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TASK 3
Topic - how social and digital media can be used to reach a wider customer base.

Introduction 

According to the Statista report (Social media - statistics & facts, Statista, 2024), social media has a wide reach and range, with the use of online networks has boosted the digital population in the global market, which reflects on the relationship of social media and internet works simultaneously or goes hand in hand. Digital media or social media consists of a wide range of sources and methods of science communication consisting of different types of digital media, such as social networks, social media, microblogging and others. Social media is way considered broadcast media, and social networks are more focused on friendship maintenance (Weitkamp et al., 2021). 
In the fast-paced world, social and digital media have become essential tools for businesses nowadays to reach customers and have delivered a significant shift in marketing tactics using social media platforms and digital marketing. In the current digital age, digital and social media have become essential tools for businesses of all sizes and structures. A well-structured and executed social media strategy on digital platforms can help businesses to better connect with customer’s leverage improved brand awareness and drive sales.  
The role of Social and digital media platforms in digital marketing 
The social media platform has critically transformed the method of businesses to market or promote their products among the target audiences. Social media or digital platforms have a vast user base, which creates its place as an ideal place for businesses to reach their target audience. The application of social and media platforms allows better opportunities to interact, engage and communicate with customers with an understanding of their needs and preferences to develop long-term relations (Shahbaznezhad, Dolan, and Rashidirad, 2021). 
Social media and digital platforms have delivered a wide range of scope to reach and attract large audiences and help increase brand awareness with recognition. The application of social and digital media has provided a direct connection or line of communication or interaction with the customers, using the messages, posts, and comments on a business, which can develop deep connections with the audiences and deliver an understanding of preferences and needs. 
Different ways in which social and digital media used to reach a customer base 
Developing brand awareness, social and digital media tools or platforms like Facebook, Twitter, Instagram, LinkedIn and others are considered effective tools for building brand awareness. For instance, Apple Inc. utilizes social media platforms to reflect on their products engage audiences with creative services and develop brand presence. 
Interacting with customers, social media platforms and digital tools leveraged the factor of interacting with the customers, through responding to their queries, commenting and feedback to review and develop relations with customers. For example, Starbucks strongly emphasises the factor of meeting customer service standards, and with its unique and personalized service approach, customers feel valued, engaged and special. It is essential for businesses to develop positive relations with customers, and understand their needs and preferences to deliver tailored services accordingly. 
Leverage the use of social and digital media to reach customers 
Define target audiences, businesses using social and digital media platforms to promote their products and services, which requires the ability to define the target audience considering the approach of who the customer to reach, their needs and preferences, how to define target audiences, ways to create appealing content to improve chances of engagement (Wibowo et al., 2020). 
Selection of the right social media platform is also a factor of consideration by businesses, as each platform has a different or unique user base based on demographic area, and it is important for the business to choose a platform that effectively aligns with the target audience. 
Engaging audiences is the key to developing log-run relations with the customers, and it makes sure to respond to queries, and feedback promptly and resolve queries. Businesses can also use social and digital media platforms to conduct polls, surveys, contexts and competition to maintain the engagement and interest of customers. 
Advantages and disadvantages the social and digital media tools against a business

Advantages of social and digital media 
· Increased Brand awareness and reach - social and digital media tools allow the opportunity to expand the customer's reach within different communities considering Facebook, Instagram and others, which allows the potential to reach customers worldwide. It also develops brand recognition with a consistent level of engagement in social media applications through sharing videos and delivering updates and visuals about products and new launch events. 
· Cost-effective marketing – The application of social and digital media platforms can leverage the benefit of organic reach through engaging content, deliver budget-friendly advertising using affordable options to target audiences and lower overhead costs. 
· Improved customer engagement – the approach of social and digital media also contributes to improved customer engagement by using the direct communication feature to address queries, respond to feedback comments and provide the personal touch to strengthen relations and develop trust among customers (Veleva, and Tsvetanova, 2020). 
Disadvantages of social and digital media
· Time and resource commitment – the process of maintaining a consistent, active and engaging social media presence requires a significant level of investment and resources, which can affect the effectiveness of social media presence. 
· Privacy and security concerns – social and digital media gather vast amounts of user data and information, which leads to questions about privacy and security concerns for the business and customers as well. 
Conclusion 
In summary, the approach of social and digital media has favourably transformed the businesses' approach to market or advertisements in the technology-paced world. Whether a small business or a large-scale organisation, both require a wide reach of customers, and digital technology and social media platforms have delivered a fascinating level of contribution to businesses. It has become essential for businesses to explore social and digital media applications to attract and reach customers from different localities or communities present in the global area. 
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