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[bookmark: _Toc139474051]Overview of the business
A business plan is a tactical document that covers the goals, tactics, and budgetary expectations of a startup or established company. It provides a systematic understanding of the company's objective, target market, competitors, and operational specifics and acts as a success road map. However, a well-written business plan explains the different value propositions of the company and shows stakeholders, partners, and investors that it is feasible. Managerial summary, market study, marketing and sales policy, organizational structure, as well as financial estimates are just a few of the aspects it has. The plan is essential for directing choices, obtaining financing, and assuring the long-term expansion and viability of a company. Further, here business plan of a new startup will be discussed that uses its grown tomatoes on the farm named Farm-fresh Tomato Sauce Ltd (Bocken, et.al, 2019). The new business Tomato Sauce is focused on cultivating and processing organic tomatoes to make premium tomato sauce. The organic agricultural industry, pricing and marketing tactics, and the production process are the three main topics of our business plan. They attempt to produce exceptional tomatoes with improved flavor and nutritional content by utilizing sustainable and eco-friendly agricultural techniques. 
Their aggressive price plan will attract customers looking for organic items who are health-conscious. We will highlight our dedication to biological farming and the superior flavor of our tomato sauce through focused marketing initiatives. Our effective manufacturing procedure will guarantee constant quality and prompt delivery, establishing us as a reliable supplier of delectable and healthful tomato sauce. Innovative new business Farm-fresh Tomato Sauce is committed to manufacturing quality tomato sauce from our land, organically cultivated tomatoes. The goal is to offer customers a delicious and healthful substitute for sauces that have been industrially processed. The mission is to grow a regular supply of fresh, tasty tomatoes while reducing our impact on the environment by concentrating on sustainable agricultural methods. To gain a sizable market share, the enterprise plan includes intelligent marketing, effective production techniques, and robust distribution networks. This business is positioned to fulfill the rising desire or demand for natural, preservative-free goods while boosting a sustainable and healthy lifestyle by utilizing our farm-to-table approach (Bocken, et.al, 2019). 
[bookmark: _Toc139474052]Fulfilling the Gap in the Market
	The absence of premium tomato sauce derived from organically farmed tomatoes is the market gap that the tomato Sauce business seeks to fill. There are many tomato sauce brands on the market, but many of them use professionally processed tomatoes, which may have artificial flavors, preservatives, and insecticides. However, there is an increased need & demand for natural and organic food alternatives. Because customers become more aware and concerned with their health and the quality of the things they eat. By providing a unique farm-to-table experience, Farm-fresh Tomato Sauce hopes to close this gap. Our tomatoes will be grown using organic agricultural procedures, guaranteeing that neither toxic chemicals nor genetically modified plants are included in the finished goods. The business can ensure the quality, freshness, and flavor of our tomato sauce since we manage the whole manufacturing process from seed to sauce (Clauss, et.al, 2019). 
	The following tactics are part of our business plan's effort to fill this gap:
Organic Farming: Building a brand-new greenhouse where tomatoes can be grown all year long utilizing sustainable and natural agricultural practices. As a result, customers who care about their health will always have contact with high-quality tomatoes. We can create tomatoes with improved nutritional content and pure, natural flavors by avoiding artificial and unreal chemicals and GMOs. Customers that care about their health and seek clean, sustainable food sources will be drawn and attracted to our devotion to organic farming.
[image: Blog at Jains - HOW MUCH WATER DOES MY CROP NEED? Part 8. Tomato]

