is viewed as substantially more organized than subjective techniques. Qualitative data analysis and quantitative data analysis both have some similarities and differences. Firstly, the similarities between qualitative and quantitative data are for both types of research, raw data is required, usually in the form of survey participants. The type of research will determine the types of participants. Qualitative research often requires people to participate, while quantitative research could be based on numbers generated from other reliable sources. Both qualitative and quantitative research is used to measure the results of the data. Qualitative research focuses on data that is expressed through words and actions. For example, showing a group of people a photo and asking how the photo makes them feel (happy, sad or mad) would be a qualitative tool. If, after you've gathered the data regarding how the photo made people feel, and you then counted each result (five were happy; six were sad; nine were mad), then those results would be the result of quantitative research. From a business standpoint, both types of data could be important, depending on the information needed. If you wanted to know if the photo made an impact, then qualitative research would be the primary result desired. If you wanted to know which emotion the photo evoked the most, then quantitative research would be the most important. Whether you are focused on the numbers of quantitative research or the reasons for qualitative research, both processes require that the raw data be analyzed. How that happens depends on how the research is gathered. In a survey, each response has to be counted individually, and then the totals of each response are compared to the control group or to the other responses. As there are some similarities between qualitative data and quantitative data, there are also differences between these two methods. For qualitative research primarily research the inductive process used to formulate a theory hypothesis. On the other hand, a primarily deductive process used to test pre-specified concepts. Qualitative research is subjective and quantitative research is objective. Qualitative data is text-based and quantitative data is number based. Qualitative data has structured and semi-structured response options where quantitative data has fixed response options. Qualitative data do not need any kind of statistical tests but quantitative data do need statistical tests. Qualitative data is less generalizable, quantitative data is more generalizable. Qualitative research data validity and reliability mostly depends on the skills and rigor of the researcher. In contrast, quantitative research data validity and reliability mostly depends on the instrument or measurement device that is used. I am planning to do my research by using a hybrid research strategy where mostly I will use qualitative analysis, however, at some point in my research, I am planning to use quantitative analysis in my research as I am planning to do cost and benefit analysis of the adoption of digital marketing options where quantitative analysis is needed. While gaining understanding about both quantitative and qualitative analysis I found that both methods have some similarities and differences. If I have to talk about among these two analyses methods which one is easier, it will put me in a position that I can not answer. To be honest, both the method is sometimes relatably easy, sometimes its tough. It totally depends on the topic of the researcher chose for research. However, between quantitative analysis and qualitative analysis, I found qualitative analysis is tough compared to quantitative analysis. In qualitative analysis, there is no right or wrong answer therefore, the researcher can not be sure that the findings are accurate. Moreover, every single researcher has its own positionality for the research he/she has done, it might differ from another researcher who has done research on the same topic or related topic.  It will be then very difficult to judge which research is accurate. On the other hand, quantitative analysis is easier than qualitative as the findings can be tested in software such as SPSS. This tool will identify where the findings are accurate or not. Afterward, analysis and recommendation can be done according to the findings. It means quantitative analysis can be done using different tools. Therefore, I think the qualitative analysis is tough than quantitative analysis. In my doctoral research, I am planning to do the qualitative analysis as it will give me the opportunity to show as a researcher what I think, what is my positionality about the topics. I can express my view if I do qualitative analysis rather than just depending on tools or numbers. Moreover, I believe the qualitative analysis is more engaging and challenging, which challenges the researcher to come out with the best explanation or solutions. Therefore, my aim is to do qualitative analysis in my doctoral research. However, if I stick with the same topic which I have explained above then I will do mostly qualitative analysis but at some point in my research, I will use quantitative analysis as well, it means I will use a hybrid analysis which is mixed of both qualitative analysis and quantitative analysis. 
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