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The sustainability necessity within the hospitality sector is distinguished by its capacity to foster a competitive edge, bolster reputation, and tackle ecological dilemmas. The sector is distinguished by the coexistence of sizable, domestically owned enterprises and large multinational corporations, both of which are instrumental in implementing sustainable practices. Small businesses present distinctive challenges and prospects for environmental stewardship, whereas large corporations frequently take the lead in instituting sustainability strategies. By embracing sustainability, hospitality operations can effectively mitigate the urgent environmental impacts they generate (Inkson and Minnaert, 2018).  Additionally, this practice corresponds with the increasing consumer demand for responsible and sustainable travel experiences. The transition towards sustainability is critical in order to safeguard the hospitality industry's enduring viability and resilience, while also making significant contributions to the preservation of the environment, social accountability, and economic wellbeing. Moreover, the integration of Corporate Social Responsibility and circular economy principles within the hospitality sector supports sustainability endeavours while also promote resource efficiency, waste minimization, and ethical business involvement with local communities and the environment (Rodriguez-Anton and Alonso-Almeida, 2019). Corporate Social Responsibility is a managerial ideology in which organisations incorporate considerations of society and the environment into their routine business activities and engagements with relevant parties. It pertains to businesses accepting accountability for the ways in which their operations affect the environment, consumers, employees, and communities (Sheehy, 2015).  The circular economy, conversely, is an economic framework that prioritises resource conservation and pollution reduction. By establishing a closed loop system through the reuse, repair, refurbishment, and recycling of existing products and materials for as long as possible, this model reduces resource input consumption, waste production, pollution, and carbon emissions (Castro et al., 2022). The aim of this essay is to understand how Mariott incorporate a circular economy framework into their policy on corporate social responsibility.
It is critical for the hospitality industry to adopt a circular economy to foster sustainability and resilience. The technique performs a fundamental reassessment of resource utilisation, with a priority on optimising efficiency and minimising waste by means of material reuse, repair, refurbishment, and recycling. In contrast to the conventional linear economy, which adheres to a "take-make-dispose" framework, the circular economy endeavours to establish closed-loop systems with the goal of maximising the value retained from resources (Castro et al., 2022). The potential for the circular economy to mitigate the environmental consequences of operations is what makes it significant in the hospitality industry. For example, the substantial water and energy consumption of hotels contributes to the generation of waste and carbon emissions. Hotels have the potential to significantly reduce their resource consumption by adopting circular economy principles, which include the installation of water recycling systems and the energy utilisation of renewable sources (Ben Youssef and Zeqiri, 2022).  Illustratively, the Scandic Hotels situated in Scandinavia have effectively incorporated waste reduction strategies and energy efficiency measures, which demonstrates a firm commitment to sustainability while upholding the highest standards of visitor satisfaction (Scandic, 2023). Furthermore, food waste creates a significant challenge within the hospitality. By promoting the donation of excess food to local communities or the conversion of food refuse into compost for horticulture initiatives, the circular approach effectively tackles this issue (UN, 2021).  Illustratively, the Accor Hotels group has executed a broad initiative to mitigate food waste by employing technological systems to monitor and curtail waste across multiple establishments , which is a concrete illustration of the implementation of circular principles (Cambon, 2023). The circular economy further advocates for the utilisation of sustainable materials. For instance, waste can be reduced substantially through the implementation of biodegradable amenities and the replacement of single-use plastics with reusable alternatives. Marriott International's decision to substitute minuscule toiletry bottles with volume receptacles is a significant attempt aimed at mitigating plastic pollution (Girling, Gordy and Lanier, 2015).This exemplifies how prominent hotel chains can influence others to adopt more sustainable practices. Nevertheless, the incorporation of circular economy principles into the operations of hotels is not devoid of obstacles. A substantial initial investment in sustainable technologies and systems is necessary, potentially dissuading certain operators. Furthermore, it is imperative that both personnel and customers experience a cultural transformation that places a higher regard on sustainability and encourages the adoption of circular behaviours, including energy conservation and recycling (Rodriguez-Anton and Alonso-Almeida, 2019). Therefore, despite the obstacles that may arise during the implementation of a circular economy in the hospitality sector, this shift provides an avenue for improved customer satisfaction, financial savings, and environmental sustainability.