Quality Assurance: At each level of the production process, we will use strict quality control procedures. To make sure that our tomato sauce satisfies the highest wants and desires for quality, this includes routine checking for insecticides and other pollutants. Biological pest management techniques, natural fertilizers, composting, and other organic agricultural techniques will all be used. 
Differentiation: By highlighting the farm-to-table concept, the enterprise will set itself apart from other products. As a quality and healthy option on the market, we will highlight the freshness, nutritional benefits, and superior flavor of our sauce (Felin, et.al, 2019). They tend to highlight the care and consideration that was taken at each stage as we exhibit the progression of tomatoes from the arenas to the sauce jar. We will emotionally connect with customers through fascinating storytelling and informative content, supporting the concept that our sauce is more than just a product but also a thoughtful and healthier option.
Marketing and Distribution: To reach the target market, which consists of people who care about their health, their food, and the environment, we will use customized marketing practices. We will focus on both online and offline platforms, such as social media, neighborhood farmers’ markets, and partnerships with specialty food and health food businesses. Additionally, we will attend nearby farmers' markets where we may hand out samples and speak with prospective customers face-to-face. Collaborations with gourmet and health food merchants will broaden our reach and draw discerning customers who respect the superiority and clarity of their products.
Partnerships: To create a responsible and sustainable supply chain, we will cooperate with nearby organic farmers and vendors. This will assure a balanced and adequate supply of top-quality tomatoes for our sauce in addition to boosting the local economy (Frank, et.al, 2019). By assisting local farmers and vendors, we support sustainable agricultural practices and uphold our dedication to ethical sourcing. These alliances will also help to build a network of firms with similar goals, generate a sense of belonging, and promote common values.
[bookmark: _Toc139474053]Planned Location and Legal Entities
	Farm-fresh Tomato Sauce's suggested location should be in a fertile or rich rural part with access to sufficient arable lands and a temperate environment. This location benefits the company in some ways: 
Proximity to Fresh Ingredients: For efficiently growing tomatoes by selecting a spot that is adjacent to farmland. We can guarantee that the tomatoes are assembled and collected at the height of freshness and flavor by cutting shipping costs and time, improving the standard of our tomato sauce.
Environmental Factors: Organic agricultural techniques benefit from the hygienic and healthier atmosphere provided by the rural location. Our tomatoes may grow naturally, free of toxins that might harm their quality, away from city and industrial pollution. This is in line with our goal of giving people a healthy and sustainable product (Gil-Gomez, et.al, 2020).
[image: Tomato Paste Production Line for Making Tomato Sauce from Fresh Tomato]

