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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
Answer: Cleaners of London website load faster. The page just appears on the screen very soon after the command had done, very clear and ready to navigate through them.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes, the website contains many sub-pages. Some comes from menu options on the top of the page some others it is down the page. The prospective customer can navigate in a simple way and just a few clicks on the subpage's areas.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, is possible to realize booking via webpage, from all services and products the company offer to sell. It is possible to make a booking from Fones, email and webpages icons in a just few clicks on can makes the cleaning services booked.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Probably very small improvements need to be done for this website, what everyone can pay attention is easy to navigate, simple to find the subpages, very clear to read and understand the contents the company offers.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
It is not showing a big difference between mobile phone and computers, the website is completely identical contents on both devices, the little difference between them is computer device all looks wider and everything on horizontal format while in the mobile is tidier to fit on mobile screen, what is makes all contents appear in vertical format. It is very easy to navigate through them, clear, and simple. The colours used is clear and visible, the format is easy flowing way.

	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The imagens are used to advertising the models of places the company work for, like houses, offices and stores. The colours are neutral white, black and green make very confutable for eyes. There are not videos contents on this website.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website has an online quote tool; it is not live chat. From the Quote tool it is possible to complete the form was ask for many details, could be very accuracy details and give accurate answer for your question about price, squares and time. 

	Question 2d – How effective are the social media links on the website?


	Answer: the website has six links for social media, all the links works well, when we look the links, we can see the strongest is Facebook which has more followers. Instagram page we can see many videos what show us before and after results, also some offers advertisement and promotion services.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The website makes a list and icon from the services of the company. It is a divided by link, each link it is each service and all each service have the specification for the service. It is clear to customers seen the service types and choose the right one, for specified needs.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
The reviews are operated by a third part (Trustpilot), the reviews are good rates 4.5/5 stars. But is not show us the date and year was writing, basically is not updating. This what we can see through the website page. But if you go to Trustpilot website all customers can see more updating reviews.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: the website looks trustful, good reviews and positive feedback from customers have been use the company and website services. Looks clear and easy to navigate. All these details can be a good reason to use the company`s services and recommend the website for someone else. There is an easy links of all services the company offers, customers can get the quote in a fell click, can book all through the website and pay from the website too. Also is possible to link into the social media and check some videos, promotions and result of services and results already has done.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The main prices are clear to customers you just need to choose what kind of service would you like to book, and you can see the start price for that service. But to get the final price it is necessary to complete all form and specifications required for that services you really need. After all, details are added by the form them you can see the final price for the complete service and time booked.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cleaning

	
	2.services

	
	3. booking

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, it does appear at the page. Was on the seventh place of the list on google search.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I do. the website it is appropriate to choose the relevant and necessary service what customers are looking for. The website offers a very easy and clear icons and link to navigate, “Customers engage with various objects, including product or service offerings” (Brodie et al., 2011). We can find a price quote, and book different types of services in just a fell click. We can book and pay for the services on the same place and time. The website offers a social media to check out some results of some services.  I believe still relevance for business in UK. The website also offers contact detail like email, commercial phone and text box question to get in touch with them. Basically, we can find all details we need to contact, pay and use the services from this company.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: although the website is clear and easy to navigate, if I would make any recommendation probably should be live chat box. Thinking about any mistake maybe happen during the booking sections, customers need to write via channel communications and wait for some answer by email or get in touch chat box. Probably can be sort, but What the website says take 2 hours average for answers. But when we think about a sort of a problem customers wanted as sooner possible.
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