Within the hospitality sector, Corporate Social Responsibility comprises an extensive array of initiatives that seek to hold companies responsible for the ways in which they operate in terms of the environment, society, and finances. Social responsibility  is crucial in the hospitality industry due to the direct engagement that occurs between establishments and their clients, staff, and the wider community (Karol et al., 2022). Emphasising the multifaceted nature of CSR initiatives, Carrol cited in Nurunnabi, Alfakhri, and Alfakhri, (2020) defines CSR as the economic, legal, ethical, and philanthropic expectations that society has of organisations at any particular time. Increasing consumer demand for responsible and sustainable business practices demonstrates that CSR vital in the hospitality sector. According to White, Hardisty and Habib, (2019), sustainable brands are experiencing greater growth than their conventional rivals, suggesting that consumers have a significant preference for responsible companies. The hospitality sector exhibits a similar pattern, wherein a favourable environmental standing can impact patronage and preference. 40% of millennial respondents, for instance, have selected an employer on the basis of its sustainability performance; this finding highlights the significance of CSR in retaining and recruiting talent (Aziz, 2020). However, implementing CSR presents the hospitality industry with distinct challenges and opportunities. One consideration is that the sector's waste generation potential and dependence on natural resources necessitate a conscientious approach to environmental management (Sloan, Legrand, and Chen, 2017). Conversely, the worldwide scope of the industry offers a forum for advancing cultural interchange and supporting local communities. Hospitality enterprises, spanning from intimate inns to global hotel conglomerates, have adopted diverse manifestations of corporate social responsibility. These include endeavours to sustain local economies, mitigate food waste, and participate in philanthropic initiatives. However, there are obstacles to implementing CSR in the hospitality industry. Achieving this requires an innovative strategy that transcends ordinary compliance and incorporates CSR into the core business operations. Due to the intricate nature of the hospitality supply chain, which encompasses refuse management and food sourcing, a comprehensive and systemic approach to CSR is necessary (Punitha, 2013). Moreover, it can be difficult to quantify the effects of CSR initiatives, therefore, robust and transparent reporting mechanisms are required.
Marriott International is a renowned worldwide leader in the hospitality sector, distinguished by its vast collection of hotels and lodging establishments. Established in 1927 by J. Willard and Alice Marriott, the corporation has since expanded to encompass more than 7,000 properties distributed under 30 renowned trademarks, and to operate in 131 countries and territories (Mariott International, 2023).  Marriott is widely acclaimed for its constant commitment to excellence, ingenuity, and guest satisfaction, which has positioned it as the hotel of choice for global travellers. In their 2022 Serve 360 Report, Marriott International demonstrates their dedication to sustainability and the circular economy through the integration of these principles into their worldwide business activities, thus exemplifying their CSR policy. Their initiatives are designed to enhance community engagement, reduce environmental impact, and promote responsible sourcing, all in accordance with the Sustainable Development Goals (Mariott 360, 2022). Marriott's CSR initiatives incorporate circular economy principles with a particular focus on responsible operations, which cover energy efficiency and reducing waste. As an illustration, the organisation has pledged to decrease carbon intensity by 30% and water intensity by 15% across its entire portfolio by 2025 (Mariott, 2016).  In addition, they intend to reduce food waste by 50% and refuse sent to landfills by 45%, which signifies a substantial shift towards circular resource utilisation. These ambitious targets demonstrate a consistency with the objectives of the circular economy as they aim to reduce resource input and refuse output, subsequently effectively mitigating environmental impact. Marriott's CSR policy places a major focus on responsible procurement, with the objective of achieving this goal for 95% of its top 10 categories by 2025 (Mariott 360, 2022). This involves giving precedence to categories such as textiles, distilled water, and animal proteins, which have a substantial environmental impact. In addition, Marriott's dedication is demonstrated through its worldwide procurement of 100% cage-free eggs, which exemplifies a synthesis of environmental and ethical factors in their supply chain management (Mariott, 2022). Nevertheless, the viability and longevity of these efforts are reliant on overcoming a number of obstacles. To illustrate, the attainment of such all-encompassing sustainability objectives necessitates strong cooperation with suppliers, partners, and local communities. This can prove to be a challenging endeavour, as various regions have distinct regulations, standards, and levels of commitment. Furthermore, although Marriott's asset-light business model mitigates immediate vulnerability to climate-related risks, it might restrict the company's ability to enforce sustainable practices at all properties, especially those that are not under its direct management (Brun, Karaosman and Barresi, 2020). One way to enhance transparency and accountability is by implementing third-party verification of sustainability claims and progress, in addition to more stringent reporting requirements. Marriott could further reduce resource consumption and waste generation by investing in innovative technologies and business models, such as investigating opportunities for circularity in culinary service and facility management and expanding the use of renewable energy sources.