Cost Efficiency: Compared to city or inner-city settings, rural areas frequently provide reduced operational costs. We can commit funds to develop the quality of the product and promotional initiatives as the costs associated with land purchase, labor, and utilities are frequently more inexpensive.
Community Engagement: The business’s rural location allows us to interact with the neighborhood. We may work together with nearby farmers, advance environmentally friendly farming methods, and support regional economic development. Additionally, making unions with nearby merchants and suppliers helps promote customer confidence and support. 
This legal framework offers the following benefits after becoming a Limited Liability Company (LLC) to Farmfresh Tomato Sauce’s legal status:
Limited Liability: As the corporation is an LLC, the owner’s resources are protected from the duties and debts of the business. This reduces risks and offers financial stability by confirming that the owner’s finances are kept apart from the company's financial commitments (Jocevski, et.al, 2019).
Flexibility: An LLC provides elasticity in terms of ownership and management arrangements. It provides a more relaxed decision-making process and helps the company effectively respond to opportunities and market dynamics and changes.
Tax Benefits: LLCs frequently receive favorable tax status, potentially saving the company money in taxes. The ability to decide between pass-through taxes and business taxation provides for tactical tax planning based on the financial objectives and conditions of the organization.
Credibility and Investor Demand: Creating an LLC might increase the company's legitimacy and attract possible investors. A feeling of safety and transparency is offered by the well-defined legal framework and restricted liability framework, which can be essential when looking for investment or establishing partnerships or collaborations (Keiningham, et.al, 2020).
[bookmark: _Toc139474054]SWOT Analysis
Here is the SWOT analysis of Farmfresh Tomato Sauce including its strengths, weaknesses, opportunities, and threats in this new business:
Strengths 
Organic and Farm-to-table: The importance of organic agriculture and the farm-to-table idea that the business places give it a significant competitive advantage. Health-conscious shoppers looking for ecological and sustainable food options will find it appealing.
Quality Control: The Enterprise has complete control over the production process as it farms its tomatoes. This makes it possible to implement strict quality control measures that guarantee the tomato sauce's nutritional value, freshness, and flavor.
Product Differentiation: This startup distinguishes itself from opponents by providing a high-quality item made from tomatoes cultivated organically. This differentiator appeals to discriminating customers looking for a better and healthier choice.
Sustainable Practices: The Firm’s dedication to ecologically friendly farming methods improves its reputation and pulls in customers who care about the environment. It fulfills the escalating demand for environmentally and socially conscious goods (Lee, et.al, 2019).
Weakness
Limited Scale: The business may first encounter difficulties as it attempts to scale up production to satisfy rising demand. Planning is essential for the production of organic tomatoes, and it could be expensive to extend the greenhouse and farming operations.
Seasonal Fluctuations: Despite efforts to ensure year-round production, weather, and seasonal variations may have an impact on tomato supply. This can affect the availability of products and disorder the supply chain (McDonald, and Eisenhardt, 2020). 
Opportunities
Growing Market Demand: An important occasion for this Tomato Sauce business is the rising customer preference for natural and organic foods. By taking advantage of this trend, the business can go after a specific market group and possibly even grow its customer base.
Strategic Partnerships: Working with nearby organic farms and sellers might provide you access to a larger network of sources and channels for distribution. Partnerships with restaurants, gourmet shops, and health food stores can help extend the market and increase brand awareness. 
Threats 
Intense Competition: With many well-known brands and other alternatives, the tomato sauce business is quite competitive. To increase its market share, the firm must effectively separate itself from competitors and employ powerful or effective marketing methods.
