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INTRODUCTION

The development of social media ,provides new opportunities and its increasing influencein the recruitment and selection process.
Attracting and retaining talent has become one of the key strategic initiatives in the talent management of many organizations(Schlecther,Hung & Bussin,2014). Research furthermore shows that traditional,so-called “spray and pray” recruitment methods are no longer sufficient in attracting talented employees to an organization(Joos ,2008). With the growth in the social networking sites LinkedIn and Facebook, the main tools were developed to identify,attract and recruit both candidates( Caers & Castelyns ,2011 ; Doherty,2010; Hunt ,2010; Nikolaou,2014).





Purpose

In this report we explore the role of social media and how its influence in the recruitment. The companies use social media during their recruitment process to attract applicants. The increased popularity of Facebook and LinkedIn has  prompting  the recruitment. The effectivness has been proven, as the number of employees has grown for the managers recruitment . Monster ,Yahoo!, Hot Jobs and Career Builder are some of the premiere job sites. Many of us are registered with one or more of the social media sites like Facebook, LinkedIn , Twitter etc. 
There are three elements on the recruitment research : the use of social media to attract and screen applicants; the legal implication of e-recruitment ;social network screening and the possibility of using e-recruitment as the main hiring strategy.
Another study is demonstrating how social media have an impact on business productivity, cost efficiency and widening  of search.

METHODOLOGY

As the competition for qualified talent increases, organisations need to understand where to focus their resources to attract more employees.
A Delphi study was conducted among a panel of 34 French experts composed of 26 practitioners and 8 academics. The paper draws on existing research to examine the subject of online and social media recruitment. Secondary sources are used to provide a framework for the consideration of online and social media recruitment for hospitality organisations. Likewise , many hospitality businesses are now using social media as a powerful recruitment tool, wich is believed to be cost-effective and can quickly generate candidates for vacancies. The ressearch methodology includes primary data , secondary data  and statistical tools like Hypothesis testing and correlation. The study aims at testing the popularity and effectivness of the social media sites  on one hand and also finding out the reliabillity & trustworthiness of these sites on the other hand.
FINDINGS

Besides recruiting, recruiters also actively use social media in the screening process( El Ouirdi et al ,2015 ;Evvleocha & Vgbah ,2018). 
Many recruiters are tempted to check on candidates’SMPS because what is shared  by the candidates online is much more dynamic than a resume alone(Bohnert& Ross ,2010). Despite the fact that both job seekers and businesses have used a lot social media in the recruiting process Roth et al (2016), concluded from their research ,that only some studies examined such a phenomenon. Since then, Van Iddekinge et al (2016) conducted one of the first studies per the authors, in wich they examined the impact of using job candidates’ Facebook profiles in employee selection. 
According to Forbes, with a strategic social media approach , HR and recruitment teams can both benefit and contribute to strengthening brand value. To get the most of it, recruitment teams should colaborate with the marketing departments. 
Communication teams also understand best practices, using as a training resources for recruiters who wants to get into social media’s world. If engagement is low , the examination of the content its not worth it for both customers and employees.
Recruitment is about building relationships ,so recruiters should aswell develop their individual branding to form connections that lasts.
LinkedIn is the main tool for reach professional status  as a hub for job posting. According to “ Pew Research Center”, roughly half of the adults say they use LinkedIn.
The most relliable social media presences will engage from the broader community within an industry,not just job seekers. Even workers may become job applicants in the future.  That is why businesses should share online resources and build a community within their industry. When the industry faces challenges , a panel of discussion should be organised in order to educate workers on how to respond.   
Social media remain underutilized in recruiting, so in 2023 ,businesses should leverage social media to recruit the best candidates for the future( Niki Jorgensen, 2023).
CONCLUSIONS

Many recruitment companies prefer LinkedIn for a wider range for  job seekers with a certain degree. Instead Facebook is used for common job seekers in all fields. “ Roberts recruitment company” reveals that their employees find easier to work on LinkedIn , because is covering a larger area in this matter. In the last years Facebook has lost a lot a recruitment companies. 
Social media recruitment is a relatively new way of finding candidates for a job. It has many advantages and disadvantages.
The advantages of social media recrutmant are that is easy,cheap and fast. You can quickly find the right candidate by scrolling through their social media profiles. Social media also offers a personal implication to the recruitmant process. You can form an idea about the person you are interviewing better than if you just saw them on paper or over the phone. 

This is because you can see pictures of them with their family or friends, what they like to do in their free time etc.
However , there are also some disadvantages to social media recruitment thats is not alwais accurate or reliable because the persons can even lie about who they are. As a result , many companies prefer to go for traditional recruitment methods such as job boards ,or recruitmant agencies. 
Social media it also allows companies to be more creative with their recruitment tactics. 
The disadvantages are that there is no control over who can see the posts, and there is no guarantee that the person you find on social media will be a good fit for your company. 
Overall is easier to find either a job ,or a job seeker on social media and it can save a lot of time for recruitment companies.        
