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Executive summary
This study has concentrated on producing a detailed comparison between two hotel businesses which are Corinthia Hotels and Ibis Hotels. The analysis has shed light on understanding the total revenue of the businesses by critically detecting revenue trends, and sources of revenue. There are analysis of the market position by effectively searching for their market share, and brand perception as well as has been more produced customer demographics. Apart from this, the factors related to the Growth Potential as well as Financial Commitment to CSR for both the mentioned hotels have been more addressed. 
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[bookmark: _Toc156398773]Introduction 
The actual concept of financial management refers to the process of detecting, gathering, analysing as well as sorting different types of financial data for a business organisation. Effective management of a company's finances allows a business to eliminate any kind of data error or the presentation of inaccurate information. Therefore, by presenting accurate and effective financial data it is possible for a business to attract potential investors. Now, this report is going to develop a detailed comparison between two reputed hotel companies which are Corinthia Hotels and Ibis Hotels. Hence, in order to provide the comparison it is going explore various aspects which include total revenue, position in the market, CSR practices and many more. 

[bookmark: _Toc156398774]Presenting the overview of both the organisation Corinthia Hotels and Ibis Hotels 
Corinthia Hotels 
Corinthia Hotels International is basically a developer as well as operator of Corinthia hotels within Africa, Europe as well as Middle East. The headquarters of this particular hotel is in Floriana, Malta which was founded in 1962 by Alfred Pisani. It has around 23 hotels presented in 16 countries (Corinthia, 2024). 
Ibis Hotels
Ibis Hotel is basically known as a French brand of economy hotels which is mainly owned by Accor. It is one of the subsidiaries that was founded in the year 1974. The headquarters of this mentioned business is located in Evry, France. It is an international company with 1269 locations (Accor, 2023). 
[bookmark: _Toc156398775]Highlighting analysis of the total revenue for both businesses 
Total revenue of Corinthia Hotels 
Sources of revenue 
The revenue of this particular hotel mainly comes from its hotel operations, food and beverage services, accommodation as well as other ancillary services. It uses a revenue management and yield structure in order to guide its hotels on the basis of various sub-segments and segments in selling preferred rates of rooms.




Revenue trends
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Figure- Annual report of Corinthia Hotels
Source- (Corinthiagroup, 2024) 
On the basis of the annual report of the particular hotel, their revenue earning trend has been determined as € 238,207 for the year 2022 which got increased in comparison to the previous year 2021. In 2021 the revenue of the group has been acquired as € 129,266. However, the earning per share for the business has been reduced in 2022 to 0.01 which was 0.05 (Corinthiagroup, 2024). 
Factors driving revenue growth 
There are various factors are presented which are helping the specific business with its revenue growth which are expansion of the portfolio, offerings of the personalised services as well and focusing on the experiences of the guests. Corinthia Hotels is also making investments in developing its infrastructure by investing in modern facilities and amenities. 


Total revenue of Ibis Hotels
Sources of revenue 
Room revenue is one of the sources of revenue of Ibis Hotels which includes direct revenue, OTAs, and corporate partnership, all these factors contribute significantly towards earning the revenue. However, other types of revenue streams of Ibis Hotels include loyalty programs, marketing, branding and all.
Revenue trends
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Figure 1- Annual report of Ibis Hotels 
Source- (Accor, 2023)
Based on the collected information from the annual report of the particular hotel business it has been identified that the rate of the revenue has increased in 2022 to € 4224 million. However, for the past few years the company has been struggling to earn revenue due to inefficiency as in 2021 it earned only € 2204 (Accor, 2023). 
Factors driving revenue growth 
The growth of the revenue for the specific hotel can be seen as the EPS has also increased from 0.19 to 1.39 in 2022. Therefore, expansion of the market penetration, target audience, as well as brand positioning, digital marketing and distribution, are the main factors that are helping the particular business in driving growth in revenue.
[bookmark: _Toc156398776]Understanding the market position of both businesses 
Corinthia Hotels 
Market share 
The value of the market capital of Corinthia Hotels has been determined as $364.0M in 2023. Here, the share of the particular business has been increased due to the enhancement in the net income by 80.8 %. This is equivalent to the revenue of around $250.5M. Moreover, the value of the net profit margin has been more increased by 89.6 % in 2023. 
Customer demographics 
Corinthia Hotels is mainly famous for its luxurious accommodations as well as excellent services on the basis of the various demographic clients. Therefore, the guests of Corinthia are from the age of 35 to 65, and above of the average disposable income. It also has clients on a worldwide basis from various locations including, the Middle East, Africa, Asia and more. 
Brand perception
The biggest strength of Corinthia Hotels is that their hotels are grand and beautiful in luxurious ways which serves personalised services by considering the preferences of the customers. It is also situated in prime destinations all over the world. However, the higher level of competition and higher rates of prices can limit the expansion of the particular business (Corinthia, 2024). 