Price Sensitivity: As soon as it comes to high-end products, customers could be price sensitive. Farm-fresh's pricing strategy needs to be carefully balanced to ensure affordability and to support the greater cost of organic production.
Regulatory Compliance: The business must tolerate several laws and certifications about organic agriculture and food processing. If these criteria are not met, there may be consequences, including loss of customer confidence (Morkunas, et.al, 2019).
[bookmark: _Toc139474055]Target Market and Marketing Strategies 
	The target audience for Farm-fresh Tomato Sauce consists of health-conscious people, food concerns, and naturally aware customers. This group seeks savory and nutritious sauce substitutes for commercially produced sauces and appreciates natural and organic food options. Demographics, psychographics, and behavioral factors can be used to further define the target market: 
Demographics: The main target group consists of people in the age range of 25 to 45, both males and females, who are worried about their fitness and prioritize eating organic and natural foods. Professionals in the cities, families, and people with extra money are possible members of this population.
Psychographics: The target market places a best on food's quality and place of origin. They are probably concerned about environmental sustainability and look for goods that support their moral beliefs. They place a high value on health, flavor, and general happiness for themselves and their families.
Behaviors: Before making decisions regarding purchases, the aimed market actively searches out information about food goods, examines labels, and performs research. They are probably dedicated customers of specialty shops, farmers' markets, and health food stores (Parida, et.al, 2019).
The following are several strategies of marketing that might benefit this Tomato Sauce startup: 
Product Differentiation: The distinctive selling aspects of Farmfresh Tomato Sauce, such as the use of organically cultivated tomatoes and the farm-to-table philosophy, should be highlighted. Giving importance to the sauce's power over similarly priced, mass-produced substitutes in terms of flavor, freshness, and nutritional content. 
Marketing and Promotion: To efficiently reach the target market, use targeted marketing methods. Use social media channels, blogs on health and wellness, and foodstuff influencers to promote your business and interact with your target market. Work together with dietitians and influencers to advertise the advantages of natural and organic food options.
Branding and Packaging: Build a convincing brand identity that conveys the organization's dedication to sustainable, organic farming, and good health. Use packaging that is appealing and eco-friendly to communicate the high quality of the product.
Online Presence: Create a user-friendly, educational website that informs and updates customers about the business's principles, farming methods, and product advantages. Provide online ordering and delivery options to request to customers who are looking for convenience (Pieroni, et.al, 2019).
Partnerships and Distribution Channels: Form alliances with nearby natural food markets, gourmet shops, and restaurants. By doing this, the distribution network is expanded and a larger customer base is made available. Participate in local food festivals and farmers' markets to interact with the target market face-to-face.
Customer Education: Customers should be made aware of the advantages of organic farming, the value of supporting local farmers, and the effects that their food choices have on their well-being and the atmosphere. By way of blogs, bulletins, and cooking demos, provide educational content.
Pricing Strategy: Establish a price strategy that is both competitive and sustainable and carries the worth and quality of the product. To promote experimentation and repeat purchases, provide special discounts and package possibilities.
Customer Satisfaction and Feedback: Concentrate on providing outstanding customer service, and aggressively seek out feedback from customers to grow and expand the product and handle any issues or ideas (Ritter, and Schanz, 2019). 
Farmfresh Tomato Sauce can successfully catch the target market by utilizing these tactics by engaging their principles, tastes, and need for premium, organic tomato sauce. Long-term success will depend on building brand loyalty and developing a good reputation in the target market.
[bookmark: _Toc139474056]Financial Plan
Income statement
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Cash Budget
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Source of fund
	Type of fund
	

