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Today, entrepreneurship has emerged as a crucial method and practise for the world to achieve its long-term development goals, and it is one of the most important tools available to do so (Shuaibu et al., 2021). This is as a result of the fact that, as a student of entrepreneurship, I now have a better understanding of how business marketing strategies have evolved over time through the implementation of various concepts aimed at achieving the goals and objectives of the company. This is because of the fact that I now have a better understanding of how business marketing strategies have evolved over time. I place a high value on effective teamwork because of the significant amount of group work that was required for this module. 
An appreciation for working together as a unit was instilled in all of the members of the group, including myself. Due to the fact that the majority of the class activities consisted of group projects, particular responsibilities were delegated to each member of the group to ensure that the desired tasks were carried out. As a consequence of this, the purpose of this essay is to investigate and present my personal reflection on the content of this class, as well as my strategy for starting a new business venture from the point of view of an entrepreneur. 
[bookmark: _Toc110554198]Education in the Module of Entrepreneurship 
The term entrepreneurship is notoriously difficult to pin down precisely due to the fact that different academics, depending on the circumstances, give it a range of distinct meanings. For instance, the need for accomplishment, the perceived locus of control, and the proclivity for risk-taking is how one psychologist (behaviourist) defines it (Prabhu, 2019). The economist believes that it is the combination of the factors of production—land, labour, capital, and the entrepreneur—with the risk of purchasing at a fixed price and selling at an uncertain price (Prabhu, 2019). The ability to recognise and respond to market opportunities in order to provide social services is how economists define it, whereas sociologists define it as the ability to recognise and respond to market opportunities in order to provide social services. Both approaches are flawed and fall short of providing a complete picture of the topic because they only address some of the many facets of entrepreneurship (Prabhu, 2019). Nonetheless, entrepreneurship encompasses all of the descriptions provided by the different fields and perspectives provided over time by various research. 
Education in entrepreneurship refers to the process by which a person develops the willingness and capability to actively seek out investment opportunities within a specific environment, as well as the ability to successfully establish and manage a business (Ghezzi and Cavallo, 2018). The process of creating something new and valuable by devoting the necessary time and effort, accepting the associated financial, psychological, and social risk, and reaping the financial and personal benefits is what is meant by entrepreneurship education.
Education in entrepreneurship is seen as an effort to create value through the identification of business opportunities, the development of communication and management skills, and the mobilisation of the human, financial, and material resources required to bring a project to fruition (Wales et al., 2020). 
Although it was impossible to anticipate the impact that COVID-19, in particular, would have on the business world, this event proved to be an excellent educational opportunity for people interested in starting their own businesses. Traditional in-person businesses, such as restaurants, brick-and-mortar retail, and event services, have been forced to innovate in order to maintain their profitability as social distancing and remote work have opened up a world of opportunities to meet customers' new and changing requirements.
Many individuals are not deterred from beginning a business either during or immediately after a pandemic. This is due to the fact that entrepreneurs are, by definition, innovative individuals who are also risk takers. However, there are a number of niche markets or gaps in the digital marketplace that can be filled by entrepreneurs, allowing them to capitalise on pent-up market demand and advance their business standing. Here are thirteen great businesses to think about starting, whether you're just starting out as an entrepreneur or already have an established company that needs to adjust to a shifting market. 
E-commerce has traditionally been responsible for a sizeable portion of the market, and the pandemic served to illustrate not only the resiliency of online businesses but also the desire of community members to support local and small businesses. It is best to sell handcrafted goods like hand-knit gloves, infused olive oil, and other items like these through online stores. Craftspeople and artisans have a unique opportunity to build a following on social media platforms such as Instagram and TikTok, while also turning their passion and skills into a thriving business on websites such as Etsy. This dual opportunity presents a win-win situation for both parties involved. Hobbies like woodworking, jewellery design, and knitting, as well as the work of basic digital designers who create Cricut template files, can translate quite well to an online storefront if they are done with the right attitude. 
In other words, an entrepreneur is a person who recognises a previously untapped opportunity to generate significant profits (either by lowering the cost of producing existing goods or services or by developing entirely new products) (Wales, Gupta and Mousa, 2011). These profits can be generated in one way: 
In the year 2020, the demand for cleaning and antibacterial products was through the roof, and the demand for commercial cleaning services was higher than it had ever been. Office buildings, restaurants, and other public businesses continue to rely on these service providers to disinfect their locations and ensure the safety of their employees as well as the safety of their customers. Owners and building managers will continue to seek out these cleaning services as more businesses reopen their doors to the public, including schools and universities. This is done to prevent the spread of germs and viruses and to make their employees feel safe and protected.
