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Critical Analysis into how Amazon demonstrates their Values, Beliefs and Attitudes towards a sustainable Greener Future.
A critical analysis was applied using the RED Method. All sources of information were obtained using CRAAP.
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Exploring the assumption of Amazons commitment to their Values, Beliefs, and attitudes towards environmental sustainability. I will be exploring the claim made by Jeff Bezos in relation to their sustainable packaging mission to eliminate cardboard waste.
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Amazon states its packaging mission is to optimise the overall customer experience by collaborating with manufacturers worldwide to invent sustainable packaging that delights customers and eliminates waste. Also, we are driving toward a net-zero carbon by 2040 (Amazon, 2021).  
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To explain this claim and assumption we need to first investigate the following evidence from a range of sources:


There is data suggesting that Amazon has been globally criticised for its unjustifiable use of packaging, often using large cardboard boxes for small purchases, and filling its deliveries with excessive amounts of paper. (Gausden, 2020). Amazon states that they use a ‘complicated software system to determine the box size that should be used, based on what else is going in the same lorry and the exact size of the shipping bay (Bauer, 2021). 


This warrants it’s optimising for the whole, not the individual which minimises waste and is overall a greener system.


Amazon delivers around 165 billion packages to the United States alone each year, with the cardboard used roughly equating to more than 1 billion trees. This data was gathered by measuring Amazon prime subscriptions alone. (Holmes, 2019). This warrants that Amazon plays a huge part in climate change on a global scale. 
 

Evidence emerging from an article by NBC news how Amazon’s online shopping empire is affecting recycling due to online sales and as a result has changed the colour of material collected at our recycling facilities, (Sottile, 2017).
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A recent study suggests how consumers having the option to shop from home have forced the growth of e-commerce up by 25 percent last year (Briedis, 2020). 


Along with an article in the Guardian a recent study has been proved that shopping online is better for the environment. For example, one van delivering 50 packages is much more efficient than 50 people driving to a shop (Saner, 2020). The gap between that we need to consider is the rapid speed in which an order is placed. 


This warrants that the use of corrugated packaging has increased, and the data is suggesting that this has resulted in a more than tenfold price increase for cardboard since the start of the pandemic (Smithers, 2021) which has caused a Global crisis for recycled cardboard due to a high demand in online sales (Walker, 2021). 


This warrants that corrugated board is proving popular in packaging, as sustainability becomes a more important issue in terms of the companies’ values, beliefs, and attitudes towards environmental sustainability. 
 

More evidence emerges from Forbes that Amazon are the biggest buyers in recycled cardboard (Bird, 2018). This warrants that Amazon are committed to their values, beliefs, and attitudes towards environmental sustainability, and this has contributed to their success as an organisation. 


There is data suggesting that Amazon boxes are completely recyclable and in 2008 introduced its (FFP) Frustration- Free packaging programs. 


In a statement to Green Matters, the company explained that FFP has eliminated more than 810,000 tons of packaging materials (the equivalent of 1.4 billion shipping boxes (Rosenberg, 2021). Since 2015, Amazon has reduced the weight of packaging by a third in an average shipment and in total eliminated more than one million tons of packaging material (Orwak, 2021). 


This information has come directly from Amazon and the data collected could be bias. This warrants that Amazons environmental reports should be collected by a third party or governing body so that they can be assessed under much scrutiny. 


Amazon also, offers consumers the option to consolidate their orders (Reports, 2021). This will help reduce the amount of cardboard used. 


Amazon has pledged to go carbon neutral with half of its shipments by 2030. Also, Investing $100 million in reforestation projects and climate mitigation solutions.

However, there is rebuttal showing that there are concerns that Amazon is behind other huge companies in its efforts to combat its environmental footprint. Compared to companies like Google who has been carbon-neutral since 2007, and recently wiped out its entire carbon footprint (BBC, 2020).
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Leaving us to draw conclusion that Amazon are committed to their Values, Beliefs, and attitudes towards the success as an organisation and sustainable greener future. However, Amazon are not sustainable due to the rapid speed in which an order is placed. For example, the supply of new cardboard is totally dependent on the recycling of the old ones and the evidence suggests that our recycling facilities cannot keep up with this demand. 
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