	Owners’ capital
	£50,000

	Bank loan
	£50,000

	Total Fund
	£1,00,000



The proprietors' money and a bank loan are the sources of funding for the new tomato sauce company. The proprietors have contributed £50,000 of their own money to the company, showing their dedication and confidence in its future. In addition, the company has obtained a £50,000 bank loan, which gives it a considerable financial boost to assist its operations and expansion. These funds, which together total £1,00,000, allow the firm to pay for startup expenses including inventory, equipment, marketing, and running costs. To establish a strong basis for the tomato sauce industry, this diverse finance strategy includes private investment and outside capital.
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Profitability Graph

Total revenue 	January	February	March	Apirl	May	June	July	August	September	October	November	December	8200	9300	9500	11500	11900	12950	14500	16000	17000	18700	19700	22500	Gross profit	January	February	March	Apirl	May	June	July	August	September	October	November	December	-2500	-1400	-1200	800	1200	2250	3800	5300	6300	8000	9000	11800	EBIT	January	February	March	Apirl	May	June	July	August	September	October	November	December	8200	9300	9500	11500	11900	12950	14500	16000	17000	18700	19700	22500	Net income for the year	January	February	March	Apirl	May	June	July	August	September	October	November	December	7500	8875	9125	11625	12125	13437.5	15375	17250	18500	20625	21875	25375	



Cash flow chart

Net Cash Flow from Operations	January	February	March	Apirl	May	June	July	August	September	October	November	December	3500	2100	900	1700	2900	5150	8950	14250	20550	28550	37550	49350	Net Cash Flow from Investing Activities	January	February	March	Apirl	May	June	July	August	September	October	November	December	10700	10700	10700	10700	10700	10700	10700	10700	10700	10700	10700	10700	Net Cash Flow from Financing Activities	Cash at End of the year	January	February	March	Apirl	May	June	July	August	September	October	November	December	17800	-8600	-9800	-9000	-7800	-5550	-1750	3550	9850	17850	26850	38650	
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Income statement of Tomato Producing company

Details 2024
January February  [March [Apirl May June buly [August [September _|October [November |December

Cost of revenue £ 10,700.00 | £ 10,700.00 | £ 10,700.00 | £ 10,700.00 | £ 10,700.00 | £ 10,700.00 | £ 10,700.00 | £ 10,700.00 | £ 10,700.00 | £ 10,700.00 | £ 10,700.00 | £ 10,700.00
Gross profit ¢ 2,500.00 |-£ 1,400.00 |-£  1,200.00 | £ 800.00 | £ 1,200.00 | £ 2,250.00 | £ 3,800.00 | £ 5,300.00 | £ 6,300.00 | £ 8,000.00 | £ 9,000.00 | £ 11,800.00
Operating expenses

