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1 Introduction
This report is about reviewing London as a destination and The World Travel Market in London (WTM) as a recurring event. Annually, the World Travel Market is in the Excel convention centre in London, the event concludes of seminars, conferences, industry deals, partnerships, and debates where the industry leaders of travel and tourism can discuss topic in the industry such as sustainability, marketing, technology, and latest trends in tourism. This event attracts travel enthusiasts, international media members, tourism ministers, and industry buyers, almost 5000 exhibiting companies attend this event (WTM, 2025). 
London is known as a diverse city and for landmarks and history. This report highlights the importance of the WTM impact on London tourisms. The goal for this report is to find WTM impacts and tends and how London is a tourist destination.
[bookmark: _Toc215248784][bookmark: _Toc215249882]1.1 Overview of WTM London, transport, and accessibility 
The WTM is in Excel London, an international convention centre, on the northern quay of London historic Royal Victoria Docks, this event happens annually on November the 3rd till the 5th. The WTM is an event that focuses on the travel industry. It has more than 43,000 attendees and generates around £2.5 billion in revenue and travel industry contacts, the WTM presents a range of destinations, industry sectors, and international travel professionals, there’s opportunities for the global travel trade to conduct, meet, and network according to Relx (nd). WTM has accessibility and many transportations that attendees can take. the attendees can arrive by tube or rail with 3 different rail/tube lines that are available which are the Jubilee Line, Elizabeth Line, and DLR, Excel London Orange Car Park is available but must be pre booked, attendees can arrive by boat and take bus 241, a cable car, by taxi with a taxi drop-off and pick-up point outside the venue, and from the London city airport by one of the public transport. 
[bookmark: _Toc215248785][bookmark: _Toc215249883]1.2 Overview of London, transport, and accessibility 
London is a capital city in the United Kingdom (UK), with history spanning two millennia and it also has a population of 9.8 million residents, hotels in London accommodate tourists more than 100 million a night according to Hebbert (2025). London has the largest transport network, this includes double decker buses which are cheap for travel, the London Underground rail network, that gets around central London, and Docklands Light Railway, covers part of the east and south-east of London. Mobility requirements and other needs can find accessible facilities and wheelchair friendly services across all transport in London. The attractions at London, like the London Eye, Houses of Parliament, Big Ben, Buckingham Palace etc., are the key to the popularity and turned London into one of the the world’s most visited destination, with 26 million visitors annually according to London (nd). 
[bookmark: _Toc215248786][bookmark: _Toc215249884]1.3 over-tourism 
The WTM faces over tourism with the high number of visitors at the event, the over tourism puts a strain on London’s infrastructure according to Embling (2024). WTM have discussed that over tourism has an impact on the local communities in their event, the industry leaders are pushing for sustainability and protection on local communities.
London benefits from over tourism as it helpes Londons reputation and influence but it contributes to congestion, due to the British museums having an influence on the tourist, it leads to long queues and traffic, making the journey through London difficult and environmental issues like waste generation, tourist carbon footprint, and energy consumption, the London government put restrictions like Airbnb hosts rent their proprieties for a maximum of 90 days annually to visitors for environmental conservation, this is to encouraging owners to rent to locals rather than visitors, this has helped the housing supply increase which helps control the property prices in London (Eagan, 2023). Due to over-tourism in London, this has been creating pressure on their transportation, public services, accommodation, and local environment, implementing tourism tax could bring down the negative impacts while generating revenue for the infrastructure, tourism tax helps keep the environment sustainable according to Travel and Tour World (2025). 
  