In evaluation of this part of the essay, an entrepreneur is a pioneer who introduces novel combinations into existing markets in order to drive change in those markets. The following are some of the ways in which new combinations can be realised: the introduction of a new product or a new quality of that product; the introduction of a new method of production; the opening of a new market; the congress of a new source of supply of new materials or parts; the implementation of a new organisational structure within any industry; any of these can be considered innovations. 
[bookmark: _Toc110554199]Reflection on Content of the Entrepreneurship Module 
To begin, throughout the course, I was exposed to a variety of new information and material for the course, both of which I believe will significantly enhance my ability to apply theoretical frameworks to actual-life scenarios. Not only did the course benefit me, but it also benefited my classmates, all of whom had a great time participating in the majority of the group activities that we had to do throughout the course. As a result of taking the course, I was able to broaden my understanding of the professional business world, which included learning how business owners can successfully navigate the myriad of challenges and challenges they encounter in the course of running their businesses on a day-to-day basis. It was a rewarding course not only for personal growth but also for the overall improvement of the current state of affairs in my current country of study, the United Kingdom. As a result of this, the course was a rewarding experience. 
My ability to acquire and develop practical knowledge and skills pertaining to theories involved in the field of entrepreneurship as well as the practical applications required for launching new business ventures or entrepreneurship in the business world is enabled by a significant portion of the content covered in this class (Guerola-Navarro et al., 2022). In addition, I am able to get a better understanding of some of the requirements that must be met in order for an entrepreneur to be successful, as well as the mental and physical skills that must be possessed in order to successfully launch a new business venture. I also obtained a comprehensive comprehension of the actions taken by business owners, in addition to the significance of the many different kinds of small businesses that are currently in operation all over the nation (Guerola-Navarro et al., 2022). The majority of small and medium-sized businesses offer assistance in the form of financial assistance, the majority of which can be difficult to understand. This is due to the fact that all businesses, regardless of how big or small they are, contribute significantly to the economy of the nation (Boyd et al., 2017). 
In addition, I was able to evaluate my skills and capabilities in all aspects of entrepreneurship and new venture planning. As a consequence of this, I was able to map out the critical areas in which I should focus the majority of my future professional development. Despite the fact that beginning a new business can be challenging at times, I've realised that in order to be successful as an entrepreneur, I need to be able to devise a sound business strategy and then distribute my resources in accordance with that strategy (Casson, 2016). In addition, given that businesses require investments, it would be reasonable to anticipate that, as an entrepreneur, I would be expected to evaluate the various investments that are available in order to ensure that any business strategy I plan can be planned successfully and appropriately. 
Aspiring business owners create and implement a significant number of new innovations and business ideas every day, which is why entrepreneurship is unquestionably the primary force behind the world economy in the modern era. As a consequence of this, the role of an entrepreneur in the modern world extends beyond the pursuit of one's own happiness to also include making a contribution to the improvement of societal issues and the expansion of the economy (Casson, 2016). After completing this module, I consider myself to be an entrepreneur because I have developed an entrepreneurial mindset and have been inspired by the works of entrepreneurs. Even though I have been creative in the past, I never dreamed that my ideas could become a reality through hard work and determination. I used to think that only a select few people who were gifted, as well as those who had prior experience and exposure in the fields of business and entrepreneurship, were capable of innovating new ideas. On the other hand, I came to the realisation that each and every one of us possesses the potential to make a constructive contribution to the world by establishing employment opportunities that enable people to provide for themselves. 
I gained an understanding of the various methods for conducting marketing research by going through the motions and taking the necessary steps involved in data collection from relevant sources. 
Because of this, I was able to acquire a deeper comprehension of a variety of marketing strategies, including advertisements in newspapers, magazines, and on television (Lounsbury and Glynn, 2019). This extended to some of the most important considerations I had to make as an entrepreneur, such as the amount of time, resources, and money I had available, in particular when making a decision regarding the marketing strategy I would use for my business concept. In this regard, I am also able to state that I gained knowledge regarding the numerous methods and approaches that can be utilised to ensure the successful implementation of a variety of business ideas and marketing strategies within an organisation. 
[bookmark: _Toc110554200]Conclusion 
In conclusion, the course was very informative and inspiring in terms of new venture creation and entrepreneurship. Additionally, the group projects and various activities that were completed throughout the module were beneficial because they stimulated and encouraged teamwork. This is extremely useful and significant in light of the fact that the majority of industries necessitate working together in teams in order to accomplish both professional and personal objectives. In addition to devising methods to delegate workload and approaching assessment criteria specifically for the purpose of gathering information, I learned the importance of attentive listening as well as respecting and valuing the feedback and suggestions made by everyone. I also developed methods to delegate workload and approach assessment criteria specifically for the purpose of gathering information. This course has provided me with more than enough new insights, knowledge, and skills to successfully launch and manage a brand-new business. As a consequence of this, I plan to participate in a commercial innovation that will have implications beyond the confines of United Kingdom.
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