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[bookmark: _Toc174558230][bookmark: _Toc174559756]INTRODUCTION

[bookmark: _Toc174559757]The chosen topic of this report is how social media can be used to reach a wider customer. The report will include an overview social media, like Facebook, its use and development. Furthermore, the report will outline recruitment, and methods open for companies’ traditional versus modern, such as, TikTok, Instagram. An overview of how to use social media to attain a larger customer base will be provided on how social media can be used to reach new customers alongside with advantages and disadvantages of social media such as, providing a balanced perspective on its influence on contemporary hiring practices.

Whilst social media offers significant benefits like broader audience reach and cost efficiency, it also introduces challenges, such as privacy issues and potential bias in the recruitment process.  







[bookmark: _Toc174288966][bookmark: _Toc174291658][bookmark: _Toc174558231][bookmark: _Toc174559758]AN OVERVIEW OF SOCIAL MEDIA ITS USE AND DEVELOPMENT RECENT YEARS
[bookmark: _Toc174558232][bookmark: _Toc174559759]A digital platform and websites that enable users to produce, share, and exchange content – including posts, comments, photographs, and videos – are referred to as social media.  Social media platform includes Facebook, Twitter, Instagram, LinkedIn, TikTok and snapshot each serving proposes and use demographics. Whilst Facebook is known for connecting friends and family, LinkedIn is focused on professional networking. TikTok and Instagram emphasises visual content like photos and videos, whilst twitter is popular for short real-time updates. 

According to Caleb T. Carr (2015) asserts that whilst there is an innate comprehension of social media that is grounded in technology and theory within the field of communication studies. Given this lack of understanding, compelling theorizing regarding the uses and effects of social media has been limited. This work first draws on extent definitions of social media and subcategories (e.g. social network site) from public relations, information technology, popular press, to develop a definition of social media precise enough to embody these technologies yet robust enough to remain applicable in 2023.

[bookmark: _Toc174288967][bookmark: _Toc174291659][bookmark: _Toc174558233][bookmark: _Toc174559760]WHAT RECUITMENT MEANS, WHAT METHODS ARE OPEN TO COMPANIES TRADITIONAL VS MODERN
The process of attracting, vetting, interviewing, and choosing applicants for a position that is open inside a company is known as recruitment; it may also involve hiring and acclimating the selected candidate to their new position.  (Armstrong, 2003)
Talking about traditional vs modern available to companies peculiarly in the factors of marketing and reaching out costumers there are methods can be described to these two categories.


[bookmark: _Toc174558234][bookmark: _Toc174559761]TRADITIONAL METHOD
[bookmark: _Toc174288968][bookmark: _Toc174291660]This platform consists of broadcast media, such as, live or recorded television commercials, audio-only radio advertisements, newspaper and magazine ads printed on particular pages, brochures and flyers can be done either in public or distributed directly to customers or through mail, podcasts sent to potential costumers often use for promotions and sales announcements, phone calls where you reach out direct to costumers, billboard and posters are large printout ads in high busy large areas (e.g. highway road) ideal for brand visibility. Transit advertising advert place on buses, trains, subways, taxis, and petrol stations. Promotion can also be done through events partnering for corporate sponsorship for brand showcasing. Face-to-face marketing can consider too. Recruitment agency, university job fairs and recommendations.

[bookmark: _Toc174558235][bookmark: _Toc174559762]MODERN METHOD
Using websites and other platforms, businesses use social media marketing platforms such as Facebook, Instagram, TikTok, and LinkedIn to advertise paid advertisements and expand their Consumer base. SEM Search Engine Marketing is a google Ads place a company’s website at the top of search engine results, as see when we search in googles, all adverts pop up and visible to everyone.  Blogs and articles attract customers on how they project their posts and comments to keep a target audience. The more users create high quality posts the more its spread and visible to people. YouTube is also a huge platform to engage costumers by sharing videos. Newsletters and campaigns sent to subscribers to promote products, offer discounts or share news can de done through email marketing. Collaborating with individuals who have a huge follower can promote through partnerships influencers. E-commerce and online marketplace are also a platform like Amazon, eBay sells product direct to costumers through online marketplaces like Facebook itself there is a marketplace.
[bookmark: _Toc174558236][bookmark: _Toc174559763]HOW LinkedIn AND FACEBOOK CAN BE USE FOR RECUITMENT 
LinkedIn is the largest professional networking platforms that provides individuals and companies connect, share and strengthen professional relationship and learn the skills you need to achieve. LinkedIn is an effective way to connect with potential candidate for job openings. 

How may LinkedIn be utilised in the hiring process?  With a leading filter based on factors like region, industry, years, experience level, skills, and education, LinkedIn gives recruiters the ability to narrow down their prospect pool. The connection for networking and referrals from employers and group of communities can help for a potential candidate from their LinkedIn connections. Specialised tool of LinkedIn offers a premium product called LinkedIn Recruiter which provides even more advance search capabilities, project management tools, and access to a larger pool of candidates.

Facebook is a networking platform with over 1.8 billion daily users that allows to connect with friends, family and colleagues, share contents and engage with contents. That’s because people’s versatility ways to connect and consume content of the platform, from uploading your photos and videos to liking and commenting on other posts sending private messages, viewing stories there’s a lot of opportunities to engage. Facebook was launched on February 4,2004 by Mark Zuckerburg with his college roommates at Harvard university. So how is Facebook can be used for recruitment? Since February 15th, 2020, Facebook job opening has become available to all business pages. When you choose to create new page post you see a drop-down list. One of the options, now that the job opening feature has been launched, is create a job post to hire someone. Then you’ll have a digital form to fill in, with field such as introduction, a photo, a job title, the location, the salary, the job type and the details (i.e. the job description)
[bookmark: _Toc174558237][bookmark: _Toc174559764]

ADVANTAGES AND DISADVANTAGES OF SOCIAL MEDIA AS TOOL FOR RECUITMENT
[bookmark: _Toc174558238][bookmark: _Toc174559765]Advantages
Social media is a great platform for recruitment it can reach job seekers or attract passive candidates. Can speed up the time it takes to interview and hire candidates which can also reduce cost. Boosts your employer brand. Creating and engaging presence on social media can notably boost your employer brand by promoting your visibility, credibility and company culture. Wider reach global access in social media, targeted outreach can target specific demographics locations industries ensuring that job openings reach the most relevant candidates. Social proof and referrals candidates can see 	endorsements, recommendations, and shared content from their peers and increasing the chances of finding qualified candidates through referrals from employees and followers.  
[bookmark: _Toc174558239][bookmark: _Toc174559766]Disadvantages
Inaccurate or misleading information, falsified profiles, and a lack of credibility.  Their genuine qualities or suitability for jobs may not be accurately reflected by inaccurate depiction.  Inconspicuous bias judgements based on age, appearance or personal interest. Privacy and data protection concerns, requires accessing candidates’ personal information. Legal and ethical issues candidates age, ethnicity or religion, appearance, lifestyle or political views can lead to claim discrimination. limited candidate pool lower presence on social media platforms, leading to a limited candidate poll for specific role. Lack of professionalism, Twitter, Facebook, Instagram is not designed for professional networking desired in a recruitment content.
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