[bookmark: _Toc215248787][bookmark: _Toc215249885]2 Short-term and long-term impacts 
London 2030 tourism vision aims for sustainability, resilience, and an inclusive future as a long- term impact and have 4 strategic choices, such as:
· Managing the destination.
· Maximising the impact for Londoners.
· Leading in sustainability
· Redefining their measures of success. 
This is important to visitors and locals of London according to London & Partners (2024). Due to London already being in the stagnation zone facing economic change because of the pandemic, 2030 vision could decline London further or go through rejuvenation by making big investments to reinvent itself (Butler, 1980). The short-term impacts can include expanding tourism opportunities and distributing visitors across the city to reduce over tourism.
[bookmark: _Toc215248788][bookmark: _Toc215249886]2.1 Economic growth impacts 
Economically, tourists in London spend around £17.29 billion annually, the spending increased by 10.1% leading to an increase in revenue for London according to Road Genius (2025). London businesses have faced persistent inflation costs due to rent and wages, the supplies for businesses have increased by 15-25%, cost-of-living measures take affect to local businesses as they depend on consumer spending and because consumers have been cautions when spending, it leads to losses for businesses according to Local News Point (2025).
[bookmark: _Toc215248789][bookmark: _Toc215249887]2.2 Social impacts
Socially, tourism impacts like the housing crisis, there are 300,000 households in London that are on a social housing list waiting to be accommodated, many people in the city are homeless or living in a part time accommodation. There are challenges with locals who are working, half of the local are in work is facing poverty due to receiving low pay, more than 1 in 6 locals who are in work are getting paid below the minimum wage but there has been an employment rights bill which has been through parliament, this bill offers opportunities to help employment (Trust for London, 2025). The residents' attitudes changed towards tourism in London overtime, according to the Doxey’s Irridex model (1975) it suggests that the attitudes of residents towards tourism goes through multiple stages from ‘euphoria’ to ‘apathy’ and ‘irritation’ to ‘antagonism’. This report have found that there are higher levels of community pride, social cohesion, and a sense of well-being within residents that are in areas often visited by domestic and international tourists, tourism acts as driver for social regeneration, providing the opportunity of funds to be re-invested into the community according to Baron (et al, 2025). The attitudes towards tourism within residents is positive but the social impacts such as overcrowding and congestion have led to residents developing irritation or annoyance. 
[bookmark: _Toc215248790][bookmark: _Toc215249888]2.3 Political impacts
The government has recognise, helping London’s tourism industry is important to the whole of the UK competitiveness as a tourism destination, this will help spreed any benefits of tourism to the nations and regions of the UK, the government have discarded the VAT-free shopping for tourists and are implementing tourist tax, this arrangement is a cost relief which does not have any benefits to the whole of the UK (Hill, 2021). This will affect the international visitors, and help the businesses and the economy to reform from the COVID-19 effects, but this means that the international tourists will not be able to reclaim sales taxed paid on goods they have taken home, this has added an extra 20% on top of the price, as this can affect international visitors, giving them a reasons to not visit London, this could put the UK retailers and the airports at a disadvantage, and put more than 70,000 jobs across the UK such as retail, hotels, and transportation sectors at risk, but this will damage London as a destination according to Jan (2020). 

[bookmark: _Toc215248791][bookmark: _Toc215249889]3 Visitor typologies/experiences. 
[bookmark: _Int_LnsDA8TH]The WTM can implement Maslow’s Hierarchy theory to its event. Maslow’s Hierarchy theory (1943) suggests that there are 2 levels of needs that can contribute to this event, this theory can be used to target specific marketing strategies such as promoting adventure tourism to achieve self-actualisation and promoting family holidays destinations as a way of fostering love and belonging. The WTM can also use Plog’s Model theory to give personalised travel recommendations, as an example, WTM could imply allocentricsc, who prefer unstructured destinations, to propose an expedition that offers destinations and activities that are unusual and for psychocentrics, who prefer familiar packaged tours, the WTM can then focus  on more popular destination and travel option that will be comfortable for these types of travellers. By applying these theories, the WTM can grasp a better understanding of different visitor types, their needs, and wants. 

[bookmark: _Toc215248792][bookmark: _Toc215249890]4.Contemporary trends and challenges 
[bookmark: _Toc215248793][bookmark: _Toc215249891]4.1 Role of technology 
WTM London has introduced that technology has had an influential role as it highlights innovations, address the key industry issues like data, AI, and sustainability. The event has featured technology focused sessions which allowed the attendees be updated on trends and introduce trends that were coming alight and a technology stage where it showed attendees innovations, which include AI, data, and VR, it is noted that AI and machine learning that’s embedded into technology will help to face challenges that are yet to come in the industry (WTM Team, 2022). 
[bookmark: _Toc215248794][bookmark: _Toc215249892]4.2 Sustainability issues
WTM have been facing issues with sustainability, the issues include over-tourism, decarbonisation of transport, tourism leakages, and an increasing amount of legislation, the WTM Africa (nd) has suggested, to reduce waste there have been sustainability obligations put in place for exhibitors, with the costs increasing annually, and exhibitors being the one to generate the waste, there has been rules put in place such as cleaning stand materials, they are now obligated to dispose of, use the recycling bins responsibly, only bring sufficient marketing collateral and take any back home with them, any waste generated by their supplier will be charged, and if needed to dispose any material it is then up to the organiser to contact WTM. 
[bookmark: _Toc215248795][bookmark: _Toc215249893]4.3 Growth of experiential and wellness tourism 
Londons’ become a growing destination in Europe for tourists wanting wellness experiences. It is a thriving industry as Marylebone, Knightsbridge, and Mayfair have become a known wellness district. Wellness tourism trips have grown by 30.2% annually from 2020 and constitute 8.3% of all travel by 2027, the wellness spaces are fast moving and are growing (Travel and tour world, 2024).
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5 Conclusion/Recommendation 
In conclusion, WTM aids London’s Economy but faces challenges like over tourism, which puts pressure on infrastructure, and affects local communities. London needs sustainable practices, so both visitors and locals receive benefits. Key points like, tourism taxes and sustainable development are key to London success. London’s 2030 vision should follow suit as it focuses on sustainability, resilience, and inclusiveness. Offering different opening larger tourist locations to avoid over tourism, help with local economic issues, and providing help with the housing crises. In the end, London should use WTM event for their responsible tourism practices along side WTM’s responsibility towards tourism. There will be a rise in visitor numbers who are passionate about sustainability and responsibility. By using economic, social, and environmental impacts, London can become a destination improving the tourism industry for the UK. 
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