Ibis Hotels
Market share 
The market share of Ibis Hotel is mainly determined by their revenue which has been determined as € 1.5 tr. The number of employees in this hotel has also been detected as 16m. However, there was around a 40.1 % decline in the revenue of the business in 2020 due pandemic (Ibisworld, 2024).
Customer demographics 
The customer of Ibis Hotels mainly falls under the category of the budget conscious clients as it is famous for its affordable rates, which are suitable for solo travellers, students, families as well as Gen Z. It is often conveniently located near companies districts as well as transportation hubs, developing them ideal for various short business trips along with layovers (Seal et al., 2008). 
Brand perception
There are some of the beneficial sides of the specific business are presented which are its affordable price, modern design, experienced staff members, 24/7 facility for breakfast as well as F&B offers. However, it also has some limitations which are the small sizes of the rooms, a limited amount of amenities as well as noisy locations. 
[bookmark: _Toc156398777]Detecting growth potential for both businesses 
Corinthia Hotels 
Expansion strategies
1. Geographic expansion is the key focus of the specific hotels in which they are focusing on the existing market, developing strategic partnerships as well as targeting emerging markets. 
2. Maintaining the market by making a commitment to consistency as well as high-end positioning helps with ensuring the luxury factor of the particular company (Guilding, 2014).  
 
Market opportunities
Corinthia is currently searching for new markets to expand its portfolio, hence it has targeted the markets of China, the US as well and Southeast Asia. In these markets, the number of wealthy travellers is increasing which will allow the particular business to expand its brand awareness.
Potential barriers to growth
1. A weak economy of global can lead the business to reduce spending on the travel of consumers, hampering the occupancy of the hotel rates and revenue (Bhimani, 2006). 
2. Constant shifting in the preferences of the customers, including the increase of alternative accommodations such as vacation rentals as well as homestays, can barrier traditional hotel models.

Ibis Hotels
Expansion strategies
1. With the aim of expanding the market share the mentioned business is moving forward to target the markets which have remained unserved for which it is focusing on tier 2 and 3 in both international and domestic manners. 
2. Entering new regions including Latin America, and Asia is also referred to as the expansion strategy of Ibis Hotels.
Market opportunities
It has over 1200 hotels in over 68 countries which will bring several market opportunities. Hence, increasing demand for budget travel will help them to attract travellers who seek value for money. In order to grab the attention of tech-savvy individuals it can also leverage the use of technology for developing their business operations. 

Potential barriers to growth
1. The market of budget hotels is rapidly becoming immensely competitive, with reputed players including OYO as well as newcomer tech-enabled budget hotel chains. All these are vying for the share of the market (Atrill and McLaney, 2021). 
2. The rising costs of operations, involving construction, labour, as well as maintenance, are on the rise worldwide which can put pressure on Ibis's margins. 
[bookmark: _Toc156398778]Highlighting the financial commitment to CSR for both business entities 
Corinthia Hotels 
Sustainability practices 
The particular business is focused on contributing towards sustainable development by safeguarding the well-being of their employee, and the communities in which they operate. Hence, they are developing the organisation's environment by spreading openness, and positivity, fostering cultural inclusion and all (Seal, 2019). 
Community engagement 
Uplifting the communities in which it is working is also part of the CSR responsibility for which it is initiating innovation by the use of technologies. As a result, it will help them to engage various stakeholders which will help in fostering partnership. It is also developing a sustainability framework by making effective collaboration. 
Ethical business practices
Corinthia Hotels is also focusing on compiling its business activities by taking into consideration international norms, laws and regulations. Moreover, the process of managing waste, recycling natural stone, water conservation, eco-gardens and green rooms are also key steps in the sustainable practice of the particular hotel (Walker, 2021).