Advertising & Postage |-£ 1,100.00 |-€1,100.00 |- 1,100.00 |- 1,100.00 |-£ 1,100.00 |-£ 1,100.00 |- 1,100.00 |-£ 1,100.00 |-£ 1,100.00 |- 1,100.00 |- 1,100.00 |-£ 1,100.00
Web Expenses ¢ 110.00 |-£  110.00 [-£  110.00 |- 110.00 |-£ _ 110.00 |-£ _ 110.00 |- 110.00 |-£ _ 110.00 |-£ _ 110.00 |-£ _ 110.00 | -£ _ 110.00 |-£ _ 110.00
Auto Expenses (van on rd-£ 1,500.00 |-£ 1,500.00 |- 1,500.00 |- 1,500.00 |-£ 1,500.00 |-£ 1,500.00 |- 1,500.00 |-£ 1,500.00 |-£ 1,500.00 |- 1,500.00 |-£ 1,500.00 |- 1,500.00
Assets below 50 £ 150.00 | £ 150.00 | £ 150.00 | £ 150.00 | £ 150.00 | £ 150.00 | £ 150.00 | £ 150.00 | £ 150.00 | £ 150.00 | £ 150.00 | £ 150.00
Assets above 500 £ 250.00 | £ 250.00 | £ 250.00 | £ 250.00 | £ 250.00 | £ 250.00 | £ 250.00 | £ 250.00 | £ 250.00 | £ 250.00 | £ 250.00 | £ 250.00
Legal & Professional _|-£ 350.00 |-£ 350.00 |- 350.00 |-£  350.00 |-£  350.00 |-£ 35000 |-£  350.00 |-£  350.00 |-£ _ 350.00 |-£  350.00 |- 350.00 | -£ _ 350.00
Office Expence & Supplie]-£ 60.00 |-£ 60.00 £ 60.00 |-£ 60.00 | -£  60.00 |-£ 60.00 |-£ 60.00 £ 60.00 |-£ 60.00 |-£ 60.00 | -£  60.00 |-£ _ 60.00
Fuel -£ 80.00 |-£ 80.00 |-£ 80.00 |-£ 80.00 |-£ 80.00 |-£ 80.00 |-£ 80.00 |-£ 80.00 |-£ 80.00 |-£ 80.00 |-£ 80.00 |-£ 80.00
Utilities -£ 30.00 |-£ 30.00 |-£ 30.00 |-£ 30.00 |-£ 30.00 |-£ 30.00 |-£ 30.00 |-£ 30.00 |-£ 30.00 |-£ 30.00 |-£ 30.00 |-£ 30.00
Repair & Maintainance A| £ - e - e - e - e - e - e - e - e - e - e - e B
Bank Charges ¢ 630.00 |-£ 630.00 |-£  630.00 |-£  630.00 |-£  630.00 |-£ _ 630.00 |-£  630.00 | -£  630.00 | -£ _ 630.00 |-£ _ 630.00 |-£  630.00 | -£ _ 630.00
Cleaning Supplies ¢ 490.00 '€ 490.00 |- 490.00 |-£  490.00 |-£  490.00 |-£ _ 490.00 |-£  490.00 |-£  490.00 | -£ _ 490.00 |-£ _ 490.00 |- 490.00 | -£ _ 490.00
Telephone & Internet _|-£ 500.00 |-£  500.00 |-£  500.00 |-£  500.00 |-£  500.00 |-£  500.00 |-£  500.00 |-£ _ 500.00 |-£  500.00 |-£  500.00 |-£  500.00 |-£ _ 500.00
Uniforms. -£ 1,000.00 [-£ 1,000.00 [-£ 1,000.00 |-£ 1,000.00 |-£ 1,000.00 |-£ 1,000.00 |-£ 1,000.00 |-£ 1,000.00 |-£ 1,000.00 |-£ 1,000.00 |-£ 1,000.00 |-£ 1,000.00
Personnel -£ 1,050.00 [-£ 1,050.00 [-£ 1,050.00 |-£ 1,050.00 |-£ 1,050.00 |-£ 1,050.00 |-£ 1,050.00 |-£ 1,050.00 |- 1,050.00 |-£ 1,050.00 |-£ 1,050.00 |-£ 1,050.00
Payroll Taxes ¢ 800.00 |-£  800.00 |-£  800.00 |-£  800.00 |-£ _ 800.00 |-£  800.00 |-£  800.00 |-£ _ 800.00 |-£ _ 800.00 |-£ / 800.00-6 | '800.00°-£ _ 800.00
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Total operating expensd-£ 10,700.00 |-£ 10,700.00 |-£ 10,700.00 |-£ 10,700.00 |-£10,700.00 |-£ 10,700.00 |-£10,700.00 |-£ 10,700.00 |-£ 10,700.00 |-£ 10,700.00 |-£10,700.00 |-£ 10,700.00
E8IT € 8,200.00 [ £ 9,300.00 | £ 9,500.00 | £ 11,500.00 | £ 11,900.00 | ¢ 12,950.00 | £ 14,500.00 | £ 16,000.00 | ¢ 17,000.00 | € 18,700.00 | € 19,700.00 | £ 22,500.00
Depreciation expenses | £ 70000 e 70000 ¢ 70000 ¢ 70000 € 700.00|€ 70000 e 70000 ¢  700.00[€  700.00 | & 700.00 ¢  700.00 €  700.00
Profit before interest and £ 7,500.00 | € 8,600.00 | € 8,800.00 | £ 10,800.00 | € 11,200.00 | £ 12,250.00 | £ 13,800.00 | ¢ 15,300.00 | £ 16,300.00 | £ 18,000.00 | £ 19,000.00 | € 21,800.00
Interest and other finand £ 1,500.00 [ £ 1,500.00 | £ 1,500.00 | £ 1,500.00 | € 1,500.00 | ¢ 1,500.00 | £ 1,500.00 | £ 1,500.00 | ¢ 1,500.00 | € 1,500.00 | £ 1,500.00 | € 1,500.00
income before tax € 6,000.00 | £ 7,100.00 € 7,300.00 | € 9,300.00[ £ 9,700.00 | £ 10,750.00 | £ 12,300.00 | € 13,800.00 | £ 14,800.00 | £ 16,500.00 | € 17,500.00 | £ 20,300.00
Taxation € 1,500.00 [ € 1,775.00 | & 1,825.00 | £ 2,325.00 | € 2,425.00 | ¢ 2,687.50 | £ 3,075.00 | £ 3,450.00 | € 3,700.00 | £ 4,125.00 | £ 4,375.00 | € 5,075.00
Net income for the year| £ 7,500.00 | € 8,875.00 | € 9,125.00 | £ 11,625.00 | € 12,125.00 | £ 13,437.50 | € 15,375.00 | € 17,250.00 | £ 18,500.00 | £ 20,625.00 | £ 21,875.00 | € 25,375.00
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Cash flow

