Strategy
Picking the correct niche tourism product is so important for a Social media strategy.  Edinburgh University tells us that “Locations with specific niche products are able to establish and position themselves, as niche tourism destinations. Niche tourism, through image creation, helps destinations to differentiate their tourism products and compete in an increasingly competitive and cluttered tourism environment”. The niche tourism we have decided to choose is “Heritage and Culture”.
Due to the recent outbreak of Covid-19 across the world traveling restrictions have been put in force, as a result of this the scheduled trip to London, Paris and Lauterbrunnen have been postponed to 2021. Coronavirus has affected pretty much the whole world; we see daily images of countries in complete lockdown and thankfully we are beginning to see in some area's life beginning to return to normal by the lifting of sanctions.  It was very disappointing that the trip had to be postponed, but UWTSD have a duty of care of which I understand fully. A UK based trip was put in place and the strategy immediately changed. The places we will be visiting are, North Wales, Chester, Liverpool and Manchester. These locations really show true heritage and culture so picking locations within these places was quite simple. The places are, Anfield, the Beatles Museum, Cholmondeley castle and the Merseyside Maritime Museum.
The three-social media platforms which will be used to promote the locations will be, Facebook, Instagram and LinkedIn. Our target audience will be aiming at is “families” Forbes (2013) tells us that “To get a strong handle on target audiences, start-ups need to identify the different types of buyers. One of the best ways to make this happen is looking at who makes or influences the buying decision. From there, you look at what their needs or problems are, what they’re trying to achieve and how they can be successful”. I’m confident these social media platforms will help me attain the desired outcome.
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