As described, Marriott International's CSR strategy incorporates a comprehensive commitment to sustainability, with an emphasis on reducing environmental footprints, procuring responsibly, and increasing community engagement. In contrast, IHG  received recognition for its comprehensive "Journey to Tomorrow" initiative, which exemplifies conscientious business conduct in every aspect. This includes contributing to the communities in which they operate, reducing their environmental impact, and increasing the efficacy of their resource utilisation. IHG's commitment to sustainability and the circular economy is exemplified by their funding support for water.org, an organisation that provides long-lasting water and sanitation solutions, and their collaboration with innovative suppliers to source responsibly (Hospitality, 2023). Marriott could gain significant knowledge from IHG's innovative supplier engagement strategies and community-oriented initiatives. For example, Marriott's pledge to procure 95% of its top 10 categories in a responsible manner by 2025 could be strengthened by emulating IHG's methodology of collaborating with suppliers who integrate sustainability principles into their entire value chain. This includes the implementation of reforestation initiatives and the use of water-based coatings and low VOC-emitting lacquers, which are in line with the principles of the circular economy as they minimise waste generation and preserve basic materials (IHG, 2022). In addition, Marriott may find it advantageous to incorporate IHG's sustainability initiatives that prioritise the community into their own strategic framework. Marriott might consider emulating IHG's approach to promoting responsible travel by enhancing their natural surroundings and treating ecosystems in popular tourist destinations with care, which contributes to their commitment to biodiversity conservation. Marriott might also look at supplementing its existing sustainability and social impact objectives with a greater degree of specificity regarding ecosystem restoration and biodiversity conservation, drawing inspiration from the approaches taken by IHG. In summary, although Marriott has established an extensive CSR and sustainability framework, the integration of knowledge gained from IHG's efforts might improve their dedication to the circular economy and sustainability (IHG,2022). This may entail increasing their involvement with sustainable suppliers and prioritising community-based initiatives and biodiversity, as a result improving their endeavours in protecting the planet and social responsibility.
As a conclusion, the hospitality industry, along with Marriott International, needs to include circular economy principles in its corporate social responsibility strategy if it desires to be sustainable for the environment, socially responsible, and economically viable. Marriott is committed to lowering its environmental impact by setting high goals for reducing carbon and water usage, minimising trash, and responsible buying. This shows that it is in line with the circular economy. Such types of projects not only lessen the damage that businesses do to the environment, but they also meet the growing demand from customers for eco-friendly vacations. Furthermore, the endeavours of Marriott, in conjunction with the knowledge gained from IHG's "Journey to Tomorrow" programme, illustrate the significance of creating supplier participation, community engagement, and biodiversity preservation in the pursuit of sustainability within the hospitality sector. Although there are still obstacles to overcome, including the need for considerable financial investment in sustainable technologies and a cultural transition towards sustainability, the potential advantages of increased customer satisfaction, cost savings, and environmental conservation are substantial. Marriott's strategy, which exemplifies a wider trend in the industry, highlights the crucial role of the hospitality sector in promoting sustainability. It proves that by incorporating circular economy and CSR principles, businesses can fortify their operations and make a positive contribution to the overarching objective of sustainable development.
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