Cash flows from Operations

Cash receipts from cus{January Febuary _|March |Apin May [dune [ouly |August [September__|October November _|December
Begging balance (Investo] £ 600000 [£ 350000|¢ 210000|¢ 90000|€ 170000 290000 515000 |¢ 895000 |€ 1425000 % 2055000 2855000 |£ 37,5000
Total revenue £ 820000 £ 930000[£ 950000 1150000 1190000 |£ 1295000 £ 1450000 1600000 £ 17,00000 ¢ 16.70000 € 19.70000|% 2250000
Total cash £ 1420000 [£ 1280000 £ 11.60000 £ 1240000 £ 1360000 |¢ 1585000 |£ 19.65000 £ 2495000 |£ 3125000 | £ 39.25000 |£ 48.25000 £ 60.050.00
£ - = - = - = - = - = - = - = - = - |£ 1moo00]e N

Cash paid for

Advertising & Postage _|-£ 110000 £ 110000[£ 110000 £ 110000[£ 10000|£ 1.10000|€ 110000[£ 110000|£ 1.10000|€ 1.10000|£ 110000[£ 1.100.00
Web Expenses £ 1M000[£  Mooo|£  1000|£  1000|€ 11000  11000[£  11000]£  11000]€  11000£ 11000[£  1l000|£ 11000
Auto Expenses (van on rd-£ 150000 | £ 150000 £ 150000 £ 150000|£ 150000 |£ 150000 € 150000 150000 |£ 150000 |£ 1.50000 | 150000[£ 150000
Assets below 50 £ 15000[£  15000|¢  15000|¢  15000|€  15000|€  15000|£  15000|¢  15000|€  15000|£ 15000[£  15000|¢ 15000
Assets above 500 £ 25000  25000[£  25000[  25000£  25000|f  25000|€ 25000  25000|£  25000|€ 25000 25000 25000
Insurance £ 180000 | £ 180000 £ 1.80000|£ 180000|£ 180000|£ 1.80000| £ 1.80000|£ 180000|£ 180000 |£ 1.80000| £ 180000[£ 180000
LegalProfessional __|-£ 35000 £  35000£ 35000 35000[£ 35000|£  35000|€ 35000  35000|£  35000|€ 35000|%  35000[£ 35000
Office Expence & Supplid £ 6000  6000[£ 6000  6000[£  6000[£ 6000 6000]£ 6000 £ 6000  6000[£  6000|f£ 6000
Licenses £ 70000 £ 70000 £ 70000 70000[£ 70000|f  70000|€ 70000  70000[£  70000|£  70000|£  70000[£ 70000
Fuel £ 8000]£  8000|£ 8000|£  8000|£  8000|£ 8000]£  8000|£ 8000 £ 8000[£  8000|£ 8000 8000
Utilties £ 3000[£  3000[£  3000[£  3000[£ 3000 3000[£  3000]£ 3000 [ £ 3000[£  3000[£  3000]£ 3000
Repair & Maintainance Al £ - = - = - = - = - = - = - = - = - = - = - = N
Bank Charges £ 63000 £ 63000£ 63000 63000[£ 63000|£ 63000 £ 63000£  63000[£  63000|£ 63000 63000[£ 63000
Cleaning Supplies £ 43000 £  4%000[€  4%00]% 49000[£ 49000|£  43000|€ 4%000|€  49000|£  49000|€ 4%000|£ 49000[£ 49000
Training £ 90000|£  90000|£  90000|f 90000|€ 90000  90000|£  90000|f  90000|€  90000|£  90000|£  90000|£ 90000
Telephone & Intemet__|-£ 50000 £ 50000 £ 50000 50000[£ 50000|£  50000|€ 50000  50000|£  50000|£ 50000 50000[£ 50000
Uniforms £ 100000 £ 1.00000[£ 1.00000|£ 100000[£ 100000|£ 1.00000|€ 100000 100000|£ 1,00000|£ 1.00000|£ 100000[£ 100000
Personnel B 1,050.00 | £ 1,060.00 | £ 106000 | £ 106000 | £ 106000 | € 1,05000|£ 1,05000|£ 1,060.00 | £ 1,050.00 | £ /1,050.00. £/ ,050.00|£ 1,050.00