Ibis Hotels
Sustainability practices 
The particular hotel is using 10 % of renewable energy in their all hotel sites. It is also gathering as well as reusing the water of the rains. On the other hand, it is also participating in WATCH. Moreover, Ibis Hotels is a subsidiary of Accor which is already committed to inclusive approaches in which limiting use of the carbon footprints is the key focus. In addition to this, the specific hotel is also thriving initiatives in developing the experience of their customers by making continuous development (Accor, 2024).
Community engagement 
Ibis Hotels supports local and small businesses by collaborating with them on many possible factors. For example, sourcing breakfasts pastries from the local bakery, or even engaging local workers and staff. This helps in making a contribution towards boosting the economy. 
Ethical business practices
Ibis Hotels under Accor has a dedicated Ethics as well as Compliance program with an effective Code of Ethics and CSR charter (Drury, 2021). This basically helps in outlining the standards and principles including honesty, integrity, legal compliance, along respect for stakeholders. Therefore, Ibis is committed to the reduction of its environmental footprint by taking initiatives involving energy as well as water conservation, reduction of waste, and ethical sourcing. It is also one of the participants in programs like PLANET 21, targeting for neutrality of carbon by 2050.
[bookmark: _Toc156398779]Providing recommendations to both the business organisation 
Corinthia Hotels 
On the basis of the above interpretation, it has been identified that the particular hotel business Corinthia Hotels is doing pretty well as it has been able to develop its revenue rate in comparison to the other years. Still, there are some lacking areas of the business has been identified in order to remove them is required to enhance the process of the digital marketing strategy. Therefore, leveraging the potential use of the technology in order to reach customers by targeted online advertising as well as social media campaigns. The business is also recommending developing a user-friendly online booking along with serving effective online deals in order to attract tech-savvy travellers.
Ibis Hotels
Based on the above outcome it can be recommended to the specific business to put more focus on expanding its niche markets. In order to do this, Ibis Hotel is required to explore underserved segments which include budget-conscious individuals, solo travellers, as well as digital nomads. Hence, developing targeted offerings along with amenities will help the specific hotel cater to their specific requirements.  

[bookmark: _Toc156398780]Conclusion 
The above report has produced an effective differentiation between two reputed hotel groups which are Corinthia Hotels and Ibis Hotels. Therefore, in order to present the analysis it has various key factors for both the business. The identification of the revenue rate, trends, as well as key factors, helps in driving the growth of both businesses. Here, based on the statement it has been detected that the revenue of both businesses has increased in the year 2022. Moving ahead, the market position including share, demographics of the customers as well as brand perception has been addressed.
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6.1.1 Consolidated income statement

(€in million) Notes 2021 2022
Revenue 4 2204 422
Operating expense 4 (2182) (3549)
Current EBITDA 2 75
Depreciation and amortization (249) (228)
Current EBIT (228) 447
Share of net profit/{loss) of equity-investments s @73) E
Current EBIT including share of net profit/(loss) of equity-investments (s01) 480
Other income and expenses 7 554
Operating profit 53 543
Net financial expense n (109) (®4)
Income tax 2 & (76)
Profit from continuing operations 5 384
Profit from discontinued operations 3 b 4
Net profit of the year %0 426
- Group share 8 402
- from continuing operations 8 359
- from discontinued operations kd 4
- Minority interests 6 2
- from continuing operations B 2
- from discontinued operations - B
Basic eamnings per share (in curos)
Earnings per share from continuing operations. (010) 123
Earnings per share from discontinued operations 02 o016
Basic earnings per share B 019 140
Diluted earnings per share (in curos)
Diluted earnings per share from continuing operations. (010) 123
Diluted earnings per share from discontinued operations 02 o016
Diluted earnings per share B 019 139