image6.png
Payroll Taxes £ 800.00 | £  800.00|£ 80000 £  800.00|-£ 80000 |£ 80000 |£ 800.00|-£  800.00|£  800.00 | £  800.00|£  800.00 | £  800.00
Total Cash outfow___|-€ 10.700.00 | £ 10.700.00 | £ 10,700.00 [£ 10.700.00 [£ 10.700.00 | € 10.700.00 [ £ 10.700.00 [ £ 10.700.00 [£ 10.700.00 |£ 10.700.00 | £ 10.700.00 | £ 10.700.00
£ 1500000 [€ 15,0000 ¢ 1500000 £ 15,000.00[£ 15000.00|€ 15.000.00|€ 16,000.00 | 15,00000 £ 15,000.00 [ £ 15.000.00|€ 15000.00
Funding to Deblors
B 850000 £ 490000 330000]¢  10000[¢  50000|£  650.00|€ 1.35000|€ 365000 & 7.95000 [ £ 445000 |£ 19560.00|€ 25750.00
Net Cash Flow from Op] £ 350000 (€ 210000 ¢ 900.00[€ 1.700.00]€ 2,900.00 € 515000 [€ 8950.00|£ 14250.00[€ 20,550.00 | € 28,550.00 | € 37,550.00 [ € 49,350.00
Investing Activities
Cash receipts from
(enter positive amounts) | € e e e e e e e e e e e -
B B T R PR R P R R R R P
Cash paid for B e e e e e e e e e e -
Tomato Cultivation B 150000 £ 150000[€ 150000 ¢ 150000 £ 1500.00|£ 1500.00[€ 1.50000]€ 150000 & 150000 ¢ 150000 [£ 1500.00[€ 1.500.00
Farm management | £ 160000 [£ 160000 [€ 160000 ¢ 160000 [¢ 160000 [£ 1600.00[€ 1.600.00[€ 1.600.00]& 160000 ¢ 1600.00[£ 1600.00[€ 1600.00
Hanvesting B 160000 £ 1600.00[€ 160000 ¢ 160000 [¢ 160000 [£ 1600.00[€ 1.600.00|€ 1.600.00 & 160000 ¢ 1600.00[£ 1600.00[€ 1600.00
‘Sorting & Grading B 100000 £ 1.000.00[€ 1,00000¢ 1,00000[£ 1.000.00[£ 1000.00[€ 1.000.00[€ 1.00000]& 1,00000[¢ 1,000.00[£ 1.000.00[€ 1000.00
Transportation B 80000[€  80000]€  800.00[¢  800.00[€  800.00[€  800.00]¢  800.00|¢  800.00[¢  800.00[€  800.00[€  800.00]€  800.00
Processing B 130000 [£  1.30000[€ 130000 |¢ 130000 [ 1300.00[€ 1300.00[€ 1.300.00]€ 1.300.00]& 130000 [ 1.300.00[£ 1.300.00[€ 1300.00
Qualty Control B 110000 [£  1.100.00[€ 1.10000 ¢ 110000 [£ 1.100.00[€ 1100.00[€ 1.100.00]€ 1.100.00]& 1.10000[£ 1.100.00[£ 1.100.00[€ 1100.00
Traceabilty B 80000[€  80000]€  80000[¢  800.00[€  800.00[€  800.00]¢  800.00|¢  800.00[¢  800.00[€  800.00[€  800.00]€  800.00
Efficiency & cost control | £ 100000 £ 1.00000[€ 1,00000 ¢ 1,00000 ¢ 1.000.00[£ 1000.00[€ 1.000.00€ 1.000.00¢ 1.00000 (£ 1.000.00[£ 1.000.00[€ 1000.00
Net Cash Flow from Inv| £ 10,700.00 [£_10,700.00 [£ _10,700.00 [£_10,700.00 [£_10,700.00 [£ 10,700.00 [£ 10,700.00 [£ 10,700.00 [£ 10,700.00 [£ 10,700.00 [£ 10,700.00 [£ 10,700.00
Financing Activities
Cash receipts from B -
Private funding B 25,000.00 B e e e e e e e e e -
£ - £ ~ e ~ e ~ e ~ e ~ e ~ e ~ e ~ e ~ e -
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